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Medical tourism is a growing worldwide niche market. In this study, aimed at
determining the situation of “tourism-oncology”, which has emerged as an
economic activity within medical tourism, a content analysis was carried out on
texts drawn longitudinally from digital and social media. These have been
identified by the research; (i) oncology is among the top five medical tourism
content published on digital and social media, (ii) lung cancer is the type of cancer
that causes the most travel, (iii) the user profiles that share on social media about
the topic consist mainly of travel agencies and health consultancies, (iv) content
produced on the subject in digital media is mostly included in news articles, (V)
when data from social and digital media are analyzed toget her, the preferred
destinations of visitors coming to Turkey for cancer treatment are Istanbul,
Antalya, Ankara, Izmir, and Mugla; source markets are Azerbaijan, Iraq, Tunisia,
Georgia, and Germany,(vi) those who come to Turkey for tourism-oncology
purposes travel with motivating factors such as cost, quality of medical services,
low waiting time, and geographical proximity.

Makale Bilgisi

Oz

Gelis: 11.01.2022
Onay: 01.03.0222

Anahtar sozciikler: akciger
kanseri, kanser turizmi, medikal
turizm, saglik turizmi, tip
turizmi, turizm-onkol oji.

Tip turizmi olarak da bilinen medikal turizm, tiim diinyada giderek biiyiiyen
kiiresel bir nis pazar olusturmaktadir. Medikal turizm kapsaminda ekonomik bir
faaliyet olarak ortaya g¢ikan “turizm-onkolojinin” tilkemizdeki durumunu tespit
etmeyi amaglayan bu calismada; dijital ve sosyal medyadan boylamsal olarak
cekilen metinlere igerik analizi yapilmistir. Arastirma sonucunda; (i) dijital ve
sosyal medyada yayinlanan medikal turizm igerikleri arasinda onkolojinin, ilk beste
yer aldig, (ii) akciger kanserinin en fazla seyahate sebep olan kanser tiirii oldugu,
(iii) sosyal medyada paylasim yapan kullanict profillerinin agirlikli olarak seyahat
acentalar ile saglik-damsmanlik sirketleri oldugu, (iv) dijital medyada konu ile
ilgili tretilen igeriklerin, ¢cogunlukla haber metinlerinden olustugu, (v) sosyal ve
dijital medyadaki veriler bir arada degerlendirildiginde kanser tedavisi igin
iilkemize gelen ziyaretcilerin tercih ettikleri destinasyonlarm sirasiyla Istanbul,
Antalya, Ankara, Izmir ve Mugla; kaynak pazarlarin ise Azerbaycan, Irak, Tunus,
Giircistan ve Almanya oldugu, (vi) tilkemize turizm-onkolojik amagla gelenlerin
sirastyla maliyet, tibbi hizmet kalitesi, bekleme siiresinin azlig1 ve cografi yakinlhk
gibi motivasyon unsurlari ile seyahat ettikleri tespit edilmistir.




Ozge BUYUK / Giilsah AKKUS

Bu calisma, 2021 yilinda kanser nedeni ile
aramizdan ayrilan, son ana kadar hayat
sevincini ve insan sevgisini kaybetmeyen

yakin arkadasim, iyi insan Dr. Ozgiir
Manap’in amisina kaleme alinmstir.*

1. GIRIS

Cagimizin en bilinen ve yaygin hastaliklar1 arasinda yer alan Kanser, insan viicudundaki
hiicrelerin kontrolsiiz bir bicimde bdliinerek ¢cogalmasi sonucunda ortaya ¢ikan, genetik kosullarin
yani sira ¢evresel kosullardan da etkilenen karmagik bir hastaliktir. Onkoloji, kanserin biitlin tiirleri
i¢in kullanilan kapsayici bir terimdir (Baykara, 2016). Kanser hastalari, hem teshis ve temel tedavileri
hem de tamamlayici tedavileri siiresince zaman zaman baska iilkelere giderek yabanci hekimlerden,
saglik kuruluglarindan faydalanmakta; ayni zamanda saglik turizmi kapsaminda ele alinan medikal
turizm faaliyetlerine katilmaktadirlar.

Tim seyahat endiistrisini etkileyen Covid-19°dan dolay1 6ngoriilerde degisiklikler olmakla
birlikte, her yi1l %35 artis gostermesi beklenen (MTA, 2017) medikal turizmin, diger bir deyisle #p
turizminin mevcut durumunun tespiti, paydaslarin gergeklestirdikleri tanittim faaliyetlerinin analiz
edilerek iyilestirilmesi, ayrica toplumsal etkilerinin bilinmesi 6nem tasimaktadir. Connel (2006)
tarafindan “bilingli olarak dogrudan tibbi miidahaleyle iligkilendirilen ve sonug¢larin énemli ve uzun
vadeli olmasinin beklendigi bir turizm bi¢imi” olarak tammlanmakta olan medikal turizm, hizla
bliyliyen kiiresel bir nis pazar olusturmaktadir. Bu turizm tiirline katilan hastalar da turizm
literatiiriinde medikal turist ya da tip turisti, genel cergeve agisindan bakilacak oldugunda ise saglik
turisti olarak isimlendirilmektedir.

Kanser tedavisi, turizm baglaminda ¢ok az ¢alismada ele alinmus (Gunter vd., 2010; Master ve
Resnik, 2011; Burki, 2019; Al Shaaibi, 2019; Dreisbach vd., 2020) ve genellikle kanser hastalarinin
turizm faaliyetlerine katilmalarinin, tedavi siireci lizerindeki olumlu ve hayat kalitesini arttiran yonleri
(Yancey vd., 1994; Mathieson ve Stam, 1995; Jackson ve Rucks, 1995; Thomas, 1998; Owens ve
Payne, 1999; Hunter-Jones, 2003; Hunter-Jones, 2004; Hunter-Jones, 2005; Harrison ve Gravelle,
2008; Dean, 2012), iilkeler aras1 kanser hastasi aktarimlarinda yasanan teknik ve biirokratik sorunlar
(Gladwell ve Bedini, 2004; Perdue ve Noble, 2007; Hunter-Jones, 2010; Awano vd., 2019), c¢ifte
vatandaslik sahibi olan hastalarin tedavilerinde anavatanlarin tercih etmeleri (Oh vd., 2014; Pian,
2015; Taylor vd., 2015; Jang vd., 2021), bu ziyaretlerin yasayanlar iizerindeki olumsuz etkileri (Wang
vd., 2020; Huang vd., 2021) tizerinde durulmustur.

Kiiresel capta 7,2 milyar dolarlik gelir yaratan saglik turizmi (THTC, 2018) icerisinde ilk
siralarda yer alan kanser tedavisi icin ililkemize gelen ziyaret¢ilerin profillerinin belirlenmesi ve
turizm-onkoloji olarak adlandirilabilecek olan onkoloji amagli ziyaretlere iliskin mevcut durumun
ortaya cikarilmasi, hem saglik sektérii hem de turizm sektorii acisindan Onem tagimaktadir. Bu
¢alismanin amact; Tiirkiye’ye medikal turizm kapsaminda gergeklesen turizm-onkoloji hareketlerinin,
dijital ve sosyal medyadaki profilinin ortaya cikarilmasi yoluyla literatiire ve uygulayicilara katki
saglamaktir. Dijital ve sosyal medya iceriklerinin karsilastirmali analizi sonucunda; iilkemize kanser
tedavisi i¢in gelen ziyaretgilerin geldikleri tilkeler, tercih ettikleri destinasyonlar, tercihlerini etkileyen
motivasyon unsurlar1 ve mevcut durumun dijital ve sosyal medyadaki goriiniimii tespit edilmistir.

Betimsel bir arastirma Ozelligi tasiyan bu ¢alismanin, saglik sektorii ile turizm sektori
arasindaki iliskiyi kanser hastalig1 6zelinde ortaya ¢ikarmasi agisindan 6nemli bir boslugu dolduracag:
distiniilmektedir. Alanyazinda medikal turizme iliskin boylamsal bir c¢alisma bulunmamaktadir.
Boylamsal veriler ve yontemler, var olan degisimleri 6lgmesi ve giiglii nedensel yorumlar yapilmasina
izin vermesi bakimindan énemlidir (Menard, 1991). Bununla birlikte dijital ve sosyal medya gibi genis
ve giincel veri havuzlarmin kullanimi, daha kiiciik olgeklerde fark edilmesi gii¢ olan tiiketici
davraniglarina dair ¢ikarimlar yapilmasina da imkan saglamaktadir (Cevik vd., 2015). Bilginin
yayilmasi, insan toplumunda genis dlgekte toplu eylemleri tetiklemede de temel bir rol oynamaktadir
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(Nishi vd., 2016). Saglik turizmi ve kanser hastalarinin tilkemizi ziyaretleri ile ilgili bilginin dijital ve
sosyal medya aracigi ile ne sekilde yayildigi da bu ¢alisma dahilinde ele alinmustir.

2. KAVRAMSAL CERCEVE

Diinya Saglik Orgiitii Uluslararasi Kanser Arastirma Ajansi tarafindan yayimlanan Diinya
Kanser Istatistikleri’ne (IARC, 2021) gére 2020 yili itibariyle tiim diinyada toplam 19 milyonun
tizerinde kanser hastasi bulunmaktadir. Bu hastalarin %49,3’i Asya, %22,8’1 Avrupa, %13,3’li Kuzey
Amerika, %7,6’si Latin Amerika ve %5,7’si Afrika’da bulunmaktadir. Diinyada her bes kisiden birinin
yasamlar1 siiresince kansere yakalanmakta oldugu; her sekiz erkekten ve her 11 kadindan birinin
kanser nedeni ile hayatin1 kaybettigi belirlenmistir. Diinya tizerinde 2020 y1l1 itibariyle en sik goriilen
kanser tiirlerinin sirasi ile gogiis, akciger ve kolon kanseri oldugu; en bilyiik 6liim oranin ise akciger
kanserinde gergeklestigi rapor edilmektedir (Globocan, 2020). Tiirkiye’de 2020 yili itibariyle tespit
edilen toplam kanserli hasta sayis1 234 bin, en ¢ok goriilen kanser tiirii ise akciger kanseridir.

TUIK (2021) verilerine gére: 2019 yilinda saglik nedeni ile Tiirkiye’ye giris yapan ziyaretgi
sayist 662 bin olmus, bu say1 Covid kisitlamalarinin yogun bigimde yasandigi 2020 yilinda 388 bine
gerilemis; 2021 yilinin 3. ¢eyreginde ise 370 bine ulasmustir. Saglik Bakanligi, Saglik Turizmi
Koordinasyon Kurulu (SATURK, 2020) raporuna gore; Tiirkiye’ye saglik turizmi amaci ile gelen bir
ziyaret¢i yalmzca tedavi igin 1.500-100.000 dolar arasinda harcama yapmaktadir. Bu rakama
konaklama, seyahat, yiyecek icecek ve aligveris harcamalar1 dahil degildir.

Saglik turizmi, bireylerin saglikli olma hallerinin siirmesi, genel saglik durumlarinin
iyilestirilmesi, gelistirilmesi ve gerekli tedavi, bakim ve rehabilitasyon hizmetlerine ulasilmasi amaci
ile ikamet ettikleri yerler disinda baska bir destinasyona ger¢eklestirdikleri (Sak, 2021) seyahat ve
ikametler vb. tiim siirecin toplamina (Gill ve Singh, 2011) verilen isimdir. Bu turizm tiirii, kendi
yasadiklar1 tilkeden bagka bir iilkeye koruyucu, rehabilite edici, tedavi edici, mevcut saglik durumunu
gelistirici hizmetleri almak tizere seyahat eden bireylerin katildig: turizm aktivitelerini icermekte ve
Saglik Bakanlig: tarafindan: (i) termal saglik turizmi, (ii) medikal turizm, (iii) yasl (3. yas) turizmi ve
(iv) engelli turizmi (Tontus, 2017) alt basliklar1 bulunmaktadir. Literatiirde farkli siniflandirmalar da
bulunmaktadir. Ornegin, Baytekin ve Baytekin (2007) saglik turizmini medikal, termal ve spa-welness
ozellikli saglik turizmi olarak ii¢ baslikta toplarken; Tengilimoglu (2013) medikal, termal, yash bakimi1
ve spa-wellness turizmi olarak ele almaktadir. Giimiis ve Biiyiik (2008) ise saglik turizmini medikal
turizm ve dogal yollarla tedavi olarak iki baslikta ele almis; dogal yollarla tedaviyi de kendi iginde
termalizm, klimatizm ve uvalizm olarak yeniden gruplandirmustir.

Hunter-Jones (2005), saglik turizminin igerigine vurgu yaparak: Saglik amaciyla yapilan
turizm aktiviteleri ile seyahatleri sirasinda tesadiifen saglik hizmetlerinden faydalanan turistlerin
aktivitelerinin birbirinden ayrilmasi gerektigini belirtmektedir. Dolayis1 ile kasithi-kasitsiz ancak
tamamen saglik amaci ile yapilan turistik faaliyetler, organize saglik turizmi kapsaminda yer almakta;
saglik hizmetlerinden turizm faaliyeti esnasinda tesadiifi olarak fayda saglanan seyahatler ise
dogrudan diizenlenmis turizm aktiviteleri arasinda sayilmaktadir. Organize saglik turizmi faaliyetleri
icinde yer alan medikal turizm, baska bir ifade ile tip turizmi, saghk hizmetlerinin kiiresel anlamda
ticari bir yap1 kazanmasinin bir sonucu olarak ortaya ¢ikmustir (Hopkins vd., 2010; Ganguli ve
Ebrahim, 2017). Medikal turizm, tibbi nedenlerle seyahat eden bireylerin katildigi bir turizm gesididir.
Bu planli turizm aktiviteleri, klasik tip kategorisinde de degerlendirilmekte ve turizmcilerin yani sira
doktorlarin ve diger saglik personelinin katilimi ile saglik kurum ve kuruluslar tarafindan verilen bazi
tedavi hizmetlerinden faydalanmak icin gergeklestirilen uluslararasi planli seyahatleri icermektedir
(Topuz, 2012).

Daha genis bir ¢er¢evede tanimlanacak olursa; hastalarin ve refakatgilerinin belirli bir tedavi
almaya yonelik seyahatlerinin yan1 sira doktorlarin, hemsirelerin ve diger saghk gorevlilerinin, 0
tedavi alanina yonelik olarak bilgi alma/verme, arastirma yapma ve tedavide bulunma gibi spesifik
nedenlerle yaptiklar1 seyahatler de medikal turizm olarak degerlendirilebilir. Ancak bu caligma
kapsaminda turizm-onkoloji (kanser teshis ve tedavisi turizmi), turizm ve onkoloji sdzciiklerinin bir
araya getirilmesiyle; “kanser hastaligimin teshis ve tedavisi kapsaminda, tibbi yardim ve gerekli
tedavileri almak amaciyla hastalar tarafindan gergeklestirilen uluslararasi seyahatler” olarak
tamimlanmustir. Seyahatleri esnasinda yalnizca turizm isletmelerinden degil aym1 zamanda saglik
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isletmelerinden de faydalanan tanisi konulmus/konulmamus tiim kanser hastalar1 ise turizm-onkoloji
turistidir.

Tirkiye, medikal turizmde son on yildir en fazla tercih edilen iilkeler arasinda yer almaktadir.
Tercih edilme sebepleri arasinda tibbi hizmet kalitesi, diisiik maliyetli saglik hizmeti saglanmasi ve
saglik personelinin kalitesi on plana ¢ikmaktadir (Ozgelik vd., 2021). 2020-2021 Diinya Medikal
Turizm Endeksi'ne gore 46 kiiresel destinasyonun yer aldigi listede 35. sirada yer alan Tiirkiye, tesis
ve hizmet kalitesi kategorisinde diinya genelinde 30. sirada bulunmaktadir (MIT, 2020). Diger yandan,
tibbi nedenler ile seyahat edenlerin egilimlerine ve aliskanliklarina dair veriler saglayan Medikal
Turizm Dernegi’nin (Medical Tourism Association) yaymlamis oldugu Global Buyers Survey (MTA,
2017) verilerine gore 2016-2017 yillarinda diinya tizerindeki hastalarin %401 tibbi ihtiyaglari igin
ABD'ye, %16’s1 Almanya’ya, %12’si Tiirkiye’ye seyahat etmislerdir. Tiirkiye bu siralamada en ¢ok
tercih edilen iilkeler listesinde tgiinct Sirada yer almaktadir. Yillara gore degisiklik gosterebilen
siralamalar agisindan bakildiginda diger etmenlerin yam sira Tirkiye’ye gelislerde yasanan diigiiste
Covid-19 ve alinan onlemlerin etkisinin olabilecegi de dikkate alinmalidir. Tiim bunlara ilaveten
Tirkiye, uluslararasi akreditasyon hizmetleri konusunda hizmet veren bagimsiz kurulus Joint
Commission International (JCI?) tarafindan akredite edilmis hastanelere sahip ilk on iilke arasinda yer
almaktadir (Runnels ve Carrera, 2012).

Tiirkiye’de medikal turizm kapsaminda verilen tedavi hizmetleri arasinda kanser tedavisi de
yer almaktadir (Tontus, 2017). Kanser hastaligi, diinyada medikal turizmde one ¢ikan ve karmasik
tedaviler gerektiren bir hastalik olarak gosterilmektedir. Kanser hastaliginin tedavisinde radyoterapi,
kemoterapi ve cerrahi yontemlerin yani sira alternatif, destekleyici ve tamamlayict ve diger bazi
tedavilerden de faydalanilmaktadir (Barraclough, 2000). Konvansiyonel tip harici tedavilerin;
akupunktur, yoga, masaj, refleksoloji, vitamin takviyeleri, kayropraktik ve c¢esitli psiko-sosyal
uygulamalar1 igerdigi bilinmektedir (Barron, 1996). Giiniimiizde medikal turizme katilan kanser
hastalar1 hem konvansiyonel tibbi tedaviler hem de tamamlayici ve destekleyici tedaviler i¢in seyahat
etmektedirler. Diger yandan yogun tedavi ve bunun olusturdugu yan etkiler sonucunda olusan fiziksel
ve psikolojik ek saglik sorunlarinin hastalarin yasam Kkalitelerini diisiirdiigii, turizm faaliyetlerine
katilimin bu olumsuz etkiyi ortadan kaldirarak tedavi stirecine destek oldugu bilinmektedir (Hunter-
Jones, 2005).

Tirkiye bu konuda 6ne ¢ikan iilkeler arasinda yer almaktadir Tiirk hastanelerinin onkoloji
departmanlari, hastalara erken teshis ve tedavi igin altyapiy1 saglayacak diizeydedir. Ulkemizde uzman
saglik personeli ile kemoterapi, biyoterapi ve immunoterapi solid timoér tedavileri,
cyberknife/gammaknife kullanimi, radyoterapi, IMRT, brachytherapy ve onkolojik cerrahi islemler
gibi kanser hastaligina yonelik pek ¢ok tedavi gerceklestirilebilmektedir (TUSIAD, 2009).
TUROFED’in (2017) raporuna gére 2017 yilinda Almanya’dan gelen medikal turistlerin en fazla
tercih ettigi onkolojik tedavidir. Diger yandan, Saglik Bakanligi (2020), tilkemize saglik turizmi
kapsaminda sunulan hizmetler igerisinde onkolojiyi dahil etmis olsa da medikal turist olarak gelen
hastalarin hangi branglar altinda tedavi olduklarina dair sayisal veriler paylasmamaktadir. Bakanligin
mevcut ¢alismalarinda alt tedavi dallarina gére bir degerlendirme yapilmamaktadir (TURSAB, 2020).
Saglik Bakanligi, Saglik Hizmetleri Genel Miidiirliigli, Saglik Turizmi Daire Bagkanligi’na ait Saglik
Turizmi Hasta Takip Sistemi (Uner ve Okyay, 2020) oldugu bilinmekte ancak bu birime ait veriler
kamuoyu ile paylagilmamaktadir.

3.YONTEM

Medikal turizm kapsaminda bir ekonomik faaliyet olarak ortaya ¢ikan turizm-onkolojinin tilkemizdeki
durumunu tespit etmeyi amaglayan bu ¢aligmada, nitel bir yaklagim izlenmistir. Tiirkiye’de sektorel
haber yapan ilk 20 turizm gazetesinin son on senelik tiim arsivini (dijital medya) icermesi dolayis1 ile
geriye doniik ve yilin son ¢eyreginde Twitter’da konu ile ilgili atilmis tiim mesajlar1 (sosyal medya)
icermesi dolayist ile ileriye doniik boylamsal bir 6zellik tasiyan bu arastirma, iilkemize turizm-
onkolojik amach yapilan ziyaretleri, basindaki yansimalar1 {izerinden ele almaktadir.

2 JCI, sayilart her gegen giin artan ve uluslararast tibbi hizmet veren hastanelerin, “uluslararasi standartlar” tasiyip
tasimadiklarini denetlemek ve akreditasyon ¢aligmalar1 yapmak amaci ile kurulan bir kurumdur (Zengingoniil vd., 2012).
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Arastirilacak konunun mevcut durumunu, fotograf ¢eker gibi, oldugu haliyle yansitarak
betimleme gayesi tasiyan tarama arastirmalar1 arasinda yer alan boylamsal ¢alismalardan; egilimleri
tespit etme, ortak ozelliklere sahip olan gruplar1 inceleme ya da olay/olgu veya bireylerin zaman
icerisinde meydana gelen degisimlerini arasgtirmada (Akarsu ve Akarsu, 2019) faydalanilmaktadir. Bu
calismalar uzun zaman araliklarinda, kimi zaman onlarca yil boyunca ayni olguyu 6lgmek (Karasar,
1995) amaciyla da yapilabilmektedir. S6z konusu taramalar, ge¢miste bir zamana dogru yapildiginda
ise geriye doniik bir boylamsal tarama ismini almaktadir. Geriye doniik boylamsal ¢alismalar; konu ile
ilgili olarak daha kapsamli bilgiye ulagabilmek, icin tercih edilmektedir (Fraenkel ve Wallen, 2006).

Arama motorlari, internet kullanicilarinin elektronik ortamda cesitli anahtar kelimeleri
kullanarak bilgiye ulastiklar1 kaynaklardir. Herhangi bir internet sayfasinin, arama motorunda yer alan
en iyi 20 sonugtan biri olmasi, yani siralamada ilk 20 igerisinde yer almasi, bulunabilirlik agisindan
onemli (Atay vd., 2010), taninirlik agisindan belirleyicidir. Diger yandan her yil yayinlanan ve tiim
diinyanin dijital verilerini igeren bir rapor olan “We Are Social Digital Report”a (2021) gére: diinya
capinda %91,4’liikk kullanim oranina sahip ve birinci sirada yer alan arama motoru Google’dir.
Dolayisiyla dijital medya verileri, Google arama motoru araciligi ile ulasilan, ilk 20 gazeteden
toplanmustir. Tarama esnasinda Tiirkiye’de sektorel haber yapan gazeteler “turizm gazeteleri” anahtar
kelimesi ile taratilarak belirlenmistir. Tespit edilen ilk 20 gazete, Tablo 1°de siralanmaktadir.

Diger yandan Sosyal medya, isletmeler arasi iletisime, isletme ile miisteri arasi iletisime ve
misterilerin kendi aralarinda kurdugu iletisime yeni bir a¢ilim getiren teknolojik ve bir o kadar da
popliler bir kavram (Kietzmann vd., 2011) olarak giindelik yasamimizda biiyiik bir yer teskil
etmektedir. Kiiresel diinyada giderek daha da artan kullanimi, sosyal medyayi tiim taraflarin birlikte
deger yarattigi bir yapiya kavusturmus ve dolayisiyla da hem orgiitlerin hem de bireylerin
vazgecilmezleri arasma sokmustur (Cheng ve Foley, 2018). Giiniimiiz modern diinyasinda sosyal
medyanin, insanlarin isbirligi yapmak ve bilgi paylasmak i¢in kendi baglarina “medya” haline
gelmelerine izin veren katilimeci bir platforma (Li ve Wang, 2011) déniismiis oldugunu séylemek
miimkiindiir.

2006’da kurulmus olan Twitter, diinya iizerinde en ¢ok tercih edilen popiiler mikro blog
(Akehurst, 2009) hizmetleri arasinda yer almaktadir. Kullanicilar, Twitter sayesinde herhangi bir
konuya ait diislincelerini en fazla 280 karakter uzunlugundaki mesajlar vasitasi ile herkese agik veya
kendi aralarinda 6zel mesajlar seklinde ya da diger kullanicilarin mesajlarma yorumlar yaparak
(Aladwani, 2015) ayni anda tiim diinya ile paylasabilmektedir. 2021 yili itibariyle tiim diinyada
Twitter’a kayitli 1,3 milyar kullanici hesabi bulunmakta; aylik 396,5 milyon aktif kullanici, her giin
ortalama 436 milyon Tweet paylasimi yapmaktadir. Twitter kullanicilari, cogunlukla 35-49 yas
grubuna mensuptur. Platform, en ¢ok ziyaret edilen web siteleri arasinda tiim diinyada dordiincii sirada
yer alirken; Tirkiye’de besinci siradadir. Turkiye’de 13,6 milyon akif kullanici, ayda ortalama 7,8
saatlerini Twitter’da gecirmektedir (We Are Social Digital Report, 2021). Bu arastirmada kullanilan
sosyal medya verileri, dinyanin ve Tirkiye’nin en fazla tercih edilen sosyal mesajlasma
platformlarmdan biri olan ve ayn1 zamanda giiniimiizde tanitim, reklam vb. pazarlama faaliyetleri igin
de etkin bigimde kullanilan Twitter’dan derlenmistir.

Bu calismada; arastirmacinin hedefi dogrultusunda zengin bilgi igerdigi diisiiniilen olgu ve
durumlarin derinlemesine incelenmesine imkan saglamasi (Biiytkoztiirk, vd., 2010) dolayisiyla amaglt
ornekleme tercih edilmistir. Dijital turizm basini {izerinden yapilan taramalar; 2011-2021 yillart
arasindaki on yillik siireyi kapsamakta ancak yukarida da belirtildigi iizere arsiv kisit1 nedeniyle geriye
doniik olarak son alt1 yil ve 20 gazete icin toplamda 120 kez yapilmustir. Ilgili veriler Eyliil-Aralik
2021 tarihleri arasinda toplanarak kodlanmigtir. Bu taramalardan toplam 1.144 metin (haber-kose
yazisi-ropdrtaj) elde edilmistir.

Sosyal medya icin yapilan taramalar da Eyliil-Aralik 2021 tarihleri arasindaki 12 hafta
boyunca haftalik olarak tekrarlanmig; her bir bashk ve tabela i¢in 120 kez yinelenmistir. Bu
taramalarm 112’sinden toplam 2.989 Tweet elde edilmistir. Twitter’da belirli bir etikete (hashtag)
katilmak i¢in yazilan mesajlar “#” simgesi ile basladigi i¢in (Aladwani, 2015) Twitter’da, “saglik
turizmi”, “tip turizmi”, “medikal turizm”, “health tourism” ve “medical tourism” anahtar kelimeleri ve
“#saglikturizmi”, “#tipturizmi”, “#medikalturizm”, “#healthtourism” ve “#medicaltourism” etiketleri
ile aramalar gerceklestirilmistir. Calisma yerel medya tizerinden Tirkiye’deki duruma i1s1k tutmayi

amagladig1 i¢in atilan tweetler sadece Tiirkge olanlar arasindan secilerek sinirlandirilmagtir.
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Sosyal medya verileri, belirlenen ti¢ aylik siire igerisindeki 90 giin boyunca ve giiniin her saati
atilan tweetleri igermektedir. Dijital ve sosyal medya iizerinden elde edilen veriler, MaxQDA 2020
nitel analiz progranunda icerik analizi ile degerlendirilmistir. Icerik analizi, sosyal bilimler alaninda,
toplumsal olarak kitle iletisim araglarmin yaygin bir bigimde kullanilmaya baglanmasi ile 6nem
kazanan (Aziz, 1990) arastirma tekniklerinden biridir. Burada amag¢ herhangi bir metinde var olan
ozelliklerin varolus sikliklarin1 ve niteliklerini belirleyerek nitel ya da nicel analiz teknikleri ile
tespitini gerg¢eklestirmektir. Bu sayede ¢esitli metinlerin kapsami ve i¢erdigi anlam ve mesajlar, temsil
ettigi degerler, toplumsal karsiliklar1 (Taylan, 2011) vb. konularda sbéz sodyleyebilme imkani
bulunabilir. Igerik analizi, iletisim esnasinda kullanilan metinler iizerinden yapilmaktadir ve metni
aciklamaktan ziyade; igeriginden mevcut bir sosyal gerceklige dair ¢ikarim yapabilmek
hedeflenmektedir.

Tablo 1. Arastirmada Kullamlan Veri Setleri

DIJITAL MEDYA SOSYAL MEDYA

Turizm HS Kod Anahtar TS Kod

Gazeteleri o | * ® % Kelimeler () % ® %
1. turkiyeturizm.com 280 | 24,48 3679 23,10 | saghk turizmi 2333 78,05 7290 68,37
2. turizmhabermerkezi.net 238 | 20,80 2983 18,73 | #saglikturizmi 335 11,21 1960 18,38
3. turizminsesi.com 87 | 7,60 1335 8,38 | #medicaltourism 89 2,98 400 3,75
4. turizmciningazetesi.com 83 | 7,26 1042 6,54 | medical tourism 58 1,94 250 2,34
5. turizmnews.com 83 | 7,26 1361 8,55 | medikal turizm 50 1,67 263 2,47
6. turizmgunlugu.com 80 | 6,99 1304 8,19 | #healthtourism 43 1,44 203 1,90
7. turizmajansi.com 61 5,33 883 5,50 | tip turizmi 36 1,20 93 0,87
8. tourmag.com 58 | 5,07 655 4,11 | health tourism 35 1,17 150 1,41
9. turizmhaberleri.com 49 | 4,28 682 4,28 | #medikalturizm 10 0,33 53 0,50
10. | tourismtoday.net 28 | 2,45 359 2,25 | #tipturizmi 0 0 0 0
11. | turizmguncel.com 23 | 2,01 329 2,07
12. | turizmaktiiel.com 18 1,57 484 3,04
13. | turizmglobal.com 17 1,49 287 1,80
14. | turizmpress.com 12 1,05 207 1,30
15. | turizmgazetesi.com 10 | 0,87 87 0,55
16. | turizm.gazetesi.tv.tr 8 0,70 148 0,93
17. | turizmhaberajansi.com 6 0,52 65 0,41
18. | turizmpostasi.com 3 0,26 36 0,23
19. | turizmgm.com - - - -
20. | turizmplanet.com - - - -
TOPLAM 1.144 [ 100 15.926 100 [ 2989 | 100 ] 10662 [ 100

HS: Haber sayisi, TS: Tweet sayist

Tablo 1’deki dijital medya kisminda yer alan veriler, degerlendirmeye tabi tutulan tiim turizm
gazetelerinin listesini igermektedir. Listenin 19. ve 20. sirasinda yer alan “www.turizmgm.com” sitesi
ve “www.turizmplanet.com” sitesi, haber arsivlerinin sirasiyla 2018 ve 2020 yilindan daha eskiye
gitmemesi nedeniyle degerlendirmeye alinmamustir. Eyliil-Aralik 2021 tarihleri arasinda saglik turizmi
ile ilgili olarak yukarida isimleri verilen dijital medyadan toplam 1.144 gazete igerigi ve sosyal
medyadan 2.989 adet tweet icerigi elde edilmis; sirasiyla 15.926 ve 10.662 a¢ik kodlama yapilmistir.
Saglik turizmi konusunda en ¢ok igerigi “www.turkiyeturizm.com” (%24,48) iiretmis; en ¢ok “saglik
turizmi” (%78,05) ifadesi gegen tweet atilmigtir.

Gegerlik-giivenirlik, nitel arastirmalarda nicel g¢aligmalardan farkli sekilde ele alinarak,
arastirilan konunun miimkiin oldugunca tarafsiz bigimde gozlenmesi (Yildirim ve Simsek, 2011) ile
saglanmaktadir. Ancak nitel arastirmalarda inandiricilik, gecerlik giivenilirlikten daha ¢ok aranmasi
gereken bir dzelliktir. Bunun igin altin standart ismi verilen baz1 kriterler belirlenmistir: Inamlirlik,
giivenilebilirlik, onaylanabilirlik ve aktarilabilirlik. Nicel arastirmalarda i¢ gegerlik ve dis gecerlik,
nitel aragtirmalardaki inanilirlik ve aktarilabilirlik kavramlarna tekabiil etmektedir (Guba ve Lincoln,
1982). Whittemore, ve digerleri (2001) konu ile ilgili yapilan kodlama, desifre ve analizlerin talep
eden kisilere sunulabilmesi imkani vermesi agisindan NVivo, MaxQDA gibi bilgisayar programlarinin
inanirh@in saglanmasinda yeterli oldugunu ifade etmektedir. Caligmanin analizlerinde MaxQDA
kullamlmis olmasi1 bu ilkenin yerine getirilmis oldugunu gostermektedir.

Internet ortaminda yayimn yapan gazetelerin sorumlu yayincilik ilkesinden hareketle haber
yaptiklar1 varsayilmakta ve Twitter’in, insanlarin gergek ve dogal davraniglarindan elde edilen verileri
icermesinin, 6z bildirime dayali (self-response report) anketlerle toplanan verilerden daha giivenilir
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sebep-sonug iligkileri yarattig1 (Cevik vd., 2015) bilinmektedir. Diger yandan, veriler invivo olarak,
yani kelime veya ifade oldugu gibi kodlamaya tabi tutulmuslardir ve bir kod, ayni belge igerisinde
yalnizca bir sefer kodlanmistir. Ayrica giivenilebilirlik, verilerin toplanmasi sirasinda birden fazla
aragtirmacinin ¢alismasi ve literatiirden faydalanilmasi ile saglanmaktadir. Calisma, bu sart1 da yerine
getirmektedir. Onaylanabilirlik, benzer konulardaki arastirmalarin bagka aragtirmacilarca da
yapilabilmesi igin tim verilerin kaydedilmesi esasma dayanmaktadir (Arastaman vd., 2018). Bu
caligmada kullanilarak kayit altina alinan tiim veriler, ayn1 zamanda web ortaminda tiim kamuoyunun
rahatlikla ulasabilecegi sekilde yaymnlanmaya devam etmektedir. Calisma bu yonleri ile
giivenilebilirlik sartim saglamaktadir. Aktarilabilirlik, calisma sonuglarmin benzer durumlara
aktarilabilecek sartlar1 saglamasi durumudur. Aktarilabilirligin saglanmasi i¢in arastirmada izlenen
yontem, orneklem secimi, veri kaynaklarinin oOzellikleri detayll bir sekilde belirtilmelidir. Ilgili
konulara calisma icerisinde ayrintili olarak yer verilmistir. Diger yandan, zengin bilgi igerdigi
disiiniilen olgu ve durumlarin derinlemesine incelenmesine imkan saglamasi (Biytikoztiirk, vd., 2010)
dolayisiyla bu caligmada tercih edilen “amagli Ornekleme yo6ntemi”, arastirma sonuglarinin
aktarilabilirligini arttirmak i¢in Onerilen yontemler arasinda gosterilmektedir (Yildirim ve Simsek,
2011).

4. BULGULAR

Bu boliimde dijital ve sosyal medya tizerinden elde edilen veriler, saglikli bir degerlendirme
yapabilmek i¢in ayri tablolar ve sekiller halinde, ancak bir arada sunulmustur. Tablo 2’de iilkemize
tedavi amaci ile gelen ziyaretgilerin, hangi saglik hizmetlerinden faydalanmak {izere geldikleri
goriilmektedir. Dijital medya bashig altinda yapilan kodlamalarda ziyaretgilerin tedavi tercihlerini
iceren 293 belgeye rastlanmis; bu belgelerin %20,48’inin onkoloji ile ilgili oldugu belirlenmistir.
Ayrica medya i¢in yapilan 120 taramadan elde edilen 1.144 metin igerisinde tedavi tiirlerinden
bahsedenlerin sayis1 293, tedavi tiirlerine deginmeden saglik turizminden bahsedenlerin sayis1 851 dir.

Sosyal medya mesajlar1 arasinda ise tedavi tercihlerini i¢eren 69 belgeye rastlanmus; bu
belgelerin %34,78’inin onkoloji ile ilgili oldugu belirlenmistir. Dolayisiyla onkoloji, gerek dijital
gerekse de sosyal medya analizlerinde saglik turistlerinin tedavi tercihlerinde ilk siralarda yer
almaktadir. Tedavi tiirlerinden bahseden tarama grup sayisi 69, tedavi tiirlerine deginmeden saglik
turizminden bahsedenlerin sayis1 43’tiir. Bu 69 taramada tiim tedavi tiirlerinden bahseden tweet sayisi
1.338’dir. Her iki veri setinde onkolojiye dair 68’er belge yer almaktadir.

Tablo 2. Medikal Turistlerin Tedavi Tercihleri

DIiJITAL MEDYA SOSYAL MEDYA
Basin- Turistlerin Twittwer- Turistlerin
Tedavi Tercihleri n % f % Tedavi Tercihleri n % f %
1. | Medikal Estetik 149 50,85 238 23,24 | Medikal Estetik 52 75,36 649 48,51
2. | Genel Cerrahi 125 42,66 163 15,92 | Dis 33 47,83 211 15,77
3.| Dis 77 26,28 101 9,86 | Kadin Hast. ve Dogum 27 39,13 115 6,28
4.| Ortopedi-Travmatoloji 74 25,26 81 7,91 | Onkoloji 24 34,78 68 5,08
5. | Onkoloji 60 20,48 68 6,64 | Diger 21 30,43 43 3,21
6. | Kalp ve Damar Hast. 47 16,04 50 4,88 | Ortopedi Travmatoloji 18 26,09 48 3,59
7.| Goz 41 13,99 41 4,00 | Dahili Hastaliklar 12 17,39 16 1,20
8. | Kadin Hast. ve Dogum 37 12,63 54 527 | Goz 12 17,39 51 3,81
9. | Nakiller 37 12,63 65 6,35 | Kalp ve Damar Hast. 10 14,49 34 2,54
10| Sag. Besl. ve 34 11,60 40 3,91 | Sag. Besl. ve Zayiflama 8 11,59 73 5,46
Zayiflama
11| Alternatif tedaviler 32 10,92 58 5,66 | Nakiller 8 11,59 20 1,49
12| Diger 25 8,53 34 3,32 | Genel Cerrahi 5 7,25 7 0,52
13| Dabhili Hast. 19 6,48 31 3,03 | Alternatif tedaviler 3 4,35 3 0,22
Kodlanmis BELGELER Kodlanmis 61,60
293 2561 | Atanan BELGELER 69 Atanan
Kodlanmams Kod Kodlanmanus 38,40 Kod
BELGELER 851 74,39 100,00 | BELGELER 43 100,00
TOPLAM BELGE 1.144 TOPLAM TWEET 2.989
TOPLAM TARAMA 120 100,00 | 1.024 BASARILI TARAMA 112 | 100,00 1338
TOPLAM TARAMA 120

Sekil 1’de turistlerin onkolojik tedavi tercihlerine dair frekans dagilimlar1 gdsterilmektedir.
Buna gore dijital medya mesajlarinda onkoloji ana bashiginda en ¢ok kanser tedavisinden (%85,29;
f=58) bahsedilmekte; onu siras1 ile cerrahi onkoloji (5), radyasyon onkolojisi (3) ve jinekolojik
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onkoloji (2) izlemektedir. Sosyal medya da benzer bigimde, onkoloji ana bashginda en ¢ok kanser
tedavisinden (%22,05; f=15) ve akciger kanserinden (%22,05; f=15) bahseden igerikler tiretmistir. Bu
durum Globocan (2020) raporunda diinya {izerinde en sik goriilen kanser tiirleri ve 6liim oram ile
iliskilendirilen hastaligin akciger kanseri oldugu verisi ile de ortiismektedir.

DIJITAL MEDYA SOSYAL MEDYA
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Sekil 1. Onkolojik Tedavi Tercihlerinin Frekans Dagilim

N4

Dijital turizm basininda turizm-onkolojiye dair iceriklerin yillara gore ve metin tiirlerine gore
frekans dagilimi Sekil 2°de verilmistir. Gazetelerde yer alan onkoloji ile ilgili igerikler, haber ve kose
yazilarinda yer almasina karsin; yapilan roportajlarda konudan bahsedilmedigi goriilmiigtiir. Buna gore
en fazla igerik: haber (%98,52; f=67) olarak, kanser tedavisi (%85,07; f=57) konusunda ve 2017
yilinda (%32,75; f=19) iretilmistir. Bunu 2018 yilinda yine ayni konuda yapilan haberler takip
etmektedir. 2021 yili ise bu konuda en az igerigin iiretildigi yildir. 2016-2017 yillarinda diinya
lizerindeki hastalarm tibbi ihtiyaglar1 i¢in tercih ettikleri ilkeler siralamasinda Tirkiye’nin ti¢linci
siraya (MTA, 2017) kadar yiikselmis olmasi ile ilgili veriler anlamli bir bi¢cimde Ortiismektedir.
Kiiresel tercihlerdeki bu yiikselisin, benzer bigimde turizm basinina yansidigi anlasilmaktadir.
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Sekil 2. Dijital Turizm Basininda Turizm-onkolojinin Yillara ve Metin Tiiriine Gore Dagilim
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Sekil 3°te sosyal medyada turizm-onkolojiye dair atilan mesajlarin, kullanici profillerine gére
dagihmi gosterilmektedir. Ilgili konuya dair tweet atan kullanicilarin paylastiklart mesajlar
frekanslarina gore siralandiginda: Acentalarin (%63,23; f=43), bu konuda en ¢ok mesaj paylasan
kullanmic1 profili oldugu saptanmustir. Acentalar, en fazla akciger kanseri (%20,93; f=9) konusunda
mesaj atmistir. Acentalar1, saglik ajans1 ve danigsmanlik sirketleri (%23,52; f=16) izlemektedir. Saglik
ajanst ve damgmanlik sirketleri ise en c¢ok (%37,5; f=6) akciger kanseri ve 16semi konularinda
paylasim yapmistir. Bu sonug, turizm isletmelerinin aracilar1 olan acentalar ile saglik kuruluslarinin
aracilar1 olan danigmanlik sirketlerinin bu konuyu daha fazla 6n plana g¢ikardiklar1 sonucunu ortaya
koymaktadir.

€ €
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Sekil 3. Sosyal Medyada Turizm-onkolojinin Kullanici Profillerine Gore Dagilim

Dijital ve sosyal medya mesajlarinda yer alan onkolojik amagh ziyaretgilerin kanser tani ve
tedavilerinde tercih ettikleri destinasyonlar Sekil 4’te gosterilmektedir. Dijital medya iizerinden
yapilan analizlerde onkoloji alt dallar1 ve destinasyonlar arasinda yapilan ¢akigsma analizinde yalnizca
kanser tedavisi ve cerrahi onkoloji alt dallarinda baglantilara rastlanmis, diger onkoloji branslari igin
destinasyon tercihlerine dair veriye rastlanmamustir. Dijital medyada basta Istanbul, Antalya, Izmir ve
Mugla olmak iizere pek ¢ok kent 6n plana ¢ikmakla birlikte, kanser tedavisi icin en ¢ok Istanbul
(%25,86; f=15) ve Antalya (%15,51; f=9); cerrahi onkolojide ise Istanbul tercih edilmektedir. Bu sekil
ayn1 zamanda turizm-onkolojik amagla Istanbul’a gelen her 16 hastanin 15’inin kanser tedavisi, birinin
ise cerrahi onkoloji i¢in seyahat ettigini gostermektedir.
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DIJITAL MEDYA SOSYAL MEDYA
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Sekil 4. Turizm-onkoloji Destinasyonlar:

Sosyal medya mesajlarinda ise yalnizca iki kent turizm-onkoloji ile iligkili ¢itkmustir: Ankara
ve Istanbul. Sosyal medyadan elde edilen veri setinde: Ankara en ¢ok (%17,64; £=6) tiimor ve losemi
tedavisi ile birlikte amlirken; Istanbul (%54,54; f=6) en ¢ok akciger kanseri tedavisi ile 6n plana
¢ikmaktadir. Bu noktada her iki medya lizerinden elde edilen verilerin tamamlayici nitelikte oldugu
ifade edilebilir. Dijital medya daha ¢ok destinasyonlar {izerinde durmakta, sosyal medya ise en gok
tercih edilen iki destinasyon tizerinden turizm-onkolojik tan1 ve tedavi tiirlerine vurgu yapmaktadir.

Bu durumun nedeni olarak sosyal medya kullanicilarmin profilleri ve kullanim amaglari
gosterilebilir. Sekil 3°te goriilecegi lizere turizm-onkolojik amagla sosyal medyay1 en ¢ok kullananlar
seyahat acentalari ile saglik-danigmanlik sirketleridir. Sosyal medya veri analizlerinde (¢ogunlukla bu
sirketler tarafindan) yapilan saglik turizmi ile iligkili paylasimlarm, en ¢ok turiste bilgi vermeye
yonelik (%75,68; f=84) ve ticari nitelikte (%65,77; f=73) oldugu tespit edilmistir. Dolayisiyla turizm-
onkoloji alt tiirlerinin daha detayli ¢ikma nedeni; bu sirketlerin, kullanicilarin en ¢ok tercih ettikleri
sosyal medya tiirlerinden biri olan Twitter’da daha kapsamli bilgi verme ve tanitim yapma
ihtiyaclarindan kaynaklaniyor olabilir.

Sekil 5’te turizm-onkoloji amacgli olarak Tiirkiye’ye hasta gonderen iilkelerin frekans
dagilimlar1 gosterilmektedir. Dijital medyada en ¢ok saglik turisti gonderen iilkeler arasinda ilk sirada
Azerbaycan (%41,66; f=20) yer almaktadir. Sosyal medyada ilk sirayr Tunus (%64,28; f=9) almasina
ragmen Azerbaycan’dan saglik turizmi igin gelen her 11 hastanmin besinin (%45,45; £=5) onkoloji
tedavisi aldig1, dolayisiyla oransal olarak her iki medyadaki verinin tutarli oldugu ifade edilebilir. Tki
medya arasindaki farkin ise analizlerin dayandig1 zaman dilimi ve veri tabanlarindan kaynaklantyor
olmas1 muhtemeldir. Dijital medyadan geriye doniik alt1 senelik boylamsal veri, sosyal medyadan ise
ileriye doniik ti¢ aylik veri analiz edilmistir. Diger yandan, sosyal medyanin dijital medyaya kiyasla
daha giincel ve 6zgiir olan yapisinin, paylagimlara yansimig olma ihtimali de hesaba katilmalidir.
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Sekil 5. Turizm-onkoloji Pazarlarinin Frekans Dagilimlar:

Turizm-onkoloji pazarlarinin daha saglikli degerlendirmesini yapabilmek i¢in motivasyon
unsurlarmm da tespit edilmesi gerekir. Sekil 1’da kanser tedavisi i¢in Tiirkiye'yi tercih eden
ziyaretcilerin motivasyon unsurlari yer almaktadir. Bu baghik altinda yalmizca dijital medya
analizlerinden veri elde edilebilmistir. Buna gore en yiiksek motivasyon unsurunun maliyet (%25,86;
f=15) oldugu ortaya ¢ikmigtir. Maliyet unsurunu sirasiyla t1bbi hizmet kalitesi (%13,79; f=8), bekleme
stiresinin azhigr (%12,06; f=7) ve cografi yakinlik (%8,6; f=5) takip etmektedir. Kanser hastaliginin
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tedavisinde hastalarin 6liim oranlarimin yiiksekligi ve zamanla yarigtiklar1 géz Oniine alindiginda
ortaya ¢ikan sonuglarin mevcut durum ile ortiistiigii goriilmektedir.
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Sekil 2. Turizm-onkolojik Motivasyon Unsurlari - Dijital Medya

5. SONUC

Medikal turizm kapsaminda gergeklesen turizm-onkoloji hareketlerinin, dijital ve sosyal
medyadaki profilinin ortaya ¢ikarilmasi amaciyla gergeklestirilen bu ¢aligma sonucunda; (i) medikal
turizm ile ilgili dijital ve sosyal medya igerikleri igerisinde onkolojinin, ilk beste yer aldigi, (ii) turizm-
onkolojik seyahatlerin en fazla akciger kanserinden dolay1 yapildigi, (iii) sosyal medyada turizm-
onkoloji paylagimlar1 yapanlarin agirlikli olarak seyahat acentalari ile saglik ajanslari ve danigsmanlik
sirketleri oldugu, (iv) dijital medyadaki saglik turizmi igeriklerinin, ¢ogunlukla haber metinlerinden
olustugu, (V) turizm-onkolojik amagla iilkemize gelen ziyaretcilerin, sirasiyla Istanbul, Antalya,
Ankara, izmir ve Mugla’y1 tercih ettikleri; kaynak pazarlarin ise Azerbaycan, Irak, Tunus, Giircistan
ve Almanya oldugu, (vi) lilkemize turizm-onkolojik amagla gelenlerin en 6nemli tercih nedeninin
maliyet oldugu tespit edilmistir.

Turizm-onkolojik amagcli seyahatlerde dijital medyada Istanbul ve Antalya; sosyal medyada
ise Ankara ve Istanbul kentleri &n plana ¢ikmaktadir. Siralamalarin yillara ve paylasim yapilan
mecralara gore degisiklik gdstermesi miimkiindiir. Ancak biitlinciil bir degerlendirme yapildiginda
literatiirde yapilan ¢alismalar (Zengingoniil vd., 2012; Barca, 2013; Capar, 2018); genel olarak saglik
turizmi agisindan On plana cikan destinasyonlarin, siralamalari degismekle birlikte, ayni kentler
olduguna isaret etmektedir. Bu durumun, s6z konusu turizm-onkoloji destinasyonlarmin, Tiirkiye’nin
en bliyiik kentleri olmalar1 ve en bilinen ve belli 6l¢iide akredite olmus kamu, 6zel ve tip fakiiltesi
hastanelerine sahip olmalar1 dolayisiyla, hastalarda giiven duygusu olusturmasindan kaynaklandigi
ifade edilebilir. Ayn1 durum, &ne ¢ikan diger destinasyonlar igin de gecerlidir. Ornegin TURSAB
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(2014) da turizm raporunda Tiirkiye’de tedavi icin gelinen sehirler arasinda Antalya’nin ilk sirada yer
almakta olduguna isaret etmektedir. Barca ve digerlerine (2013) gore teknolojinin de gelisimi
sayesinde ozellikle Istanbul, Ankara ve Izmir illerinde verilen saglik hizmeti kalitesi yiikselmistir.
Binler’e (2015) gore, saglik kuruluslarmin yiiksek kalite standartlariyla hizmet saglamasimin ispati
olarak gosterilen uluslararasi sertifikalar ve akreditasyon belgeleri, saglik turistlerinin tercihlerini
olumlu yonde etkilemektedir. Ornegin her bes hastadan biri akredite olmus kuruluslari tercih
etmektedir (Sag ve Sengiil, 2019). Tedavilerini Istanbul’da yaptirmayi tercih etmis hastalar arasinda
yapilan aragtirmalar da (Zengingoniil vd., 2012; Capar, 2018) kentin se¢imi {izerinde etkisi olan
motivasyon unsurlar1 arasmnda doktor ve saglik personeline giivenin ilk sirada yer aldigim
belirlemistir.

2020 yili itibariyle, tiim diinyada 1.071 adet akredite edilmis saglik kurumu bulunmaktadir.
Tirkiye, JCI belgesi alan 44 saglik kurulusuna sahiptir ve akredite edilmis saglik kuruluslari
siralamasinda diinyada altinci sirada bulunmaktadir (JCI, 2020). Ankara ve Istanbul’da yapilan bir
aragtirmada; 6zel hastanelerin %92,3’liikk biiyiik bir kisminin uluslararas: akreditasyona sahip oldugu
belirlenmistir (Sahbaz vd., 2012). Yalnizca Istanbul'da JCI akreditasyon belgesine sahip 23 hastane
bulunmaktadir. Ornegin, turizm-onkoloji ziyaretcilerinin de tercih ettigi Kayseri’nin; Tiirkiye’de
bulunan on tniversite arastirma hastanesinden birine sahip olmasina, kentte onkolojinin 6n planda
olmasma ve kanser hastalarmin ayni giin hizmet alma oranlarinin yiiksek olmasina ragmen tercih
siralamasinda besinCi olmasi, JCI akreditasyon belgesine sahip olma oramnin (%4,17; Bayram ve
Akkiilah, 2020) diisiik olmasina baglanabilir. Bu agidan bakildiginda, akredite saglik kuruluslarinin
bulunduklar1 sehirlerin incelenmesi, neden bazilarinin daha fazla 6n plana ¢iktiginin anlagilmasina
katki saglayacaktir.

Calisma kapsaminda kanser tedavisi i¢in iilkemize turist génderen tlkelerin dijital medyada
Azerbaycan ve Irak; sosyal medyada ise Tunus ve Azerbaycan oldugu goriilmektedir. iki veri
setindeki farkliligin, analizlerin dayandigi zaman dilimi ve veri tabanlarindan kaynaklaniyor olmasi
muhtemeldir. Literatiirde yer alan bulgular da bu sonucu desteklemektedir. Tengilimoglu’na (2013)
gore kanser tedavisi i¢in tilkemizi en ¢ok ziyaret eden iilkeler Dogu Avrupa ve Orta Dogu tilkeleridir.

Kanser tedavisi i¢in tilkemizi tercih eden ziyaretcilerin motivasyonlarinda maliyet en 6énemli
tercih nedenidir. Etkili olan diger motivasyon unsurlari sirasiyla: tibbi hizmet kalitesi, bekleme
stiresinin azlig1 ve cografi yakinliktir. Bu bulgu literatiir ile de 6rtiismektedir (Cohen, 2008; Crooks
vd., 2010; Sahbaz vd., 2012; Capar, 2018; TUROFED, 2019; Zengingéniil vd., 2021). Medikal
turizmin gelisiminde en etkili faktorlerden biri olarak {ilkeler arasindaki fiyat farkliliklari
gosterilmektedir. Ozellikle kalp ameliyatlari, protez ameliyatlar1 ve onkolojik ameliyatlar gibi cerrahi
miidahalelerde iilkeler arasinda ¢ok onemli fiyat farkliliklar1 bulunmaktadir (Baser ve Abdulkadir,
2013). Tiirkiye’de tedavi ve islem iicretleri 6zellikle Bati iilkelerine gore oldukca diisiiktiir (Giilmez,
2017). Fiyatlarin Avrupa ve ABD’de 6denenlerin %30-65'ine karsilik geldigi bilinmektedir (Yildiz ve
Khan, 2016; Sag ve Sengul, 2019). Cohen (2008), tibbi nedenlerle seyahat eden bireyler arasinda
gelismis lilke vatandaslarinin en ¢ok saglik hizmetlerinin kalitesine ve bekleme siiresinin kisaligina
dikkat ettiklerine; gelismekte olan ve az gelismis lilke vatandaslarinin ise maliyet ve cografi yakinligi
onemsediklerine isaret etmistir. Ornegin gelismis bir iilkede prostat kanseri ameliyat1 icin alt1 ay
beklenebilmekteyken; ayni1 islem i¢in Tiirkiye’de verilen siire ti¢ giindiir (Tontus, 2017).

Medikal turizmin, hizmet kalitesi (Sahbaz vd., 2012), yakinlik (Crooks vd., 2010), yabanci dil
bilen personel (Aksoy, 2016; Al-Shamsi vd., 2018), cografi yakinlik (Toprak vd., 2014), akreditasyon,
konaklama sartlar: (Bayar, 2019), sigorta ve hizmet eksikligi (TUROFED, 2019) gibi etkenlere karsi
da duyarl oldugu bilinmektedir. Diger yandan, medikal turistler genellikle tedavilerini turistik gezi ve
etkinliklerle birlestirebilecekleri destinasyonlari se¢me egiliminde (Nguyen, 2016) olsalar da bu
durumun kanser hastalar1 igin gegerli olmadig1 goriilmektedir. Bu konu ile ilgili olarak TUROFED
(2018) raporunda hastalarin 6zel bir mantiksal sira takip ettiginden bahsedilmektedir. Bu agidan
degerlendirildiginde hastaligin ve tedavi ihtiyacinin tiiriine ve aciliyetine gore farkli destinasyon,
hekim ve saglik kurulusu alternatifleri degerlendirmeye alimabilmektedir.

Giliniimiiz gelismis diinyasinda internet teknolojisi aracilig ile bilginin paylasimi ve bilgiye
erisim her gecen giin daha yaygin ve kolaylastiric1 bir hal almaktadir. Internet vasitasi ile yayilan bilgi,
medikal turizm agisindan oldukca kiymetli ve kimi hastaliklarda zamanla yarisildigi goz Oniine
alinacak olursa; tan1 ve tedavinin gergeklestirilecegi destinasyonlari hizla tespiti ve tercihi konusunda
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Oonemli avantajlar saglamaktadir. Hastaliklarin teshis ve tedavisi i¢in tip turizmine katilacak olan
bireylerin, ihtiya¢ duyduklar bilgiye ulagmak i¢in ¢agimizin en hizli iletisim araglarindan biri olan
interneti Oncelikli olarak kullandiklar1 bilinmektedir. Amerikan Arastirma Merkezi PEW’in (2010)
raporuna gore, ABD’de yasayan kronik hastaligi olmayan kisilerin %81’lik, kronik hastalig1 olan
kisilerin ise %62’lik kismu belirli hastalik bilgileri, tedavi segenekleri ve regeteli ilag bilgileri vb.
konularda bilgi edinmek i¢in ilk Once internete bagvurmaktadir. Raporda her on internet
kullanicisindan sekizinin, saglik durumu ne olursa olsun tibbi bilgi almak i¢in ¢evrimig¢i olduklari,
kanser hastalarimin ise beste birinin oncelikle kendilerininkine benzer saglik sorunlari olan diger
insanlara ulasabilmek motivasyonu ile bu taramalara dahil oldugu belirtilmektedir. Bu hastalarin
ayrica iyi beslenme ve egzersiz uygulamalarinin siirdiiriilmesi; kendi durumlarmi izlemek ve tedavi
protokollerine uymak; tibbi goriismeler yaparak merak ettikleri konulara dair bilgiler almak, tedavi
saglayicilar1 segmek gibi arama davraniglart da bu motivasyonlar arasinda siralanmaktadir. Gill ve
Singh (2011), yaptiklar1 ¢alismada medikal turistlerin %73 {iniin, destinasyon sec¢imlerini internet
aragtirmalar1 sonucunda yaptiklarimni tespit etmistir.

Internet, hastalar ve tani/tedavi saglayan kurum-kurulus ve destinasyonlar arasinda bilgi
aligverisini  kolaylastirict  bir portal olmast dolayist ile de medikal turizm endiistrisinin
yayginlagsmasinda ve biiyiimesinde 6nemli paya sahiptir (Reed, 2008). Hastalar arasinda, tibbi bilgi
iceren internet sayfalari, hekimler, saglik kuruluslari, ¢evrimigi destek saglayan, kisi, kurum ve
kuruluglar ile internet vasitasi ile iletisime gegmek yaygin bir davranis bi¢imidir. Bu imkanin, zamana
ve cografi kosullara bagli olmadan ve ¢ogunlukla iicretsiz saglaniyor olmasi siklikla tercih edilme
nedenleri arasinda gosterilmektedir (Yilmaz, 2013). Internet, cografi smirlar ortadan kaldirmasi ve
ozellikle zaman faktorii dolayisiyla kanser hastalari igin 6nem tagimaktadir.

Medikal turistlerin ve ozellikle turizm-onkoloji hastalarmin internet kullanim sikliklari,
hastaliklarin tan1 ve tedavileri igin ilk bagvurduklar1 kaynaklar arasinda internetin yer almasi gozoniine
alindiginda; internet iizerinden yapilacak tanitimlarin énemi bir kez daha ortaya c¢ikmaktadir. Bu
nedenle medikal turizm tanitimi i¢in kapsamli, sistemli, giivenilir bilgilerin yer aldigi web sayfalarmin
olusturulmasi biiyiik 6nem tagimaktadir. Diger yandan tip turizminin oldukga giincel ve dinamik veri
akis1 saglamasi dolayisi ile sosyal medya tizerindeki tanitimlarina da ayrica 6nem ve hiz verilmelidir.

Saglik ve Turizm Bakanliklarinin, tedavi amagli gelen turist sayilarma dair ayrintil
istatistikler ve raporlar hazirlamasi 6nem tasimaktadir. Bu konu ile ilgili 6nemli bir eksiklik
mevcuttur. Medikal turizm amaciyla seyahat eden turistlerin kayitlarinin; tedavi edilen hastalik ve
tercih edilen destinasyon ayrintilarina dek tutulmasi, raporlastirilmasi, konu ile ilgili ¢alismalar
yapilmasi, ilgili calismalardan elde edilen bilgilerin arastirmacilarla ve kamuoyu ile paylasmasi, biiytik
onem tasimaktadwr. Her yil %35 artis gostermesi beklenen (MTA, 2017) medikal turizm
endiistrisinden kiiresel ¢apta 7,2 milyar dolarlik gelir (THTC, 2018) elde edildigi gdz 6niine alinacak
olursa hizla biiyiiyen bu nis pazar (Connel,2006), destinasyon iilkelerin gayri safi yurtigi hasilasina
doviz geliri saglayarak onemli bir katki yapacaktir. Bakanliklarca saglanacak kapsamli veri destekleri,
hem alanda arastirma yapmakta olan arastirmacilar, hem de turizm sektériinde planlama ¢aligmasi
yiriitecek girisimcilerin kullanabilecegi saglikli ve biitiinsel bir veri havuzu yaratabilecektir. Bu
sayede saglik turizmi konusunda yapilacak reklam, tanitim ve pazarlama caligmalarmin kapsami
genisleyecek, dolayisiyla da saglik turistlerinin iilkemizi tercih oranlar artacaktir (Aksoy, 2016).

Ozellikle Saglik Bakanlhigi ve Turizm Bakanligi’min konu ile ilgili istatistiklerden yalnizca
genel bagliklar altinda s6z etmesinin, iiretilen bilginin eksik kalmasina sebep olmasi nedeniyle bu tiir
betimsel ¢alismalarin, durumun tespitinin yapilmasi ve 6neminin fark edilmesi agisindan 6nemli bir
ac1g1 kapattig1 ifade edilebilir. Literatiirde konu ile ilgili olarak yapilmis az sayidaki ¢aligmanin yani
sira, mevcut kaynaklar; STK’larin yayinladig1 ve daha ¢ok bolgesel bilgi ve veriler iceren raporlar ile
sinirlidir.  Elde edilen verilerin, konu ile ilgili istatistiklerin yaymlanmamasi nedeni ile
karsilagtirilamamasi, ¢alismanin simirhliklar1 arasinda yer almaktadir. Arastirmanin sadece dijital
turizm basiminin son alt1 yillik arsivinden ve tek bir sosyal medyadan son ii¢ ay i¢in gekilmis olmasi,
aragtirmanin bir bagka 6nemli bir kisitidir. Bu konuda daha kapsamli degerlendirme yapabilmek i¢in
diger sosyal medya platformlar1 ile birlikte yazili /gérsel medyanin da hesaba katilmasi ve sadece
onkoloji i¢in degil, medikal turizmin diger alt tiirleri icin de degerlendirmeler yapilmasi
gerekmektedir. Bu caligma internet iizerinden yayin yapan dijital ve sosyal medya {izerinden yapilan
analizlere dayanmaktadir. Dolayisiyla kanser hastalarmin tip turizmi kapsaminda, Tiirkiye’deki tani ve
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tedavi tercihlerine dair genel bir ¢erceve ¢izmesi agisindan 6nemli bir ¢alismadir ve saglik sektorii ile
turizm sektorili arasindaki iligskiyi kanser hastaligi 6zelinde ortaya ¢ikarmasi bakimindan 6nemli bir
boslugu doldurmaktadir.
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1. INTRODUCTION

Animals share our environment in a variety of ways (Edney, 1995). In this context, it is clear
that a religious, philosophical and cultural inquiry into animals is necessary. Religion and philosophy
have been the main sources of traditional thinking about the moral status of animals all over the world,
and both have interacted with science to shape cultural perceptions of what animals are (Degrazia,
2006, p.13). Based upon this interaction, the concepts of theriophily (love for animals) and misothery
(hatred for animals) come to the fore in the discussions on animal ethics that have continued until
today. In this context, the epistemological questioning of these two concepts in the historical process is
extremely important in order to understand the way animals are viewed on religious and philosophical
grounds, how the moral status of animals is perceived and the course of ethical discussions on this
basis (Giinlii-Kiigiikaltan and Dilek, 2019). At the same time, it is a necessity in terms of internalizing
the concepts in animal ethics discussions such as speciesism, , ecocentrism, anthropocentrism and
anthropomorphism, which are examined deeply in other sections.

2. TERIOPHILIST AND MISOTERIC VIEW

The concept of "misothery” combining two Greek words was first used by Jim Mason in 2005
(Fennell, 2012, p.13). Accordingly, while “misos” means hatred, the word “ther” means animal, and
the combination of these two words is conceptualised as “misothery”, that is, animal hatred (Vaughan,
2015). In other saying, “misothery” is used as a concept that describes negative feelings towards

! The concept of non-human animal is used as an animal in the paper.
2 This study is related to author’s Ph.D thesis.
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animals and points out that animals are resources for human purposes only. The concept of
"theriophily" (love of animals) is synonymous with the concept of "animalitarianism", which is used in
the same sense in the literature (Giinli-Kiigiikaltan and Dilek, 2019). The concept of "theriophily" was
formed by combining of two Greek words and was put forward by G. Boas (Gill, 1969). According to
this “ther/therion” means animal; “philos” means love or love. The word "theriophily", which is a
combination of these two words, is also used in the sense of animal love. The concept of
"Animalitarianism", which is synonymous with the concept of theriophily, was used for the first time
by A. O. Lovejoy and G. Boas in the paper "A Documentary History of Primitivism and Related
Ideas” (Scholtmeijer, 1989). Both concepts were used to explain that animals are superior to humans
in some points (intuitively or cognitively) and were written in this way (Fennell, 2012, p.22).

The concepts of misothery and theriophily have been dealt with both religiously and
philosophically in the historical process, and different cultural views have emerged regarding the
concepts. When the emerging cultural views are evaluated philosophically, the first name that comes
to mind is Aristotle, one of the ancient thinkers. Aristotle argues that animals are lower than humans in
the hierarchical structure, and that they are a suitable resource for humans' purposes, citing the fact
that animals lack the ability to reason (Cevizci, 2009, p.135). In this respect, Aristotle can be
expressed as a thinker who adopts the misoteric® understanding. Two elements lie at the basis of
Aristotle's misoteric understanding of animals. The first is that men have greater reasoning abilities
than women, and therefore men are superior to women. The second is that people whose bodies are
stronger than their minds are fit for slavery (Degrazia, 2006, p.14). It can be said that these two
arguments regarding equality between men and women and slavery constitute the legitimate ground of
Aristotle's mysoteric understanding by establishing an analogy with his thoughts on the human and
non-human animal relationship.

Although there were philosophers in Ancient Greece who did not agree with Aristotle's view,
who adopted a "theriophilist™* understanding such as Pythagoras (animals are the reincarnations of
humans) and Theophrastos (animals also reason to a certain extent), on the way, especially western
philosophers took as an example Aristotle's misoteric view that "the only rational being is human and
animals exist for the use of humans".

Parallel to the aforementioned philosophical ground that rejects the moral status of animals,
the expressions in religious books also strengthened this rejection, causing Aristotle's widespread view
to be accepted as legitimate in the religious sense. For instance, the Bible supported the thesis that
“animal exists for human” in the cultural codes of Christian societies, emphasizing that God created
humans in his own image and that humans are free to use all natural resources, including animals, for
their own purposes. So much so that in the Middle Ages, Christian western philosophers such as
Augustinus and Tomasso supported this view on both religious and philosophical grounds and
mediated the spread of the generally recognized thesis in Christian societies. On the other hand, the
religion of Islam defends a similar thesis with Christianity that animals exist for humans. However, it
is stated in some verses of the Qur'an that it is forbidden to torture animals. Judaism, on the other
hand, is dominated by the idea that "all of God's creations deserve mercy"”, but it also has similar
aspects with other religions (WAN, 2015).

In addition to all these religious perspectives, it started with Descartes in the seventeenth
century and continued in the nineteenth century. Although there are differences between the thinkers
of modern western philosophy, which goes back to the end, it still remains under the influence of
Christianity and reflects the view that "man is superior to animals". In this period, with the influence
of modern science and the interaction of modern science with religion and philosophy, the mysoteric
understanding towards animals became stronger. The idea that animals lack the ability to reason, as
well as the ability to perceive and feel has begun to become widespread. Thus, in addition to the
common misoteric view, just as the male-dominant understanding morally ignores women, it has
resulted in animals not being placed in any moral status in the eyes of humans. Here, thinkers such as
J. Bentham and J. S. Mill, who advocate the "utilitarianism™ view, stated that it is the right behavior
that the balance between pleasure and pain dominate in favor of pleasure, and that this is also true for
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intuitive animals, and stated that animals cannot be ignored morally. In other words, they stated that
animals have interests at least as much as humans and that the traditional misoteric thought towards
animals should be rejected and, in a sense, the terophilist perspective should be accepted. Within this
process, Schopenhauer, who was influenced by Buddhism and Hinduism, also states that reasoning,
self and power cannot be decisive in terms of the moral status of animals and that all beings capable of
suffering must have an ontological and a moral status.

With the extension of the scope of modern science and its acceptance by the society, more
radical paradigms have emerged than Schopenhauer's view (Giinlii-Kiigiikaltan and Dilek, 2019). As a
matter of fact, in the nineteenth century, Charles Darwin's radical idea that humans were descended
from other animal species (the theory of evolution) revealed that animals also have a kind of reasoning
ability and complex emotions. Although this situation is ignored by scientists, it has made it difficult
to defend the generally accepted cognitive gap between human and animal. Thus, an important
breaking point was experienced in the transformation of people's misoteric understanding of the moral
status of animals.

The dominance of all this misoteric understanding, which the West accepted on both religious,
philosophical and scientific grounds in the historical process, was not found in the cultural codes of
eastern societies. The "ahimsa®™ doctrine was accepted both in the religions of Jainism, Buddhism,
Hinduism and in the Confucian tradition, which is still alive today. Therefore, in the historical process
up to the present, eastern societies that accepted this doctrine considered life, including animals, to be
more sacred than the west. Degrezia also explains this difference between eastern and western
societies; “a westerner and an easterner may say that life is sacred; but he will probably only mean the
whole of eastern life (Degrazia, 2006, p.18). As a result, the moral status and ontological acceptability
of animals are directly proportional to the philosophical, religious and scientific influences of western
and eastern societies. Therefore, while western societies are mostly under the influence of a misoteric
understanding in in philosophy and religion, eastern societies adopt a terophilist understanding.

3. CONCEPTS AND THEORIES UNDER THE SCOPE OF ANIMAL ETHICS
3.1. Speciesism

Animal rights defenders stating that animal liberation is directly related to human liberation;
They also use the concept of speciesism towards humans. The term "speciesism" is generally used to
criticize the human-centered modern society. The expression "speciesism" was first used by Richard
Ryder in 1970 in a statement prepared against experiments on animals in research laboratories at
universities (Ryder, 2004). In addition to that, the first source in which the concept of speciesism is
clearly defined is in the book Animal Liberation (2005) by Peter Singer, who studies on moral
philosophy. Singer defines speciesism as “the bias or biased behavior of a person in favor of the
interests of one's own biological species and against the interests of other biological species.” (Altinal
and Tekdemir, 2020, p.494). On the other hand, Ryder in 1970 makes an analogy with the concept of
racism. The author explains how he found this concept in his article as follows (Ryder, 2010, p.1):

“The revolution in the 1960s on racism, sexism and class discrimination ignored the plight of
animals. Politics and ethics ignored non-humans. Everyone was busy reducing prejudice against
people. As a medical scientist — which Dr. Ryder is a clinical psychologist — | knew hundreds of
animal species were in pain, fear, and suffering. While | am against racism, gender discrimination
and class discrimination, why am | not against this discrimination against animals? Something should
be done about this too! We also need to take a parallel stance between ourselves and animals. We
cannot ignore animals. With these thoughts in mind, one day (in 1970) while | was lying in the bathtub
of my bathroom, the concept suddenly came to my mind: Speciesism!”

Speciesism, as a concept, can be expressed as the intellectual infrastructure of the domination
that humans have established over animals from past to present. As stated in the first chapter, people
tend to ignore animals morally and ontologically in the historical process. The main reason for this
situation is the belief that animals are only a resource for humans, under the dominance of
philosophical, religious, scientific and cultural references and a misoteric view. In other saying,

® The "Ahimsa" doctrine is the view that argues that all life forms are sacred, and in this respect, it is similar to
the philosophy of Gaianism.
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animals exist for humans, and from a philosophical point of view, animals are non-reasoning beings.
The expressions in the holy books show parallelism with the philosophical discourse in question.
General statements such as "God created animals and all nature to serve the purposes of humans" are
found in religious books (Aebersold et al., 2007, p.354). In scientific terms, animals are used in
scientific processes to cure people's illnesses or to make them more beautiful and happy. Since cultural
codes are already shaped by what is transferred from religion and the past, the superior view of
societies towards animals brings with it an attitude that ignores them.

All these references show that a speciesist understanding, in which humans marginalize or
ignore animals, is considered legitimate in the human-animal relationship. So much so, that Peter
Singer's philosophical approach, which is cited as an important turning point by animal rights
defenders, in his work "Animal Liberation”, which states that "animal experiments can only be
considered legitimate if the intended benefits exceed the harm caused" can also be described as
speciesist. As a matter of fact, Francione also criticises Singer at this point and articulates that he has a
completely different view with him (Francione, 2015). Since this situation is discussed in the
following sections as a debate between animal welfare and animal rights theorists, only the concept of
speciesism is discussed here.

In this regard, speciesism forms the basis of animal ethics discussions. For instance, failure to
provide legal protection to a human being to a cat or dog is referred to as speciesism by some animal
rights theorists (Regan, 2007; Francione, 2008) . From another view point, if the only reason for the
social protection of a living thing or for its moral existence to be accepted is the species to which it
belongs, that society and the individuals living in that society have a speciesist point of view.
Therefore, according to that society, no living thing other than humans can be accepted as morally or
legally equal. As Ryder stated at the beginning, speciesism approach should be socially rejected by
making analogies with both racism and gender and class discrimination. Such that, it is unacceptable
according to the principle of equality for a person to act prejudiced or biased in favor of the interests
of his own biological species and against other biological species. Because the principle of equality; It
should apply to all beings, white or black, female or male, human or not (Singer, 2002). This situation
is embodied by moral and cultural effects of human behavior, and is associated with people's views of
life, and in direct proportion to this brings two basic philosophical concepts to the fore:
"Anthropocentrism” and "Ecocentrism".

3.2. Anthropocentric and Ecocentric Approach

Approaches that examine the human-environment relationship can be considered within a new
discipline of moral philosophy called environmental ethics or environmental ethics (Karakaya and
Cobanoglu, 2012). These approaches can also be the determinants of our view towards animals, which
are a part of the natural environment. Considering that human behaviors are shaped by moral and
cultural influences, it can be stated that it is the moral and cultural systems created by humans that
shape people's perspectives towards animals. In this context, two approaches, anthropocentrism and
ecocentrism, draw attention. According to anthropocentric approach, it is important for people to
create ethical values towards their environment (Savas et al., 2009, p.55): (i) Humans are dependent
on nature in terms of basic needs; (ii) Beyond meta-value, nature makes people happy for aesthetic
reasons; (iii)Three approaches play a role: being respectful to nature is educational about respecting
other people as well.

In the anthropocentric approach, there are two levels called hard and soft (Goralnik and
Nilson, 2012). One of the best example of those who support the rigid anthropocentric view is
Descartes. Descartes divides the environment into matter and spirit. According to Descartes, the
human body and animals are matter. No matter how, while humans also have a soul, animals are
"organic machines (automata)" (Wilson, 2015). According to Descartes, it is natural to describe or
evaluate animals completely devoid of both reasoning and emotions as organic machines (Descartes,
1993). Evaluating the human body in a similar way, the philosopher argues that the essence of
humanity is not the body (matter), but the soul, which includes consciousness alone.

In addition to that, the soft anthropocentric view basically parallels the strict anthropocentric
view. The difference is that in the soft anthropocentric view, the notion that bad behavior towards
animals can make people bad too. However, it can be said that it still has a human-centred, bossy and

23



S. Emre DILEK

speciesist perspective. The thinker most suitable for this view is Kant. Kant expresses that animals can
also suffer, but they have no legal and moral status (Savas et al., 2009).

Physiocentrism, which is the exact opposite of anthropocentrism, includes an understanding
that nature is at the forefront and people are at the periphery (Mittelstrass, 1999, p.279). The concept
of physiocentrism is basically similar to ecocentrism. While physiocentrism is mostly involved in
ethical debates in the field of science such as medicine and biology; It is used in discussions on more
philosophical grounds such as ecocentrism, animal ethics and environmental ethics (Kortenkamp and
Moore, 2001). Both concepts in question are used in animal ethics debates to indicate whether people
are a part of nature or whether they defend an understanding that is dominant over nature. These two
concepts are frequently encountered in the studies of animal welfare and animal rights theorists such
as Singer, Regan, Degrezia and Francione.

3.3. Anthropomorphism

Anthropomorphism describes the tendency to imbue the real or imagined behavior of non-
human animals with humanlike motivations, characteristics, emotions or intentions (Epley et al.,
2007). Or to describe it more briefly; anthropomorphism is determined as people's attribution of
human characteristics to non-human creatures. The basis of attributing human characteristics to non-
human creatures is the anthropocentric view. According to the anthropocentric view, although humans
have no responsibility to respect nature or other non-human creatures, it is argued that nature is at the
bottom of the hierarchy of existence and non-human creatures can be used for human purposes.
Therefore, a dolphin, walrus or whale can entertain people by performing, a dog or a monkey can be
eaten for people's taste, horses, elephants, mules or donkeys carry people around, animals are disabled
in the development of products that "benefit" for humans by using them in experiments, or According
to this understanding, his death is considered legitimate.

There are many studies on the concept of anthropomorphism in the literature, which is
described as the attribution of human characteristics to non-human creatures (Butterfield et al., 2012;
Tam et al., 2013; Urquiza-Haas and Kotrschal, 2015; Giinli-Kiigiikaltan and Dilek, 2019). These
studies focus on the positive aspects of anthropomorphism in terms of animal welfare. It is stated that
anthropomorphism is divided into two as "interpretive" and "imaginary (imaginary)". While the effort
to understand the psychological states of non-human creatures based on the human self is defined as
"interpretive anthropomorphism", attributing various characteristics to hon-human creatures is defined
as "imaginary or imaginary anthropomorphism" and it is stated that this situation is particularly
important for animal welfare (Singer, 2002; Goralnik and Nilson, 2012).

3.4. Concepts in Animal Ethics Discussions

There are concepts that are frequently used in animal ethics discussions. The concepts in
question are important in terms of forming the basis for the views and discourses put forward both in
religious and cultural sense and on the philosophical ground. Understanding and internalizing the
concepts is necessary at the point of determining our perspective towards animals.

e Consciousness

The concept of consciousness is handled in terms of etymology, metaphysics, psychology and
philosophy and is defined in different ways according to the field in which it is used. However, in
accordance with the purpose of the thesis, the concept of consciousness is discussed from a
philosophical point of view. In this context, consciousness; human thought, emotion, will, character,
excitement, opinion, intuition, etc. It can be defined as the sum of all instantaneous processes or the
reflector of objective reality in humans. However, in animal ethics discussions, consciousness is not
only a concept specific to humans, but also a concept used for animals.

e Pain

Pain reflects not a concept in animal ethics debates, but rather an idea of where people can
look at the moral status of animals. For instance, Bentham, who is accepted as the founder of
utilitarian ethics, expresses this situation as follows in his work “Introduction to the Principles of
Morals and Legislation” (Singer, 2002):
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........ Maybe one day the rest of the animal world will also have rights denied them only by
violence. The French understood that a person cannot be left unconditionally to the will of a tyrant
just because his skin is black. Perhaps one day it will be realized that the number of legs and the
amount of hair on the skin are equally insufficient reasons for abandoning a sentient being to the same
fate. What else could draw this impenetrable border? Reasoning ability? Is he capable of speaking?
But an adult horse or dog is far superior to a day old, a week old, or even a month old baby, both in
terms of intelligence and communication; but even so, what would that indicate? The question we
should ask is not can they reason or speak, but “Can they suffer?” should be”

This reflection is important in terms of understanding the epistemological infrastructure for the
concept of pain. In summary, while there are good reasons to assume that other humans can suffer as
we do, similar justifications do not exist in the case of animals because of the speciesist approach,
which believes that pain is only for humans.

e Happiness

Happiness is a state of consciousness, a mental event, just like the concept of pain, and it can
be understood that a human or non-human creature is happy through external signs (Singer, 2002,
p.48). A human's smile or a dog's tail wagging when it sees its owner can be interpreted as an
indication that happiness indicators cannot differ between human and non-human creatures. However,
the fact that a dolphin in captivity is perceived as "smiling" by people due to its physical
characteristics does not mean that it is happy. Dialectically speaking, pain and happiness can be
expressed as opposites of each other. At this point, the first name that comes to mind is Epicurus, one
of the ancient philosophers. According to Epicurus, happiness is the state of being free from pain and
suffering (Giindogan, 2010, pp.128-129). In other words, one can be happy if there is no pain. In
Epicurus' thought, in order to get rid of pain and achieve happiness, the individual should have
adopted a simple lifestyle away from social life. From the perspective of utilitarian ethics, seeking
happiness and avoiding pain can be summarized as the principles of utilitarian ethics. Happiness in the
principles expressed by Mill, one of the representatives of the utilitarian ethical understanding; “It is
not the happiness of the individual, but the correctness of the action he has taken for everyone”
(Jacaobson, 2008, p.169). From this point of view, it can be concluded that happiness is not only for
human animals, and an action can cause happiness or pain for non-human animals as well.

e Utilitarianism

Benefit or utilitarianism, which is included in the concepts of happiness and pain, has an
important place in animal ethics discussions. The concept of utility is used and discussed in a
philosophical sense, rather than an economic definition as "the ability of goods and services to meet
needs" in the thesis. Although there is a philosophical background in the definition of utility in
economic terms — the relationship between economy and philosophy can be understood more clearly
especially in Adam Smith- and there is no harm in saying that utility is considered as a philosophical
concept related to utilitarian ethics and that it is directly proportional to the result of human behavior.
According to the utilitarian ethical understanding, the result of the behavior of the individual gives rise
to the benefit. If the action performed creates happiness for everyone, that action is beneficial.

e Moral Status

Moral status draws attention as a concept that has been used and discussed only for people
from past to present. As a matter of fact, the concept of moral status is mentioned many times in the
thesis, both in theoretical discussions and in relation to the use of animals in the tourism sector.
Therefore, it should be stated that this concept is used not only for humans but also for non-human
creatures, and at this point, a similar approach was adopted with Francione. Francione says that the
moral status of a human or animal cannot be determined by those who gave birth to that animal or
human, and the application of a moral concept cannot be determined by those who designed it. He
argues, however, that if moral rights apply only to those who conceived them, a large part of humanity
should be excluded from the moral community. In this context, he makes a historical analysis of an
understanding contrary to the principle of equality by stating that the concept of right, as used today,
was originally developed only to protect the interests of wealthy, white, male landlords, and in fact,
many of the moral concepts were historically created for the benefit of privileged men. However, he
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states that in the historical process, in accordance with the principle of equal consideration, it has
emerged that similar situations should be handled similarly, and thus, the necessity of expanding the
rights and moral status to include other people has arisen. At this point, Francione emphasizes that
applying the principle of equal consideration to non-human animals perceived as other can eliminate
the long-standing understanding of treating animals as resources, and thus animals can have a moral
status (Francione, 2008, p.302). The moral status mentioned by Francione is discussed in the thesis
within the framework of this view. In other words, to say that a cat, dog or a dolphin has moral status
and to defend it is to say that that creature has a moral value and status not only in terms of its
relations with humans but also in terms of itself (Degrezia, 2006, p.29). In short, regardless of how the
welfare of that creature affects people's interests, it should be argued that it should have moral status
purely for its own sake, and should be treated well for its own sake.

4. CONCLUSION AND DISCUSSION

The common feature of traditional ethical theories is that they think of man not only as a
moral agent, but also as the sole object of our moral behavior. In this respect, in general, being a moral
agent and having a right, that is, being the subject of our moral behavior, are considered equal. Thus,
other living things could not have rights because they could not show the characteristic of being moral
agents (Yasar, 2018). Therefore, there are often no meaningful and radical changes/changes in people's
perspectives towards animals.

From a religious point of view, most religious teachings are universal. While it has the
principle of respecting the animals in particular (Turan, 2020) and all living things in general, it does
not advocate the equal treatment of humans and animals. In other words, while religions generally say
that animals should not be tortured, they also emphasize that animals were created for humans.
Considering that religion is one of the social institutions from a sociological point of view, it is clear
that religion is one of the most important elements in the formation of cultural codes (Goger, 2012). In
this context, religious teachings or discourses towards animals also affect the cultural perspective and
are effective in the perspective towards animals.

Although the perspective towards animals has changed from society to society under the
influence of philosophical, religious and cultural approaches/discourses in the historical process, the
struggle for animal rights still continues. The fact that the capitalist system sees only animals as
commodities and that people do not see animals as souls within this system is, of course, one of the
biggest obstacles to the expansion of the field of struggle. However, a philosophical, religious and
cultural inquiry is an important way to reveal our conscientious and moral responsibility towards
animals that capitalism has ignored or wants us to ignore, and to change our perspective. This way is
through a person's ability to give honest answers to himself through his own inner journey. As
Rabindranath Tagore said: “Faith is the bird that feels the light and sings when the dawn is still dark”
(Leenaert, 2017).
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The study aims to examine the effects of rural tourism activities on the socio-
cultural, economic and family life of rural women who contribute this process
with their labor. The effects of tourism development in the countryside were
investigated, especially through the changes in the lives of women residing in the
village of Misi, which has become a tourist attraction in recent years with its 2000
years of history, cultural values and authenticity. Based on the case study method,
the the study employed exploratory approach by implementing semi-structured
face-to-face (in-depth) interview and observation techniques for data collection.
Face-to-face interviews were conducted with 10 women who were active members
of the Misi Women's Culture and Solidarity Association and agreed to be
interviewed on a voluntary basis. As a result of the research, it has been determined
that tourism affects women's social, family and gender roles positively in rural
areas. Another important observation is that there exist local tourism initiatives
involving women in rural areas as in Misi Village, which not only brings
economic benefits but also furthers multi-dimensional impacts on the social
position of women.
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Calismada kirsalda gelisen turizm faaliyetlerinin, bu siirece emekleriyle dahil olan
kirsaldaki kadinlarin sosyo-kiiltiirel, ekonomik ve aile yasamlarina etkisinin
incelenmesi  amaglanmugtir. Turizm gelisimin kirsaldaki etkileri, 6zellikle
kadinlarin yagamlarindaki degisimler iizerinden ve Bursa’nin merkezine yakin
2000 yillik tarihi, kiiltiirel degerleri ve otantikligi ile son yillarda turistik bir ¢ekim
merkezi haline gelen Misi kdyii iizerinden arastirilmistir. Ornek olay yontemine
dayandirilan  ¢aligmada, veri toplamada yar1 yapilandirilmis  yiizyiize
(derinlemesine) goriisme ve gozlem tekniklerinden yararlanan nitel arastirma
yonteminin kesifsel yaklagimi kullanilmustr. Misi Kadinlari Kiiltiir ve Yardimlagma
Dernegine aktif iiye olan ve goniilliiliik esasina gére goriismeyi kabul eden 10
kadin ile ylizyiize goriisme gergeklestirilmistir. Aragtirma sonucunda, turizmin
kirsalda kadinlarin toplumsal, aile igi ve cinsiyet temelindeki rollerini olumlu
yonde etkiledigini belirlenmistir. Misi Koyii gibi kirsal bolgelerde kadinlan siirece
dahil eden yerel turizm girisimlerinin, yalnizca ekonomik faydalar degil, aym
zamanda kadmin toplumsal konumunu da ileriye tagiyan ¢ok boyutlu etkileri
oldugu gézlemlenmistir.

1. GIRiS

Sanayi ve tarim sektorlerindeki tarihsel ilerlemenin o6zellikle gelismis iilkelerde yirminci
yiizyilin ikinci yarisindan sonra yerini hizmetler sektoriine birakmasi ulusal ve uluslararasi
ekonomilerdeki devinim ve degisimlerin bir sonucudur. Endiistrilesme hamlelerinde goreli avantaja
sahip Avrupa ve Amerika, bunun bir yansimasi olarak insanlarina bos zaman ve gelir yaratabilme
noktasinda da basi g¢ekmislerdir. Bu iilkelerde olusan olanaklar, hizmetler sektoriindeki hizli
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biiylimenin 6nemli mecralarindan birini temsil eden turizm endiistirisini seyahatten, konaklamaya,
eglenceden, gastronomiye bir biitiin olarak ciddi bi¢imde beslemis ve motive etmistir. Turizm dogasi
geregi talebin olustugu yer ile arzin bulundugu yer arasindaki tim aglar1 6rmesi gerektiginden,
ozellikle ulasim, seyahat ve konaklama sektorlerinde bir hareketliligi ve yatirimi da zorunlu kilmustir.

Geligen turizmin farkl tiir ve tipleri insanin ihtiyag, istek, merak ve farkindaliklariyla birlikte
cesitlenmektedir. Basit bir iklim, tatil ve dinlenme gergevesinde yayginlasan deniz-kum-giines odakl
kitlesel seyahatlerin bugiin yiizlerce turizm tiirlinde ifadesini bulan bir gelismeyle ulusal ve
uluslararas1 Ol¢eklerde biiyiimeye devam etmektedir. Turizmin gesitlenmesi, turistik ¢ekime sahip
destinasyonlari, turizm endiistrisin paydaglarmi da dinamize etmekte ve biiylitmektedir. Turizm
talebinin y6neldigi alanlarin popiilerlesmis destinasyonlarin yaninda daha az bilinen ya da bilinmeyen
kirsal alanlara da kaydigi bir gercektir. Insanlari seyahate iten motivasyonlar ile onlar1 c¢eken
cekiciliklerin bulusma yerlerinden biri de kirsal bolgeler olmaya baslamistir.

Sehirlerin ¢eperinde ya da uzaginda goreli kentlesme ve niifus yogunlagmasindan uzak kalmig
olan yerellikler, kiiltiirel ve dogal dokulari, daha sade, kiiciik, kendine 6zgli yasamlar1 ve goreli
bozulmamis ya da otantik unsurlari ile birer cazibe merkezi haline gelmistir. Bu tiir kirsal bolgelerdeki
kiigiik Olgekli yerlesim alanlarinin turizm hareketlerine dahil olmasiyla birlikte turizme bagh
ekonomik, sosyal, kiiltiirel ve ¢evresel etkilerinin buralarda da goériilmesi kag¢inilmazdir. Calisma,
turizmin kirsal bir destinasyondaki etkilerine odaklanmustir. Turizm gelisimin kirsaldaki etkileri,
ozellikle kadinlarin yasamlarindaki degisimler {izerinden ve Bursa’nin hemen periferisinde olan tarihi,
kiiltiirel degerleri ve otantikligi ile son yillarda turistik bir ¢ekim merkezi haline gelen Misi koyii
lizerinden aragtirilmigtir.

1.1. Literatiir ve Kavramsal Cerceve

Turizm agisindan kirsal alan, deniz turizmi disinda kalan, kentsel yerlesimlerden uzakta,
kirlara 6zgli dogal ve Kkiiltiirel yapmnin korundugu, tenha, yapaylikla tanmigmamis, sessiz alanlar
(Soykan, 1999; 2004) olarak tarif edilmektedir. Beeton (2006), kirsal alanlardaki turizmi kiigiik 6lgekli
konaklama tesislerinin geleneksel giindelik yasamin ve yerel insanla temasin daha fazla oldugu alanlar
tizerinden kategorize etmektedir. Kirsal alanlarda gergeklesen turizm tiirleri bu cografi alan1 paylasan;
ornegin, doga macera, yiiriiylis, kamp ve karavan turizmi, eko turizm, turizm, magara turizmi, akarsu
turizmi, yayla turizmi, dag turizmi, kis sporlari turizmi, av turizmi, yamag parasiitii, ath geziler vb.
gibi dogrudan dogaya dayali olarak yapilan bir¢ok turizm tiirtiniin de mekanidir (Soykan, 2004).
Ozgiinliik ve korunmusluk gibi 6zelliklerin var olmasi kirsal alanlara olan turizm talebini arttirmakta
olup, kiiltiirel miras unsurlar1 agisindan ayirt edilebilir 6zelliklere sahip bu alanlarda miras turizmi de
gelismektedir.

Kirsal alanlara yonelen turizm harketlerinin yayginlasmasinda basta biiyilik kentlerde yasayan

insanlarin sosyo-ekonomik durumunun yiikselmesi, sehirlerdeki hayatin karmasikligi, kirliligi ve
guriiltiisiiniin artmast gibi olumsuzluklar ile stresten uzaklasma gibi faktorler etkili olmustur
(Halloway ve Taylor, 2006). Bununla birlikte kentlesmenin gelismis ve gelismekte olan tilkeler
acisindan biiylik oranda tamamlanmig olmasi ve dolayisiyla toplam niifiisun biiylik ¢ogunlugunun
farkl 6lgeklerde olsa da sehirlesmis alanlarda yastyor olmasi bu siireci kirsal alanlar agisindan daha da
cekici hale getirmektedir. Dogal ve/veya kiiltiirel varliklari ile ¢ekicilige sahip kirsal bdlgeler turizmin
farkh tiirlerine ev sahipligi yapmaya baslamustir. ilk olarak Lane (1994) kirsal turizmin ne olduguna
dair soruyu sormus ve onu; kirsalda, kiiciik 6l¢ekte gergeklesen ve kirsalin kendine has gevresel
kiiltiirel 6zgilinliiglinii yansitan tipoloji lizerinden c¢ercevelendirmistir.

Kirsaldaki turizm ¢alismalari lizerine dnemli bir literatiir olusurken (Lane 1994; Bramwell, B.
ve Lane, B. 1994; Wilson ve Fesenmaier, 2001; Beeton, 2006; Soykan, 1999; Tarlak, 2007; Karafaki
vd. 2019; Ongun ve Govdere, 2019; Ucar vd. 2010; Aref ve Gill 2009) 6zellikle farkli niteliklere ve
cekiciliklere sahip kirsal alanlarda turizmin etkileri farkli boyutlari ile de aragtirilmaya baslanmustir.
Turizm gelisiminin ekonomik, sosyal ve dogal ¢evre iizerinde etkilere sahip oldugu (Swarbrooke,
1990) bilinen bir olgudur. Bu etkilerin daha ¢ok ekonomik boyutu ile ilgilenen ya da etkileri daha ¢ok
ekonomik katkiya indirgeyen arastirmalardan (Ruzic ve Demonja, 2017; Tungsiper ve Kasli, 2008;
Kiigiiksar1 2011; Ecereal ve Ozmen, 2009; Tiirker vd. 2016) sonra yerel halk agisindan sosyal, kiiltiirel
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etkilere de odaklanilmaya baslanmustir. Turizm, sadece kiy1 destinasyonlar1 ya da sehirler i¢in degil
kirsal bolgeler i¢in de yerel kalkinmanin bir araci olarak goriiliirken (Cetin 2009; Dogan, 2019; Kuter
ve Unal, 2009), turist ile yerel topluluklar arasindaki etkilesim agisindan kirsal turizm daha
fonksiyonel goriilmektedir (Ahipasaoglu ve Celtek, 2006; Belanger ve Jolin, 2011; Ceken vd. 2012;
Bricker vd., 2013). Bu yiizden Lane (2009) kirsaldaki turizm faaliyetleri ile siirdiiriilebilir turizm
arasinda zorunlu bir iligki olmasinin altini ¢izer. Simkova (2007) bu noktada yerel toplumun siirece
dahil olmasi ve kararlara katiliminin saglanmasimin ayri bir giiclik olarak ortaya gikabilecegini
belirtmektedir. Bunun unsurlarindan biri elbette hem toplumsal hem de aile i¢i konumlar1 ve rollerine
bagli olarak kadinlar igindir.

Literatiirde az da olsa kirsaldaki turizmin kadinlarin yasamlari lizerindeki etkilerini arastirian
caligmalar bulunmaktadir. Ornegin Cihangir ve Demirhan (2020) Van iizerinden yaptiklari arastirmada
kadinlarin giinliik yagsamlar1 tizerinde énemli etkileri oldugunu tespit etmistir. Saymn ve Ergin (2018)
kirsal turizm gelisiminin kirsaldaki kadinin ailedeki roliinii degistirdigi ve ¢alisma yasamina daha
etkin olarak katilmasma olanak tanidigini; Dogan (2017), ile Kadanali ve Yazgan (2012) da benzer
bigimde kirsal turizmin gelisiminin kirsal alanlardaki kadinlarin aile i¢i rollerini degistirdigini
ve kadinin
calisma yasamina daha etkin katilmasini kolaylastirdigini ve bireysel olarak onlar1 giiclendirdigini
belirlemistir.

2. AMAC

Doga, kiiltiir, tarih gibi degerli ¢ekiciliklere sahip olan Misi Kdyii son donemlerde turizm
potansiyeli agisindan da dikkatleri ¢ekmis ve disiplinlerarasi bir¢ok arastirmaya konu olmustur.
Turizm sadece yeme-igme, seyahat, konaklama gibi faaliyetleri kapsamakla kalmayip ayni1 zamanda
yasam Kalitesi, bireysel ve toplumsal gelisim ve degisime de etki eden bir olgudur. Bu nedenle,
calismada Onceki calismalardan farkli olarak, kirsalda gelisen turizm faaliyetlerinin, bu siirece
emekleriyle dahil olan kirsaldaki kadinlarin sosyo-kiiltirel, ekonomik ve aile yasamlarma etkisi
incelenmistir. Calisma, Bursa’nin son dénemde popiiler hale gelmis otantik Misi kdyilinde kadinlar
tarafindan kurulmus olan Misi Ko&yii Kadinlar1 Kiiltiir ve Yardimlasma Dernegi iiyesi kadinlar
tizerinden ylritilmiis ve turizm gelisimi ile toplumsal yasamlarindaki degisimler arasindaki iliski
ortaya konmaya ¢alisilmustir.

Misi Koyii (Giimiistepe Mahallesi)

Bursa ili merkezine 12 km mesafede, Orhaneli yolu iizerinde yer alan 2000 yillik gecmise
sahip tarihi Misi Koyii, Niliifer ilgesi sinirlar1 igindedir. Ilk adimin Mysia oldugu diisiiniilen kdy,
glinimiizde yeni adi Giimiistepe Mahallesi olarak anilmaktadir. 1200 civarinda niifusa sahip olan kdy,
1987 yilinda kdy statiisiinden ¢ikarilarak mahalle olmus ve 1989 yilinda kentsel sit alani ilan edilerek
koruma altina alinmigtir (www.bursa.com.tr). Ortasindan Niliifer Cayi’nin gegtigi koy, 17. ve 18.
yilizyildan kalma Osmanli ve Rum mimarisinin 6zelliklerine sahip ev ve yapilar ile iinlidiir. 19.
ylizyillda Misi’yi c¢evreleyen arazilerin baglarla kapli oldugu ve niifusun biiyiilk bir ¢ogunlugunun
bagcilik ve kozacilik ile ugrastigi bilinmektedir. Cumhuriyet doneminde de liziim, sarap ve sira iiretim
merkezi olma Ozelligini siirdiiren kdy, giiniimiizde bu 6zelligini kaybetmistir. Eski yillarda tarim,
sarap¢ilik (bolgeye has misket tiziimiinden) ve ipekbocekgiligi, bolgenin temel gelir kaynagini
olustururken dut agaclarinin yok olmasi kozaciligi olumsuz etkilemis ve giiniimiizde kirsal turizm,
gastronomi, kiiltiir ve doga turizmi odakli ziyaretgileri agirlayan bir bolgeye doniigsmiistiir.

Niliifer Belediyesi tarafindan 2006-2016 yillar1 arasinda gergeklestirilen Misi Koruma ve
Yasatma Projesi ile bolgedeki yapilarin korunmasi ve bir kisminin da restore edilerek iglevsel hale
getirilmesi i¢in calismalar yiiriitiilmiistiir. Tarihi Kentler Birligi’'nin Ozendirme Odiiliine deger
bulunan proje yoluyla onlarca tescilli yap1 restore edilmis; Niliifer Belediyesi Kiiltiir ve Sosyal Isler
Midiirliigii Tarih ve Turizm Biirosu, Niliifer Cocuk Kiitiiphanesi, Misikdy Etnografya Miizesi, Koza
Evi, Ipek Evi, Yaz1 Evi, Mysia Fotograf Miizesi, Niliifer Edebiyat Miizesi ve Niliifer Sanat Evi gibi
yeni iglevlerle, yerel kiiltiir ve turizme deger katmas1 hedeflenmisgtir.

Anadolu Efes, T.C. Kiiltiir ve Turizm Bakanlig1 ve Birlesmis Milletler Kalkinma Program
(UNDP) isbirligiyle, yerel kalkinmaya destek vermek iizere hayata gecirilen Gelecek Turizmde
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Stirdiiriilebilir Turizm Destek Fonu’nun ilk dénem projelerinden %100 Misia Projesi, yorenin tarihsel
gecim kaynagi olan ipekbocekgiliginin yeniden canlandirildigi ve kadin emeginin degerlendirildigi
ornek bir turizm modeli olugturmay1 amaglamig ve koy kadinlarmin ev ekonomisine katkida bulunacak
iirlinleri tiretmesinde egitimler vererek destek olmustur.

Misi Koyii Kadinlan Kiiltiir ve Yardimlasma Dernegi

2010 yilinda Misi Kdyiinde yasayan 46 kadin tarafindan kurulan dernek, Misili kadinlarin el
emeklerini degerlendirmelerini saglamay1 hedeflemektedir. G6zleme, manti, tarhana, eriste, salga,
regel gesitleri, tursu, baklava gibi geleneksel lezzetler ve kdye has bilinmeyen ya da unutulmaya yiiz
tutmus yemekler el birligi ile iiretilip sunulmaktadir. Bahar ve yaz doneminde 8-10 kisilik grup aktif
ve doniisiimlii olarak tiretime katilmaktadir.

2 Lo A:‘MMV N ‘.
Resim 1. Dernek Kadinlarmin Yerel Uriinlerinden Ornekler (Kaynak: Dernek Bsk.)

Koylin, Gelecek Turizmde fonu tarafindan destek kazanmis olan %100 Mysia projesi
kapsaminda Niliifer Misi Koyii Kadmlan Kiiltir ve Yardimlagsma Dernegi tarafindan Niliifer
Belediyesi’nin destegiyle islevlendirilmis seckin geleneksel mimarliga sahip iki kdy evi olan ipek ve
Koza evleri vardir. Ipek Evi’nde “Osmanli ve Cumhuriyet donemlerinde Bursa ipek ve
ipekbdcekeiliginin tarihi” temasi fizerine bir kalict sergi, koza ve ipek ipligi ile el sanatlar1 at6lyeleri
hazirlanmaktadir. Koza Evi, Misi Koyl Kadinlar1 Kiiltiir ve Yardimlasma Dernegi tarafindan dernek
tesisi ile birlikte yerel lezzetler restoran1 ve misafirhanesi olarak kullanilmaktadir.

3. YONTEM

Arastirma 6rnek olay yontemine dayanmaktadir. Veri toplamada yari yapilandirilmis yiizyiize
(derinlemesine) goriisme ve gozlem tekniklerinden yararlanan nitel aragtirma yonteminin kesifsel
yaklagimi bu ¢alisma i¢in uygun ydntem kabul edilmistir. Onceki arastirmalarda konuya yonelik
kullanilan belirli bir dlgege dayali gelistirilmis soru formuna ulasilamadigi i¢in yar1 yapilandirilmisg
gorlisme teknigi ile veriler elde edilmeye ¢alisilmigtir. Calismanin kesifsel dogasi nedeniyle, ilk 6nce
Misi Kadinlar1 Kiiltiir ve Yardimlagsma Dernegi bagkani ile iletisime gecilmis, arastirmanin énemi ve
amaci anlatilmistir. Goniilliiliik esasina gore goriismeyi kabul eden dernek iiyesi 10 kadin ile 20 Aralik
2021- 10 Ocak 2022 tarihleri arasinda dernek binasinda fakli tarihlerde gériigmeler yapilmustir. Konfor
alanmnin saglamasi i¢in tiim goriismeler ayn1 mekanda gergeklesmistir. Yiiz ylize yapilan gériismelerin
her biri yaklasik 35 dakika siirmiistiir. Calismada demografik bilgilere yonelik bir degerlendirme
amaclanmadig1 i¢in katilimcilardan demografik ve kisisel bilgiler talep edilmemistir. Misi Kdyli’nde
gelisen turizm faaliyetlerinin yerel anlamda kadina yonelik sosyo-ekonomik ve psikolojik etkilerini,
kadiin yasam kalitesine katkisini1 6grenmeyi hedefleyen acik uglu sorular sorulmus, gorlismeler ses
kaydina alinmis ve zaman zaman arastirmaci tarafindan detayli notlar tutulmustur. Daha sonra kayitlar
metne aktarilarak analiz edilmistir. Arastirmacinin ilge sinirlari iginde ikamet etmesi nedeniyle koye
sik sik ziyaret gerceklestirmesi ve gozlem yapmasi da miimkiin olmustur. Calisma Bursa ilinin Niliifer
ilcesinde bulunan Misi Koyii (Glimiistepe Mahallesi)’nde faaliyet gosteren Misi Kadinlar1 Kiiltiir ve
Yardimlagsma Dernegi iiyeleri ile gerceklestirilmistir. Dernege iiye 46 kadin katilimcidan goriisme
talebini kabul eden 10 iiye ¢alismanin 6rneklemini olusturmaktadir.
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Gorlisme esnasinda sorulan agik uclu sorularda kadin emeginin haneye katkisi, aile iligkilerine
etkisi, yasam kalitesine (sosyo0-kiiltiirel, ekonomik, psikolojik vs.) etkileri, turizm faaliyetleri oncesi ve
sonrasinda yasanan degisimler gibi temalara odaklanilarak bilgi edinilmeye g¢alisilmistir. Goriisme
esnasinda katilimcilarin farkli konulardaki paylagsmak istedikleri yorumlara da olanak saglanmis ve
bulgular kisminda yer verilmigtir. Aragtirmaci sorularin sorulmasi esnasinda goriismenin akisina bagli
olarak belli bir Oncelik sirasi takip etmemis, katilimcilarin esnek bir sekilde goriislerini ifade
etmelerine firsat saglanmaya calisilmistir. Elde edilen bulgular betimsel bir yaklasimla analiz edilmis
ve sunulmustur.

4. BULGULAR

Katilimeilarin ¢ogunlugu dernegin kuruldugu yildan itibaren dernekte faaliyet gosteren farkli
yas gruplarindan olusan kadinlardir. 1 kisi dernegin kurulmasindan 5-6 yil sonra g¢evresinin ve
arkadaslarinin ikna etmesi lizerine dernege katilmaya karar vermistir. Katilimcilardan 1 kisi tek basina
yasamim idame ettirmektedir. Onceki jenerasyon da dahil olmak iizere ¢ogunluk Misi K&yii’nde
dogmus biiyiimiis ve daha once ev disi ekonomik is hayati deneyimi neredeyse hi¢ olmayan kadin
bireylerden olugsmaktadir. Katilimcilarla yapilan gortismede elde edilen bulgulari, asagidaki gibi ti¢
ana baglik halinde degerlendirmek miimkiindiir.

4.1. Ekonomik ve Hane ici iliskilere Etkiler

Kadinlarin ailevi iliskileri, 6zellikle esleri ve gocuklar1 arasindaki iliskiler yereldeki turizm
faaliyetleri sonrasi ve kendi kurduklar1 dernek ¢atis1 altinda turizm tiretimine katilmalarinin bir sonucu
olarak cesitli degisim ve doniisiimler gecirmistir. Kadin daha bagimsiz, daha girisimci hale gelerek,
ailede kadin ve erkek emegi arasinda benzer bir denkligin altyapisina katki saglamaya baglams ve
Ozgiiven duygusunu olumlu yo6nde gelistirmistir. Bulgular dernek girisimleri ve faaliyetlerinde
bulunan kadinlarin hane halki tarafindan yapici sekilde desteklendigi yoniindedir:

Esim de destek ¢ikti c¢alis diye. Evdeyden mutsuz ve sinirliydim, bakti ben de g¢alisinca
rahatliyorum bu yiizden destek verdi. Olumsuz bir etkisi olmadi dernekte ¢alismamin. Daha
once ben hi¢ ¢alismadim mesela burada basladim. Eve de c¢ocuklarima da faydam oldu.
(Katilime1 5, Ocak 2022).

Dernegin kurulmasinda esim cok destek oldu. Ama kiigiik yerlerde erkekler kadinlardan
hizmet beklemeye alistiklarindan, ben burada ¢ok vakit gecirmeye baslayinca kendime gore
bir hayatim olusunca biraz sikayet etmeye basladi. Cocuklarim ise bana her zaman destek.
Esime kars1 daha bir 6zgiivenli oldum. Oncede calistyordum tarlada, hayvanlar vardi ama
esimin himayesindeydi bu calismam. S$imdi kendi kararlarimi kendim veriyorum. Cok olmasa
da harclik param oluyor. Zaten dernegin kurulma amaci evde oturan kadinlara is imkani
saglamak. (Katilimer 1, Ocak 2022).

Esim de ¢ocuklarim da ileri goriigliidiir. Benim a¢gimdan pek bir degisiklik olmadi olumsuz
manada. Onlar tam tersi evdeki sorumluluklarimi bile azalttilar, soframi oniime getirdikleri
oldu. Bana olumlu yonden getirisi oldu isimin olmasinin (Katilimc1 2, Ocak 2022).

Cocuklarimiz liseye gidiyordu o zamanlar, ¢ocuklarimizin okumasina ekonomik olarak haneye
parasal katkida bulundum az da olsa. En azindan yol parasini karsilayabiliyordum. Eslerimiz
bize destek oldu, onlar gonderdiler dernege. Isimize bosvermediler, énemsediler onlar da
(Katilimer 7, Ocak 2022).

Ekonomik ac¢idan aileye katkim oldu, bu ¢ok giizel bir duygu (Katilimei 3, Ocak 2022).

Daha 6nce ben hi¢ calismadim mesela burada bagladim. Eve de ¢ocuklarima da faydam oldu,
harglik kazandim (Katilime1 4, Ocak 2022).

Kendi ayaklarimin iizerinde duruyorum, yalnizzm. Ben bu faaliyetlerden geg¢iniyorum.
Ekonomik olarak sigortali ¢aligtyorum o bana bir giivence (Katilime1 6, Ocak 2022).

Onceden de ¢alistyordum ama tarlada, hayvanlar vardi ama esimin himayesindeydi bu
calismam. Simdi kendi kararlarimi kendim veriyorum. Cok olmasada harglik param oluyor
(Katilimet 9, Ocak 2022).
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Ekonomik olarak bir getirisi oldu bizlere. Kdyiimiiziin gengleri agisindan da ¢aligmaya yonelik
katkis1 oldu turizm faaliyetlerinin. Diizene oturdukca daha iyi olacagini diigiiniiyorum
(Katilimer 10, Ocak 2022).

4.2. Sosyo-Kiiltiirel ve Psikolojik Etkiler

Dernegin asil kurulma amacinin evde oturan kadinlara is imkani saglamak oldugunu ifade eden
katilimcilar, ekonomik anlamda yiiksek bir gelir elde etmeseler de yasamlarinda bunun ¢ok sey
degistirdigini belirtmislerdir. Dernege iiye olmak icin bir aidat alinmadigin1 ancak kazang elde etmek
isteyenlerin gelip aktif olarak faaliyetlere donemsel olarak katildig: belirtilmistir. Toplu etkinlikler igin
siparis usulii ¢alistiklarini ve bunun getirisinin daha iyi oldugunu, bdylelikle iiriinlerin ellerinde kalip
bozulma ya da bayatlama riski olmadigini ifade etmislerdir. Katilimeilarin bazilarinin yorumlari su
sekildedir:

Turizm etkinliklerinin kdylimiize de faydasi oluyor. Mesela yazin incir zamani incir, iiziim,
eriste, yumurta, siit gibi dernek disindaki koyliimiizde kendi satiglarini yapiyorlar. Siis esyalar1
falan oluyor satilan. Tabi en ¢ok yazin kdyiimiizii gezip ¢ay bahgelerinde oturuyorlar. Koy
toplulugumuza bu gibi faydalar getirdi (Katilimc1 6, Ocak 2022).

Koylimiize bu projeler sonrasi daha ¢ok ziyaretci geldi ve kdylimiiz daha fazla kisi tarafindan
tamindi. Ornegin iiniversitede okuyan bir arkadasimizin gocugu derste bizim koyiimiize,
dernegimize iliskin anlatim yapilirken dernegimizin yeraldigi resimde annesini, kdyiinii
gormiis ve ¢ok sasirmis (Katilimer 8, Ocak 2022).

Daha bir tanmmis olduk. Istanbul’dan geliyor biri mesela “A ben sizi tantyorum” diyor.
Televizyonda gordiim diyor, internette gérdiim diyor. Tabi bu tiir seyleri tek basima yapmak
miimkiin degil. Isbirligi gerekiyor. Niliifer Belediyesi olsun, bu Misia Projesi olsun bunlar
bize katki sagladi, bizim de ¢ok hosumuza gidiyor. Diyelim Kocaeli’nden geliyorlar,
Izmir’den geliyorlar. Bizi gordiiklerini, bildiklerini sdylediklerinde hosumuza gidiyor, mutlu
oluyoruz. Daha bir taninir ve sosyal olduk. Belediyenin yanimizda olmas1 bize ¢ok biiyiik bir
destek. Tek basma bir sey olmuyor illaki bir destek gerekiyor. Ornegin dernek yerimiz
Belediyenin. Bize kiraya vermesi bizim i¢in biiyiik destek oldu (Katilimci 10, Ocak 2022).

Katilimcilar kirsal bir bolgede turizm faaliyetlerine katilabiliyor olmanin ekonomik getirisi
¢ok Oonemli olsa da kirsalda yasayan kadinlar olarak sosyal ve kiiltiirel anlamda edindiklerinin, yani
manevi edinimlerinin ¢ok daha 6nemli oldugunu vurgulamaktadirlar. Toplumsal faaliyetlerin bir
pargasi olmanin, yeni insanlar tammanin, kiiltiirel etkinliklerde toplu olarak hareket edebilmenin,
birbirlerine destek olmanin ve yasamlarindaki faaliyet alanlarmin degisiminden bahsetmislerdir.
Kadinlar ozellikle sosyal alanda 6zgiiven sahibi olmuslar ve sosyal goriiniirliiklerini bu siirecte
artirmiglardir:

Biraz daha farkli oldu tabi turizm faaliyetlerinden sonra. Herkesin goriis acis1 daha farkli
oldu. Kadinlar yani biz 6nceden evde oturan hanimlardik. Mesela disar1 ¢ikardik ama bu kadar
sosyal degildik. Simdi kadinlarimiz mesela kapilarmin Oniinde yiyecek, icecek satisgi
yapabiliyorlar. Bundan oncesi yoktu. Dernek basladiktan sonra bunlar daha aktif olmaya
basladi. Dernege liye olmasa bile bireysel olarak satis yapabiliyorlar. Onlarm sattig1 tiriinler
bizde yoksa onlara yonlendirebiliyoruz ya da dernegimizde onlarin irettigi seyleri de satig
yapip birbirimize destek oluyoruz (Katilime1 2, Ocak 2022).

Kendime &zgiivenim artti. Gelen misafirlerimizle konusuyoruz, goristiyoruz. Avukatlar
geliyor, doktorlar geliyor rahatlikla konusabiliyoruz onceden cekiniyorduk. Ozgilivenim
olumlu olarak etkilendi. Ailem zaten hep destekliyor arkamdalar her zaman (Katilimer 7, Ocak
2022).

Sosyal olarak hayatta aktif olmama, daha ¢ok insan tanimama etki etti bu benim i¢in ¢ok
onemli... Bir¢ok tnlii ile tamigtik. Tiyatro, konserler gibi etkinliklere gidiyoruz, satislara
gidiyoruz. Oralarda degisik insanlarla tanigiyoruz... Dernek sayesinde sosyal agidan tek bagina
gidemedigimiz yerlere arkadaslarimizla toplu olarak gidebiliyoruz (Katilimer 1, Ocak 2022).
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Valla bizim igin ¢ok iyi oldu. Evde oturuyorduk, tarim da yok artik. Sosyal olarak her yere
gidiyoruz, her yeri goriiyoruz. Degisik insanlar tamyoruz. Bu insanlar farkli meslek
gruplarindan ve etkilesim halinde oldugumuzdan bizlere de faydalari oluyor. Sosyal ¢evremiz
artt1. (Katilimer 10, Ocak 2022).

...Kimisinin esi géndermiyor, kimisinin maddi durumu iyi. Ben iiye olayim geziler falan olursa
bize sdyleyin gezilere katilalim gibi seyler sdyliiyorlar. Para kazanmak degil sosyal olmak i¢in
isteyenler de oluyor (Katilime1 4, Ocak 2022).

Sosyal anlamda kadmlarin 6zgiiven sahibi olmasinin psikolojik olarak da onlarm moral ve
motivasyonlarini gelistirdigi ve bireysel yasamdaki olumlu degisimlerin gézlemlendigi goriilmektedir:

Psikolojik agidan hayatimiza renk katti bizim. Evde oturan hanimlardir. Komsuya, ¢arsiya git
gel baska bir hayatimiz yoktu. Yasam kalitemize katki sagladi (Katilimei 1, Ocak 2022).

Dernekle, bir toplulukla hareket etmek bana giiven duygusu veriyor, birlikten kuvvet dogar
diye inaniyorum (Katilime1 6, Ocak 2022).

...toplantilara gidiyoruz, énemli kisilerle goriisiiyoruz, baskanlarla baskan yardimcilariyla.
Dernek oncesi faaliyetlerimizde onlarla diyologumuz yoktu. Birseyleri basardigimiz zaman bu
sefer moralimiz de diizeliyor (Katilimer 10, Ocak 2022).

Ozgiivenli oldum. Evde de yaptigim seyler vardi ama burada simdi daha ¢ok seyler yapiyoruz
daha gelistirdik kendimizi (Katilimei 5, Ocak 2022).

Mesela ben evden Oyle ¢ikip ¢ok gezmeyi sevmezdim. Simdi insanin 6zgiiveni artryor. Daha
Ozgiivenli oldum buraya katildigimizdan beri. Dernek igi iletisimimiz de ¢ok giizel,
memnunuz (Katilimer 8, Ocak 2022).

Dernek igindeki arkadaslar ile birseyleri paylasmamiz, gii¢ birligi yapmamiz psikolojik agidan
da bizlere ¢ok iyi geliyor (Katilimec1 10, Ocak 2022).

Katilimcilardan bazilar1 dernek sayesinde gii¢ birligi ettiklerini ancak dernegin kurulum asamasinda
¢ogu ailelerinden destek gelse de kdyde yasayan diger erkek bireylerin yaklasimindan dolayr bunu
basarmalarinin bazi zorluklar1 oldugunu ifade ederek serzeniste bulunmuslardir. Ev disinda, ¢alisma
hayatinda var olmanin sorunlarini dile getirirken aslinda toplumsal cinsiyet konusunu da giindeme
getirmiglerdir. Bazi katilimcilar kdyde turizmden gelen ekonomik gelir dagiliminin adil olmadigini,
erkeklerin daha ¢ok gelir elde ettigini; bunun yaninda kdy disindan kisilerin dere kenarindaki
isletmeleri calistirdigini ve gelen ziyaretcilerin Oniinii keserek onlarin bolgesine gelmelerini
engelledigini dile getirmislerdir. Bir kisim katilime1 erkek egemen bir toplulukta yasadiklarini
diistintirken bir kismi da dyle olmadigini savunmustur.

Her yerde oldugu gibi buradaki isletmelerde de erkekler 6n planda. Ilk bastan beri bize
“Yapamazlar, kapatirlar, bakalim ne zaman kapatacaklar” diye diisiinceler oldu. Engellenmeye
calistik, hala daha yani var etrafimizda. Buradaki isletmelerden “Siz kadinsiniz, gidin evinize
oturun, ne isiniz var burada” gibi sdylemler hep oldu. Eslerimiz bize destek oldugu i¢in biz
devam ettik (Katilimei 1, Ocak 2022).

Genel olarak bizim koyiimiizde erkek baskinligi gérmityoruz. Ciinkii kadin olarak haklarimizi
savunmay1 biliyoruz. Savunmasak belki erkek egemen baskis1 yasayabiliriz. Kendi
Ozgiivenimiz ve kendimizi ifade ettigimiz icin dyle bir sey gormiiyoruz. Eslerimizden de
gormiiyoruz, koy halkindan da. Dernek faaliyetlerimizden otiirii bu 6zgiivenimiz artt1 tabi
benim goriisiim dyle. Koyiimiizde dernekle ilgili eslerimiz diginda bazilar1 erkeklerden elestiri
alirken bazilar1 6vgiiyle bahsetti. Her kesimde oldugu gibi meyve veren agac taslaniyor. Bazen
cok olumsuz seylerle de karsilagtik ama hi¢ pes etmedik, yilmadik. Bagarimizi devam ettirdik.
Yoksa bu zamana kadar gelemezdik (Katilime1 3, Ocak 2022).

Bence erkek kadin esit olmali. Ben zaten kendi kararimi kendim veririm kimseyi karigtrmam
(Katilimer 4, Ocak 2022).

Bizim kdyde bence kadinlarin sdzii gegiyor yani daha anaerkil bir yapida. Erkekler kadinlara
destekei (Katilimer 5, Ocak 2022).
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4.3. Kisisel Gelisim ve Beceri Uzerine Etkiler

Katilimcilar, dernek kuruldugundan beri hem kigisel hem de toplumsal anlamda pek ¢ok yarar
sagladiklarini, olumlu bir gelisim gdsterdiklerini ifade etmislerdir. Birey olarak daha fazla 6n planda
olduklarini, girisimci hale geldiklerini; becerilerini artirdiklarim1 ve egitimler alarak kendilerini
gelistirdiklerini belirtmiglerdir. Bu sayede kisisel gelisim ve beceri artisinin toplumsal bir etkiye
dontistiigiinii ifade etmektedirler. Bazi katilimcilarin bu yondeki ifadeleri de bunu destekler
niteliktedir:

Nenelerim, dedelerim hep burali kdyiin yerlisiyiz. Cocuklugumdan beri tarimla geginen bir
koydii koylimiiz. Zamanla bitti tarim tabi. Tiitiin yapiyorduk, fasulye ekiyorduk akliniza gelen
her meyveyi yetistiriyorduk. Evlerde oturuyoruz, erkekler calisiyor. Kadmlarin kurdugu
dernekler oldugunu duydum ve komsulara sdyledim. Bir dernek kursak biz de koylimiizde
miisait disardan gelen ziyaretgiler var turizm var ve kdyiimiiz ticra bir kdy degil, aktif bir kdy
dedim. Komsularim da yapar miyiz, yapamaz miyiz derken ona buna sdylerken, biz 46 {iye ile
kurduk dernegimizi”.

Kisisel fayda olarak, proje ile ilgili pek cok egitim aldik. Engelli miisterilere nasil
davranmamiz gerekiyor, sofra-masa egitimleri, koza ci¢egi, dokuma egitimi aldik. Maliyet
muhasebesi, ingilizce egitimleri aldik. Bunlar bizi cok mutlu etti 33 arkadasimiz siirekli bu
egitimlere katiliyordu. KOSGEB’in girisimcilik kurslarina katilan arkadaslarimiz oldu kendi
yerlerini aganlar oldu (Katilimer 1, Ocak 2022).

Ozellikle yoresel iiriinlerimizi yaptik onlar1 satiyoruz. Yoresel yemeklerimizi, bilinmeyen
yemeklerimizi giin yiiziine ¢ikardik. Unutulan bu yemekleri tanitmaya galistik. Siparis tizerine
de yoresel yemeklerimizi yapiyoruz. 2013 yilinda Mysia Yollart adinda bir proje yaptik. Bu
projeyle degisti bizim hayatimiz. Pek ¢ok projeyle ilgili pek ¢ok iinlii geldi. Onlarla tamstik.
Bizimle ilgili programlar yapildi. Bu projelerin disinda dernegimizde ¢alismaya, iiretmeye
devam ediyoruz. Kahvalt1 veriyoruz. Gozleme, manti, tarhana, eriste, salga, regel cesitleri,
tursu yapiyoruz (Katilimei 3, Ocak 2022).

Dernek olduktan sonra, yerel yonetimlerin de katkisiyla ve projelerle hijyen, yemek gibi
bircok konuda egitimler aldik. Sertifikalarimizi aldik. Bu egitimlerden sonra kendi
hayatimizda da egitim aldiklarimizi uyguladik bilgimiz artt1 (Katilimc1 4, Ocak 2022).

Dernek faaliyetlerinde egitimler aldik. Koza ¢icekgiligi, yemek kurslari, hijyen egitimi ve
sofra-servis egitimi gibi egitimler gordiik (Katilime1 5, Ocak 2022).

Dernek faaliyetlerimizden sonra bir¢ok sey Ogrendik. Mesela buraya gelmeden Once ben
hamur agmasim bilmiyordum. Siirekli birseyler 6grendik (Katilime1 9, Ocak 2022).

5. SONUC

Kirsal turizmin ayrilmaz bir parcast olan kadin emeginin haneye katkis1 ve kirsaldaki
kadmlarin kurduklar1 dernek iizerinden turizm faaliyetlerine katilmalarinin sosyo-kiiltiirel, ekonomik
ve psikolojik etkilerini belirlemek amaciyla gergeklestirilen bu ¢alismada Misi koyiinde ikamet eden
ve Misi Kadinlar1 Kiiltiir ve Yardimlagsma Dernegi’ne iiye 10 kadin ile goriigiilmistiir. Turizmin
kirsaldaki gelisimi ile Ozellikle kadinlarin toplumsal yasamdaki iliskileri arasinda olumlu bir
iligkilenme olmustur. Ekonomik ve sosyo-kiiltiirel anlamda da stirdiirtilebilirligin bir kosulu olan yerel
halkin 6zellikle kadinin turizm faaliyetlerine katilmasi, turizmin gelisiminin desteklenmesini olumlu
yonde etkilemistir. Elde edilen bulgularda, dernegin kuruldugu 2010 yilindan bu yana dernek iiyesi
kdy kadinlarinin yagsamlarinda sosyal, kiiltiirel, ekonomik ve psikolojik agidan olumlu yonde oldukca
onemli degisimler oldugu ortaya ¢ikmustir. Kadinlarin sosyal goriiniirliiklerinin arttigi, ekonomik
haneye daha fazla katki saglayan aktorler haline geldikleri ve kirsalda toplumsal faydanin
yaratilmasina da katkida bulunduklar1 goriilmektedir.

Bu arastirma literatiirdeki diger ¢aligmalarla (Tungsiper vd.,2017; Dogan, 2019; Cihangir ve
Demirhan, 2020) paralel sonuglar elde etmis olup turizmin kirsalda kadinlarin toplumsal, aile igi ve
cinsiyet temelindeki rollerini olumlu yonde etkiledigini belirlemistir. Misi Koyii gibi kirsal bdlgelerde
kadinlar1 siirece dahil eden yerel girisimlerin olmasi, yerel yonetimlerin destegiyle projelerin
tiretilmesi, yalmzca ekonomik faydalar degil, ayn1 zamanda kadinin toplumsal konumunu daha da
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ileriye tagimaktadir. Kadmlarin girisimciligi, 6zgliveni ve sosyal yeterlilikleri artmis; bu nitel
degisimler onlarin yasam kalitelerine dogrudan katki saglamistir. Sadece evde varlik gdsteren kadin,
yerel sorumluluk insiyatifi alarak hem sosyal hem de ekonomik yonden aktif hale gelmistir. Kadinlarin
ozellikle oOzgiivenlerinin arttig1; kisisel olarak kendilerini daha donanimli, cesur ve girisken
hissettikleri, kendilerini ifade edebilme yeteneklerinin gelistigi goriilmistiir. Bu durumun ozellikle
hane ici iliskiler ile toplumsal yasamda cinsiyet esitliginden kadimin toplumsal rollerine kadar bir dizi
alanda olumlu etkilerinin olmasi beklenebilir.

Bu arastirmada turizm faaliyetlerinin goriisleri alinan katilimcilar ig¢in ekonomik bir firsat
sundugu goézlemlenmistir. Kéyde orta ve {istii yas grubu niifusun yasiyor olmasi, genglerin is firsatlar
icin kdyden ayrilmasi ekonomik dengenin saglanmasi gerekliligini ortaya koymustur. Kadinlara daha
fazla destek verilmesi isteklerini dile getiren katilimcilar yeni ge¢im kaynaklart ve kdoyiin
potansiyelinin oldugu yiiriiylis ve kiiltiir rotalar1 olusturulmasi gibi alternatif turizm tiirleri sayesinde
koy gengleri i¢in yeni istihdam olanaklarmin gelisecegi 6ngoriisiindedirler.

Misi Koyii, kent ile kirsalin bagim giiclendirerek siirdiiriilebilir bir biitiinlik olusturmak ve
kadinlarin turizmde daha etkin sekilde sorumluluk almasiyla yasam kalitesinin gelistirilmesi agisindan
onemli bir 6rnektir. Benzer ¢alismalarin farkli ve 6zellikle kirsal destinasyonlarda desteklenemesinin
kadinlarin sosyo-kiiltiirel ve ekonomik yasamlarina olumlu katki saglayacagi diistiniilebilir. Yine de
farkli yerel bolgelerde farkli zamanlarda tekrarlanacak benzer arastirmalarla bunun desteklenmesinin
miimkiin oldugu agiktir.
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Article Info Abstract

Although anxiety is considered as the common problem among students in many
Received: 22.01.2022 departments, which may cause them to feel incompetent and insecure, the anxiety
Accepted: 02.03.2022 in the English language classrooms have only been focused in this study. The main

goal is to investigate whether there is a positive relationship between two types of
anxiety; foreign language anxiety in the classroom setting and writing anxiety in
English. One of main objectives of the study is also to indicate whether any native
languages such as Turkish, Kurdish or Zazaki posits any issue on anxiety in the
target language. We administered two questionnaires to 68 participants with the
mean age of 17 from 11" grade in Turkey. The study took four weeks, and the
participants completed a questionnaire consisting of four parts, each of which was
completed individually. The first part included questions about their background,;
in the second part, there was Foreign Language Classroom Anxiety Scale
(FLCAS); in the third part, there was English Writing Anxiety Scale (EWAS); and in
the last part, there was an open-ended question interrogating participants’
perceptions. The data regarding demographic part, FLCAS and EWAS were
analyzed quantitatively via SPPS program. On the other hand, the data analyses
about the perceptions of the participants were conducted qualitatively. The results
of the analyses revealed that the participants held English anxiety and writing
anxiety at a great rate. Also, it was found that the gender and native language did
not affect the level of anxiety among the participants since they all held both the
foreign language and writing anxieties almost at the same level.

Keywords: anxiety, English,
Kurdish,  Turkish,  Zazaki,
writing, perceptions.

Makale Bilgisi Oz

Kaygi, ogrenciler arasinda birgok boliimde kendilerini yetersiz ve giivensiz
Gelis: 22.01.2022 hissetmelerine neden olabilecek ortak bir sorun olmasina ragmen, bu caligmada
Onay: 02.03.2022 yalnizca Ingilizce dil simflarindaki kaygiya odaklanilmustir. Temel amag, iki tiir

kaygt; sif ortamimda yabanci dil 6grenme kaygisi ile Ingilizce yazma kaygist,
arasinda pozitif bir iligki olup olmadigini arastirmaktir. Tirkge, Kiirtce veya
Zazaga gibi ana dillerden herhangi birinin hedef dilde kaygi sorunu olusturup
olusturmadigini da ortaya koymak c¢alismanin temel amaglarindan biridir.
Tiirkiye'de 11. siniftan yag ortalamasi 17 olan, 68 katilimciya iki anket uyguladik.
Calisma dort hafta stirdii ve katilimcilar, dort boliimden olusan her bir anketi
bireysel olarak tamamladilar. {lk boliimde, demografik bilgileri hakkinda sorular;
ikinci boliimde ise Yabanci Dil Smif Kaygr Olcegi (FLCAS) ile ilgili sorular;
figlincii bolimde ise Ingilizce Yazma Kaygisi Olgegi (EWAS) sorulari; son
boliimde ise katilimcilarin algilarini sorgulayan agik uglu bir soru yer almistir.
Demografik bolim, FLCAS ve EWAS ile ilgili veriler SPPS programi ile nicel
olarak analiz edilirken, katilimcilarin algilarina iliskin veri analizleri nitel olarak
yapilmistir. Analiz sonuglari, katilimcilarm yiiksek oranda Ingilizce kaygisi ve
yazma kaygisi tagidiklarmi ortaya koydu. Ayrica katilimcilarin hem yabanci dil
hem de yazma kaygilarint hemen hemen ayni diizeyde tuttuklari i¢in cinsiyet ve
ana dilin katilimcilarin kaygi diizeylerini etkilemedigi bulunmustur.

Anahtar sozciikler:  kayg,
Ingilizce, Kiirtge,  Tiirkge,
Zazaca, yazma, algilar.
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1. INTRODUCTION

Anxiety is the “worry and negative emotional reaction aroused when learning or utilizing a
second language” (Young, 1991, p. 27). The main concern in the field of English Language Teaching
is the anxiety level of second/foreign (hereafter L2) learners. Some amount of it may be considered as
a crucial aspect for the boosting the L2 skills in classrooms. It has been highlighted in many studies
that a positive parallelism is observed between language anxiety and foreign language learning in the
classroom settings (Bailey, Daley & Onwuegbuzie, 1999; Gardner & Maclntyre, 1993).

In this study, the anxiety level of the students while writing in L2 is taken into consideration.
Writing is considered as a rather significant skill for L2 learners to manage in the target language, and
it is regarded as a difficult discipline to deal with. It is also claimed that the writing skill has received
significant attention and a considerable act in L2 teaching and learning, but teaching writing is unlike
from teaching the other language skills (listening, speaking, and reading) because it is generally
employed as a supportive skill (Bline, et all, 2001; Bugoon: Hale, 1983 & Reid, 2002). Petroskey
(1976) conducted a study to decrease the writing anxiety with the purpose of checking how instructors
could cope with it. The results yielded that the reactions and stability of both the instructors and
learners affected the anxiety in writing. In addition, it has been asserted that students having writing
anxiety are not so talented, and their anxiety shows their interest in writing, and such students may not
want to write and take actions in writing tasks; hence, they may be considered as less risk-takers , less
straightforward, and clear while writing (Smith, 1984). Writing anxiety has substantial impacts for
producing written texts; apprehensive writers might produce lower quality work that is why some
learners have lower quality of work due to the apprehension and negative feedback (Daly, 1978; Daly,
1979). Thus, it is important to minimize this anxiety occurred within learners. Rankin-Brown (2006)
also searched possible ways for reducing writing anxiety and found that the participants actively
abstained from writing, as they felt worried on evaluations such as self-evaluation, teacher evaluation,
and peer evaluation. In addition, it has been stated that they can be afraid of losing their identity
because their writing anxiety leads to repeated errors.

2. LITERATURE REVIEW

Many L2 learners come across with different types of difficulties not only in productive skills
but also in perceptive skills. On the account of the fact that it is nearly impossible to detect acquisition
directly from the perceptive data a great deal of scholars have been conducting their researches
eliciting and analysing the productive date, with the hope of finding how acquisition occurred.
Therefore, they examined/have been examining either speaking or writing as productive skills (Yas,
2017). Either can cause anxiety in connection with many factors in the language classrooms; among
these, we believe that the widespread hindrance may be the L2 writing, which brings about the
problem of writing anxiety for L2 learners. This is the “fear of the writing process that outweighs the
projected gain from ability to write” (Thompson, 1980, p. 121). Hence, English teachers should deal
with it while teaching the target language because of its negative effects on the writing performance of
L2 learners (Pajares & Johnson, 1994; Smith, 1984). Rezaei & Jafari (2014) investigated the reasons
of some Iranian EFL learners’ writing anxiety. There were 120 EFL students studying higher
education in Shiraz, Iran. The researchers used the Second Language Writing Anxiety Inventory
(SLWALI) (Cheng, 2004), and developed Causes of Writing Anxiety Inventory (CWAI) in accordance
with the observations of the classroom. The findings revealed that the level of writing anxiety was
high including fear of negative feedback from teachers, cognitive anxiety, insufficient linguistic
knowledge, and low self-esteem. Kountz (1998) also did a research on how people experience writing
anxiety differently. Among those, considering this skill unnecessary, abundant, and insensitive were
the most frequent ones.

Kay, Golen, and Lynch (1999) conducted a study on 684 students to get some information
about the role of written communication in language profession and business communication. They
found that accounting departments held the ultimate anxiety levels, and marketing departments had the
lowest anxiety in all the business degrees. The study showed that it would be better for students to be
aware of on how much writing they would need for their chosen career paths. Mark (2000) conducted
another similar study, but the setting was online; the aim was to study to what extent the participants
operated online in some communicative environments. For this study, two online settings were
chosen: Global computer conference that included internet and local computer conferences consisting
of familiar people in a certain environment. The data collection duration lasted for four weeks. The

participants in the local group seemed to be more relaxing and could start discussion and write longer
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responses. The results highlighted that the ones holding high anxiety reclaimed having anonymity.
Aksoy and Balc1 (2021) conducted a study on 214 tourism guidance department students to determine
students' self-efficacy beliefs about the 4 basic language skills of English, and they found out that the
students showed the lowest self-efficacy belief in the writing sub-dimension. According to Mark
(2000), there are also multiple variables such as self-efficacy, emotional issues, beliefs, attitudes,
tutorial interactions, and learning strategies affecting the writing anxiety of learners.

Similarly, Davida, Newman, and Palmquist (1995) studied the samples of students’ writings
including multiple learning styles and attitudes. The study was conducted in intensive writing courses
with different students. It was found that the active learners were tend to consider writing easy to
handle and develop; however, the passive ones regarded writing a either good at or bad — or may be a
gift that could not be learned. These led to the capacity of the students conducting tasks in writing
intensive courses. In addition, Ho (2016) conducted some researches in order to find out writing
anxiety beliefs of graduate students having English classes at the engineering departments. The results
of the study revealed that the students of master and Ph.D. held similar reasonable rate of anxiety;
however, senior Ph.D. ones had a great rate of writing anxiety. Next, Jalili & Shahrokhi (2017)
examined some Iranian EFL learners’ writing anxiety and its effects based on individual and
collaborative teaching environments. The results of this study pinpointed that there was a positive
attitude for collaborative writing because it diminished writing anxiety within learners. Reeves (1997)
put forward the idea that writing anxiety is not directly connected to self-efficacy. There are other
possible factors triggering writing anxiety such as socio-economic status, past experience, and
interpersonal and intrapersonal tasks. Besides, Susan (1987) and Golda (2017) investigated the
relationship aroused between emotions and writing anxiety. They both found that there were multiple
emotions affecting writing anxiety such as motivation, beliefs about one’s ability, feelings of
discomfort, disappointment, instability, apprehension, or worry. The researchers concluded that the
strategies worked well with their participants because they were able to develop positive emotions for
writing.

There are also various studies conducted by researchers to define the impacts of writing
anxiety on the academic capacity of some learners. For example, Faigley, et all (1981) conducted a
study on 110 freshmen with the aim of getting some specific ideas on writing apprehension and the
final written product. During the study, participants had tests to define their level of anxiety towards
writing. Then, they used various genres for writing essays. The findings indicated that the participants
with high anxiety produced lower quality works as they had received inadequate language learning
with simple structures. It was concluded that new techniques were needed for assessing writing, and
the more they evaluated students, the higher anxiety levels aroused; therefore, conducting different
types of writing with many students might decrease learners’ anxiety. Berk and Unal (2017) also
investigated secondary school students’ writing anxiety and dispositions whose main purpose was to
determine the significance among writing tendency, learners’ levels and genders. The results of the
study revealed that writing tendency was significant for anxiety and levels, and genders held
significance between anxiety and tendency.

In addition, Daud, Daud, and Kassim (2016) conducted another study to seek the relationship
between performance and anxiety via the deficit hypothesis. According to them, writing is a difficult
skill to acquire; therefore, most of learners have problems of anxiety related to writing. 186
participants completed Writing Apprehension Test (WAT) of Daly and Miller’s (1975) consisting of 26
items which surveyed students’ tendencies and feelings of learners towards writing. They found a
strong positive relationship (0.83 Cronbach’s alpha). The students holding low performance were
more anxious than the ones with higher performance because of their lacks in some aspects of writing
skills such as language use and vocabulary. Giineyli (2016) also explored some secondary school
students’ writing anxiety in Northern Cyprus, and some aspects such as learners’ behaviors, families,
and educational process impact, teachers, and schools were investigated within the framework of
anxiety. The results revealed that the students reading books, keeping diaries or holding their own
written stories, essays, and poems had lower anxiety than those who did not, and motivation was
required for the students to conduct such tasks during school hours.

For reducing the writing anxiety in the language classrooms, Smith (1984) suggests some
techniques. He talks about the role of writing apprehension in classes. He puts some strategies for
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diminishing writing anxiety. Processes and directions should be instructed in writing, and grading
criteria are needed to be explicit. Peer cooperation or group works are also emphasized as assigning
some unmarked written works among students’ pairs or groups may alleviate students’ anxiety levels
about their papers. Bloom (1980) is another researcher conducting surveys on reducing writing anxiety
with the aim of defining the categories of anxious writers. He found out that writing anxiety was
mostly behaviouristic because they acted in accordance with their expectations. Bloom defined three
types of anxious writers: the intransigents, the intermediate, and the full responsive ones. As a solution
he suggested that a large assignment may be broken down into manageable smaller chunks because it
would be easier to finish an overall writing.

Similarly, Heller (1998) puts forward some ideas on decreasing writing apprehension. He
discusses that teachers do not do well while writing comments because they pinpoint minor things;
therefore, students perform poorly as they mostly rely on the teachers’ comments and act in
accordance with what their teachers tell them to improve their papers. This is not fruitful since they
cannot express their ideas and take actions on their own. To overcome this problem, it may be better
for teachers to come up with a paragraph attached as draft on the front page. Any comments provided
for students should also be shown on a separate page as an attachment in order to help students write
on the wished effect and make them go back and make some changes on their own. Fox (1979) also
investigated the treatment of writing apprehension and its effects on composition. The aim was to
search for two methods affecting the teaching of writing apprehension. The period for the study was
16 weeks with two groups having different methods; in the first method, the students had criticism and
feedback only from their teachers that was mostly based on a traditional manner. The second method
was taught in a workshop, and the students received feedback from both their teachers and pairs. They
were working in pairs and groups because cooperation was evoked. At the end of the study, the
anxiety levels of both groups were pinpointed, and the ones participating in the workshop method had
lower anxiety than the ones having a traditional manner.

In conclusion, writing anxiety is available within many L2 learners. This is mostly evident
with the fear of learners since it generally leads them to failure in writing. In order to overcome this
failure, it is always the best to apply alternative ways in diminishing writing anxiety. The main goal of
the current study is to probe young adult learners’ English language anxiety and writing anxiety while
trying to find answers for the following research question:

R1: Is there a relationship between gender and English writing anxiety?

R2: To what extent do L2 learners hold foreign language and writing anxieties?
3. METHODOLOGY

3.1 Participants

The number of participants in the current study was 68 high school (Grade 11) students in
Diyarbakir, Turkey. The students ‘ages changed between 16 and 18. The students had been learning
English as a foreign language (EFL) since primary school. There were 39 male and 29 female
participants. Thus, the participants were chosen from the students having English classes for certain
duration, which was eight years.

3.1.1 Demographic information

Table 1 Demographic information

Number of Participants: 68
Age 16 17 18 Total

23 (M) 21 (F) =44 14 (M) 8 (F) =22 2(M) 0(F)=2 68

Gender Male Female
39 29 68

Nationality Turkish Other
68 0 68

Native Language Turkish Kurdish Zazaki

20 (M) 12 (F) =32 15 (M) 11 (F) =26 4 (M) 6 (F) =10 68
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Table 1 shows demographic information of the participants in the study. Out of 68
participants, 39 of them were male, and 29 of them were female. Their ages changed between 16 and
18. Among them, there were 44 participants aged 16, 22 participants aged 17, and 2 participants aged
18. Regarding their native languages; 32 participants were Turkish, 26 participants were Kurdish and
10 participants were Zazaki.

3.2 Instruments

In this study, the quantitative data were analysed in order to calculate the items’ validity,
reliability, mean, and standard deviation via SPSS 22.0 package program; on the other hand, the
qualitative analysis was employed for the perceptions of the participants about foreign language and
writing anxieties in the target language. The questionnaire consisted of four parts. The first part
included demographic questions about the participants such as their age, gender, and the duration of
studying English. In the second part, there was FLCAS (Foreign Language Classroom Anxiety Scale)
(Horwitz & Cope, 1986) consisting of 33 items, each one on a 5 - point scale ranging from "strongly
agree” (Scale point 1) to” Strongly disagree” (Scale point 5), the middle one "Neutral- (Neither Agree
nor Disagree) “(Scale point 3). The aim of the scale is to find out the scope and level of anxiety in the
classroom settings. As Horwitz (1991) indicates, the FLCAS has clearly demonstrated the sufficient
reliability, internal consistency, and construct validity. The higher marks show higher anxiety, and
lower marks show lower anxiety in this scale based on the points. The third part included Lee’s (2005)
English Writing Anxiety Scale (EWAS) to define the English writing anxiety of learners. It consisted of
15 items rated by 5-point Likert scale: 1=Strongly Disagree, 2=Disagree, 3=Neither Agree nor
Disagree, 4=Agree, 5=Strongly Agree for each. Via EWAS, the participants’ English writing anxiety
score was determined within the rates of the items. When the expressions are defined negatively,
replies are reverse-coded, and it is considered that there is a relationship between higher anxiety and
higher score. At the end of the questionnaire, there were open-ending questions about the participants’
views about possible reasons triggering their anxiety while learning the target language and writing
something. These parts were all included in one form, and then back translation was applied in order
to translate the questionnaire into Turkish by the researcher so that the participants could get the
questionnaire in Turkish. Our aim was to minimize the language barrier.

3.3 Procedure

The data collection of the study took four weeks, and throughout the data collection, there
were 68 participants in the study, and this process was conducted in four times since the number of the
items was high, and each time such as 1,2,3 and 4 took one week in the study individually. In time 1,
the participants had demographic part, and they were asked to complete this part until time 2. In time
2, they were asked to submit the demographic part, and complete FLCAS part until time 3. In time 3,
the FLCAS parts were collected and they were asked to complete the EWAS part until time 4. In time
4, they were asked to submit EWAS part and fill in the open ended question of part 4. The same
participants took roles in each time of the study actively, and these 4 times cycle took four weeks.
Before conducting the FLCAS and EWAS questionnaires, the required permissions were obtained
from the high school principality, and a consent letter was attached to the questionnaires as the
participants were kindly requested to take parts in the study voluntarily. Besides, all of the items were
translated into Turkish since it was thought that the participants might be able to grasp and answer the
items explicitly. The researcher collected the data via printed version of the questionnaires in
classroom context. In each week, the whole participants numbered 68 had a part from the
questionnaire comprising of four parts about foreign language anxiety. The reasons for these tools
were to obtain both qualitative and quantitative data. Also, the open ended question let the participants
illustrate various perceptions clearly and freely since the other items in the questionnaire were Likert-
scaled ones. The four parts were the followings:

Part 1: This part was about participants’ background information including age, gender, the
time for learning English, nationality and native language.

Part 2: The second part was FLCAS (Horwitz & Cope, 1986) including 33 items about
foreign language anxiety.

Part 3: The third part was EWAS (Lee, 2005) including 15 items about English writing
anxiety.

Part 4: In the last part, there was an open-ended question in the format of interview asking
participants’ perceptions about writing anxiety

After the administering the questionnaires in each part, the demographic information of the
participants, and 5-point Likert scaled items were enrolled in SPSS 22.00 package program. Each part
was analysed separately.
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4. DATA ANALYSIS& FINDINGS

4.1 Data Analysis

The analyses of the first three parts in the questionnaire were done via SPPS package program.
The individual anxiety score of participants were also defined in both FLCAS and EWAS. Frequency
calculations were used to produce descriptive central tendency in order to present a whole view of the
students’ perceptions of the components affecting their foreign language classroom anxiety. The items
1,3,4,6,7,9, 10, 12, 13, 15, 16, 17, 19, 20, 21, 23, 24, 25, 26, 27, 29, 30, 31, and 33 were scored as
following; “Strongly Agree” is 5 points, “Agree” is 4 points, “Neither Agree nor Disagree” is 3
points, “Disagree” is 2 points, and “Strongly Disagree” is 1 point; However, items 2, 5, 8, 11, 14, 18,
22, 28, and 32 are the reverse-scored items. Therefore, the points assigned to the 5 point Likert scale
had to be reversed and ‘1’ was assigned for “Strongly Agree” and ‘5’ was allocated for “Strongly
Disagree” (Horwitz, 2008). In terms of the theoretical range for FLCAS, it may be considered that
when the point is between 33 and 165, then it can regarded as high level of anxiety, while in contrast,
the lower score obtained indicates lower level of anxiety. In other words, the score between 1 and 65 is
regarded as “not very anxious”, the score between 66 and 99 is “slightly anxious”, and the last one
between 100 and 165 is “fairly anxious”. A similar process was also used for EWAS scale, and the
score for each item is the followings: Strongly Agree” is 5 points, “Agree” is 4 points, “Neither Agree
nor Disagree” is 3 points, “Disagree” is 2 points, and “Strongly Disagree” is 1 point. If the
statements in EWAS are worded negatively, then replies are reverse-coded; it is considered that when
there is a higher score, then the level of anxiety is always high. The individual anxiety score was
calculated via Excel program since the SPPS program could not calculate the total scores; however,
the frequency and the other values were analysed via SPPS. The general score for FLCAS was divided
by 33 while the general score for EWAS was divided by 15. For EWAS scale, Lee (2005) comes up
with multiple scores for four indicators such as enjoyment of writing (writing anxiety 1: the score is 1-
15 pts.), confidence in writing (writing anxiety 2: the score is 16-30 pts), fear of writing (writing
anxiety 3: the score is 31-45 pts.), and avoidance of writing (writing anxiety 4: the score is 46-60 pts.).
For the last part in the questionnaires, qualitative analyses were used for the perceptions of participants
about writing anxiety.

4.2 Findings

In this part, both the quantitative and qualitative data analyses are presented under the
following sub-heading: The analyses of FLCAS, EWAS, and the perceptions.

4.2.2 The Descriptive Statistics of FLCAS and EWAS

In order to test out the reliability of the questionnaires, we first calculated Cronbach’s Alpha
as illustrated in Table 2. The obtained values indicate the significance.

Table 2 Reliability of the Questionnaires

N Cronbach's N of
Alpha Items
FLCAS 68 0,669 33
EWAS 68 0,680 15
Valid N (listwise) 68

In Table 2, the descriptive statistics obtained from the two questionnaires is given. The small
sd. indicates the homogeneity of the participants in terms of both anxiety types.

Table 3. Distribution of the General Tendency of the Participants

N Mean Std.
Deviation
FLCAS 68 2,9033 ,41398
EWAS 68 2,9039 ,38965
Valid N (listwise) 68

Regarding the distribution of the general tendency from the items in FLCAS conducted in
classroom atmosphere, it may be claimed that the results are rather similar to each other; hence, it may
be concluded that almost all of the students faced with anxiety at different level but the average is
generally slight. Besides, the overall descriptive statics of the items in EWAS scale shows similar
results with FLCAS’s, which may be asserted that there is a correlation among each other in terms of
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writing anxiety, and the participants seemed to feel a great rate of anxiety in taking roles for writing
activities or classes.

4.2.3 The Individual Anxiety Scores of FLCAS

In order to define the individual anxiety scores of the scale, the answer of the participants were
graded based on the following scores: Strongly Agree” is 5 points, “Agree” is 4 points, “Neither
Agree nor Disagree” is 3 points, “Disagree” is 2 points, and “Strongly Disagree” is 1 point . In other
words, the higher the score is, the higher the anxiety is. Each item was multiplied based on Horwitz
(1986)’ anxiety calculations, and the individual anxiety score was tried to be found via them.

Table 4. Individual anxiety scores of FLCAS in total

“Not very “Slightly “Fairly Total
anxious” anxious” anxious”
Valid Frequency 1 39 28 68
Percent 1,47 % 57,35 % 41,18 % 100 %
Score 1-65 66-99 100-165

Table 4 shows the individual anxiety scores of the participants in FLCAS. According to the
table, there were 68 participants, and their anxiety level had been calculated based on Horwitz’s
guideline. It was found that only one participant was not very anxious as the overall score of this
participant’s FLCAS was 65 constituting 1, 47 % out of the whole participants’ percentage; 39
participants were slightly anxious as their overall scores are between 66 and 99 constituting 57,35 %
out of the whole participants’ percentage ; and 28 participants were fairly anxious constituting 41,18
% out of the whole participants’ percentage.

4.2.4 The Individual Anxiety Scores of EWAS

It may be claimed that the higher the score is aroused within higher anxiety. EWAS’s
frequency calculations were used in order to find each participant’s writing anxiety scale.

Table 5. Individual anxiety scores of EWAS in total

“Enjoyment “Confidence “Fear of  “Avoidance in Total
of Writing”  in Writing” Writing” Writing”
Frequency 0 0 44 24 68
Valid Percent 0 % 0 % 64,70 % 35,3 % 100 %
Score 1-15 16-30 31-45 46-60

According to the individual writing anxiety scores of EWAS in the table 5, there were 68
participants, and while calculating the scores, the following grading system was adopted: Strongly
Agree” is 5 points, “Agree” is 4 points, “Neither Agree nor Disagree” is 3 points, “Disagree” is 2
points, and “Strongly Disagree” is 1 point. The results showed that the whole grading was
accumulated in just two categories: namely “fear of writing” and “avoidance in writing”. It was also
found that there was a rather high rate of writing anxiety among participants since there was none
expressing enjoyment of writing and confidence of writing, and the number and the percentages for
these categories are 0. Besides, when the other two categories are considered, it is clear that the
writing anxiety level of participants were rather high. In other words, the number of the participants
expressing “fear of writing” is 44 constituting 64,7 % out of the whole participants; and 24
participants had “avoidance of writing” constituting 35,3 % out of the whole participants.

4.2.5 Perceptions of Participants

Perceptions of participants were asked in the questionnaires in the fourth part; there was a
question prepared in the format of interview, and each participant was kindly requested to express
their thoughts freely about foreign language anxiety and writing anxiety in the foreign language. All of
the participants answered the open-ended questions; however, only several views of them were
considered based on the general reasons for anxiety. The following categorizations were employed for
the qualitative analysis of the perceptions about anxiety: the first categorization was about the
problems in choosing appropriate vocabulary, the second one revealed their views about
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communicative problems, and the last one was about the duration of English classes and their
education background.

Categorization 1

Most of participants expressed that they had the fear of making correct sentences in writing
and choosing appropriate vocabulary in writing down sentences, as they did not know enough
vocabulary. To exemplify, there are various participants’ expressions below for choosing appropriate
vocabulary and having difficulties for making sentences.

Participant 1 states that;

“I have anxiety when I make sentences and choose wrong vocabulary in a sentence.’

Participant 2 states that;

“I do not want to write as I feel to choose wrong vocabulary. This takes me away from
English. I cannot make sentences. | cannot write down as | do not have enough vocabulary to write
down what I want.”

Participant 3 states that;

“I act suspicious because I do not know whether I write correctly or not. As some of my
friends do not know anything, I feel anxious about what they may understand from my sentences.”

Participant 6 states that;

“I feel anxious whether my teacher feels satisfied about me in choosing appropriate
vocabulary or not.

Participant 11 states that;

“I cannot make sentences and feel excited as I have limited vocabulary. When I get excited, 1
forget my previous knowledge. I do not know what to do.”

Participant 12 states that;

“The inadequacy of vocabulary impedes me writing down my thoughts.

Participant 25 states that;

“I cannot write down English words as I make spelling mistakes.’

Participant 34 states that;

“1 feel afraid of converting my sentences into English, especially | have problems in tenses
while converting sentences. Even if I know vocabulary, I cannot make them.”

Participant 40 states that;

“Even if I know the vocabulary, I feel anxious in making sentences.’

’

2

’

’

Categorization 2

Several participants expressed that they felt anxious as they lacked some speaking skills, and
due to this reason, they did not want to learn English and they did not want to participate in English
classes. It could be alleged that they had the anxiety problems in communicating in the target
language. There are some examples below highlighting this anxiety;

Participant 24 states that;

“As I do not know how to speak and pronounce the words in English, I really feel anxious.”

Participant 5 states that;

“Not being able to speak makes me anxious. Also I feel very terrible when I do not understand
what is spoken in the class.”

Categorization 3

Some of the participants asserted that English is a need, and extra courses should be given in
order to teach English at school; however, they faced many problems in learning English because they
did not have a satisfactory English education in their previous schools. To exemplify:

Participant 42 states that;

“In my opinion, speaking English is very important as it is the language of the world;
however, | had problems in my previous schools for learning English that is why 1 still have problems
in my English courses now. | really want to learn English so that | can go abroad and have no
difficulty in the future.”

Participant 37 states that;

“I cannot learn English because I did not have a satisfactory education in English before.”

Participant 17 states that;

“I have been learning English for 8 years but I do not think that I know anything in English;
this may be due to the previous education system in Turkey.”
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Participant 20 states that;

“I am really afraid of English because I did not learn English wee enough at secondary
school. Teachers were always making us write down the grammar rules instead of helping us speak. |
have problems in English at school now. | get low marks in English, and as some of my friends
consider English courses as needles, | feel anxious about them.”

5. CONCLUSION

The study was conducted with 68 participants aged between sixteen and eighteen. The
participants were the students of the 11" Grade A and 11™grade B classes in a high school in the south-
east region of Turkey.

In this study, it was aimed to catch what extent participants had the foreign language anxiety
and English writing anxiety. The study was conducted in four weeks. In the first four weeks, all of the
participants had questionnaire including four parts, and each part was conducted in each week. After
application of the questionnaires, each of them was entered in SPSS package program, and they were
analysed clearly. The results were valid and reliable because FLCAS’ reliability was 0,669 and
EWAS’s reliability was 0,680. There was not a high discrepancy between standard deviation and mean
of the questionnaires. According to the results, it was found that most of the participants were
experiencing both foreign language classroom anxiety and English writing anxiety at great rate. In
addition, the perceptions of students asked in the 4" part in the questionnaires revealed similar results
with the analyses of questionnaires. Besides, it was found that the gender did not affect the level of
anxiety among the participants since they all held the same level regarding the foreign language and
writing anxieties. Similarly, participants hold different languages as native such as Kurdish, Turkish
and Zazaki; however, none of native languages put emphasis on the development or regression for the
anxiety in foreign language and writing.

As previously mentioned, students had writing anxiety and this anxiety affected their
academic performance and they did not have the instinct to complete tasks during English classes or
learn English, as a result, they really got low marks at their English courses (Faigley, Daly, and Witte,
1981). Also, it is important to keep in mind that teachers should always explore learners’ anxiety and
come up with satisfactory solutions in order to motivate the learners; therefore, some possible action
techniques such as portfolio technique should be employed during writing classes in order to raises
students’ motivation and diminish anxiety occurred within language learning.

It is hoped that this study will constitute a good model for further studies in terms of
pinpointing the necessity of catching the level of anxiety within learners. It is suggested that
this study can be disseminated to different levels of students at different ages. In order to get more
valid and reliable data, it may be more convenient to include various participants from multiple
backgrounds, levels, and institutions. In the following studies, using more samples within different
languages can give amply results for the catching the level of anxiety in both foreign language
classroom and English writing. It may also be more valid and reliable to include post questionnaires
and structured interviews at the end of the study so that students can feel more relax while expressing

their thoughts and feelings.
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This study aims to reveal the travel motivations of domestic and expatriate
participants in lda Mountains activities. A face-to-face survey was applied to the
tourists staying in the facilities with nature-based touristic facilities in the Kaz
Mountains, and 134 available questionnaires were obtained as a result. The study
was conducted with quantitative research methods. The research data were
collected by convenience sampling method between August 2017 and September
2018. Since the data collected from the participants were not normally distributed,
non-random analyses (Mann Whitney/U and Kruskal/Wallis Tests) were
performed. According to the study results, significant differences were found
between the participants’ age and their travel motivation dimensions according to
their interaction with local people. In addition, no significant difference was found
between travel motivation dimensions in terms of variables such as gender, marital
status, mode of arrival, income. According to the results, some suggestions have
been presented.
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Bu arastirmanin amaci, Kaz Daglari’nda yapilan aktivitelere katilan yerli turistlerin
seyahat motivasyonlarinin ortaya konulmasidir. Bu amag¢ dogrultusunda, Kaz
Daglari’nda  bulunan doga temelli turistik uygulamalara sahip tesislerde
konaklayan turistlere yiiz yiize anket uygulanmistir ve bunun sonucunda 134 adet
kullanilabilir ankete ulagilmigtir. Arastirma nicel arastirma ydntemleriyle
ylriitiilmistiir. Aragtirma verileri Agustos 2017 ile Eyliil 2018 tarihleri arasinda
kolayda 6rnekleme teknigi ile toplanmustir. Katilimcilardan toplanan veriler normal
dagilmadigt igin rassal olmayan (Mann Whitney/U ve Kruskal/Wallis Testleri)
analizler uygulanmistir. Arastirma sonuglarma gore; katilimeilarin yasi ve yerel
halkla etkilesimlerine gore seyahat motivasyonu boyutlari arasinda anlaml
farkliliklar bulunmustur. Bununla birlikte cinsiyet, medeni durum, bolgeye gelis
sekli, gelir diizeyi degiskenleri acisindan seyahat motivasyon boyutlari arasinda
anlaml bir farklilik tespit edilememistir. Elde edilen sonuglar kapsaminda sektorel
uygulayicilara ve akademisyenlere birtakim 6neriler sunulmustur.

! Bu galisma Ugur KiBRIT’in 2019 yilinda Batman Universitesi Sosyal Bilimler Universitesi’nde tamamlamis
oldugu yiiksek lisans tezinden tiretilmistir.
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1. GIRIS

Ekolojik hassasiyet ve doganin korunmas1 anlayiglariin gelisimiyle turizm sektoriinde doga
temelli turizm faaliyetlerine yonelik egilimler gelisim gostermistir (Cicek ve Korkmaz, 2021).
Ozellikle giiniimiizde yasanan COVID-19 pandemisi doga temelli turizm anlayisina olan ilgiyi daha da
arttirmistir (Genc ve Gulertekin Genc, 2021). Doga temelli turizm, bir yandan dogal ve kiiltiirel
kaynaklar1 korumay1 amaclayan 6te yandan yerel halkin ekonomik kalkinmasina katkida bulunmay1
hedef alan turizm tiirlerindendir (Masberg, 1999). Ayrica doga temelli turizm, kiiltiirel ve ekolojik
bakimdan dogaya karst duyarli olan seyahatleri tercih etmeleri igin turistleri bu konuda
isteklendirmekte ve bu sayede uzun donemli siirdiiriilebilir ekonomik kalkinma i¢in dogal kaynaklari
maksimum diizeyde koruyabilmektedir (Luzar vd., 1998). Siirdiiriilebilir ekonomik kalkinmanin temel
parametrelerinden biri doga temelli motivasyona sahip bireyleri destinasyona ¢ekmektir.

Doga turizmine katilan bireyler, diinyada yer alan dogal giizellikleri kesfetmeye ilgi gosteren,
yaban hayati, geleneksel kiiltiirii korumay1 hedefleyen ve dogaya karsi hassasiyet ve sorumluluk
bilinci olusturma arzusu olan bireylerdir. Giin gegtikce insanlarin kitlesel turizm hareketlerinin yerine
doga temelli turizm faaliyetleri gibi alternatif turizm tiirlerine yonelmelerinin temel nedeninin; ¢evreyi
koruma bilincinin gelismesi, geleneksel yasantiya dair bilgi edinme, yerel halk ile iletisime gecme ve
onlarin hayatlarin1 anlama istegi vb. sebeplere dayandigi sdylenebilir (Kizilirmak, 2006). Doga
turistlerinin hedefleri; macera, rekabet, kesfetmek, dostluk, doga bilinci ve i¢ diinyalarinin
gelismesidir (Kiper ve Aslan, 2007). Doga turistlerinin bu yonde egilimler gdstermesinde, dogay1
kesfetme, dogay1r koruma, el degmemis alanlar1 ziyaret etme, hayatin monotonlugundan kurtulma,
dogaya yonelik fiziksel aktivitelerde bulunma gibi seyahat motivasyonlar: etkili olabilmektedir
(Mehmetoglu, 2007). Aym1 zamanda yogun sehir hayatinin etkisinden kacgig da bu kapsamda
degerlendirilmektedir.

Seyahat motivasyonu, turistlerin seyahat motivasyonlarinin ne oldugunu anlamak, seyahat
motivasyonlarmin ortaya konulmasi ve motivasyonlari etkileyen faktorlerin neler oldugunu anlamak
bakimindan (Kozak, 2002); seyahat eden insanlarin beklentilerinin ne oldugunu ve bu beklentileri
arasinda ne tiir farkliliklar oldugunu ortaya koymak bakimindan ¢ok 6nemlidir (Cakici, 2000). Dogay1
korumak ve bu anlamda turizmi gelistirmek i¢in bu motivasyona sahip turistleri tespit etmek oldukg¢a
onemlidir. Godfrey (2011), seyahat motivasyonunu meydana getiren kaynaklarin kagis, bireysel olarak
gelisim, macera arayisi, sosyallesme, 6zgiirliik, rahatlama, kiiltiirel sermayeyi en {ist noktaya c¢ikarma,
benlik kimligini gelistirme, ge¢is donemleri, biitge avantajlart ve deneyim elde etmeyle
iliskilendirmektedir. Insanligin gerek yasamim siirdiiriilebilmesi gerekse turizm aktivitesi i¢in ihtiyag
duydugu dogal kaynaklar bilingsiz bir sekilde kullanim ve bireysel ¢ikarlarin toplumsal cikarlarin
iizerinde tutulmasindan dolay1 sinirli diizeydedir (Kozak, 2014). Ayni zamanda da yok olma tehlikesi
ile kars1 karsiyadir. Daha once yapilan bir calismada doga temelli turizme katilan turistlerin genelde
orta yas, yliksek egitim ve gelire sahip olduklar: tespit edilmistir (Mackay vd., 2002). Bu baglamda
doganin siirdiiriilebilirligi agisindan postmodern donemdeki gelismelere bagl olarak iilkemizde doga
temelli turizme yonelik turistlerin egitim, gelir, cinsiyet, yas gibi cesitli degiskenlerde farklilik
olusturup olusturmadig: tespiti bu arastirmanin temel problemini olusturmaktadir. Ciinkii, Mackay
(2002)’in c¢aligmasinda oldugu gibi yiiksek gelir ve yiiksek egitim seviyesi olan turistlerin
destinasyondan olan beklentileri (konaklama, yiyecek-i¢ecek, ulasim vb.) de farklilasacaktir. Bu
baglamda, mevcut profilin net bir sekilde ortaya konulmasi i¢in bu farkliligin tespit edilmesi
gerekmektedir.

Bu c¢ikis noktasindan hareketle hazirlanan aragtirmanin amaci, Kaz Daglar1 bolgesinde doga
temelli turizm faaliyetlerine katilan turistlerin demografik 6zeliklerine gore seyahat motivasyonlarinin
ortaya koyulmasidir. Arastirma, bdlgede bulunan ve ileride kurulabilecek isletmelerin stratejilerinin
belirlemesinde ve bu dogrultuda arastirma yapmak isteyen arastirmacilara yon gostermesi agisindan
onemlidir.

Dogal kaynaklarin korunmasi sadece tek bir taraftan veya sadece belli bir kesimden
beklenmemelidir. Cevrenin ya da doganin korunmasi yalnizca gevre oOrgiitlerinin isi degildir. Aynm
zamanda turizm isletmelerini ve turistleri de ilgilendiren bir konudur. Buradan da anlasilacag: lizere
aslinda dogay1 ve c¢evreyi korumak tiim toplumun gorevidir. Bu konuda gerceklestirilecek olan
katilime1 igbirligi dogal kaynaklarin ¢ok yonlii bir bigimde korunmasina ve bu sayede de siirdiirtilebilir
kullanimina imkan tanityacak bunun yami swra da dogaya dayali gerceklestirilecek olan turizm
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faaliyetlerinin uzun Omiirlii bir sekilde devam etmesine olanak saglayacaktir. Bu sebeple biitiin
paydaslarin (g¢evreyle alakali olsun ya da olmasin), dogal kaynaklarin korunmasindaki gorev ve
sorumluluklarim eksiksiz bir bigimde yerine getirmesi ve bu konu ile alakali olan gerekli kesimlere
cesaret vermesi ve onlar tegvik etmesi ¢cok biiyiik bir 6nem tagimaktadir (Koroglu ve Karaman, 2014).

2. DOGA TEMELLI TURIZM

“Dogayr tamma, anlama, dogadan zevk alma ve dogayr gozetme amaci ile gergeklestirilen ve
kitle turizmine alternatif olarak ortaya ¢ikmis c¢evreci bir anlayis icerisinde yapilan turizm
faaliyetlerine” doga temelli turizm denilmektedir (Erdogan, 2008: 50). Valentine (1992)’in doga
temelli turizm tanimlamasinda, gérece bozulmamis bazi doga alanlarinin dogrudan kesfi olarak ortaya
¢ikmaktadir. Dogaya bagli deneyimler, doganin gelistirdigi faaliyetler ve dogal ortamun tesadiifi
oldugu faaliyetler olmak lizere ii¢ tiir faaliyetin turistlerin dogadan keyif alma derecesini ve seyahat
deneyimlerini etkiledigi savunulmaktadir.

Doga temelli turizm igin dogay:1 tammak, dogadan zevk almak ve doga ile ilgili faaliyetlere
katilmak isteyen bireylerin bu amaglar igin gittikleri yerlerde ayni zamanda dogal ¢evreyi korumak
istemelerinin asil amaglari oldugu sdylenebilir. Doga temelli turizm tiiri igin kurulan tesislerin,
gevreci bir anlayis igerisinde dogal ¢evreyi koruma ve kullanma bilincinde olmasi beklenen bir
ozelliktir (Kibrit ve Dilek, 2020).

Doga temelli turizmin en net 6zelligi ve bu turizm tiiriinii ¢ekici kilan en 6nemli unsuru dogaya dayali
bir sekilde gerceklesmesidir. Dogaya dayali olarak gergeklestirilen bu turizm tiiriiniin motivasyon
Ogeleri; giinliik yasamin baskisindan ve stresinden uzaklagsma, dogayla bas basa kalma arzusu gibi
unsurlar1 ve aktiviteleri kapsamaktadir (Blamey, 2001). Doga temelli turizm, turistlerin ¢evreye olan
duyarlilig: ile siirdiiriilebilir turizm ilkesinin daha 6n plana ¢ikarilmasini amaglamaktadir (Duffy,
2002). Doga temelli turizmi diger bir 6zel ilgi turizm tiirli olan spor turizmi ile birlestirilerek daha
kapsamli bir turizm tiirii de ortaya konulabilir (Erdogan, 2008). Dagcilik, kus gézlemciligi, kayak vb.
spor tiirlerinden doga temelli turizm adina faydalanilabilir ve bu sekilde hem dogay1 koruyarak hem de
turizm faaliyetleri gergeklestirilerek stirdiiriilebilir turizm ilkesine de katki sunabilir (Kiigik vd.,
2004). Doga temelli turizmin siirdiiriilebilir turizm felsefesini de bilinyesinde barmdirdig:
goriilmektedir (Avcikurt, 2007). Doga temelli turizm ve ekoturizm, seyahat ederken ve destinasyonda
cevreyi koruyan, dogal ve kiiltiirel kaynaklar1 6nemseyen ve tiim faaliyetlerin siirdiiriilebilir turizm
felsefesi dogrultusunda gerceklestirmeyi amaglayan turizm tiirleridir (Weaver, 1999).

Doga temelli turizme yonelik yapilan farkli tanimlara ragmen, gerceklestirilen turizm tiiriiniin
dogaya dayali turizm olarak adlandirilabilmesi i¢in olmasi gereken birtakim 6geler bulunmaktadir.
Bunlar, gergeklestirilen faaliyetleri macera ile i¢ ice olmaktan hoslanan kisiler tarafindan daha ¢ok
tercih sebebi olmasi ve dogaya dayali gerg¢eklesen turizm etkinliklerinin macera turizmine dayandigini
ileri stirmektedir. Dogaya dayali olarak gerceklesen etkinliklere katilmak isteyen turistler icin dogada
yapilabilecek kayak, yiiriiylis, kano, safari, yaban hayati gozlemciligi, botanik ¢aligma ve bitki
gozlemciligi, rafting, tirmanma, kelebek gozlemciligi, kampcilik, doga fotografciligi, arkeoloji
arastirmalar1 gibi cesitli aktiviteler mevcuttur (Orams, 2007; Geng ve Seven, 2020). Doga temelli
turizme katilan turistlerin amaglar;; macera, rekabet, kesfetmek, dostluk, doga bilinci veya i¢
diinyalarini gelistirmektir. Bunun yan sira da yaban hayati ve dogal kaynaklar1 kullanirken de titketme
konusunda daha hassasiyet gosteren kisilerdir (Kiper ve Aslan, 2007). Dolayisiyla bu turistler ¢evre
bilincine sahip, ¢evreyi korumaya 6zen gosteren tiiketiciler olarak dogaya minimum diizeyde “ekolojik

ayak izi®” birakmaya c¢ahisan kisiler olarak ifade edilebilir (Akay ve Zengin, 2012).

Alanyazindan elde edilenler gercevesinde doga temelli turizmin birgok turizm tiirii ile ayni
amaci tagidig1 ve bu kavramlarin zaman zaman benzer anlamda kullanildig1 séylenebilir. Doga temelli
turizm, ekoturizm, yesil turizm, kirsal turizm vb. alternatif turizm tiirlerinin temel anlamda dogay1
korumay1 ve siirdiiriilebilirligi amagladig fikri ortaya ¢ikmaktadir. Bunun yaninda bu turizm tiirlerinin
belli basli yerlere yogunlasmasi ve bunlardan asir1 kar elde etme diisiincesi ile sermayenin bunlari ele
gecirmesi sonucu siirdiiriilebilirligin ¢ok zorlastigi sdylenebilir. Doga temelli turizm ile Kkitle
turizminin kars1 bloklarda oldugu ve kitle turizminin biiyiik gruplar halinde gergeklestirilmesinden

g Ekolojik ayak izi, dogay1 ne 6l¢tide kullandigimizi ve doganin ne kadarina sahip oldugumuzu anlamamiza ve 6lgmemize
imkan taniyan bir hesaplama aracidir (Keles, 2017: 47).
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dolay1 ¢evreye verdigi zararlarm bireysel ya da ¢ok kiigiik gruplar halinde gerceklestirilen doga temelli
turizm ile azaltilmas1 miimkiin olabilir. Bu baglamda, bu motivasyona sahip bireylerin tespiti oldukca
onemlidir.

3. DOGA TEMELLIi SEYAHAT MOTiVASYONU

Turizm sektorii 6zl itibariyle dogadan faydalanmaktadir. Doga temelli turizme katilan
bireylerin doga ile ilgili motivasyonlar1 farklilagmaktadir. Mehmetoglu (2007) doga turistlerinin
seyahat motivasyonlarini; doga ile ilgili fiziksel aktiviteler, yenilik/6grenme, giindelik/siradan, sosyal
iligki ve ego/statii olmak iizere altiya ayirmustir. Doga ile ilgili boyutta turistlerin doga ile i¢ i¢e olmak,
doga ile ilgili deneyimler yasamak gibi kavramlarin doga motivasyonlarinda énemli bir yer edindigi
belirtilmistir. Mackay vd. (2002) de aym sekilde bu goriisii destekleyerek doga turistlerinin, dogay1
o0grenmek ve bu konuda deneyim elde etmeye yonelik insanlari motive etmek agisindan Onemli
oldugunu ve bu o6zellikleri sayesinde de diger turistlerden ayrildigim1 vurgulamislardir. Bireyler doga
temelli turizme katildiklarinda doga ile i¢ ice olmak ve dogadan tatmin olmak isterler. Dalgi¢ ve Birdir
(2015), bireylerin motivasyonunu etkileyen en énemli unsurun doga tatmini oldugunu sdyleyerek doga
turistlerinin doga ile ilgili her tiirlii seyden giidiilenebileceklerini belirtmislerdir.

Mehmetoglu (2007) fiziksel aktiviteleri; doga temelli turizme katilanlarin dogaya yonelik ya
da doga icerisinde yaptiklar1 aktiviteler olarak agiklamaktadir. Silverberg vd. (1996), doga turistlerinin
doga olaylarimi gozlemleyebilmek, fiziksel olarak dogada yer alabilmek, doga ile ilgili bir seyler
Ogrenebilmek ve benzer ilgi alanlarmma sahip olan bireylerle tanisabilmek adina seyahat ettiklerini
sOylemektedirler. Blamey (2001)’e gore dogaya dayali olarak gergeklestirilen turizm tiirlerinin
motivasyon Ogeleri arasinda giinliik yasamin baskisindan uzaklasip rafting, yiiriiylis, dagcilik gibi
fiziksel aktivitelerin iginde yer almasinin bireyleri olduk¢a memnun ettigini soyleyerek bu diisiinceyi
desteklemektedir.

Yenilik/6grenmede; bireylerin turizm faaliyetleri igerisinde yeni yerler gérme, yeni seyler
ogrenme ve gittikleri yerlerdeki yerel halkin kiiltiiriin{i tanima gibi unsurlara olduk¢a dnem verildigi
goriilmektedir (Soykan, 2003). Mehmetoglu (2007)’na gore bu boyutu yaptigi ¢alismasinda yeni yerler
gbérme, yeni seyler 6grenme ve yeni deneyimler elde etme ile agiklamis ve doga temelli turizmdeki
oneminin yiiksek oldugunu belirtmistir. Giinlimiiz turistlerinin daha bilin¢li olmasindan dolay1 yeni
seyler 6grenme, yeni yerler kesfetme, yeni kiiltiirler tanima vb. unsurlar bireylerin motivasyonunu
etkileyen 6nemli bir boyut olarak karsimiza ¢ikmaktadir (Harman, 2014). Caliskan (2013), yeni bir
seyler kesfetmenin turistlerin motivasyonunu oldukca etkiledigini hatta bazi bireyler sadece bu
sebepten dolayr olarak turizm faaliyetlerine katildiklarin1 sdyleyerek bu boyut ile ilgili diger
calismalar1 desteklemektedir. Terblanche (2012)’in Magoebaskloof’u ziyaret eden maceraci turistlerin
seyahat motivasyonlarmi belirlemek amaciyla geceklestirmis oldugu calismasinda motivasyon
ogelerini yedi faktor (bilgi arayisi, kagis ve rahatlama, ¢ekicilik, iliski kurma, yenilik, prestij ve grup
birlikteligi) olarak incelemistir. Gergeklestirmis oldugu arastirma sonucunda elde ettigi bulgular
dogrultusunda turist motivasyonunu etkileyen en 6nemli dort faktdriin sirasiyla kagis, rahatlama, grup
birlikteligi ve bilgi arayisi oldugunu belirlemistir. Crompton (1979)’a gore destinasyonlar, turistlerin
motivasyonlarini yerine getirebilme imkanina sahip olduklari ve bu izlenimi karsiya yansitabildikleri
Olciide tercih edilmektedir. Tatilcileri o destinasyona ¢ekebilmek icin turizm sektoriiniin
karsilanmamis sosyo-psikolojik motivasyonlara yonelik iiriin gelisimi ve pazarlamasi konusuna
odaklanmalarmin gerekli oldugu ifade edilmektedir. Turistlerin ger¢cek motivasyonlarmi bulmalarina
yardime1 olabilmek adma emek harcanmasi gerektigini ve tipki 1970’lerin sonunda karsimiza ¢ikan
bos zaman danismanlig1 gibi seyahat acentalarinin da seyahat danigmanligini igine alacak bir bigimde
hizmetlerini genisletebilecekleri 6ne siiriilmektedir. Bu anlamda doga turistlerine yeni destinasyonlarin
Onerilmesi ya da aym destinasyon igerisinde farkli doga turizm faaliyetlerinin ortaya konulmasi
yerinde olacaktir. Daha oOnce ziyaret edilen bir destinasyonun artik yeni bir destinasyon olarak
aciklanamayacagini ve bu sebepten yenilik motivasyonunu karsilayamayacagi i¢in, yenilik arayisinin
tekrarlanan gezilere kars1 giigliik ¢ikarabilecegi hususunda da ikazlarda bulunmaktadir.

Siradanlik/giindelik boyutunun; hayatin monotonlugundan kurtulmak, yalniz basma kalmak,
eglenceli deneyimler elde etmek, eglenmek ve rahatlamak gibi etmenleri igine alarak doga temelli
turizm faaliyetlerine daha ¢ok kalabalik ve giriiltiilii sehirlerden katilan turistleri kapsadig:
belirtilmektedir (Mehmetoglu, 2007). Bireylerin mental olarak rahatlayabilmeleri ve giinliik hayatin
karmagikligindan uzaklagabilmeleri onlar1 giidiileyen Onemli unsurlardan birisidir (Guglii, 2017).
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Mehmetoglu (2007) calismasinda, bu goriisii destekleyerek, insanlarin giinliikk hayatin zorlugundan
uzaklasip rahatlamak, eglenmek, maceraya dayali vakit gecirmek ve siradanliktan kurtulmak istemesi
gibi ifadelerle genisletmistir. Ayni1 zamanda bireylerin bu unsurlarla giidiilendigini ortaya koymustur.

Sosyal iligki boyutunun igeriginde ise doga temelli turizm faaliyetlerine arkadas ya da
akrabalar ile katilmak ve diger bireyler ile sosyal iliskiler iginde yer almak unsurlari yer almaktadir
(Mehmetoglu, 2007). Bireyler; kirsal turizm, ekoturizm ya da doga temelli turizm gibi turizm
faaliyetlerine katildiklar1 sirada yerel halk ile iligki i¢cinde yer almay1 ve bu faaliyetlere katilan diger
turistler ile sosyal iliskiler igerisine girerek onlarin deneyimlerini de merak etmektedirler (Soykan,
2003). Turistler yerel halk ya da o b6lgede yasayanlarla iliski kurmak isterler (Harman, 2014). Soykan
(2003), bu ifadeyi desteklemenin yaninda turistlerin kendileriyle ayni faaliyetlere katilan diger
turistlerin de deneyimlerini merak ettiklerini ve bunlar1 6grenerek motive olabildiklerini sdylemistir.
Mehmetoglu (2007), tiim bunlar1 destekler nitelikte ifadeler ortaya koymus ve ek olarak insanlarin
kendi arkadas, akraba ya da yakinlari ile beraber turizm faaliyetlerine katilmalarmni da bu boyut altinda
ele almustir.

Statii, bireylerin doga temelli turizme katilip daha sonra buralarda elde ettikleri deneyimlerini
baskalarina aktarmakta ve bundan dolay:1 da bireyler kendilerini basarili hissedebilmektedirler. Bu da
arastrmanin  statii boyutunu olusturmakla beraber bireylerde ego hissini de barmdirmaktadir
(Mehmetoglu, 2007). Giliniimiiz turistleri, yasadiklarim, gordiiklerini ya da kazanimlarini giinliik
hayatlarina geri dondiikleri zaman oradaki kisilere anlatmaktan keyif almaktadirlar (Dalgi¢c ve Birdir,
2015). Ornegin Cahiskan (2013), baz turistleri gastronomi turizmine katildiklar1 sirada farkl lezzetler
tatmanmin yaninda onlara statii kazandirdiklarina da inandiklarimi belirtmistir.

4. iLGILI LITERATUR

Walpole ve Goodwin (2000), doga temelli turizmin daha bilingli turistler tarafindan tercih
edildigini vurgulayarak bu sayede dogal ¢evrenin gelecek nesillere de aktarilabilecegini
sOylemislerdir. Erdogan (2008)’in ¢aligmasinda, doga temelli turizme katilan bireylerin en ¢ok
onemsedigi unsurun dogay1 ve kiiltiirel miras1 korumak oldugunu belirtmesi bu goriisii destekler
niteliktedir. Doga temelli turizme katilacak turistlerde merak unsurunun da 6n planda bulunmasinin
sonucu olarak; bilme, gorme ve Ogrenme gibi gereksinimler i¢inde bulunmalar1 da doga temelli
turizmin baska bir 6zelligi olarak karsimiza ¢ikarmaktadir (Walpole ve Goodwin, 2000). Mieczkowski
(1995) ise yeni seyler 6grenme ve kesfetme ihtiyaci ile turizme yonelen kisilerin bunu doga unsuru ile
birlestirmesi sonucunda doga temelli turizmin ortaya ¢iktigin1 sdylemis ve turizmin bu sayede kendi
kendini koruyabildigini savunmustur.

Doga turistlerinin motivasyonlar1 farklilik gosterebilmektedir. Valentine (1992)’in
gerceklestirmis oldugu caligmada ise “fiziksel aktiviteler”’in, doga turizmi i¢in olduk¢a Gnemli bir
boyut oldugu tespit edilmistir. Doga turizmindeki fiziksel aktiviteler, genellikle dogaya baghdir.
Ekoturizm ve doga turizminde yer alan fiziksel aktivitelerin bircogu, dogaya yonelik olmasina karsin,
acik hava etkinlikleri tam olarak dogaya bagli degildir. Ekoturizm ve doga turizminde bulunan fiziksel
aktiviteler, doga tarafindan kendiliginden gelismektedir; ancak, bu ¢esit fiziksel etkinlikler i¢in elbette
ki her zaman ortam yalnizca doga degildir. Fiziksel aktiviteler baglaminda, maksimum diizeyde bir
fark olmadigi takdirde suni ortamlarda, kisiler, tirmanis ya da snorkel dalisindan da keyif alabilir.
Buna benzer bicimde kiiltiirel bakimdan zengin bir mirasa sahip olan bir destinasyon da ekoturizm
bakimindan tatmin edici bir alan olabilir. Bu tip ortamlar turistler i¢in kirsal ya da dogal bir ¢evrede
yer almadan alisilmamig (egzotik) bir ortam yaratabilmektedir (Hill, 1995; Bjork, 2000).

Weiler ve Hall (1992), doga temelli turizm faaliyet tiirlerini gruplandirmislar ve turistlerin bu
faaliyetlere katilmalarindaki amaglarini ise; dogaya dayali kiiltiirel (etnik) seyahatlere, tarihe, macera
seyahatlerine, sanat ve halk festivallerine, saglik ve spor turizmine, ¢iftlik turizmine ve doga turizmine
yonelik faaliyetler olarak smiflandirmistir. Silverberg vd. (1996)’nin yapmis oldugu calismada ise;
doga turistlerinin daha ¢ok huzurlu bir ortam, geleneksel el yapimu iiriinler, konaklamada ve diger
hizmet alanlarinda verilen bireysel hizmetler, giizel bir manzara ve doga ile ilgili aktiviteleri ilgi ¢ekici
bulduklarina deginmislerdir. Gergeklestirilen ¢caligmada doga turistlerinin giinesli bir havadan, giivenli
veya tamidik bir ortamdan, pahali otellerden veya restoran tarzi yerlerden etkilenmediklerine
deginilmistir. Bagka bir ifade ile, doga turistlerinin daha ¢ok kiiltiirel farkliliklar1 ve tahrip olmanmis
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cevre yapisina sahip olmasindan dolay1 yerel bolgeleri ziyaret etmek ile daha fazla ilgili olduklar:
gbzlemlenmistir.

Pearce vd. (1998)’nin turist giidiilerini arastirmak iizere yapmis oldugu ¢aligmada, on giidiiden
dordiiniin doga temelli turizm ile baglantili oldugu tespit edilmistir. Bunlar sirasiyla; “dogay1
deneyimlemek”, “keyifli bir ortamda dinlenmek ve rahatlamak”, “6zel ilgi alanlarina yonelmek” ve
“yeteneklerle iliskili etkinliklere katilmak™ bigimindedir. Ray ve Anderson (2000) gerceklestirmis
olduklar1 ¢aligmada, doga temelli turizme katilanlarin biiyiilk bir kisminin g¢evre dostu davranig
kaliplar1 sergilediklerini belirtmiglerdir. Luo ve Deng (2007)’in ¢calismasinda da ¢evreye karsi tutumlar
ve doga temelli giidiiler arasinda pozitif bir iligki oldugu ifadesiyle benzerlik gostermistir. Holden ve
Sparrowhawk (2002), Nepal’de doga yiiriiyiisiine katilan bireylerin giidiilerini arastirmaya yonelik
olarak gerceklestirmis olduklari ¢aligmalarinda, esas giidiilerin; “dogaya yakin olmak ve doganin
tadim ¢ikarmak”, “gilindelik yasantida degisiklik”, “hayat dolu hissetmek”, “yetenekleri zorlamak™ ve
“saglikli kalmak” oldugu sonucunu c¢ikarmislardir. Bunun yam sira “risk alma”, “arkadaslarini
etkileme”, “fiziksel rahatlama” ve “dogay1 kontrol etme giiciine sahip olma” gibi giidiilerin ise diger
glidiilere kiyasla minimum etkiye sahip oldugu bulgusunu elde etmislerdir. Mackay vd. (2002)’nin
gerceklestirmis olduklart ¢alismada doga turistleri motivasyon ve davranis sekilleri (harcama oranlari
ve kalig siireleri) bakimindan diger turistlerden ayrilmaktadir. Doga turistleri, diger turist tiplerine
oranla daha c¢ok para harcamakta, gittikleri bolgelerde daha uzun siire kalmakta ve daha sik seyahat
etmektedirler. Doga turistleri, dogayr 6grenmek ve bununla birlikte deneyim yasamaya yonelik
insanlar1 motive etmek acisindan olduk¢a 6nemli bir fayda saglayarak diger turistlerden ayrilmaktadir.
Bunun yami sira doga turistleri, manzaraylr ve yaban hayati seyretmek veya 1ssiz bolgeleri ziyaret
etmenin yani sira kiiltiirel ve tarihi alanlar1 da ziyaret etmekten ¢ok hoslanmaktadirlar. Dutcher vd.
(2007), doga temelli turizme katilan turistlere yonelik gergeklestirmis olduklari ¢aligmada oldukga
yiiksek diizeyde dogaya olan bagliligin, ¢cevresel bilincin ve dogaya karsi duyarl davramisi olumlu bir
bicimde etkiledigini vurgulamaktadir. Mehmetoglu (2007) ise; doga temelli turistlere yonelik
gerceklestirmis oldugu calismasinda, doga temelli aktif turistleri, pasif turistlerden ayirt eden
motivasyonlar olarak incelemistir. Bunlar biiyiik olglide, doga, fiziksel aktiviteler, yenilik/6grenme,
siradanlik/giindelik, sosyal iliski ve statiidiir. Ayrica bu ¢alismada, psikografik (pazar boliimlemenin
temelini olusturan varsayimlar) bilgilerin turistlerin davramiglarinin anlasilmasi konusunda oldukga
gliclii oldugunu da gostermektedir. Bunun yani sira doga turizmine yonelik olarak gergeklestirilen
calismalar da turist motivasyonlarinin belirlenmesine yonelik olarak gerceklestirilmistir. Elde edilen
sonuclara bakildiginda edinilen bilgiler dogrultusunda, alanyazinda yer alan katilimcilarin doga
etkinliklerine katilmindaki temel giidiileri ile aralarinda benzerlik bulunmaktadir (Holden ve
Sparrowhawk, 2002; Luo ve Deng, 2007). Bu soylenilenlerden yola ¢ikarak, doga temelli olarak
gerceklestirilen aktivitelerin, katilimcilarin “doga” merkezinde bir yaklasimla fiziksel Ogelerden
ziyade, “ruhsal ve sosyal kazanimlar1” gosteren motivasyonlarla hareket ettikleri sdylenebilir.

Doga temelli turistlerin genel olarak post fordist (iiretimde cesitliligin artmasi, secenek
sunulmaya bagslanmasi), daha ¢ok uzun mesafelere seyahat gerceklestiren, gittikleri bolgelerde daha
uzun siire kalan, egitim seviyesi yiiksek olan ve daha fazla harcama egiliminde olan homojen bir kiime
olduklar1 goriilmektedir (Lang ve O’leary, 1997). Hodur vd. (2008), dogaya yonelik olarak yapilan
turizm faaliyetlerinin daha ¢ok tarim, ¢iftlik ve yaban hayatina yonelik olarak gerceklestirilen
faaliyetlerden olustugunu ifade etmektedirler. Arastirmaya gore yaban hayatt turizmi, turizm
gelisiminin siirdiiriilebilir olan boliimiinii meydana getirmekte, tarim turizmi ve ¢iftlik turizmi ise
kirsal gelisim ve gelecek nesiller i¢in olduk¢a 6nemli bir katalizér gorevi gormektedir. Buradan da
anlagilacagi lizere dogaya yonelik olarak gerceklestirilen turizm faaliyetlerinin, kirsal alanlar igin
dogal kaynaklarin zarar gérmesini 6nleyerek onemli derecede siirdiiriilebilir gelisime katki saglamak
acisindan olduk¢a 6nemli bir yere sahip oldugunu gérmekteyiz. Nowaczek (2009) ise, doga turizmi
faaliyetlerine katilan bireylerin genellikle dogay1 ve kiiltliri 68renme, ¢evreyi koruma ile ahlaki
degerler ¢ercevesinde davranis gosterdigini agiklamigtir.

Acik alan rekreasyonlarmdan biri doga temelli etkinlikler ve turizm iligkisi ile alakali olarak
tasarlanmig olan yalnizca birka¢ tane arastirmanin oldugu dikkat g¢ekmektedir (Asan, 2013).
Uluslararasi alanyazin incelendiginde ise bu konuda yapilmis caligmalarin sayica daha ¢ok oldugu
karsimiza ¢ikmaktadir. Konuyla alakali olan ¢aligmalarin genellikle, doga temelli turizme katilanlarin
giidiilerinin belirlenmesine yonelik olarak gergeklestirildigi goriilmektedir (Holden ve Sparrowhawk,
2002; Mehmetoglu, 2005; Luo ve Deng, 2007).
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Bu konuda gerceklestirilmis olan diger ¢aligmalara bakildiginda ise turist memnuniyeti
(Naidoo vd., 2011), yeni g¢evre paradigmast hususundaki fikirleri (Luo ve Deng, 2007), etkinlik
tercihleri (Tangeland ve Aas, 2011) ve destinasyon tercihleri (Holden ve Sparrowhawk, 2002; Chhetri
vd., 2004) gibi degisik konularda gerceklestirildigi goriilmektedir. Karacaoglu vd., (2016) yapmis
olduklar1 caligmada ise bireyleri doga temelli etkinliklere katilmaya giidiileyen en temel faktoriin
“rahatlama ve birliktelik” oldugunu saptamiglardir. Bu faktdriin altinda yer alan giidiiler
karsilastirildiginda en ¢ok katilim gosterilen ifadeler “6zgiirlitkk hissini yasamak”, “doganin tadini
¢ikarmak” ve “ruhsal olarak rahatlamak” olarak goriilmiistiir.

5. ARASTIRMA YONTEMLERI

Arastirma, Kaz Daglari’'nda bulunan doga temelli isletmelerde konaklayan yerli turistler
tizerinde gerceklestirilmistir. Arastirma i¢in Kaz Daglari’nin tercih edilmesinin nedeni ise doga temelli
turizmin giin gectikge bu bolgede artis gostermesidir. Elde edilen bulgular dogrultusunda essiz dogasi
ve temiz havasi ile Kaz Daglari, doga turistlerinin giin gectikce daha yogun ilgisine tamklik
etmektedir. Arastirmada veri toplama yontemi olarak yiiz yilize anket veri toplama tekniginden
faydalanilmistir. Elde edilen veriler ise SPSS 21 Statistic paket programi araciliiyla analiz edilmistir.
Daha sonra ise elde edilen bu bulgular tablo haline getirilerek yorumlanmistir. Veriler Agustos 2017
ile Eyliil 2018 aylar1 igerisinde kolayda drnekleme teknigi ile toplanmistir. Kolayda 6rnekleme, ana
kiitle icerisinden tercih edilecek olan 6rnek boliimiin arastirmacinin kendi yargilarinca belirledigi
tesadiifi olmayan 6rnekleme yontemidir. Kolayda 6rnekleme yontemi sayesinde veriler, ana kiitleden
en ekonomik, en hizli ve en kolay bi¢imde toplanir (Malhotra, 2004).

Veriler anket formlar1 yoluyla Kaz Daglarinda bulunan doga temelli turistik isletmelerinde
konaklayan 134 yerli katilimcidan elde edilmistir. Bu anketler Kaz Daglari’nda doga temelli turistik
isletmelerde konaklayan miisteriler tarafindan doldurulmustur. Olusan tutarsizlik ve veri
eksikliklerinden kaynakli olarak 46 adet anket formu ¢ikartilarak toplam 134 adet anket analizlere
katilmistir.

Anketin birinci kisminda katilimecilarin demografik 6zelliklerinin belirlenebilmesi adma 14
adet soru yoneltilmistir. Bunlar; yas, cinsiyet, egitim, aylik gelir, medeni durum, bélgeye nereden
gelindigi, nasil gelindigi, kaginci kez bu bolgeye gelindigi, ka¢ kez doga temelli turizm faaliyetlerine
katiim gerceklestirildigi, yoreyi ziyaret ederken yerel halk ile etkilesim gerceklestirilip
gerceklestirilmedigidir. Bunun yani sira faaliyetlerde kimlerle bulunuldugu, kag giin siire bu bolgede
kalindigi, tatil siiresi boyunca ortalama ne kadar harcama gerceklestirildigi ve bu bolgeyi tercih
etmedeki bilgi kaynaginin ne oldugudur. Ikinci kisimda yer alan 20 ifade ise doga turistlerinin
motivasyonlarini ortaya koymanin yani sira bu yonde hizmet veren isletmelerin pazarlama
stratejilerini belirlemesine yardimci olmak amaciyla gerceklestirilmistir. Anket icerisinde kullanilan
bu 20 madde Mehmetoglu (2007)’nun calismasindan faydalanilarak hazirlanmistir. Anket formunda
5’li Likert tipi 6l¢ek kullanilmistir.

5.1. Katihmecilara Yonelik Demografik Bulgular

Katilimcilarin erkek ve kadin orani birbirine yakin olup, lisans mezunu katilimecilar daha
fazladir (%45). Bekarlar (%57) evli katilimcilara gore daha fazladir. Katilimcilarin aylik gelirleri
birbirine yakindir. Yas gruplar1 acisindan incelendiginde de 25-34 yas grubunda olan katilimcilar diger
gruplara (%31) gore fazladir.

Tablo 1. Katilimcilarin Demografik Dagilimlari

Demografik Ozellikler Sikhik Oran (%)
Cinsiyet

Erkek 70 52.2
Kadin 64 47.8
Toplam 134 100.0
Yas Grubu

18-24 Yas grubu 26 194
25-34 Yas grubu 41 30.7
35-44 Yas grubu 18 13.4
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45-54 Yas ve lizeri grubu 16 11.9
55 Yas ve lizeri 33 24.6
Toplam 134 100.0
Egitim Durumu

Ortaokul 4 3.0
Lise 24 17.9
On Lisans 14 10.4
Lisans 60 44.8
Yiiksek Lisans 23 17.2
Doktora 9 6.7
Toplam 134 100.0
Medeni Durum

Evli 58 43.3
Bekar 76 56.7
Toplam 134 100.0
Aylik Gelir

0-1999 TL 25 26.8
2000-2999 TL 38 28.4
3000-3999 TL 28 20.9
4000 TL ve Uzeri 32 23.9
Toplam 134 100.0

5.2. Gegerlik Analizi

Dogrulayici Faktor Analizi (DFA), dnceden belirlenmis ya da kurgulanmig bir yapinin gercek
verilerle ne derece uyum gosterdigini degerlendirmeye yonelik gergeklestirilen bir analizdir (Cokluk
vd., 2012). Doga temelli turist motivasyon boyutlarini ortaya koymak i¢in uyarlanan bu ¢alismada,
orneklemdeki gecerliliginin saglanmasinda DFA’nin yapilmasi planlanmistir. 6 ana faktor olan doga
ile ilgili, fiziksel aktiviteler, yenilik/6grenme, giindelik/siradan, sosyal iliski ve ego/statii (ortiik
degisken) 20 alt faktor (gozlenen degisken) analize sokulmustur.

Tablo 2. Dogrulayici Faktor Analizi Uyum lyilik Olgiitleri

Doga Temelli Seyahat

Uyum Tyiligi Olgiitleri Motivasyonu Standart Degerler
CMIN/DF (x*/df) 3.015 <5
RMSEA 74 <.08 veya .10
CFlI .90 >.90

IFI .90 >.90

AGFI 91 >.90

Orneklem sayisinin diisiik olmasi sebebiyle boostrapping analiz kullanilmuistir (Hair vd.,
2010). Boostrapping analizi, arastirmanin gecerliligini degerlendirmek icin kullanilan yaygin bir
yontem olmakla beraber belirli bir sonucun tekrarlanabilir oldugunu ortaya koymak amaciyla tercih
edilir (Hillis ve Bull, 1993). Fiziksel aktiviteler boyutunda yer alan bir madde “Caba gerektirmeyen
fiziksel aktiviteler ile mesgul olmak” analize sokuldugunda faktor yiikiiniin 0.50’nin altinda oldugu
gorlilmiistir. Bu madde analiz dis1 birakildiginda ise modelin uyum iyiligi indeksleri tablo 2’de
goriildiigii gibi standart degerlere esit veya bu degerlerden daha yiiksek ¢ikmustir. x*/df= 3.015%in 5
degerinden kii¢iik oldugu CFI=0.90 ve IFI=.90 uyum iyiligi degerlerinin 90’a esit oldugu
goriilmektedir. Bu degerler olusturulan modelin uyumunun iyi oldugunu ifade ederken RMSEA 0.74
olmas1 ve AGFI’nin 0.91 olmast DFA’nin kabul edilebilir degerler icerisinde oldugunu gdstermektedir
(Bayram, 2013).
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Tablo 3. Dogrulayict Faktor Analizi DFA Degerleri

.. . Cikarilan
" Faktor g . Birlesik
Yap1 & Faktor Yiikleri t- degerleri Giivenirlik Ortalama
Varyans
Doga Temelli Seyahat
Motivasyonu
Doga ile Tlgili 0.926 0.81
Dogaya Yakm Olmak 0.893 6.029
Doga ile Ilgili Deneyimler 0.895 5.989
Yasamak
Dogal Cekicilikleri Ziyaret 0.905 5793
Etmek
Fiziksel Aktiviteler 0.670 0.50
Doga Temelli Aktivitelere 0.719 6.296
Katilmak
Caba Gerektiren Fiziksel
Aktivitelere Katilmak 0.701 6.828
Yenilik Ogrenme 0.925 0.76
Yeni Deneyimler Elde Etmek 0.720 7.694
Yeni Yerler Kesfetmek 0.927 5.423
Yeni Kiiltiir/Yer/Sey Ogrenmek 0.918 5.763
Yeni Bilgiler Edinmek 0.896 6.367
Giindelik/Siradan 0.848 0.53
Zihinsel Olarak Rahatlamak 0.695 7.268
Kendime Vakit Ayirmak 0.759 6.850
Yasamin Monotonlugundan 0.785 6.608
Kagmak
Cesaret [steyen Deneyimler 0.669 7386
Yasamak
Eglenceli Vakit Gegirmek 0.717 7.148
Sosyal Tliski 0.796 0.66
Eglenceli Vakit Gegirmek 0.839 5.212
Yakim Dostlarim ile Beraber 0.787 6.293
Olmak
Ego/Statii 0.890 0.73
Uzerine Konusabilecegim
Deneyimlere Sahip Olmak 0.678 7692
Kendime Olan Giivenimi 0.942 4562
Artirmak
Basar1 Hissi Elde Etmek 0.923 4.021

Bir 6l¢iim modelinin gegerli olmasi i¢in yakinsak ve ayirt edici gegerlilik kriterlerini
karsilamasi gerekmektedir. DFA analizi sonucunda standardize edilmis faktor yiikleri, t degerleri ve
bu degerlerin anlamliliklar1 yakinsak gegerlilikte kullanilmaktadir. Tablo 3’te her bir maddeye ait olan
standardize edilmis faktor yiiklerini ve standardize edilmemis t degerlerini gdstermektedir. Tablo 3’te
yer alan standardize edilmis faktor ytikleri 0.669 ile 0.942 degerleri arasinda degismektedir. Bununla
birlikte tiim t degerleri a=0.05 diizeyinde anlamlidir. Bu sonug yakinsak gegerlilik kriterini sagladigini
gostermektedir.

Yakinsak gecerlilik sonras1 incelenmesi gereken ayirt edici gecerlilik kriterinin gergeklesip
gerceklesmediginin tespit edilmesi amaciyla yapilmaktadir. Ayt edici gegerlilik incelenirken
kullamlan yontemlerden biri Cikarilan Ortalama Varyans (COV) degerinin karekokii ile degiskenler
arast korelasyon katsayisini kargilastirmaktir. O boyut igin elde edilen COV degerinin karekoki,
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degiskenler arasindaki her bir korelasyon katsayisindan daha biiyiik ise ayirt edici gegerlilik saglanmis
demektir (Fornell ve Larcker, 1981). Sonug olarak Tablo 4’te 0.5’in altinda agiklanan bir COV degeri
olmadigindan ve tiim COV degerinin karekokiiniin faktorler arasindaki korelasyon degerlerinden
biiyiik oldugu i¢in ayirt edici gegerliligi de sagladigi sdylenebilir.

Tablo 4. Seyahat Motivasyon Boyutlar1 Ayirt edici Gegerlilik Degerleri

1 2 3 4 5 6
Doga ile ilgili (1) .900
Fiziksel Aktiviteler (2) 6677 707
Yenilik/Ogrenme (3) 7737 6027 872
Giindelik/Siradan (4) 4197 5007 568" 728
Sosyal iliski (5) 2327 4247 4657 6757 812
Ego/Statii (6) 2667 4797 4457 6027 6827 854

5.3. Giivenirlik Analizi

Giivenirlik analizi sonuglari incelediginde en diisiik giivenirlik boyutunun 0.621 ile fiziksel
aktivite, en yliksek boyutun ise doga ile ilgili boyuttan olustugu tespit edilmistir. Tiim boyutlarin
glivenilir (bakiniz Tablo 5) oldugu sdylenebilir (Giiris ve Astar, 2014).

Tablo 5. Giivenirlik Analizi Sonuglari

Boyutlar Madde Sayisi Cronbach a
Doga ile Ilgili 3 .925
Fiziksel Aktiviteler 2 .621
Yenilik/Ogrenme 4 915
Giindelik/Siradan 5 .830
Sosyal Iligki 2 793
Ego/Statii 3 .870

5.4. Hipotezler

H;: Doga temelli turizm faaliyetlerine katilan turistlerin cinsiyetleri ile seyahat motivasyonlari
arasinda istatistiksel olarak anlamli farklilik vardir.

H,: Doga temelli turizm faaliyetlerine katilan turistlerin medeni durumlari ile seyahat motivasyonlari
arasinda istatistiksel olarak anlamli farklilik vardir.

Hs: Doga temelli turizm faaliyetlerine katilan turistlerin bolgeye gelis sekilleri ile seyahat
motivasyonlari arasinda istatistiksel olarak anlamli farklilik vardir.

H,: Doga temelli turizm faaliyetlerine katilan turistlerin geldikleri kisiler ile seyahat motivasyonlari
arasinda istatistiksel olarak anlamli farklilik vardir.

Hs: Doga temelli turizm faaliyetlerine katilan turistlerin yaslari ile seyahat motivasyonlar1 arasinda
istatistiksel olarak anlamli farklilik vardir.

He: Doga temelli turizm faaliyetlerine katilan turistlerin gelirleri ile seyahat motivasyonlar1 arasinda
istatistiksel olarak anlamli farklilik vardir.

H;: Doga temelli turizm faaliyetlerine katilan turistlerin yerel halkla etkilesimleri ile seyahat
motivasyonlar1 arasinda istatistiksel olarak anlamli farklilik vardir.

5.5. Analizler
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Katilimcilarin cinsiyetleri ile seyahat motivasyonlar1 boyutlar1 arasmda istatistiksel olarak
anlaml farklilik olup olmadigim sinamak amactyla Mann Whitney-U testi uygulanmis ve sonuglari
ortaya konulmustur (Bkz. Tablo 6). Yapilan analiz sonucunda cinsiyet ile seyahat motivasyon
boyutlar1 (doga, fiziksel aktiviteler, yenilik/6grenme, giindelik/sirandan, sosyal iligki ve ego/statii)
arasinda anlamli bir farklilik tespit edilememistir. Dolayisiyla H; hipotezi desteklenememistir (Bkz.
Tablo 6).

Tablo 6. Boyutlara iliskin Cinsiyet Farklilik Analizi

Boyutlar Cinsiyet n Sira Ortalamasi Sira Toplamlari Anlamhilik
5 Erkek 70 67.89 4752.00
Dota Kadin 64 67.08 4293.00 901
Fiziksel Erkek 70 66.69 4668.50 708
Aktiviteler Kadn 64 68.38 4376.50 '
L Erkek 70 69.95 4896.50
PRl | in 64 64.82 4148.50 431
R Erkek 70 65.81 4606.50
Giindelik/Siradan Kadin 64 69.35 4438.50 592
Sosval licks Erkek 70 67.34 4713.50 058
osyal Hiska Kadin 64 67.68 4331.50 '
i Erkek 70 66.50 4655.00
Ego/Statii Kadin 64 68.59 4390.00 792

Arastirmanin ikinci hipotezinde katilimcilarin medeni durumlari ile seyahat motivasyonlari
boyutlar1 arasinda istatistiksel olarak anlamli farklilik olup olmadigini sinamak amaciyla da Mann
Whitney-U testi uygulanmustir. Yapilan analiz sonucunda medeni durum ile seyahat motivasyon
boyutlar1 (doga, fiziksel aktiviteler, yenilik/6grenme, giindelik/sirandan, sosyal iliski ve ego/statii)
arasinda anlaml bir farklilik tespit edilememis ve H; hipotezi desteklenememistir (Bkz. Tablo 7).

Tablo 7. Boyutlara iliskin Medeni Durum Farklihk Analizi

Boyutlar Medeni Durum n Sira Ortalamasi  Sira Toplamlar1  Anlamhihik
. Evli 57 68.14 3884.00
Doga Bekar 75 65.25 4894.00 657
Fiziksel Evli 57 67.32 3837.50 827
Aktiviteler Bekar 75 65.87 4940.50 '
o Evi 57 63.94 3644.50
Yenilik/Ogrenme o 75 68.45 5133.50 489
. . Evli 57 62.91 3586.00
Giindelik/Siradan Bekar 75 69.23 5192.00 341
s Evli 57 61.96 3531.50
Sosyal lliski Bekar 75 69.95 5246.50 222
. Evli 57 64.89 3698.50
Ego/Statii Bekar 75 67.73 5079.50 /669

Aragtirmanin diger bir hipotezinde katilimcilarin bolgeye gelis sekli ile seyahat motivasyonlari
boyutlar1 arasinda istatistiksel olarak anlamli farklilik olup olmadigi smanmis ve bunun i¢in Mann
Whitney-U testi uygulanmistir. Yapilan analiz sonucunda bolgeye gelis sekli ile seyahat motivasyon
boyutlar1 (doga, fiziksel aktiviteler, yenilik/6grenme, giindelik/sirandan, sosyal iliski ve ego/statii)
arasinda anlaml bir farklilik tespit edilmemistir. Bu baglamda, Hj hipotezi desteklenememistir (Bkz.
Tablo 8).
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Tablo 8. Boyutlara iliskin Bélgeye Gelis Sekli Farklilik Analizi

Boyutlar Bolgeye Gelis Sekli n Sira Ortalamas1  Sira Toplamlar1  Anlamhihk
. Seyahat Acentast 20 56.95 1139.00
Doga Bagims1z 112 62.39 6364.00 516
Fiziksel Seyahat Acentast 20 63.73 1274.50 755
Aktiviteler Bagimsiz 112 61.06 6228.50 '
s s Seyahat Acentasi 20 58.25 1165.00
Yenilik/Ogrenme - sz 112 62.14 6338.00 645
. . Seyahat Acentasi 20 68.48 1369.50
Gindelik/Swradan - p o oz 112 60.13 6133.50 328
.. Seyahat Acentast 20 61.53 1230.50
Sosyal Iliski Bagimsiz 112 61.50 6272.50 997
. Seyahat Acentasi 20 53.60 1072.00
Ego/Statii Bagims1z 112 63.05 6431.00 269

Arastirmanm dordiincii hipotezinde doga temelli turistlerin destinasyona geldikleri
kisilerle seyahat motivasyonu arasinda anlamli farkliliklarin olup olmadigi Kruskal-Wallis
analizi ile incelenmistir. Yapilan analiz sonucunda turistlerin geldikleri kisilerle seyahat
motivasyonu arasinda anlamli farklhiliklar tespit edilememistir. Dolayisiyla, Ha hipotezi
desteklenememistir (Bkz. Tablo 9).

Tablo 9. Boyutlara iliskin Geldikleri Kisilere Gére Farklilik Analizi

Kiminle X? Test Sira

Boyutlar Geldiniz? : istatistigi  Toplamlar Sd Anlamhlik
Yalniz 10 49.15

Doga Ailemle 51 3.062 61.87 2 216
Arkadaslarimla 67 68.79

Fiziksel Y?lhllZ 10 48.35

Aktiviteler Ailemle 51 5.076 59.25 2 .079
Arkadaslarimla 67 70.91
Yalniz 10 57.65

Yenilik/Ogrenme  Ailemle 51 2.717 59.28 2 257
Arkadaslarimla 67 69.49
Yalniz 10 72.55

Giindelik/Siradan  Ailemle 51 3.727 56.92 2 .155
Arkadaslarimla 67 69.07
Yalniz 10 54.15

Sosyal Tliski Ailemle 51 3.940 58.73 2 139
Arkadaslarimla 67 70.44
Yalniz 10 53.65

Ego/Statii Ailemle 51 3.515 59.23 2 72
Arkadaslarimla 67 70.13

Arastirmanin besinci hipotezinde ise doga temelli turistlerin yaslar1 ile seyahat motivasyonu
arasinda anlaml1 farkliliklarin olup olmadigi Kruskal-Wallis analizi ile incelenmistir. Yapilan analiz
sonucunda turistlerin yaslar1 ile seyahat motivasyonlarmdan gilindelik/siradan, sosyal iliski ve
ego/statli  boyutlar1 arasinda anlamli farkliliklar tespit edilmistir. Dolayisiyla, Hs hipotezi
desteklenmistir. Farkliliklarm hangi yas araliginda oldugunu tespit etmek amaciyla Bonferroni
diizeltmeli Mann Whitney-U testleri sonucunda giindelik/siradan, sosyal ilisgki ve ego statii
boyutlarinda anlamli farkliliklar tespit edilmistir (Bkz. Tablo 10).
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Tablo 10. Boyutlara iliskin Yasa Gore Farklilik Analizi

2
Boyutlar Yas is)iat—:—:tsi:gi Topf;::lm Sd  Anlamhlk  Farkhlik
18-24 26 67.60
25-34 41 62.26
Doga 35-44 18 5.332 77.92 4 .255
45-54 16 54.38
55 ve tizeri 33 74.62
18-24 26 68.69
Fiziksel 25-34 41 63.68
Aktiviteler 35-44 18 1.212 64.08 4 .876
45-54 16 68.31
55 ve iizeri 33 72.77
18-24 26 82.56
25-34 41 64.22
Yenilik/Ogrenme ~ 35-44 18 6.877 62.56 4 .143
45-54 16 54.00
55 ve tizeri 33 68.95
18-24 26 84.06
25-34 41 73.09
Giindelik/Siradan 35-44 18 10.202 57.83 4 .037" 1>5
45-54 16 56.34
55 ve iizeri 33 58.20
18-24 26 93.02
25-34 41 69.54
Sosyal iliski 35-44 18  18.087 59.58 4 .001" 1>5.4
45-54 16 52.22
55 ve tizeri 33 56.59
18-24 26 90.10
25-34 41 63.04
Ego/Statii 35-44 18 11.688 65.81 4 .020° 1>4
45-54 16 56.91
55 ve tizeri 33 61.30

Arastirmanin altinc1  hipotezinde doga temelli turistlerin gelirleri ile seyahat
motivasyonu arasinda anlamli farkliliklarin olup olmadigi Kruskal-Wallis analizi ile
incelenmistir. Yapilan analiz sonucunda turistlerin gelirleri seyahat motivasyonu arasinda
anlamli farkliliklar tespit edilememistir. Dolayisiyla, Hg hipotezi desteklenememistir (Bkz.
Tablo 11).
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Tablo 11. Boyutlara iliskin Gelire Gore Farklilik Analizi

2
Boyutlar Gelir .X TesE S sd Anlamhilik
Istatistigi Toplamlar:

2000 TL ve alt1 37 72.45

. 2001-3000 37 65.30
Doga 3001-4000 28 1412 62.07 3 108

4001 TL ve tizeri 32 69.08

2000 TL ve alt1 37 63.01

Fiziksel 2001-3000 37 70.64
Aktiviteler 3001-4000 28 789 68.05 3 852

4001 TL ve tizeri 32 68.58

2000 TL ve alt1 37 80.77

s e 2001-3000 37 66.80
Yenilik/Ogrenme 3001-4000 28 7.152 59.21 3 .067

4001 TL ve tizeri 32 60.22

2000 TL ve alt1 37 76.35

. . 2001-3000 37 66.61
Giindelik/Siradan 3001-4000 28 4.099 68.16 3 .251

4001 TL ve tlizeri 32 57.72

2000 TL ve alt1 37 75.03

. 2001-3000 37 67.11
Sosyal Iliski 3001-4000 28 2.289 63.61 3 .515

4001 TL ve tizeri 32 62.66

2000 TL ve alt1 37 73.07

. 2001-3000 37 65.96
Ego/Statii 3001-4000 28 2.060 70.23 3 .560

4001 TL ve tizeri 32 60.45

Aragstirmanin son hipotezinde katilimeilari yerel halkla etkilesimi ile seyahat motivasyonlar1
boyutlar1 arasinda istatistiksel olarak anlamli farklilik olup olmadig1 sinanmis ve bunun i¢in Mann
Whitney-U testi uygulanmustir. Yapilan analiz sonucunda yerel halkla etkilesim ile seyahat
motivasyon boyutlarindan doga, fiziksel aktiviteler, yenilik ve ego/statii arasinda pozitif yonlii anlamli
farkliliklar tespit edilmistir. Bu baglamda, H; hipotezi desteklenmistir. Buna gore doga, fiziksel
aktiviteler, yenilik ve ego/statii boyutlarinda yerel halk ile etkilesim kuranlarin kurmayanlara goére
seyahat motivasyonu daha yiiksek ¢ikmistir (Bkz. Tablo 12).

Tablo 12. Boyutlara iliskin Yerel Halk ile Etkilesim Farklilik Analizi

Boyutlar Yer,e ! I_,ialk lle N Sira Ortalamasi Sira Toplamlari Anlamhhk
Etkilesim
Dod Evet 105 70.93 7448.00 018"
oga Hayir 28 52.25 1463.00 '
Fiziksel Evet 105 70.60 7412.50 034"
Aktiviteler Hayir 28 53.52 1498.50 '
e Evet 105 70.79 7433.00 x
Yenilik/Ogrenme Hayir 28 59 79 1478.00 .024
. . Evet 105 66.80 7014.50
Giindelik/Siradan Hayir 98 67.73 1896.50 .909
Sosval fliski Evet 105 69.44 7291.00 147
osya® T Hayir 28 57.86 1620.00 ‘
. Evet 105 70.91 7445.50 *
Ego/Statii Hayir 28 52.34 1465.50 022
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6. SONUC ve ONERILER

Doga temelli turizm temelini; kir ve yazhik alanlar, bitki Ortiileri, su kaynaklari, yabani
ortamlar ve dogal manzaralar gibi insan etkisinin az oldugu dogal ortamlar olusturmaktadir. Doga
temelli turizm, insanlarin el degmemis olan yerlerde dogal gekicilikleri ziyaret etmek ve kitle
turizminin tam tersine kalabaliktan ve giriiltiden uzak kalmak istemesi ile dogrudan dogruya
baglantilidir. Bunun yani sira doga temelli turizm, dogayi koruma ve kullanma dengesinin en iist
diizeyde onemsenmesi gerektigini ortaya koyan bir alternatif turizm ¢esididir. Doga temelli turizmi
gerceklestirilirken, dogal dengenin korunabilmesi adina da ¢evreye olduk¢a 6nem verilmektedir. Doga
temelli turizm kapsamindaki etkiler arasinda doga yiiriiyiisleri, daga tiwrmanma, piknik, dogal
cekicilikleri ziyaret etmek gibi etkinliklere de siklikla rastlanmaktadir (Korkmaz, 2001). Bu baglamda,
Kaz Daglar1 doga temelli turizm acisindan 6nemli bir destinasyon olarak degerlendirilebilir. Bu
amagla calismada, Kaz Daglari’nda yiiriitiilmiis ve buraya gelen turistlerin cinsiyet, medeni durum,
bolgeye gelis sekli, yas, gelir, yerel halkla etkilesim gibi degiskenler agisindan seyahat
motivasyonlarinda farklilik olup olmadigi arastirilmaya galisilmistir.

Arastirmadan elde edilen bulgulara gore; katilimeilarin cinsiyet, medeni durum, bolgeye gelis
sekilleri agisindan anlamli bir farklilik tespit edilememistir. Bu arastirmadan elde edilen sonuglar Luo
ve Deng (2007)’in c¢alismasiyla benzer sonuglara ulasilmistir. Karacaoglu vd. (2016)’nin
gerceklestirmis olduklari ¢aligmalarinda arastirmaya katilim gergeklestiren bireylerin cinsiyet bazinda
homojen bir dagilim gosterdiklerine ve doga temelli etkinliklere katilim gosteren bekar bireylerin evli
olan bireylerden daha fazla olduguna deginmislerdir.

Katilimcilarin bolgeye gelis sekliyle seyahat motivasyonlar1 arasinda da bir farklilik tespit
edilememistir. Bu farkliligin anlamli olmamasinda gruplar arasi niceliksel farkin fazla olmasi
etkilemis olmustur. Ayn1 zamanda bu bélgeye gelen seyahat acentalarina daha kii¢iik boyutta tur
diizenlemeleri (biiylik otobiisler yerine kiigiik ¢apli tasimacilik) rol oynamustir.

Arastirmada katilimcilara yoneltilmis bir diger soru “Bolgeye kiminle geldiniz?” sorusuydu ve
bunun seyahat motivasyonlar1 agisindan anlamli bir farklilik tespit edip etmediginin ortaya
konulmasiydi. Elde edilen sonuglara gore; kisilerin seyahat motivasyonlar1 agisindan anlamli bir
farklilik olusturmamistir. Bu sonug¢ oOzellikle motivasyonun daha kisisel bir faktér olmasindan
kaynaklidir. Bagka bir ifade ile kisi doga temelli ortami yasamak istemektedir. Bu baglamda da bir
farklilik tespit edilememesi ongoriilebilir bir sonug¢ olarak degerlendirilebilir. Ayrica bireylerin bilgi
kaynag1 olarak arkadas tavsiyelerini tercih etmeleri ile bolgeye bireysel olarak gelmeleri de dogru
orantilidir.

Arastirmada yas degiskeninin seyahat motivasyonu agisindan farklilik gosterip gostermedigi
de tespit edilmeye calisilmistir. Buna goére seyahat motivasyon boyutlarindan giindelik/siradan
boyutunda 18-24 yas grubunun 55 yas ve tizeri grubuna gore; sosyal iliski boyutunda 18-24 yas
grubunun 45-54 ve 55 yas ve lizeri grubuna gore daha yiiksek; ego/statii boyutunda da 18-24 yas
grubunun 45-54 yas grubuna gore daha yiiksek oldugu tespit edilmistir. Bu arastirma sonuglari kismen
Mackay vd. (2002)’nin ¢aligmasiyla farklilik gosterse de seyahat motivasyonlarmin alt boyutlar
acisindan bu farkliligmm anlamli oldugu degerlendirilebilir. Ciinkii glindelik/siradan boyutu rutinden
kagmak anlamina gelmektedir. Ozellikle Z kusag1 olarak ifade edilen bu grubun sosyal medyamn
etkisiyle diger yas gruplarmma gore farklili§i aramasi postmodern diinyada daha normal olarak
degerlendirilmektedir. Benzer durum diger boyutlar agisindan da ifade edilmektedir. Katilimcilardan
geng bireylerin, yagh bireylere gore daha fazla sosyal iligki kurdugu sonucuna ulagilmistir.

Katilimcilarin gelir durumuyla seyahat motivasyonlari arasinda anlamli bir farklilik tespit
edilememistir. Mackay vd. (2002)’nin ¢alismasiyla bu durum farklilik géstermektedir. Ancak, dogada
olmak, dogayi yasamak ve anlamak icin gelirin seyahat motivasyonu agisindan bir farklilik
gostermemesi normal olarak degerlendirilebilir. Ciinkii her gelir diizeyinden birey yasamin sikici ve
baskic1 6zelliginden etkilenmekte ve hayatin monotonlugundan kagmak istemektedir. Bu baglamda
her gelir diizeyinden insanlar doga ile ice ige olmak isteyeceklerdir.

Son olarak katilimcilarin yerel halkla etkilesim boyutunda doga, fiziksel aktiviteler,
yenilik/6grenme, ego/statii boyutlarinda yerel halkla etkilesim kuran katilimcilarin kurmayanlara gore
seyahat motivasyonlar1 daha yiiksek c¢ikmistir. Doga temelli turizm yapisi itibariyle stirdiiriilebilir
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turizm felsefesini benimseyen yerel halk ile etkilesimi dnemseyen bir yapiya sahiptir. Bu baglamda,
farkliligin anlamli ¢ikmasi beklenen bir sonug olarak degerlendirilebilir.

Bu ¢alisma, doga turistlerinin yas, gelir, medeni durum, cinsiyet vb. degiskenlere gore seyahat
motivasyonlari arasinda farklilik olup olmadigini daha net bir sekilde belirlenmesi ve bunlarin neler
oldugunun ortaya konulmasi amaciyla gergeklestirilmistir. Bu sayede doga turistlerine yonelik olarak
hizmet veren isletmelere stratejilerini belirleme konusunda yardimer olmak hedeflenmistir. Bolgede
yer alan ya da ileride kurulabilecek isletmeler, bireylerin beklentilerine yonelik stratejiler
belirlediklerinde doga temelli turizm amacina daha kolay ulasacaktir. Ozellikle geng yas grubundaki
bireylerin doga temelli turizme daha fazla diizeyde katildiklari tespit edilmistir. Bu baglamda
isletmelerin, farkli fiziksel aktiviteler diizenlemeleri gerek katilimcilar beklentilerine gerekse
isletmenin stratejik beklentilerini karsilamada fayda saglayacaktir. Ayrica ge¢ yas grubunun sosyal
iliski boyutunda yiiksek motivasyonlu ¢iktigi géz Oniine alinirsa, genglerin daha kolay sosyal ortam
kurabilecegi etkinliklerin diizenlenmesi dogru bir pazarla stratejisi olacaktir. Bunlarin yami sira
katilimcilari yerel halkla iliski kurmalar1 seyahat motivasyonlarina biiyiik etki etmektedir. Bu
baglamda isletmeler, yerel halkla ile baglantilar kurarak katilimcilar ile yerel halk arasinda bir koprii
gorevi alabilirler. Bu da doga temelli turizme katilan bireylerin beklentilerini karsilayacak bir
pazarlama stratejisi olacaktir.

Gelecekte doga etkinliklerine katilan bireylerin motivasyonlarini belirlemeye yonelik olarak
arastirma yapmak isteyeceklere, daha karmasik bir yapiyla; bu faaliyetlere katilim gergeklestirecek
olan bireylerin giidiilerini belirlemeye yonelik, destinasyon tercihleri, ¢evresel degerler ve ¢cevre dostu
tutumlar gibi farkli degiskenler arasindaki iligkilerin birlikte ele alinmasi 6nerilmektedir. Bunun yani
sira, doga temelli turizm pazarinda birbirinden farkli turistik mal ve hizmet bulunmasindan kaynakli
olarak katilimcilar iizerine arastirmalar yapilmali ve bunlara uygun olan iriinlerin gelistirilmesi
Onerilmektedir.

Sonug olarak bu ¢alismada, son donemlerde gittikge artan bir 6neme sahip olan ve agik alan
etkinlikleri kapsaminda yer alan bireysel ya da grup halinde yapilabilen doga temelli turizm
faaliyetlerinde bulunan bireylerin ¢esitli degiskenler lizerinden seyahat motivasyonlar: ele alinarak
alanyazina katki saglanmaya ¢alisilmistir. Arastirmacilar daha fazla katilimciyla bu arastirmay1 farkli
parametreleri de devreye sokarak arastirmayi yineleyebilirler. Bunun disinda calismay1 arz faktoriini
de ekleyerek Kaz Daglar1 baglaminda daha kapsamli hale getirerek net bir profil ortaya koyabilirler.
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The study aims to determine the trend of publications in the dark leadership
literature. With this purpose in mind, keywords were determined, and a search was
carried out in the Web of Science Core Collection (WOS) database. Bibliometric
analysis techniques analyzed sixty-five publications obtained from the database.
Bibliometric maps of the research data were created using Visualization of
Similarities (VOS) viewer software. The research includes the distribution of
publications by years, the distribution of citations by years, and the information
about the most cited publications. In addition, citation analysis of publications, co-
citation analysis of authors, co-citation analysis of journals, bibliometric coupling
analysis of countries, and co-occurrence analysis were conducted. According to the
co-citation analysis, it has been determined that the most frequently used concepts
are leadership, the dark side of leadership, destructive leadership, abusive
leadership, and toxic leadership. It was concluded that the most productive country
is the United States of America, and the most frequently cited and strongly linked
journal is the Leadership Quarterly. This study provides a visual framework for
researchers with respect to the research topic.
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Calismanin amaci karanlik liderlik literatiirinde yer alan yaymlarin egiliminin
tespit edilmesidir. Bu ama¢ dogrultusunda anahtar kelimeler belirlenerek Web of
Science Core Collection (WOS) veri tabaninda bir tarama gerceklestirilmistir. Veri
tabanindan elde edilen altmis bes yayin bibliyometrik analiz teknikleri vasitasiyla
analiz edilmistir. Arastirma verilerinin bibliyometrik haritalart Visualisation of
Similarities (VOS) viewer software kullanilarak olusturulmustur. Arastirmada,
yaymlarin yillara gére dagilimi, atiflarin yillara gore dagilim ile en ¢ok atif alan
yayinlara iligkin bilgilere yer verilmistir. Ayrica yaymlarin atif analizi, yazarlarin
ortak atif analizi, dergilerin ortak atif analizi, {ilkelerin bibliyometrik esleme analizi
ve ortak varlik analizi gergeklestirilmis. Ortak atif analizine gore en sik kullamlan
kavramlarin liderlik, liderligin karanhik yoni, yikict liderlik, istismarci liderlik ve
toksik liderlik oldugu tespit edilmistir. En iiretken iilkenin United State of
Amerika, en sik atif alan ve giiglii baglantilara sahip derginin Leadership Quarterly
oldugu sonucuna ulagilmistir. Bu ¢aligma arastirma konusuyla ilgili olarak
arastirmacilara gorsel bir gerceve sunmaktadir.
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1. INTRODUCTION

For organizations to sustain their existence, employees need to be guided in line with goals.
Effective leadership behaviors are considered to be essential for this. Any behavior that the leader will
show to her/his employees can affect their work relations, social relations, satisfaction, commitment,
fidelity, and well-being in various ways. While leaders sometimes display positive and optimistic
behaviors towards their employees, they may also display negative behaviors that may harm
employees' commitment to the organization. The behavior of the leader in her/his relationship with
her/his employees will bring along the situations of success and failure. These behaviors, which abuse
the leader's relations with her/his employees, the success of the organization, and herself/himself, can
be evaluated in the dark side of leadership. Behaviors such as the leader's vanity, egocentric
approaches, collecting information in one hand, causing a culture of fear, and claiming the success of
her/his employees are considered dark behaviors (Afacan Findikli, Okan & Sigri, 2019: 93). It can be
said that personality traits and environmental conditions are effective in the leader's display of dark
behaviors. Leadership types such as narcissistic leadership, paranoid leadership, compulsive
leadership, codependent leadership, passive-aggressive leadership, toxic leadership, destructive
leadership, abusive leadership are considered within the scope of the dark side of leadership (Mclntosh
& Rima, 1997; Afacan Findikli, Okan & Sigr1, 2019).

It is thought that the usage areas and frequency of utilization of bibliometric methods in social
sciences have increased in recent years. Especially in the field of tourism (Jiang et al., 2019; Kdseoglu
et al. 2015a; Koseoglu et al. 2015b; Mavic et al., 2021; Merig6 et al., 2020; Mulet-Forteze et al., 2019;
2015b) it is possible to come across a large number of studies. It is stated that while scientific fields
such as innovation, entrepreneurship, and strategy accept bibliometric methods quickly, scientific
fields such as organizational behavior and psychology are slower in this regard (Zupic & Cater, 2015:
430). There are studies using bibliometric methods in entrepreneurship (Yumusak, 2019; Deveciyan et
al. 2021), in management (Zupic & Cater, 2015; Demir & Erigii¢, 2018; Oztiirk & Gok 2020; Oztiirk
& Kurutkan, 2020; Verma & Gustafsson, 2020), organizational behavior (Okutan & Turdi, 2020;
Bellek et al., 2020; Miicevher et al., 2020) and leadership (Samul, 2020; Baynal Dogan, Dogan &
Aykan, 2021; Gamarra & Girotto, 2022). In this study, the development of the dark leadership
literature has been tried to be examined through bibliometric analysis techniques.

To begin with, the literature on the dark side of leadership was included in the study. Then,
information about bibliometric analysis methods and science mapping matters was provided since
these constitute the research method of the study. In the method part of the study, bibliometric maps
were created and interpreted by applying bibliometric analysis technigues to the data obtained from
the Web of Science Core Collection database.

2. CONCEPTUAL FRAMEWORK
2.1. Dark Side of Leadership

In the literature, it is stated that destructive or unproductive leadership and management styles
attract less attention than leadership behavior and management styles that are associated with positive
results. Despite this interest, studies, which are investigating that leadership and management will not
always be a power for good, are increasing (Harris & Jones, 2018: 475). It can be stated that the first
studies on the dark side of leadership were conducted by Conger (1990). Dark leadership pertains to
the abrasive, deceitful, and cruel attitudes and behaviors exhibited by a leader against a particular
employee or employees, causing physiological or psychological harm to employees (Basar, 2020:
2048). Dark leadership is characterized by manipulation, domination, and compulsive rather than
influence, persuasion, and commitment. It is stated that leaders are selfish and that they focus on their
own interests rather than the needs of the group (Maundu, Namusonge & Simiyu, 2020: 954).

It has been articulated that the dark side of leadership has been the subject of significant
research since the 2000s. In research, toxic, abusive, destructive, and tyrannical leadership behaviors
are defined as dark leadership. It is remarked that behaviors such as insulting the employees,
humiliating them, lying, behaving specious, blaming when they make mistakes, harassment, and
physical aggression are common behaviors seen in dark leaders (Mathiue et al., 2014:83). Dark
leadership represents the dark side of the coin, a piece of leadership. This leadership concept portrays
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a selfish and impulsive leader. Nonetheless, it is also articulated that these leaders can be as effective
and successful as pro-social leaders (Furter, Maran & Rauthmann, 2017: 4).

Personality traits can be specified as one of the factors behind the dark behaviors of leaders. In
the interested literature, narcissism, psychopathy, and Machiavellianism, which are dark personality
traits, are included under the name of the dark triad. It is articulated that these features negatively
affect organizational outputs such as career success and employee well-being in organizations
(Volmer, Koch & Goritz, 2016: 413). In addition, it is expressed that situational conditions such as
organizational structure, values, norms, power, and stress are the reasons underlying the leader's
negative attitudes and behaviors (Afacan Findikli, Okan & Sigri, 2019: 94). A leader who is described
as excellent and constructive when everything is stable may turn into a more oppressive leader in
times of trouble when conditions turn unfavorable. It is also stated that leaders make more mistakes
when they reach the development plateau (Uslu, 2021: 914).

It can be said that the personality traits of the leaders reveal the dark behaviors of the internal
environmental conditions of the organization and the external environmental conditions. For example,
as the leader may exhibit negative behaviors under stress in times of crisis, she/he may direct the
employees in line with her/his own interests by using the power resources she/he has. The leader may
attribute all success to herself/himself in a selfish manner, ignoring the contributions of the employees.
It is thought that all these behaviors have the potential to negatively affect the well-being and
commitment of the employees within the organization and organizational outputs.

When the leadership literature was examined, it was observed that there are a wide variety of
dark leadership behaviors. Afacan Findikli, Okan & S1gr1 (2019), on the other hand, classified the dark
leadership types as toxic leadership, narcissistic leadership, petty tyranny, destructive leadership,
abusive leadership, and unethical leadership. Ashfort (1994) contributed to the literature of the dark
with the concept of petty tyranny. A petty tyrant is defined as a person who uses her/his power over
others to control them. Tyranny includes the behaviors of arbitrariness, self-praise, disdain, and
disregard for others, forced conflict resolution, and unconditional punishment. It is suggested that
tyranny governance causes low self-esteem, poor performance, low commitment, and also, among
subordinates, frustration, stress, reaction, desperation, and alienation from work. It is expressed that
employees perceive leaders who treat them in a hostile verbal and nonverbal manner as abusive
leaders (Tepper, 2000: 178). Abusive supervision behaviors are a form of aggression behaviors.
Leaders can practice abusive behaviors on their followers through their power (Lam & Xu, 2019:
519). Abusive leaders cause attitudinal, behavioral, and affective negative effects such as decreased
job satisfaction and organizational commitment, psychological distress, and deviant behaviors on
employees (Ju et al., 2019: 80). According to Lipman-Blumen (2005), toxic leaders are selfish and
have a reckless attitude. It is articulated that toxic leaders have narcissistic personality traits. Toxic
leadership causes negative psychological and performance-related outcomes. It is stated that toxic
leadership reduces organizational commitment, job satisfaction, job motivation, and psychological
well-being, and causes perceptions of injustice and stress (Bhandarker & Rai, 2019: 65). Unethical
leadership transcends beyond the leader’s own behaviors. These leaders may choose unethical ways
while trying to achieve organizational goals. Unethical leaders encourage unethical behaviors among
followers within the organizations by rewarding and/or ignoring unethical behavior (Brown &
Mitchell, 2010: 588). Toxic, destructive, abusive leaders may display unethical behaviors in
organizations.

Destructive leadership behaviors are systematic and repetitive behaviors by the leader,
supervisor, or manager that violate the interests of the organization by damaging or sabotaging the
goals, duties, resources of the organization. Destructive leadership behaviors negatively affect the
motivation, well-being, and job satisfaction of employees (Einarsen, Aasland & Skogstad, 2007: 207).
It is stated that the visions, actions, and plans of narcissistic leaders are synonymous with their own
needs. For example, they may self-promote and nominate because of their need for recognition.
Narcissistic leaders use their skills in deception, manipulation, and intimidation to maintain their
leadership position even if their qualifications are inadequate. These leaders are defined as notorious,
overly concerned, and abusive managers who blame others for their success and shortcomings
(Rosenthal & Pittinsky, 2006: 619).
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Mclntosh and Lima (1997) assessed dark leadership behaviors under five types: compulsive,
paranoid, codependent, passive-aggressive, and narcissistic. According to Mclntosh and Lima (1997),
these leadership behaviors are defined as:

e Compulsive leadership has its source from the leader's own compulsive personality.
According to this leader, everything and every sphere of life should be controlled. Pursuing
perfection, these leaders develop strict and systematic daily routines. These leaders are often
overly moralistic, conscientious, judgmental both of themselves and others. Compulsive
leaders are workaholics and overly critical.

e Paranoid leaders make secret plans and spy to seize a leadership position. Overreacting even
to the slightest criticism, these leaders create rigid structures and control systems in the
organization. They restrict employees' autonomy and are pathologically jealous of other
talented people. Paranoid leaders avoid conflicts, take on a peaceful role, are not benevolent.
They are willing to take on another task, they cannot say no, and as a result, they experience
pent-up anger and frustration.

e Codependency is mainly associated with people who live with others and are compulsively
dependent on something (food, drugs). Such people tend to react rather than initiate the
action. They strive to balance, cover up, and maintain peace in their relationship. Addicts
obsessively worry about other people's feelings. Individuals having these personality traits
constantly set very high unrealistic standards that are difficult to meet, and this results in a
constant sense of failure and self-blame.

o Passive-aggressive leaders have difficulty setting plans and goals for the future. They have a
pessimistic viewpoint. They complain about being unable to get support and not being
allowed to go in the direction they want. These leaders often look happy in their work and
organization; however, irregular emotional behavior can be observed for a certain period of
time because they tend to experience emotions such as sadness, anger, disappointment with
short bursts of intensity. These situations cause colleagues and employees to feel nervous
and confused and make them uncomfortable.

It is possible to say that in the interested literature, the dark side of leadership has more fields
of study. It is not possible for a leader to always exhibit behaviors that are motivated and satisfying,
that positively affect employee well-being and organizational health. Personality traits, current
environmental conditions, intra-organizational dynamics can cause the leader to display dark
behaviors.

2.2. Bibliometric Analysis

Bibliometrics is defined as an approach used to evaluate and monitor the development of
disciplines using the classification of data. Bibliometrics or bibliometric analysis has been increasingly
utilized to map the structure and development of scientific fields or to evaluate the development of a
particular discipline (K&seoglu et al. 2016: 180). The purpose of the bibliometric analysis is to analyze
popular journals, prominent publications, journals in the academic field, active authors, research
institutions, productive countries, and research word frequencies and research trends (Mavric et al.,
2021: 161). Contrary to other methods, it can be said that bibliometrics provides more objective and
reliable analyzes and reveals the scheme of things in the current research (Aria & Cuccurullo, 2017:
959).

Many online bibliographic databases contain data from scientific studies and provide
bibliographic data for the implementation of bibliometric analysis. Web of Science, Scopus, Google
Scholar, and Science Direct are the most widely used databases. In addition to these, there are
databases that provide data for specific disciplines such as Medline, Astrophysics Data System, and
databases that provide patent data and digital material such as ArXiv, DPBL (Aria & Cuccurullo,
2017: 960-961). Researchers can choose the most convenient database for the research purpose
amongst the preceding databases belonging to the scientific discipline they want to research. Data
conversion is realized by selecting a convenient format for the bibliometric tools that will be employed
and the data belonging to the research subject in the named database. After the data are obtained, it can
be analyzed.
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From basic mathematical rules to advanced statistical methods, bibliometric methods differ. In
the relevant literature, there are various bibliometric analysis methods (Koseoglu et al. 2016: 181).
Overall, these methods are categorized as evaluative and relational. Evaluative techniques concentrate
on research efficiency and impact. It also pays attention to the scientific contributions of an individual
publication, author, institution, or country. Both quantitative and qualitative techniques are used in this
method. Relational techniques explore relationships within research, such as the structure of research
areas, co-citation and co-authorship (Jiang et al., 2019: 1926). Koseoglu et al. (2016) mentioned the
review technique in addition to evaluative and relational techniques. The review technique includes
systematic review, meta-analysis, and qualitative approach. This technique is known as traditional and
fundamental bibliometric analysis.

The five main analysis techniques in the bibliometric method are as follows (Kdseoglu et al.,
2015a: 132; Zupic & Cater, 2015; Aria & Cuccurullo, 2017: 961):

Citations analysis: It refers to counting the references within the bibliographies of articles to
get a visual image of the intellectual structure of the scientific discipline being studied in a certain
period of time. This analysis uses citation counts to measure similarity between documents, journals,
and authors. Citation analysis can be examined in two ways as a co-citation analysis and a
bibliographic coupling.

Co-citation analysis: It is advanced citation analysis. It links documents, authors, or journals
together according to the way the authors use them. The primary assumption of this analysis is that the
more two items are quoted together, the more likely their content is to be related to each other.

Co-author analysis: This is to study the authors and their links in order to study the social
structure and cooperation networks. When two authors publish an article together, a relationship is
established between them.

Bibliographic coupling: It is a citation-based analysis. Bibliographic coupling uses the number
of references shared by two documents as a measure of similarity between them. The more the
bibliographies of the two articles overlap, the stronger their link is.

Co-word analysis: It uses the most important words or keywords of documents to study the
conceptual structure of a research area. The fact that some words are found repeatedly in documents
means that the concepts behind these words are closely related to each other.

Depending on the selected analysis techniques, different aspects of a research area can be
analyzed. For example, the social structure of a field can be analyzed by co-authorship analysis, or the
international dimension of the field can be discovered by using the institutions to which the author is
affiliated, a joint university, or a joint country. Co-word analysis can be performed to study the
conceptual structure in a field of science. With the help of co-citation analysis and bibliographic
coupling, the intellectual structure of the scientific field can be revealed (Cobo et al., 2011: 1384).
Therefore, thanks to the analyzes used in the bibliometric method, the field of science can be
examined from various points of view, and the current state of the field can be revealed. In addition,
the fields of science can be mapped using bibliometric analysis techniques selected by the researcher.

There are two main usages of bibliometric methods: performance analysis and science
mapping. With the performance analysis, the research and publication performance of individuals and
institutions can be evaluated. Science mapping is used to reveal the structure and dynamics of
scientific fields. If the researcher's goal is to study a specific field, then the science mapping method is
favorable (Zupic & Cater, 2015: 431). It is called traditional science mapping when the analyzes are
conducted with the help of tables. It is a modern science mapping approach when science mapping is
done with the help of software and internet sites. Visual mapping tools are used in modern science
mapping (Yilmaz, 2021: 1477).

Software that visualizes and maps bibliometric analyses is needed in order to carry out
guantitative analyses. Visualization techniques are used to represent a science map and the results of
different bibliometric analyses. Bibexcel, CiteSpace I, and VOSViwer are among the software used to
create science maps (Cobo et al., 2011). The software helps to identify citation links, link strengths,
bibliographic coupling based on authors, country, citation, and source (Mustamil & Najan, 2020:140).
In this study, bibliometric maps were created using the VOSViewer program.
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Analyzing the data collected, in a scientific field, by bibliometric methods allows us to form
internal views on the structure of the field, social networks, and current interests (Cavusgil Kose,
2020: 103). In addition, a systematic and comprehensive examination of scientific progress in a field
serves as an essential tool for instructing future research (Jiang et al. 2019: 1925). For these reasons,
bibliometric methods have become frequently used today.

3. THE RESEARCH METHOD

In this study, the research in the dark leadership literature was examined by the bibliometric
method. Within the scope of the research, the data were obtained by scanning the Web of Science
(WOS) Core Collection database. There are several reasons for choosing the WOS database. WOS is
considered to be the most effective database in the world (Merigd et al. 2020: 496). The Social
Sciences Citation Index (SSCI), The Science Citation Index Expanded (SCIE), the Arts & Humanities
Citation Index, and the Emerging Sources Citation Index (ESCI) are included in the WOS Core
Collection database (Yu et al. 2019: 76). The WOS database is the most frequently used database for
bibliometric studies in the field of management and organization. It also contains sufficient data
convenient for most bibliometric analyses (Zupic & Cater, 2015: 441-442).

In order to be able to scan the database, the interested literature was examined in detail, and
search terms were determined. The data were collected on February 11, 2021. In order to get a look at
the literature in general, the word combination was created employing the Boolean method (etc. AND,
OR) as in the form of "Dark leader” OR "Dark side of leader" OR "Dark side of leadership” OR™ Dark
leadership style "OR" The dark side of the leader "(Yu et al. 2019: 77). The scans were carried out in
the title, abstract, and keywords of the studies. In consequence of the scanning, 67 documents were
reached. Two documents, book (1) and early access (1), were excluded from the analysis with the
research type filter. Sixty-five documents have been determined as the final data. The selection
process of the data is shown in Figure 1.

Database
Web of Science
Search term
“Dark leader” or “Dark side
of  leader” or “Dark

leadership” or Dark side of
leadership” or “Dark
leadership style” or “The dark
side of the leader”

Article (n=53)
Book chapter (n=6)
Review articles (n=6)

Proceeding books (n=5)
67 doc@i‘ Editorial material (n=2)
Book (1)

Early Access (1)

Excluded
——————————— Book (n=1)
Early Access (n=1)

65 document

Figure 1. Flow Chart of Data Selection Processes

The distribution of publications by years and research areas has been studied. The data
obtained from the database were analyzed using the VOSviewer 1.6.18 program. VOSviewer is a
computer program that provides the creation, discovery, and visualization of bibliometric scientific
maps. It can be used in analyzes between many bibliometric network data, such as citation
relationships between publications and journals, collaboration relations between researchers,
relationships between scientific terms (Van Eck & Waltman, 2011). VOSviwer software allows one to
combine the analyzed data set into clusters. In this way, it creates a network image. Labels and circles
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represent items. The weight of the item determines the size of the label and the size of the item. The
more the weight of an item, the larger its size and label shall be. If an item does not weigh much, it is
represented by smaller circles. It can be said that the less the distance between the items, the stronger
the relationship between them (Samul, 2020: 11).

In the bibliometric analyzes performed within the scope of the study, the citation analysis, co-
citation analysis, bibliographic coupling analysis, and co-occurrence analysis were used. In addition,
density maps of keywords are included.

4. FINDINGS

In the study, 65 publications found in the WOS database were examined. According to the
Web of Science category, the most documents are found in the following categories: management
(29), business (13), applied psychology (7), education (7), ethics (5), social psychology (4),
multidisciplinary psychology (4), economics (3), sociology (2), engineering industrial (2). The
distribution of publications as per the fields of study is shown in Figure 2.

354
30

25

Figure 2. Distribution of Publications by Research Area

According to Figure 2, there are 39 publications in business economics, 15 publications in
psychology, 7 publications in educational research, 5 publications in the social sciences (other).

Publications
w
i
&
suonerd

0 0
1990 1991 1992 1993 1994 1995 1996 1997 1996 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022
Publications Il citations

Figure 3. Time Cited and Publication Over Time

According to Figure 3, the first study was conducted in the year 1990. An increase in studies
starting from 2011 can be observed. The greatest number of documents is in 2018 (11 publications)
and 2021 (9 publications).
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As of 2012, along with the increase in the number of publications, there has been an increase
in the number of citations. Table 1 shows the 15 most cited publications in the dark leadership
literature according to the WOS database.

Table 1. The Most Cited Documents in The Dark Side of Leadership

Authors Journal Category Document Total
guartile type cited
Liu, et al. (2012) Academy  of  Management Q1 Article 332
Journal
Conger (1990) Organizational Dynamics Q4 Acrticle 221
Naseer et al. (2016) Leadership Quarterly Q2 Avrticle 105
Mathieu et al. (2014) Personality —and  Individual Q2 Article 94
Differences
Khoo & Burch (2008) Personality and  Individual Q2 Avrticle 91
Differences
Haynes et al. (2015) Journal of Management Studies Q1 Review 69
Bling et al. (2007) Applied Psychology-An Q2 Review 54

International Review-
Psychologie Appliquee-Revue

Internationale
Blase & blase (2002) Educational Administration Q1 Review 52
Quarterly
Mathieu & Babiak (2016) | Personality —and  Individual Q2 Article 44
Differences
Luthans et al. (1998) Journal of World Business Q1 Avrticle 40
Bodalica & Spraggon | Journal of Business Ethics Business Q2 Article 33
(2011) Ethics Q1
Quin et al. (2020) Journal of Applied Psychology Q1 Avrticle 31
Thoroughgood et al. | Journal of Business Ethics Business Q2 Article 27
(2018) Ethics Q1
Jiang et al. (2019) Journal of Business Ethics Business Q2 Article 23
Ethics Q1
Toor &  Ongunlana | Engineering Construction And Management Article 21
(2009) Architectural Management Q3

Table 1 shows that it was found that the most cited studies were conducted by Liu et al.
(2012), Conger (1990), and Naseer et al. (2016). It can be said that the journals in which the studies
are included are mostly Q1 and Q2 journals. It was ascertained that the most cited studies examined
the concepts such as abusive leadership, employee creativity (Liu et al., 2012), despotic leadership,
leader-member exchange, perceived organizational politics (Naseer et al., 2016), corporate
psychopathy, employee well-being (Mathieu et al., 2014), dark leadership traits, transformational
leadership (Khoo & Buch, 2008), job satisfaction, turnover intention (Mathieu & Babiak, 2016),
destructive leadership (Thoroug et al., 2018), bullying (Jiang et al., 2019). According to the data
obtained from the database, the oldest publication in the dark leadership literature belongs to Conger
(1990). The citation analysis network, on the basis of document, is shown in Figure 4.
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Figure 4. Citation Analysis

Figure 4 shows the results of citation analysis on the basis of documents. There is a timeline in
the lower right corner of the figure. The clusters in the figure are colored according to the year of
publication. For example, publications made before 2012 are represented by the color purple, and
those made after 2020 are represented by the color red. Conger (1990) has 221 citations and 10 links,
Liu et al. (2012) has 332 citations, and 6 links, Blingh et al. (2007) has 6 links with 54 citations,
Naseer et al. (2016) has 105 citations, Luthans (1998) has 5 links with 40 citations. Although the
number of citations of Liu et al. (2012) is high, the number of links of Conger (1990) is higher.
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Figure 5. Co-citation Analysis of Authors
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Figure 5 shows a co-citation analysis of the authors. The minimum number of citations is set
as 10. 32 out of 2294 authors provide the threshold value.

In the results of the co-citation analysis, three different colors (red, green, blue) represent three
different clusters. The first cluster among the co-citation networks has the color red, the second cluster
has the color green, and the third cluster has the color blue. The authors associated with each other are
collected in the same cluster. For example, Tepper B. J., Podsakoff P. M., and Mathieu C. are in the
frame of the same cluster, which is colored green. According to the co-citation analysis map of the
most cited authors, Tepper, B. J. (86 citations and total link strength, 1323), Bass, B. M. (22 citations
and total link strength, 371), and Schyns, B. (21 citations and total link strength, 390) seem to have the
highest citation numbers and link strength.

scad ripnage |

leaderghip quart

j manage

i appliiychol
& vosviewer

Figure 6. Co-citation Analysis of Journals

The co-citation analysis in Figure 6 demonstrates the journal citation network of studies on
dark leadership. The minimum number of citations received by journals has been set as 100. Amongst
the 1376 journals, 4 have passed the threshold value. The figure shows a single cluster consisting of 4
journals with links between them. In the cluster appears the following journals: Leadership Quarterly
(286 total citations and link strength, 4633), Journal of Applied Psychology (238 total citations and
link strength, 4505), Academy of management (152 citation and total link strength, 3417), Journal of
Management (100 citations and total link strength, 2441). The distance between the two journals
indicates greater citation density (Gargios-Simon et al., 2018:11). The distance between the
Leadership Quarterly and the Journal of Applied Psychology is short, and the citation density is high.
At the same time, these journals are amongst the journals which have the most cited publications,
shown in Table 1.
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Figure 7. Bibliographic Coupling of Countries

According to Figure 7, the first cluster is red, the second is green, the third cluster is blue, and
the fourth cluster is yellow. There are five countries in the first cluster (England, Germany, Scotland,
Turkey, USA), two in the second cluster (Canada, Pakistan), two in the third cluster (Netherland,
Norway), and two in the fourth cluster (China, Singapore). The figure shows that the USA has the
most extensive network and size on the map. The USA has the highest density with 815 citations and
2226 total link strength. The size of the cluster of the USA indicates that it is the most productive
country in the literature. It is seen that the USA, China, Pakistan, and Canada have high bibliometric
coupling powers. The thickness of the line between the USA and China, Canada, and Pakistan
indicates that there is a strong relationship between them.
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Figure 8. Co-occurrence Analysis of Author Keywords
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In the co-occurrence analysis in Figure 8, the minimum number of words was set as two, and
five separate clusters were created. In this direction, the dark side of the leadership, toxic leadership,
dark leadership, followership, followers, narrative, are located in the red cluster. The second cluster,
which is colored green, consists of the words creativity, exploitative leadership, job performance,
leader-member exchange, and turnover intention. The third cluster, colored blue, shows the words b-
scan 360, corporate psychopathy, and job satisfaction. The fourth cluster is colored yellow and
consists of the words destructive leadership, abusive supervision, and meta-analysis. The fifth cluster
includes leadership and personality. When the figure is examined, it is seen that the concept of
leadership is the most commonly used concept in the studies. According to the figure, the concept of
the dark side of leadership has been used in conjunction with toxic leadership, destructive leadership,
abusive supervision, exploitative leadership, and followership.

Figure 9. Density Analysis of Words

Figure 9 shows the density analysis of 180 words used in the studies. Each word is located in a
specific color area in the density map according to its density. As the number of words around a word
starts to increase, the intensity of its color increases, and it turns red. The density map offers a general
assessment of the issue and draws attention to essential fields (Artsin, 2020: 349). In this direction, it
is seen that publications in the literature on the dark side of leadership are concentrated on the topics
of leadership, abusive leadership, dark leadership, toxic leadership, and despotic leadership. In
addition, concepts with a low frequency of use are also displayed in the figure.

5. CONCLUSION AND DISCUSSION

The study is aimed at revealing the current situation by examining the development of the dark
leadership literature, identifying the gaps in the field, and guiding researchers who are to conduct
research. For this purpose, a bibliometric method was preferred to reveal the bibliometric status of a
scientific field. The data to be used in bibliometric analyses were provided from the Web of Science
database. Science maps were created by citation analysis, co-citation analysis, bibliographic coupling,
co-word analyses of 65 documents obtained from the database.

It has been observed that most studies were conducted in the field of business administration-
economics and right after psychology. In addition, it has been determined that the most productive
year is 2018, and the year in which the most citations were made is 2021. In this direction, it can be
predicted that the studies conducted within the scope of dark leadership will gradually increase.

Since the study examining abusive leadership and employee creativity by Liu et al. (2012) is
the most cited study in the literature, it can be said that the study contributed to the progress of the
field. In addition, although the study conducted by Conger (1990) was second in the citation ranking,
it may be thought that it will guide the researchers who will study in the field because it has the
highest link according to the result of the citation analysis at the document level. It is seen that these
studies are the core studies in the field literature. The journals Leadership Quarterly, Journal of
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Applied Psychology, and Academy of Management were determined as the journals with the most
citations and the highest link strength, respectively. On the other hand, the USA is ranked as the
country with the highest link strength in the literature. There is a strong link between the USA and
China. According to the conceptual structure of the field, it is noticeable that the concept of leadership
is the most commonly used concept, and the dark side of leadership, destructive and abusive
leadership concepts are also often used. Though to a small extent, the concept of toxic leadership has
also been used. Along with these concepts, it has been determined that concepts such as job
satisfaction, creativity, corporate psychopathy, turnover intention, job performance, and personality
are used.

Bibliometric studies on leadership have been found in the interested literature. There are
studies in the fields of development of leadership (Vogel et al., 2020), leadership literature (Samul,
2020), leadership styles (Baynal Dogan, Dogan & Aykan, 2021), ethical leadership (Mustamil&
Najam, 2020; Gamara & Girotto, 2022). It was observed that the data in the studies were often
obtained from the WOS database. While Vogel et al. (2020) conducted the analysis through the
CitNetExplorer software, it was found that other studies used the VOSviwer program.

In the study by Baynal Dogan et al, (2021), in which the bibliometric analysis of leadership
styles was conducted, the data of the 1975-2020 date range were analyzed in the WOS database. As a
result of the study, it was found that the Journal of Applied Psychology, Leadership Quarterly, and
Academy of Management journals had a high number of citations and high link strength. It has been
observed that the citation and link strength of the USA are high, and there is a strong link between the
USA and China. It has been determined that the first three concepts which are most used in the study
are transformational leadership, leadership, and ethical leadership. In addition, job satisfaction,
creativity, organizational commitment are also frequently used concepts. Samul (2020) reviewed the
leadership literature in the WOS database between the years 1923-2019. In the study, the journals
Journal of Applied Psychology and Leadership Quarterly ranks high in terms of citation and link
strength. It has been established that the most commonly used word is the word leadership. It can be
said that the results of the studies support each other.

As a result of the research, it is seen that the types of leadership such as narcissistic leadership,
compulsive leadership, paranoid leadership, passive-aggressive leadership, unethical leadership which
are considered to be dark leadership styles, are not examined under the scope of dark leadership.
While conducting studies related to these types of leadership, it is considered necessary for the
development of the field to include information that there is a dark leadership in the abstract or
keywords of the studies. In addition, studying the dark side of leadership and dark leadership types by
associating them with concepts that can be affected by the behavior of the leader, such as alienation,
cyberloafing and social loafing behaviors, organizational deviation behaviors, organizational
citizenship, well-being, and organizational health, will contribute to both the field and the
organizations.

Suggestions for future studies

Scientific mapping in bibliometric analyses assists researchers who are new to a field to
understand the structure of the field quickly and advances quantitative information to traditional
literature reviews (Zupic & Cater, 2015: 457). Accordingly, the bibliometric analysis conducted on the
dark side of leadership will allow scientists who will study in this field to see the development and
gaps in the field. Thus, it will be possible to contribute to the development of the field with new
research. In this study, bibliometric analyses were conducted using the data obtained from the WOS
database. In future studies, different databases such as Scopus, Pubmed, Science Direct can be
examined. Comparisons can be made between databases. Different software can be used to visualize
bibliometric analyses. In addition, dark leadership types can be examined separately, and the
frequency of use of leadership types can be revealed. New studies can be designed to fill the gap in the
field by revealing the concepts related to the field of management and organizational behavior, where
leadership types are examined together.
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The relationship between tourism development and its effects on residents'
attitudes towards tourism is being widely discussed in the tourism literature.
Within the scope of these discussions, many different theories and model proposals
were formulated by tourism academicians with the aim of examining these
relations. However, little attention is being paid to the role of residents in tourism
from the perspective of place identity theories. In this context, the concept of city
identity was discussed with a focus on the social identity theory and the
relationship between the city identity of residents and tourism advocacy was
examined under this study. While examining this relationship, the concerns of the
residents in the development of tourism and their attitudes towards tourists were
included in the research as mediating variables. The findings of the research
indicate that there are significant effects between city identity and tourism
advocacy and also between city identity and concern for tourism development and
attitudes towards tourists. Moreover, mediating effects were also revealed due to
the significant effects of concern for tourism development and attitudes towards
tourists on tourism advocacy. In line with the results of the research, theoretical
and practice-oriented inferences and suggestions were made with regards to city
marketing.
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Turizm alan yazininda turizm gelisimi ve bunun sakinlerin turizme yonelik
tutumlart tizerindeki etkileri arasindaki iligski genis bir sekilde tartigilmaktadir. Bu
tartigmalarda turizm akademisyenleri tarafindan s6z konusu iligkileri incelemek
amactyla birbirinden farkli pek c¢ok teori ve model Onerileri One siiriilmiistiir.
Bununla birlikte, yer kimligi teorileri perspektifinden sakinlerin turizmdeki roliine
ise fazla dikkat edilmemistir. Bu kapsamda bu arastirmada sehir kimligi kavrami
sosyal kimlik teorisi odaginda ele alinmis ve sakinlerin sehir kimligi ile turizm
savunuculugu arasindaki iligki incelenmistir. Bu iligkiyi incelerken sakinlerin
turizmin gelisimine ilgileri ile turistlere yonelik tutumlari birer araci degisken
olarak arastirmaya dahil edilmistir. Arastirmanin bulgulari, sehir kimligi ile turizm
savunuculugu, sehir kimligi ile turizmin gelisimine ilgi ve turistlere yonelik
tutumlar arasinda anlamli etkiler oldugunu gostermistir. Ayrica, turizmin
gelisimine ilgi ile turistlere yonelik tutumlarin turizm savunuculugu iizerindeki
anlamli etkileri nedeniyle aracilik etkileri de ortaya cikarilmistir. Arastirma
sonuglart dogrultusunda sehir pazarlamasi agisindan teorik ve uygulamaya yonelik
¢ikarimlar ve Oneriler de bulunulmustur.
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1. INTRODUCTION

City marketing, as a continuously developing structure, is defined as all kinds of promotion
and branding activities implemented to attract more visitors to cities. The main purpose of city
branding, on the other hand, is to create a destination brand for tourists or a powerful city brand for
local people, positively affect their decision to stay in the city and attract commercial investments to
the city (Uca, 2019). Within the framework of city branding concept, city residents establishing bond
with a city's efforts aimed at branding can become advocates the brand and encourage brand adoption
by promoting the brand to others (Kemp et al.,, 2012: 510). In this context, tourism advocacy
comprises positive word-of-mouth communication activities of residents about city brands and serves
an indicator of local people's support for tourism. In the literature, the support of the residents is often
emphasized so that the tourism industry could prosper successfully (Ekici and Cizel, 2014: 74).

Residents are an element that is both affected by and influencing the progress of tourism in a
region. The positive perceptions of the residents towards tourism lead to positive attitudes towards
tourism development and tourists, while negative perceptions could bring about negative attitudes
(Buzlukgu and Avcikurt, 2021: 117). In broad strokes, residents who perceive positive tourism impacts
are more aspirant to support future tourism development policies. The fact that city residents perceive
the tourism effects negatively in general indicates that they are less willing to support any increase in
the total number of tourists (Brida et al., 2014: 37). Although there are studies dealing with various
models and theories (tolerance approach model, social exchange model, etc.) by different authors in
the rich literature on this subject, only a limited number of studies focuses on the role of social
psychological traits such as social identity of the host community residents. Social identity similarities
between tourists and host community residents can influence the general attitude towards tourism
development (Ye et al., 2014: 908). In addition, the lack of identity in a tourism destination can also
generate opposite effects, including destructive and obstructive behaviours for the tourist (Mohamad
and Hamzah, 2015: 330). In this direction, it can be argued that examining the role of social identity in
the context of tourism has importance in terms of understanding and assessing the attitudes of the
residents about the impact of tourism development.

In this study, being implemented in Canakkale, which is one of the important tourism
destinations of our country, it was aimed to determine the effect of residents’ perception of city
identity on tourism advocacy behaviour and the mediating role of concern for tourism development
and attitudes towards tourists regarding this effect. In this context, first, the concept of city identity
was discussed within the scope of social identity theory, and the findings and results of the hypotheses
formulated by associating the concept and the tourism advocacy behaviour of the residents were
included. It is believed that the results obtained from the research will contribute to the literature as
well as benefiting to the destination stakeholders and tourism practitioners.

2. CONCEPTUAL FRAMEWORK
2.1. An Overview of the Relationship between Residents and Tourism

The attitudes of the residents towards tourism and the perception of the tourism effects have
been discussed by research studies for nearly fifty years. It was observed that the positive effects of
tourism were mentioned in the 1960s, that a balanced and systematic approach was shown against
these effects in the 1970s, and that the negative effects were focused in the 1980s (Akova, 2006). This
trend can also be seen in the models put forward by various tourism academics of this time period. An
example is the Tolerance Approach Model (Irridex) developed by Doxey (1975). This model argues
that the attitudes of the community towards tourism activities in a region may change through several
stages such as euphoria, apathy, irritation, and antagonism (Pavli¢ and Portolan, 2015). Similarly,
Butler (1980) developed the Tourism Area Life Cycle model based on the product life cycle stages,
and in this model, it is claimed that there is a relationship between the development of tourism and the
attitudes of residents towards tourists. Butler's tourism area lifecycle model states that as the number
of tourists in a destination increases, residents who are substantially well-intentioned towards tourists
tend to develop increasing reservations about the long-term benefits of their presence (Vargas-Sanchez
et al., 2015: 200). Freeman (1984), on the other hand identified tourists, tourism professionals,
residents, entrepreneurs, and local governments as stakeholders, respectively, within the scope of
Stakeholder Theory, and noted that residents, who are regarded as one of the most important
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stakeholders, are both affected by the development of tourism and influence this development process
(Kodas et al., 2021: 2616).

Another theory that is frequently implemented in research studies on the support of city
residents to tourism, thus making significant contributions to research is the Social Exchange Theory
(Nunkoo and So, 2016: 847). Social Exchange Theory considers social interactions as an exchange of
resources and asserts that individuals are likely to participate in an exchange process if they hope to
gain benefits without incurring any unacceptable costs. Community residents are likely to support
tourism development if the perceived positive effects (benefits) outbalance the potential negative
consequences (costs). Therefore, residents’ perceptions on the effects of tourism are an important
consideration for the successful progress and operation of tourism (Stylidis et al., 2014: 261). In
summary, residents’ attitudes regarding tourism will be based on their evaluation of tourism “in terms
of expected benefits or costs for the services they offer” (Giirsoy et al., 2002: 81).

2.2. Relation between Residents and Tourism from the Perspective of Identity

The literature also contains studies examining the support of host communities to tourism
within the scope of the identity concept. Among these studies, Ballesteros & Ramiriez (2007)
emphasized community identity and emphasized the necessity to include indicators of community
identity in the evaluation, planning and management of tourism projects implemented in heritage sites.
Choo et al. (2011) associated the concept of brand identity with residents’ tourism behaviours such as
engagement and word-of-mouth communication. However, the authors noted that the role of residents
in branding tourism destinations was not adequately investigated in tourism research. Nunkoo and
Giirsoy (2012), on the other hand, considered identity theory as a precursor to the social exchange
theory in residents’ support for tourism. As the research in guestion associates the concept of identity
with the attitudes and behaviours of residents, it is quite important. Palmer et al., (2013) discussed the
concept of identity in terms of social identity theory.

Social identity theory was proposed by Tajfel and Turner (1979) complementary, in some
respects, to the realistic group conflict theory put forward by the Turkish scientist Muzaffer Serif
Basoglu (Giirlek and Tuna, 2018: 40). It is a social psychology theory that deals with group
membership, group processes, and intergroup relationships. Within the scope of social identity theory,
group is considered as a psychological concept that incorporates association, being ourselves, and
belonging rather than an institutional or formal concept, like most ongoing approaches that have
members (Demirtas, 2003: 123). Social identity theory has three basic assumptions. These
assumptions are as follows; a) people struggle to build and maintain a positive self-esteem, b) social
identity is part of the self-concept and stems from group membership, and c¢) an individual must
perceive his/her own group (in-group) positively among other groups in order to achieve and maintain
a positive social identity (Tajfel and Turner, 1979: 40). Based on these assumptions, researchers
conceptualize social identity in three dimensions including: cognitive, emotional, and evaluative. The
cognitive dimension refers to that people classify themselves as members of a particular group. The
emotional dimension means the feelings people bear about their membership in the group. The
evaluative dimension, on the other hand, is measured as the individual's group-based or collective self-
esteem and is defined as self-worth based on social belonging (Ertas, 2020: 623).

In a study consisting of a sample of 307 Welsh residents, Palmer et al. (2013) associated the
cognitive, emotional, and evaluative dimensions of social identity theory with tourism advocacy. The
fact that theory of social identity is tested within the scope of tourism serves as the most important
contribution of the study to the literature. The study revealed that social identity theory within the
context of tourism should be discussed in two dimensions as cognitive and emotional. In the study of
Wang et al. (2014), which is conducted based on Palmer et al. (2013)’s two-dimensional theory of
social identity, this theory is addressed as residents' perceptions of place identity. In the study, the
authors examined the relationships between dimensions of cognitive and emotional social identity and
residents’ concern for tourism development, their attitudes towards tourists, and tourism advocacy. The
research sample consists of 303 residents from Indianapolis and the research findings reveal positive
relationships between the variables. The results of the study provide a basis for future research aimed
at examining the relationship between residents’ place identity and support for tourism.
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2.3. Residents’ Perception of City Identity and Its Relationship with Tourism Advocacy

Tourism is essentially a place-based phenomenon that involves generation of destination
identity at different scales. Tourism organizations of distinct levels are always actively engaged in
presenting and promoting place identity with the aim of attracting tourists and increasing market share.
Based on this fact, many studies evaluated the effects of brand identity and visitors’ attitudes towards
a destination brand and subsequent travel behaviours within the context of tourism. However, much
less attention was paid to identity and its effect on residents’ support for tourism (Wang et al., 2014:
111).

Places are environments that are assigned meaning based on human experiences, social
relationships, emotions, and thoughts (Stedman et al., 2004: 581). Research studies conducted on
places indicate that people define themselves through places and thus develop a place identity
(Buzlukgu and Avcikurt, 2021: 118). A place identity is determined not only by the physical
components, but also by the meaning and association developed between humans and the place. More
specifically, it involves a compilation of meanings, knowledge, attachment, and satisfaction that an
individual or group associates with a particular place (Wang & Xu, 2015: 242). Place identity, which a
dimension of place attachment, is defined as an emotional attachment and is expressed as a component
of self-identity that increases self-esteem and one's sense of belonging to the community (Vaske &
Kobrin, 2001: 17). In this context, city identity underlines the emotional bond of both tourists and
residents and is considered as an antecedent for satisfaction and originality in city branding studies
(Casais and Monteiro, 2019: 230).

Urban identity focuses on the interrelationship between place, place attachment, and pride and
self-esteem of individuals within the scope of social identity theory (Wang et al., 2018: 330). In this
sense, it is assumed that cities being able to increase the self-esteem of city residents can be a source
of pride (Gu & Ryan, 2008). Many features such as the city’s cultural heritage, historical and natural
beauties, climate, location, and tourist attractions can be a source of pride for the residents (Iri, 2019:
621). It is recommended that civic pride, which can be summarized as exhibiting a positive attitude
towards locality (Wood, 2006: 167), should be used as a word-of-mouth communication tool
promoting the image of the city within the scope of city marketing (Wang et al., 2011). Considered in
the context of city identity, word-of-mouth communication activities displayed by residents reflect
civic behaviours related to the city. These activities, which contribute to the city identity by improving
the image of the city for tourists, represent the sense of responsibility shown by the residents towards
their city. Because a person, who creates a perception of city identity, will also promote, and preserves
the interests of his/her city in order to build and maintain a coherent self-image and self-esteem
(Segota, 2021).

Strengthening residents’ perceptions of city identity and promoting civic pride are included
among the goals of city branding (Gilboa and Jaffe, 2021: 115). If city residents feel a sense of
belonging and identify with their own city’s destination brand, they will be more likely to display
hospitable attitudes and behaviours towards tourists (for instance, an eagerness to share local
knowledge and experiences, be friendly with visitors, and assist visitors when encountered).
Nonetheless, the effect of word-of-mouth communication by residents in suggesting tourism products
and services to visitors is a subject that is rarely explored in the tourism literature (Choo et al., 2011:
203). However, it can be claimed that practitioners have noticed the importance of the subject recently.
As part of the “Share Your Washington” brand campaign, which is among the examples of this
practice, city residents invite their friends and families to visit the city. Another one, the “Talk for
Ireland” brand campaign, asks people to speak with pride and passion about Irish resorts. The “I
Amsterdam” brand campaign, on the other hand, considers citizens as an integral part of the city brand
(Rehmet and Dinnie, 2013: 32). These types of cities branding campaigns, which can be diversified by
adding many more examples, incorporate the residents in the marketing of the city on an equal basis
with other stakeholders and are among best practices of tourism advocacy by assigning citizens as
brand ambassadors. Co-existing relationship created by the engagement of the residents in the
branding efforts of the city they live in could fulfil both social identity desire of the resident, who acts
as a tourism advocate, and the destination’s desire for increased visitor spending (Lever et al., 2021:
432).
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City residents make up a significant part of the experience of the place, which correspondingly
influences the experience of the visitor. They directly benefit from positive developments, as well as
perceiving the negative social and environmental impacts of tourism. However, research studies on
tourism paid much more attention to the individual residents’ attitudes towards tourists and tourism
planning rather than focusing on residents’ perceptions of place and how these may affect the
destination’s touristic objectives. In this direction, ensuring a more complete understanding of the
perceptions of residents in the context of city marketing would be beneficial for tourism practice
(Zenker et al., 2017: 16).

3. METHODOLOGY
3.1. Place of Study

The main objective of the research is to investigate the relationships between city identity,
concern for tourism development, attitudes towards tourists and tourism advocacy. Canakkale
province, an important destination in terms of Turkish tourism, was chosen as the research area to
identify aforementioned relationships. Canakkale, like Istanbul, one of Turkey’s most important tourist
attractions, is the country’s second city that has lands on both the Asian and European continents. The
city is located on both sides of Canakkale Strait (Dardanelles), a watercourse connecting the Aegean
Sea and the Sea of Marmara. Canakkale Strait, which is considered one of the most important
watercourses of the world, has a coastline of 671 km and is one of the most distinctive natural richness
of the city (Canakkale Provincial Directorate of Culture and Tourism, 2022). The fact that the
Mediterranean climate prevailing in the provincial area and the sea water temperatures rise to the
highest level during the summer months (Canakkale Municipality, 2022) make the city preferable in
terms of sea-sand-sun tourism. Canakkale also hosts a wide range of touristic activities from diving
tourism to health tourism thanks to its various features such as blue flag beaches and a total of seven
tourism centre regions including three thermal areas, three coastal areas and one nature themed area
(Invest in Canakkale, 2022).

Canakkale, enjoying an extremely rich potential in terms of historical and cultural resources as
well as its natural beauties, is in a very prosperous and fortunate geography from the perspective of
regional, country and even world tourism (Kelkit, 2003: 20). Thanks to its strategic location,
Canakkale is built in a region where settlements started from the Paleolithic period and has always
preserved its importance throughout the historical process (Tombul, 2015). Trojan Wars, World War |
that had changed the history of our world and notable events that had affected the results of these wars
had taken place within the borders of Canakkale. Moreover, Canakkale possesses an especially
important and noteworthy value with its cultural accumulation enriched by the civilizations that ruled
in the region (Cakici et al., 2007: 114). Given all these features, Canakkale is an important destination
for domestic and foreign visitors, where they can enjoy tourism activities throughout the year.

3.2 Research Models and Hypotheses

As part of the study, in which social identity theory is discussed in the context of tourism,
firstly, the two components of social identity were combined under the concept of urban identity based
on study conducted by based on the study of Palmer et al. (2013). Then, the research model shown in
Figure 1 was formed based on the research made by Wang et al. (2014) and Wang (2016).
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Figure 1. Theoretical model and hypotheses

As is shown by the model, this study assumes positive relationships between city identity,
residents’ concern for tourism and attitudes towards tourists, and tourism advocacy tendencies. In this
context, seven hypotheses were formulated in the research:

H;: City identity affects tourism advocacy positively.

H,: City identity affects the concern for the tourism development positively.
Hs: City identity affects attitudes towards tourists positively.

H,: Concern for tourism development affects tourism advocacy positively.
Hs: Attitudes towards tourists affect tourism advocacy positively.

Hg: Concern for tourism development has a mediating role in the relationship between city
identity and tourism advocacy.

H,: Attitudes towards tourists have a mediating role in the relationship between city identity
and tourism advocacy.

3.3. Research Population, Sampling and Data Collection Method

Research population consists of urban residents living in the city centre of Canakkale. In the
exploratory research, a questionnaire form was implemented as a data collection tool. Initially, it was
aimed to start the collection of research data face-to-face in March 2020, however, this goal could not
be achieved as a result of the restrictions and bans imposed due to the Covid-19 pandemic. In this
context, the guestionnaire form was first converted into an online form with the aim of collecting data.
Then, the form was applied to the academic and administrative staff of the University with the
permission granted by the general secretariat of Canakkale Onsekiz Mart University (COMU). The
online questionnaire forms sent to the institutional e-mail addresses of the University staff by the
COMU Information Technologies Department was open to access between 1 May and 31 August
2020. At the end of this period, 336 convenient questionnaires were obtained.

The questionnaire implemented in the research contains 16 items and it consists of five
chapters. The scale implemented in the study conducted by Wang et al. (2014) was used in the first
three chapters. In this scale, city identity consists of 6 items, concern for the tourism development
consists of 3 items, and attitude towards tourists consists of 4 items, respectively. In the fourth chapter,
the scale implemented in the study conducted by Palmer et al. (2013) was used to measure tourism
advocacy. The scale consists of 3 items. Respondents, on the other hand, were asked to respond to
these statements within the framework of a 5-point Likert scale (1- Strongly Disagree; 5- Strongly
Agree). The last chapter included category questions to determine the socio-demographic
characteristics of the participants, such as age, gender, marital status, and educational status.

4. FINDINGS

The demographic characteristics of the participants, the reliability and validity of the scales,
and the results of the hypotheses are explained in detail in this section.
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4.1. Demographic Characteristics
Information on the demographic characteristics of the respondents is given in Table 1.
Table 1. Sociodemographic Profile of Sample

Demographics Frequency % Demographics Frequency %

Gender Marital status

Male 177 52,7 Single 179 53,3

Female 159 47,3 Married 157 46,7

Highest Edu. Qua. Age group (years)

Primary school 55 16,4 18-30 3 9

High/secondary school 123 36,6 31-43 15 4,5

Graduate degree 101 30,1 44-56 57 17,0

Postgraduate degree 54 16,0 57-69 138 41,1
70 > 126 37,4

As given in Table 1, it is observed that more than half of the respondents are men (52.7%) and
single (53.3%), majority of them (66.7%) are between the ages of 31 and 56 and well-educated (78.6%
with bachelor’s or higher degree).

4.2. Analysis of the Research Model

For the analysis of the research model, SmartPLS 3.3.7 packaged software was used with the
Partial Least Squares Structural Equation Modeling (PLS-SEM) method. PLS-SEM has become
increasingly popular in marketing research over the past decade thanks to its ability to model latent
structures under variance-based and non-parametric conditions, unlike traditional covariance-based
SEM (Ali et al., 2018: 514). Analyses are conducted in two phases in the SmartPLS software. In the
first phase, validity, and reliability analysis of the variables in the model are performed by using the
research model and measurement model (outer model). In the second phase, the correlations between
independent and dependent latent variables are determined by using the structural model (internal
model) (Yildiz, 2020: 26).

4.3. Validity and Reliability Analysis of Scales

Consistency reliability, convergent validity and discriminant validity were evaluated for the
review of the validity and reliability of the measurement model of the study. Cronbach's Alpha and
Composite Reliability (CR) coefficients were examined for internal consistency reliability. In the
determination of convergent validity, factor loadings and the values of Average Variance Extracted
(AVE) were used. It is expected that factor loadings would be >0.70; Cronbach Alpha and composed
reliability coefficients would be >0.70; and the value of average variance extracted would be >0.50
(Hair et al. 2017:113). Table 2 below demonstrates the results regarding the internal consistency
reliability and convergent validity of the constructs included in the study.

Table 2. Assessment of the measurement model

Construct/items Loadings
Cognitive Identity 0=0,789; CR=0,904; AVE=0,826

I identify myself as a Canakkale resident. 0,903

I am one of the Canakkale residents. 0,914
Affective Identity =0,810; CR=0,888; AVE=0,727

I respect Canakkale residents 0,756

I am glad to tell others that [ am a Canakkale resident 0,899

I like being a Canakkale resident 0,896
Concern 0=0,808; CR=0,886; AVE=0,722

I like to visit tourist attractions of the Canakkale city 0,824
I am glad to see new tourism development in the Canakkale city. 0,848
I like to help promote Canakkale’s tourism if needed. 0,876
Attitudes 0=0,853; CR=0,911; AVE=0,773

I like to make tourists feel welcome when visiting Canakkale. 0,902
I am happy to help tourists visiting Canakkale. 0,890
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I think interacting with tourists is a good way to show friendliness people of Canakkale. 0,844

Advocacy 0=0,811; CR=0,888; AVE=0,726

I will tell more people about the tourist attractions in Canakkale than in other regions. 0,889

When I tell others about the tourist attractions in Canakkale, I tend to talk about them in 0,866
great detail.

I only have good things to say about the tourist attractions in Canakkale. 0,799

It can be argued that the internal consistency reliability was maintained because the
Cronbach's Alpha coefficients of the constructs were between 0.789 and 0.853 and also CR
coefficients were between 0.886 and 0.911. Looking at the values included in the table, it is
understood that the factor loadings are between 0.756 and 0.914. According to Hair, et al., (2017:113)
factor loadings should be >0.708. It is also seen that AVE values are between 0.722 and 0.826. In the
view of such information, it can be stated that the convergent validity was maintained in the study.

To check discriminant validity; cross loading method, Fornell-Larcker Criterion and
Heterotrait-Monotrait Ratio were used. In the study, cross-loads were firstly checked for examining
the discriminant validity. In this context, it was determined that item number 2 of the cognitive
identity variable of the study and item number 3 of the attitude towards tourist variable overlap with
each other and removed from the assessment model. The results of the Fornell-Larcker Criterion are
given in Table 3.

Tablo 3. Discriminant validity analysis (Fornell-Larcker Criterion)

Advocacy Affective Identity  Attitudes Cognitive Identity ~ Concern

Advocacy 0,852

Affective Identity 0,455 0,853

Attitudes 0,747 0,589 0,879

Cognitive Identity 0,438 0,720 0,446 0,909

Concern 0,714 0,556 0,706 0,442 0,850

According to the Fornell Larcker (1981) criterion, the square root values of the AVE
calculated for each factor must possess the highest value in the relevant factors. Values in parentheses
shown in the table are the square root values of AVE. When analyzing the values in the table, it is
observed that the average square root of variance explained for each construct is higher than the
correlation with other constructs. Heterotrait-monotrait method has been developed by Henseler et al.
(2015) as a result of recent criticisms claiming that the Fornell Larcker criterion remains incapable for
discriminant validity. According to this method, the calculation of the heterotrait-monotrait ratio
below 0.9 is considered sufficient for discriminant validity. When Table-4 is examined, it can be
understood that this criterion is met.

Tablo 4. Discriminant validity analysis (HTMT Criterion)

Advocacy Affective Identity  Attitudes Cognitive Identity  Concern

Advocacy

Affective Identity 0,554

Attitudes 0,890 0,713

Cognitive Identity 0,544 0,889 0,541

Concern 0,871 0,683 0,846 0,554

4.4, Structural Model

Following the acceptance of the validity and reliability tests of the measurement model, the SmartPLS
3.3.7 packaged software was implemented to perform the structural equation analysis of the study, and
the results of the structural model after the analysis are shown in Figure 2.
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Figure 2. Structural model

With respect to the research model, PLS algorithm was run to calculate linearity, path
coefficients, *? and effect size (f%), on the other hand, blindfolding analysis was also run to calculate
the prediction power (Q?). Table5 shows VIF, R? 2 and Q? coefficients.

Table 5. Research model coefficients

VIF R? f2 Q?
City Identity Attitudes 1,000 0,326 0,483 0,232
City Identity Concern 1,000 0,301 0,430 0,195
City Identity Advocacy 1,582 0,627 0,000 0,445

First, VIF (Variance Inflation Factor) values were examined to test the linearity of the model.
Diamantopoulus and Siguaw (2006: 270) claim that the VIF coefficient should not exceed 3. There is
no problem in ensuring linearity between the variables as the VIF coefficients in Table 5 are below 3.

According to the PLS-SEM method, the R? value, which is the coefficient of determination, is
used to measure the explanatory power of the model in the evaluation of the internal model. R? values
range from 0 and 1; and 0.25 and above is considered a weak explanatory ratio, 0.50 and above is a
moderate, and 0.75 and above is a substantial explanatory ratio (Henseler et al., 2009). When the R?
values in Table 5 are examined, it is determined that the concern for tourism development accounts for
30%, the attitudes towards tourists are 33%, and tourism advocacy is 63%, respectively.

Moreover, the effect size (f%) coefficient is calculated for each independent variable. The f
coefficient indicates the share of the independent variables in the explanatory rate of the dependent
variables (Y1ldiz, 2020). Having an effect size coefficient (f%) of 0.02 and above represents small; 0.15
and above represents medium; 0.35 and above represents large (Cohen, 1988). Upon evaluating the
effect size (f°) coefficients, it is found that the concern for tourism development and attitudes towards
general tourists have a high-level effect size.

The fact that the prediction power coefficients (Q?) calculated for the dependent variables are
greater than zero indicates that the research model has the power to predict the dependent variables
(Hair et al., 2017). Since the Q? values in the table are greater than zero, it can be implied that the
research model has predictive power.

The Bootstrap method was run on the research model in order to calculate the t values and
their significance within the scope of the research. 5000 sub-samples were collected from the sample
through derivative sampling method, and t values were calculated. Table 6 shows the results on the
effects of the research model.
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Table 6. Structural model results

B S.E. t value p
City Identity Advocacy 0,487 0,055 8,807 0,000
City ldentity Concern 0,548 0,064 8,569 0,000
City ldentity Attitudes 0,571 0,059 9,613 0,000
Concern Advocacy 0,371 0,076 4,876 0,000
Attitudes Advocacy 0,484 0,066 7,304 0,000
City ldentity Concern Advocacy 0,204 0,053 3,813 0,000
City Identity Attitudes Advocacy 0,276 0,051 5,412 0,000

To investigate the mediation effect, at the first stage, the mediating variables were removed
from the research model and the significance of the path coefficients was tested. It was determined
that city identity affected tourism advocacy (B=0.484; p<0.01). Since these findings, hypothesis 1 of
the research was supported.

At the second stage, the significance of the path coefficients was tested by including the
mediating variables in the model. It is determined that city identity affects concern for tourism
development (B=0.548; p<0.01) and attitudes towards tourists (f=0.571; p<0.01). Therefore,
hypotheses 2 and 3 of the research were supported as well. Similarly, it is revealed that concern for
tourism development affects tourism advocacy (=0.371; p<0.01) and also attitudes towards tourists
affects tourism advocacy (p=0.484; p<0.01). Based on these findings, hypotheses 4 and 5 of the
research were also supported. When the indirect effects are examined, it is observed that city identity
also affects tourism advocacy (p=0.204; p<0.01) through concern for tourism development and
attitudes towards tourists (f=0.276; p<0.01).

The analysis of Baron and Kenny's (1986) conventional causal step approach was used to test
the mediating effect. Baron and Kenny (1986) stated that the independent variables must have
significant effects on the dependent variables so that a mediating effect could be mentioned. At the
same time, independent variables should have significant effects on mediating variables, and mediator
variables should have significant effects on dependent variables when mediating variables are also
included in the model. In the light of this information, presence of mediating effect can be claimed as
the city identity has a significant effect on tourism advocacy, the city identity also has a significant
effect on the concern for tourism development and attitudes towards tourists, and the concern for
tourism development and attitudes towards tourists have significant effects on tourism advocacy.

VAF (Variance Accounted For) values were calculated since the mediating effect was
determined. If VAF > 0.80, full mediating effect could be mentioned; if 0.20 < VAF > 0.80, there is
partial mediating effect. If it is <0.20, there can be no mediating effect (Dogan, 2018). Accordingly,
VAF values were calculated as 0.37 on the path of City Identity — Attitudes Towards Tourists —
Word of Mouth Tourism Advocacy. On the other hand, it was calculated as 0.30 on the path of City
Identity — Concern for Tourism Development — Word of mouth Tourism Advocacy. In line with
VAF values, it is also understood that concern for tourism development and attitudes towards tourists
have a partial mediating role between city identity and tourism advocacy. Consequently, hypotheses 6
and 7 of the research were also supported.

Upon examining the R? values obtained from the model, it was determined that attitudes
towards tourists and the effect on tourism development were accounted for 24% in the model without
mediating variables, and 63% in the model with mediating variables. The increase in R? value can be
interpreted as a confirmation of the identified mediation role.

6. CONCLUSION, DISCUSSION AND SUGGESTIONS

Nowadays, it is declared by various international organizations that the tourism industry is one
of the largest and fastest growing industries in the world. The tourism is becoming an important
income source with the effects such as enhancing currency input and creating income opportunities
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and is of immense importance due to its characteristics like contributing to the balance of payments,
having higher multiplier coefficient, and creating employment. In this context, the tourism industry
makes incredibly significant contributions to the economies of many countries and the industry has a
key role in reducing poverty, especially in developing countries (Cavusgil, 2010). In addition to these
positive economic impacts, tourism also affects the community life and cultural structure of a region.
Socio-cultural benefits may include modernization and exchange between cultures, social exchange,
improved image of the host society, enhanced public health, social improvements, education, and
conservation (Ramseook-Munhurrun and Naidoo, 2011). The contributions of the industry to the
public infrastructure and superstructure activities in the destination can also be added to these benefits.

Tourism activities could help protect and/or restore the historical and cultural assets in the
touristic area and maintain them operating for many years. In addition, it can be ensured that local
people would have access to production ability in different areas along with the formation of tourism
awareness. Thus, can also allow for an increase the welfare level of the local people living in the
region (Korkmaz et al., 2020: 106). In other words, tourism has positive features such as increasing the
value, promoting the culture of a country or region, strengthening intercultural communication, and
improving the living standard of the local people.

Residents are often considered the cornerstone of tourism development strategies applied in
host communities. A prominent issue in the literature is the necessity to address the needs and
concerns of city residents in order to ensure sustainable tourism development in host communities.
Similarly, it is also emphasized that it is important to manage the perceptions of city residents to
achieve a more harmonious relationship between tourists and city residents, which are seen as the
central element of tourism (Martin et al., 2018: 231). When considered within the scope of city
branding, local engagement through tourism becomes a connection with identity and in turn positively
affects word-of-mouth communication behaviour (Jeuring and Haartsen, 2017: 245). In the light of
this information, the perceptions of the city residents were discussed in the context of the social
identity model and associated with tourism advocacy as a word-of-mouth communication under this
study.

The research model was evaluated with the PLS technique, and it was concluded that in the
model, in which the city identity was addressed as an antecedent, the dependent variables of concern
for tourism development, attitudes towards tourists were low and tourism advocacy had a moderate
explanatory ability. This outcome is considered as the main theoretical conclusion of the study. In
addition, the impact of city identity on tourism advocacy directly and indirectly through concern for
tourism development and attitudes towards tourists constitutes another outcome of the study. These
outcomes were supported by the results of studies conducted in the literature (Palmer et al., 2013;
Wang et al., 2014; Wang 2016). Similarly, this study also accords with studies that examine the
psychological and sociological processes between local people and the place where they live
(Buzluk¢u and Avcikurt, 2021; Choo, et al. 2011; Wang et al., 2018; Ye et al., 2014) as it goes beyond
the line commonly evaluating the relationship between local people and tourism based on cost and
benefit in the literature.

There are also administrative inferences in the study. The research findings emphasize the
importance of the planning to be made within the scope of city branding in particular and city
marketing in general, to be in harmony with the identity of the residents. The need for managers and
institutions in charge of the marketing and branding of the city to promote the city's identity not only
to tourists but also towards residents becomes prominent as well. Moreover, it is recommended to
include residents in all branding strategies and even adopt a bottom-up city branding strategy
involving residents as key elements.

The research is a study focusing on residents' perception of city identity in the context of
social identity theory. In future research, the resident-tourism relationship can be analysed through
different place identity variables. Correlatively, modelling can be done with variables such as trust,
self-congruity, evaluation as the antecedents of tourism advocacy behaviour. Within the framework of
this study, the perception of city identity was evaluated only in terms of residents. It is suggested to
analyse the city identity perceptions of tourists and make comparisons with residents as well.
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The story told in “In Time” as a science fiction movie, takes place in a future
where the time replaces money. In this future, in which the basic features of
modern capitalist labor relations are preserved after the industrial revolution, time
has become both a means of exchange and capital accumulation. It is possible for
people to have more time, that is, to live more, by gaining this time. In this study, it
is aimed to examine these time-centered production relations depicted in the film in
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Time. Based on this discussion, it was tried to make an inventory of the basic
features of the economic-political system fictionalized in the film and to develop a
conceptual proposition for its definition.
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Bir bilim kurgu filmi olarak “In Time”da anlatilan hikaye, paranin yerini zamamn
aldig1 bir gelecekte gegmektedir. Sanayi devrimi sonrast modern kapitalist ¢alisma
iliskilerinin temel 6zelliklerinin korundugu bu gelecekte, zaman hem bir degisim
hem de servet biriktirme araci olmustur. Insanlarin daha fazla zamana sahip
olmalari, yani daha fazla yasayabilmeleri bu zamani1 kazanmalariyla miimkiindjir.
Bu calismada, filmde betimlenen zaman merkezli bu iiretim iliskilerinin giinlimiiz
caligma iligkileriyle karsilastirmali olarak inecelenmesi hedeflenmistir. Marxist bir
analizle, filmde bir metafor olarak kullanilan zamamn ¢aligma iliskilerindeki yeri
ve bir esitsizlik kaynagi olarak kapitalist ¢aligma iligkilerinin dogasi In Time filmi
tizerinden tartigilmaya c¢alisilmistir. Bu tartisma iizerinden filmde kurgulanan
ekonomik-politik sistemin temel 6zelliklerinin bir dokiimii yapilmaya ¢aligilmus ve
tanimlanmasi igin kavramsal bir 6nerme gelistirilmeye ¢aligilmistir.
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1. GIRIS

In Time (Zamana Karsi, Andrew Niccol, 2011), gelecekte, dliimsiizligiin sirrinin kesfedildigi
bir diinyada gegen hikayesiyle ve bu hikayenin arka planinda betimledigi biitiinliiklii bir toplumsal
yapiyla gliniimiiz ¢alisma iligkilerine dair elestirel gondermelere sahip bir bilim kurgu filmidir.
Andrew Niccol’un hem senaristi hem de yonetmeni oldugu film, hikayesinin kurgulandigi evrenin
bilim kurgu yazari Harlan Ellison’un 1965 tarihli “’Repent, Harlequin!” Said the Ticktockman”
hikayesine olduk¢a benzer bir sekilde, dlgiilebilir zamanin yasamin merkezinde oldugu despotik bir
rejimin hakim oldugu distopik bir diinyay1 betimlemektedir.

Bu caligmada, filmin hikayesi {izerinden c¢alisma iligkileri merkezli bir ekonomi-politik
coziimleme yapilmasi hedeflenmistir. Bu yapilirken, filmin hikayesine dair detaylar konusunda,
makalenin yazarimin bir kiiltiir sanat dergisinde yayimnlanan film elestirisinden (Ozdemir, 2012)
faydalanilmistir. Filmin hikayesinin 6ne ¢ikan simgesel 6geleri, Marxist tahlil ekseninde irdelenmeye
caligilmis ve bu tahlil agisindan gliniimiiziin egemen ekonomik ve toplumsal yapisi ile karsilastirilarak
bir bilimkurgu eseri iizerinden gelecek tahayyiiliiniin gliniimiiz kapitalizmine dair elestirel tutumuyla
betimlenen distopik bir toplumsal sistem, kavramsal bir 6nermeyle tanimlanmaya c¢alisilmigtir.

“Bilimkurgu sinemasini 6zel efektlerin tahakkiimiinde bir tiir” olarak géren Freedman, “bilim
kurgu edebiyatiniysa ‘bilissel yabancilagsma’ i¢in bir arag, yani rasyonel ve somut olmakla birlikte
okuru kendi diinyasina yeni bir 151k altinda bakmaya, elestirel ve siyasi a¢idan onunla yeni bir iliski
kurmaya yonelten, bildigimizden farkli diinyalarin tasviri olarak goriir” (akt. Bould, 2015: 15). Ozel
efektlerin aldatict yogun kullammin olmadigi bir film olarak In Time’1 Freedman’in bilim kurgu
edebiyati tasnifine dahil edebiliriz. Bilissel yabancilasmayla Kkastettigi siire¢ ise In Time’da
billurlasmaktadir. Oyle ki kapitalist iiretim iliskilerinin arka planda hemen tiim unsurlariyla dolaysiz
betimlenmesi, onun ‘rasyonel ve somut’ 6zelligini pekistirmektedir ve 6liimsiizliigiin kesfi ve zamana
dayali ekonomik-toplumsal sistemin hakim oldugu bir diinyanin gergek olup olamayacagi konusunda
izleiciyi siipheye diistirmektedir.

Filmin konusunu belirli sahnelere atifla kisaca 6zetlemek, devaminda detaylandiracagimiz
analizimiz i¢in referans olusturacaktir. Film, ana karakteri Will Salas’in, gelecekte genetik ¢aligmalar
sonucunda yaglanmanin durduruldugunu, biiyiimenin 25 yasina kadar siiriip o yasta durdugu ancak o
andan itibaren bileklerinde yer alan bir tiir biyolojik ve dijital bir gostergenin 1 yillik zaman1 geriye
sayarak calistigini ifade eden sozleriyle baslar. Salas, 25 yasinda yaslanmasi duran ve bu andan
itibaren 1 yillik 6mre sahip insanlarin daha fazla yasayabilmek i¢in calismak ve zaman kazanmak
zorunda olduklarim sdyler. Zira artik paranm yerini zaman almustir. Insanlar iicretli ¢aligmalarimn
karsiliginda zaman kazanmakta, kazanilan zaman ile mal ve hizmet satin alarak yasamlarmi
siirdiirmekte, yasamsal ihtiyaclarim karsiladiktan sonra da kelimenin ilk anlamiyla yasayabilmek igin
de fazladan zamani bileklerinde bir tiir ciizdan islevi goren gostergelerinde muhafaza etmek
zorundadirlar (Resim -1). Insanlar zaman bolgeleri olarak tanimlanan béliinmiis kentlerde
yasamaktadirlar. Yoksullar, yani bileklerinde daha az zamana sahip olanlar varos niteligindeki diisiik
zaman bolgelerinde yasarlarken milyonlarca yillik zamana sahip olan ve bu miktardaki zamani zaman
kapsiilleri ve kasalarinda muhafaza eden zenginler ise yiiksek zaman bolgelerinde yasamaktadirlar.
Ucretli calismaya tabi olarak yasamim siirdiiren Salas, kendisi gibi isci olan annesiyle birlikte
yasamaktadir. Salas’in mesai arasinda arkadasiyla birlikte kahve icmeye gittigi sahnede fiyat1 zaman
iizerinden belirlenen kahveye zam geldigini 0greniriz. Bir tiir enflasyonun da oldugu bu sistemde
iicretlerde ise herhangi bir artis olmadigini, hatta, drnegin Salas’m haftalik {icretini alirken o hafta
arttirilmis olan iiretim kotasmi saglayamadig igin iicretinde kesinti oldugunu gézlemleriz. ilerleyen
sahnelerde, faturalarim zaman karsiligi 6dedikten sonra toplu ulasim icin yeterli nakit zamani
olmadigimi fark eden Salas’m annesi, oglunun bileginden kendisine bir miktar zaman alabilmek icin
kosmaya baglar ancak zamani tiikkenir ve dliir. Salas i¢in sistemi sorgulatan bu olay sonrasi bir aksam
barda, bilediginde yiizlerce yillik zamana sahip olan ve bu yiizden o zaman bolgesine ait olmadigi
kolaylikla anlasilan Henry Hamilton, yiizlerce yildir yagamaktan bikmistir ve 6lmek istemektedir. Onu
mafyanin elinden kurtaran Salas’a, uyurken, bilegindeki tiim zamam aktarir ve intihar eder. Bileginde
o giine kadar hi¢ olmayan miktarda zamana sahip olan Salas bir anda polisin arananlar listesine girer.
Time-keeper olarak adlandirilan bu polislerin temel gorevi dolasimdaki zamani takip etmek ve
korumaktir. Salas, soygunculuk ve cinayet suglamasiyla aranirken, kendisini, annesinin de intikamini
almak iizere yiiksek zaman bdlgesine giderken goriiriiz. Burada zaman bankalarinin sahibi Philippe
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Weis ile tanisan Salas’in tek amaci vardir: Zenginlerin elindeki zaman servetinin tamamini almak ve
halka dagitmak. Salas’in pesine diigen Time-keeper sefi Raymond Leon, kendisi de diisiik zaman
bolgesinde biiylimiis olan ve bir tiir devlet memurluguyla diizenli zaman gelrine sahip olan, sistemin
koruyuculugunu maas karsiligi bir isten de 6te memur sadakati olarak goren bir polistir. Salas’in
kacarken Weis’in kizi Sylvia’y1 da rehin alir. bir siire sonra aralarindaki yakinlagsmayla birlikte birlikte
soygun eylemleri yaparlar. Halka zaman faizi karsiliginda zaman kredisi veren bankalara
diizenledikleri silahl1 soygunlardan zenginlerin yolunu keserek iizerlerindeki zamam ve degerli
esyalar1 calmaya degin pespese ses getiren eylemler yaparlar. Zaman yoksulu halk i¢in koruyucu bir
sosyal giivenlik mekanizmasinin da olmadig: hikayede vakiflar araciligiyla kisithi da olsa zaman gelir
destegi yapildigma tanik oluruz. Will ve Sylvia’nin soygun eylemleri ise onlar1 halk kahramani
yapmaktadir. Kapitalist piyasa isleyisine dair sembolik dnemdeki bir ¢ok kurum ve 6geye yer verilen
filmin sonunda, yiiksek zaman bdlgelerinde birikmis zamamn soygunlar araciligiyla Snemli bir
ksiminin  diisiik zaman bolgelerine dagitilmasi, sisteme &nemli darbeler vurmaktadir. Ucretli
caliganlarin grev, boykot vb. yoksullarm ise farkli tiirden eylem big¢imlerini gérmeyiz ancak
soygunlarin yarattigi kaos bir tiir ayaklanmaya yol agar ve yoksullar yiliksek zaman bolgelerine akin
ederler. Film, ‘daha fazla zamana sahip2 olan daha biiyiik bankalarin soyulmasi sahneleriyle son bulur.
Distopik bir diinyada siniflara boliinmiis bir toplumda, su ya da bu sekilde verili diizene isyan eden
ana karakterler aracilifiyla zamana dayali sistemin yarattifi esitsizligin yikilmaya basladigina, bir tiir
zaman {itopyasi olarak herkesin sonsuz ya da daha fazla ve zamaninin tilkkenme kaygisini hissetmeden
yasayabilecegi bir diinyanin gerceklesebilecegine tanik oluruz. Milner’in ifadesiyle “bilim Kkurgu,
kismen de olsa, potansiyel olarak da olsa, bir umut kaynagidir” (Milner, 2013: 251) ve In Time,
distopyay1 iitopyaya g¢eviren hikayesiyle bu umudu yeniden veren bir film olarak nitelendirilebilir.
Filmin betimledigi diinyada egemen olan ekonomik-toplumsal sistem bu anlamda bir degerlendirmeyi
de hak etmektedir.

Resim -1: Ucretlerini zaman olarak alan ¢alisanlar, mal ve hizmetleri de zaman 6demesi
yaparak satin almaktadirlar (In Time).

2. IN TIME, UCRETLI CALISMA, ZAMAN VE KAPIiTALIiZM

Filmdeki ¢alisma rejiminin ana unsurlarini tespit edebilmek i¢in kapitalist ¢caligma iligkilerinin
tarihsel karakteristigine bagvurmak analizimiz igin olduk¢a yararli olacaktir. Sanayi devriminin
arefesinde gelisen kapitalizmin kendisinden 6nceki ¢aligma bigimlerine tabi olan c¢alisanlara en biiyiik
vaadi 6zgiir calisma ve bunun somutlanmis hali olarak sézlesme hiirriyetiydi. Is¢inin kendi 6zgiir
iradesiyle emegini satabilmesi, ¢alismak ve calismamak arasinda tercih yapabilmesi ve igverenle
pazarlik yapabilmesi ¢alismanin kendisinin de Ozgilirlesmesi anlamina geliyordu. Bu propaganda
sOylemi sanayi devriminden gilinlimiize degin etkisini siirdiirmiiy ve modern anlamda c¢aligma
kiiltiiriiniin toplumsal olarak igsellestirilmesini de saglamistir. “Sahip olma &zglirligii ve seyleri
kontrol etme imkani1 saglayan sey olarak ¢aligma, ayrica giiniimiiz bat1 kiiltiiriinde bireysel 6zgiirliigiin
onemli bir parcasi olarak kalmaya da devam etmektedir” (Budd, 2011: 92). Ancak c¢alismanin
yiiceltilmesi 18. ve 19. yy’lar itibariyle oldukga sancil1 bir siirece yayilarak gerceklesmistir. Oyle ki bir
yandan sanayi devrimiyle birlikte iiretim hizinda gergeklesen hizli doniisiim ve diger yandan kapitalist
iretim tarzinin sermaye birikimine dayanan Karakteri, iiretimde yogun isgiicii ihtiyacim da beraberinde
getirmistir. Emeginden bagka satacak higbir seyi olmayan bireyler bu iiretim bi¢iminin kendisini
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yeniden iiretebilmesinin de hem bir 6n kosulu hem de sonucu olmustur. Weber’e gore “ilk sanayi
kompleksleri yoksullugun baskis1 olmadan asla ortaya ¢ikmamistir” (1991: 198’den akt. Castel, 2017:
149). Yasayabilmek igin iicretli caligma iligkisinden bagka segenegi olmayan yoksul kitleler, sanayi
kapitalizminin ihtiyag duydugu isgiiciinii fazlasiyla saglamuslardir. S6z konusu “ilk sanayi
komplekslerinde Oyle ¢aligma kosullari vardir ki, bu tiirden istihdam “arz’larmi kabul etmek igin
ihtiyactan kaynakli bagimlilik en asir1 diizeyde olmalidir” (Castel, 2017: 148). Ancak artik ‘¢alisma
Ozgiirligi'ne sahip milyonlarca insan i¢in yeni bir zor giindeme gelmistir: Kapitalizm Oncesinin
siyasal zora dayali ¢caligma rejimi, yerini, ekonomik zora birakmistir. Boylelikle ilk unsurumuzu tespit
ederiz: Su ya da bu ‘zor’a dayali ¢aligma. In Time filminde, sanayi komplekslerinde ¢alisan kitlelerin
caligma konusunda siyasal bir zora tabi olmadiklarini gérmekteyiz. Ancak bu ¢alisma emek dig1 bagka
bir gelirden yoksun is¢ilerin salt ekonomik zora dayali bir ¢aligmasi da degildir. Calismamak sadece
ac¢ kalmak anlamina gelmemekte, bileklerdeki neredeyse giinii birlik zamanin tiikenmesi dolayisiyla
6liim anlamina gelmektedir. Salas’in ¢alistig1 fabrikanin girisinde yerde yatan cansiz bir ig¢i bedeni,
kazandig1 zaman yevmiyesini tasarruflu kullanamamus is¢ileri bekleyen sonu géstermektedir (Resim -
2). Bu noktada ticretin sadece emegin yeniden tretimi islevi degil ama bizatihi yagsamin kendisini
devam ettirecek zamansal bir fonksiyon kazandigi goriilmektedir. O fonksiyon sudur: In Time’da
caligma, artik biyolojik zora dayal bir bi¢im almustir.

Resim - 2: Bilegindeki zamani tiikendigi i¢in 6len is¢inin fabrika oniinde yatan bedeni (In
Time).

Bunu daha anlaml kilabilmek i¢in soyut zamanin somutlandigt In Time evrenindeki zaman
olgusunu kapitalist zaman olgusuyla birlikte karsilastirmak isimizi kolaylastiracaktir. Akas, giinlimiiz
yasam bi¢iminin zaman konusunda yarattigi zorluklar1 ozetlerken giiniin yirmidort saatinin insana
yetmediginden bahisle “Bize artik 30 saatlik giinler lazim” der ve biraz ileride sunu sorar: “gece ve
giindiiz on beser saat olacak, ama bunun ne kadar1 is saati olarak gececek?” (2000: 224-225). Zamanin
Ol¢lilmesiyle birlikte onun kullaniminin bugiin insanlhig1 getirdigi nokta daha iyi 6zetlenemezdi. Ancak
sorun yirmidort saatin yetmemesinden mi kaynaklanmaktadir yoksa aslinda sorun fazlasiyla bol olan
zamanin kit bir kaynak olarak ele alinmas1 midir? Bu soruyu asagida cevaplamaya calisacagiz. Once
zamanin kendisini soyutlayan bir ara¢ olarak Ol¢im konusuna kisaca deginmek baglantimizi
kurmamizi kolaylastirabilir. Zamanin 6l¢limii elbette kapitalizmden &ncesine, binlerce yillik bir tarihe
sahiptir. Kapitalizmin gelismesiyle birlikte yayginlagsan ve gilinlik zaman dlgmeye yarayan saatin
aksine daha genis bir 6lgme yontemi olarak takvimin tarihi olduk¢a eskidir. Ancak takvimin tarihine
baktigimizda da yine toplumsal yasayisin temel Ogresi olan iiretimle yani caligmayla paralel bir
ihtiyacla gelistigine tanik oluruz. Bati dillerinde Latince Calendarium’a (hesap defteri) degin uzanan
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etimolojik kdkene sahip takvim, tarim devrimiyle birlikte insan topluluklarimin ¢aligma ve iiretim
tizerinde sekillenen dongiisel ve dogrusal zaman Ol¢iimii ihtiyaglarmin bir sonucu olarak
ortaycikmistir. Ornegin Tiirk¢edeki takvim kelimesinin de arapca kokenli ”’kavm’ ve ‘kiyam’dan
tiretilmis: Egriyi, yanlis1 diizeltmek, isleri yoluna, diizene sokmak™ (Giiveng, 2000: 85) anlamina
geldigini goriiriiz. Toplumsal yasamin dayattigi 6l¢iim ihtiyaci tarihin farkli donemlerinde farkli
sekillerde kendisini gostermekle birlikte zamanin standart birimler aracihiiyla dlgiilmesinin doruk
noktast kapitalizmde viicut bulmustur. Modern kapitalist c¢aligma, “zamanin ve mekanin
standardizasyonunun bir tiriiniidiir. Montaj hattinda oldugu gibi, ¢aliyma alaninin en ince ayrintisina
kadar tasarlanmasi ve en uygun is akisi hizi ve yapisinin ortaya konulmasi, ¢alisanlarin en etkili is akis
zamani icerisinde ve vardiya usulilyle caligmasi, zamanin ve mekanin standardizasyonuyla
mimkiindiir” (Dikmen, 2009: 111). Gilinimiiz ¢aligma yasaminin 6nemli tanimlayicilarindan olan
esnek calisma modelleri bile ¢alisma zamani agisindan belirli bir standardizasyonu korumaya
odaklanmistir: Uretimin artan hizi ve teknolojik gelismenin ivmesine ragmen galisma siirelerinin
kisalmak bir yana siirekli artmasi ve artik is ve ig dili zamanin igige gegmeye basladigi ve ¢alismanin
kendisinin kisinin yasamina ickin hale geldigi bir standardizasyon. Kapitalizme dair bir olgu olarak
tanimlanan zaman disiplini tarihin tiim donemlerinde boyle degildi. Thompson, zaman ve is disiplinine
dair, isin zorlamasimin dogaya ait oldugu balik¢ilik, ¢iftgilik gibi islerde zaman notasyonunun
tanmimlanmasinda is-ydnlendirmesi’ni kullanir. Ona gére “Isgiicii fiilen istihdam edilmeye baslaninca
is-yonlendirmesinden zamanli emege gecis ortaya ¢ikar ..., ...isveren isgiicliniin zamanini
kullanmaldir ve bunun israf edilmemesini saglamalidir: Isin degil fakat zamanin degeri paraya
doniistiigiinde egemen olmaktadir” (2006: 444-445). Iste bu yiizden sanayi devriminin ikinci kusak
iscileri de “derslerini, yani zamanin para oldugunu, ¢ok da iyi 6grenmislerdi” (Hobsbawm, 1964’ten
akt. Thompson, 2006: 479). Ancak uzun ve yorucu g¢alisma siireleri, is¢ileri kendilerine zaman
ayirmaktan ve yeterince dinlenmekten de alikoyuyordu. Ciinkii is¢inin kendi emek siireci {izerindeki
kontrolii kalkmis, zaman artik isverenin olmus ve onlarin kisisel ritimleriyle degil isverenin zaman
Olgeri ile Ol¢lilmeye baslanmistir (Budd, 2011: 86). Bu durum, ¢alisan agisindan is zamani ve is dis1
zaman ikiligini de anlamli kilmaya baslamustir. Seger, ¢alisma zamani olgusuna dair “’isverene ait
zaman’ ile ‘bireye ait zaman’ arasindaki ayirimin belirginlesmesi’ne vurgu yapar (2011: 47).
Kapitalist ¢alismada is zamani, isverene aittir. Is dis1 zaman bireyin kendisine ait olan zamandur.
Emeginden baska gelir kaynagi olmayan bir birey ac¢isindan gelir elde etmek icin giinlilk zamanin bir
kismini, aslinda epey uzun bir kismini isverene tahsis etmek gerekmektedir. Ancak “calismayi, bos
zamanla uzlagsmayan bir gelir kaynagi olarak goérmek, bir bireyin emek arz kararini, istenen miktarda
bir gelir ve bos zaman elde etmek icin ¢alisilacak en uygun siirenin hesabina indirger” (Budd, 2011:
165). Yasamak i¢in her seyden 6nce zamana ihtiya¢ duyan bir ¢alisan, In Time’da, en diisiik ticret
esigine razi olacaktir. Bu sistemde, icret disi diger gelirlere sahip yari-proleter hane halklart
(Wallerstein, 2002: 24) olmadigin1 da vurgulamamiz gerekir. Bu agidan tam bir proleterlesmenin
gerceklestigi bir sistemdir ve tam proleterlesme, emeginden baska piyasaya siirecek higbir seyi
olmayan Kitlelerdir. Yani kisi, bir saat, bir dakika fazla yasayabilmek igin bile ¢alismak zorundadir.
Filmde yoksullarin ¢ok hizli hareket etmeleri, 6rnegin yemegi ¢cok hizli yemeleri, bir yerden bir yere
giderken kosarcasma yiiriimeleri bundandir. Buna karsin zenginlerin ise olduk¢a yavas hareket
etmeleri, sahip olduklar1 milyonlarca yillik zamanin sagladigi bir liikkstiir. Zaman baskisi, kapitalist
calisma iligkilerinin yarattigi 6nemli bir olgudur ve “bireyin ¢esitli zaman kategorilerine gerekenden
fazla zamani kendi istegi ve kontrolii disinda ayirmasi ya da ayirmak durumunda kalmasi halinde
giindeme gelmektedir” (Secer, 2011: 132). Giiniiniin belirli bir boélimiinde emek-giiciinii igverene
veren bir is¢i agisindan isgiinii disinda kalan sinirli zaman, kendisinin sahip oldugu zamani ifade eder.
Bu zamanin az ya da ¢ok olmasi is¢inin ihtiyaclariyla dogrudan ilintilidir. “Parasal agidan fakir olmak
bilindik bir olgudur ve belirli ihtiyaclar1 karsilamaya yetecek kadar para sahibi olunmamasim ifade
eder. Zamansal acidan fakir olmak ise, benzer bir yaklasimla, yapilmasi gereken bir ¢cok seye yetecek
kadar zamanmn bulunmamasini ifade etmektedir (Vickery, 1977: 42-43’ten akt. Secer, 2011: 127).
Kapitalist ¢alisma rejiminin yarattigi bu zaman yoksullugu, In Time’da ekonomik yoksullukla
biitiinlesmistir ve iscinin ihtiyaglarmin ne oldugundan bagimsizlagmistir. Ciinkii zamanin kullanimi
konusunda kisiden kisiye degisebilir -subjektif- ihtiyaclarmn yerini objektif tek bir ihtiya¢ almistir:
Surviving (Hayatta kalma ihtiyaci). insan evriminin kilit islevi gérmesinden, avci-toplayici insan
topluluklarina ve bugiline temel bir diirtii olarak bu ihtiyag, yukarida tanimladigimiz In Time
evrenindeki ¢alisma rejiminin bigimsel olarak kapsadigi alan1 gostermesi agisindan anlamlidir: Yani
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biyolojik zora dayali caligmayi saglamak igin elverisli zemini — zaman yoksunlugunun yasama
diirtiisiiyle ¢eliskisini bulmaktadir.

Giliniimiiz ¢aligma iligkilerinde “caligma, tipki 6teki mal ve hizmetler gibi alinip satilabilen bir
meta olarak kavramlastirilmaktadir..., ...kapitalist toplumlarda istihdam, ¢aligmanin bir meta olarak
degis tokus edildigi (karmakarisik bir iligki olmasina ragmen) bir sdzlesme iligkisi olarak yasal bir
bicimde diizenlenmektedir” (Budd, 2011: 98-99). Budd, bu tespite, Marx’a bir parantez agarak yer
verir. Calismanin, emegin bir meta oldugu tespiti, kapitalizmin bagslangicindan bugiine 6zellikle ana
akim iktisatcilar tarafindan kabul edilmektedir. Ancak Marx, Kapital’de, kendi analizinin temelini
olusturan su tespiti yapar: “Iscinin sattig1 sey kendi emek giiciidiir. Calismaya, yani is yapmaya veya
emegi harcanmaya baslar baslamaz, artik, emegi isciye ait olmaktan ¢ikmustir ve dolayisiyla da artik
onun tarafindan satilamaz” (2018: 515). Tam da bu nokta bizi yeniden zaman olgusuna vardirir.
Cilinkii kapitalist, “emek giiciiniin bir giinliik degeri i¢in 6deme yapar. Bunun kullanimi, diger herhangi
bir metanin, 6rnegin bir giin i¢in kiraladig1 bir atin kullanimi gibi, o giin i¢in kendisine ait olur” (Marx,
2018: 188). In Time’da zaman-iicretiyle ¢alisan bir is¢i, 6rnegin 8 saatlik bir isgiinii i¢erisinde ayni
zamanda bilegindeki 8 saatten de vazgegmektedir. Demek ki kaybedilen o zamanin yan sira kendisini
ertesi sabah igbast yaptirip mesai bitimine kadar yasamasini saglayacak zaman ve buna ilave olarak
giinliik emegin yeniden iiretimini saglayan gecim araglarim saglayacak bir ticret alabilmektedir. Bu da
bize bir diger unsurumuzu saglar: In Time’da is¢i sadece emek-giictiniin kullanim hakkini degil, kendi
zamaninin, yasamsal olarak onun bileginde kodlanmig olan yasam zamaninin kullanim hakkini da
isverene kiraya vermektedir. Yani In Time’da ¢alisma, artik sadece emek-giiciiniin degil zaman-
glictiniin kullanim hakkinin da gegici olarak kapitaliste devredildigi bir bigim almustir.

Marx’mn “ig¢inin sattigi sey, dogrudan dogruya emegi degil, kullanim hakkini gegici olarak
kapitaliste devrettigi kendi emek-giiciidiir” (2006:49) tespiti bu noktada 6nem kazanir. “Arti-deger
orani, diger biitiin kosullar aymi kalmak kaydiyla, isgiiciiniin emek-giiclinii yeniden iliretmek icin
gerekli kismiyla, kapitalist i¢in harcanan arfi-zaman ya da arti-emek arasindaki orana baghdir” (Marx,
2006: 54). Sermaye birikiminin ticretli emegin somiiriisii iizerinde yiikseldigini sdyleyen Marx’in
analizinin en 6nemli kismini arti-deger olusturur. Ancak Oncesinde onun sermaye ve para arasmdaki
farka dair analizine bakmak gerekir: “Para olarak para ile sermaye olarak para, birbirlerinden ilk
olarak, yalnizca farkli dolagim bigimleriyle ayirt edilir. Meta dolasiminin dolaysiz bigimi, M-P-M,
yani metanin paraya doniismesi ve paranin yeniden metaya doniismesi, satin almak i¢in satmaktir.
Ama, bu bicimin yaninda, spesifik olarak farkli bir ikinci bigimi, P-M-P bi¢imini buluruz; burada ilk
Oonce para metaya doniigiir ve sonra meta yeniden paraya doniisiir, yani satmak i¢in satmn alimnir.
Hareketiyle bu ikinci dolasim1 gergeklestiren para, sermayeye dontisiir, sermaye olur ve tanimi geregi
bile sermayedir” (Marx, 2018: 152). Sermaye bu biiylime siirecini iicretli emegin sdmiiriisii iizerinden
gereklestirir. Is¢i ve isveren arasmndaki iicret anlasmasmin perdeledigi sey budur: “Ucret sistemi
temelinde odenmemis emek bile 6denmis emek gibi goriinmektedir” (Marx, 2006: 55). In Time’da
iscilerin giinliik ¢alisma siiresi sonunda elde ettikleri zaman geliri sadece onlarin ertesi giin yeniden
isbast yapmalarin1 saglayacak bir tutar1 saglar. Dolayisiyla Marxist analiz agisindan onlara zaman
karsiligr 6deme yapan isverenlerin karlarimin baslangi¢ noktas: da is¢ilerin hak ettikleri ticretlerinin
O0denmeyen kismi olmaktadir. Bunun zaman oldugunu diisiindiigimiizde ve In Time’da iiretilen
metalarin degerinin tahvil edildigi yegane seyin zaman oldugunu buna ekledigimizde, bu bize bir
baska unsuru verir: In Time’da arti-deger, arti-zamandir.

Arti-deger siireciyle karin ve bu karin biriktirilmesiyle sermayenin biiylimesi, In Time’1n polis
giicti olan ‘Time-Keeper’larin (Zaman koruyucularin) isimlerini anlamlandirmamiza da yardimei olur.
Onceki bliimde 6zetledigimiz hikayede gordiigiimiiz gibi bu kollugun temel gorevi dolagimdaki
zamani takip etmek ve korumaktir. Polis merkezindeki dijtal haritalar, trafik navigasyon
uygulamalarina benzer bir sekilde anlik olarak tiim yurttaslarin konumlarini, bileklerindeki zaman
miktariyla birlikte gostermektedir. Zaman bdlgelerinin, kisilerin sahip olduklar1 zaman miktarlarina
gore ayrildig1 ve siifli yapinin zamana dayali miil sahipligiyle mekansal olarak da keskin bir sekilde
ayrildig1 bu diinyada, belirli bir biiyiikliigli asan zaman miktar1 eger ‘olmamasi1 gereken’ bir yerde ise
Time-keeperlar miidahale ederek s6z konusu zamana el koymakta ve onu ‘olmasi gereken’ zaman
bolgesine transfer etmektedirler. Ciinkii 6rnegin diisiik zaman bdlgesindeki bir is¢inin belirli bir
zamanda kazanabilecegi en yliksek zaman miktar1 bellidir: Bu, emek-giicli, filmimizdeki haliyle
zaman-giicliniin igverene kiraya verilmesi sonucu elde ettigi ticretten daha fazla olamaz. Time-
keeperlara gore bunu asan zaman mikatr1 hirsizlik sonucu elde edilmistir ve el koyulmalidir. Ancak
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ayn1 time-keeperlarin diisiik zaman bolgesinde haydutluk yaparak ig¢ilerden zaman ¢alan ve hatta tiim
zamanini ¢alarak Oliimiine yol acan bir ceteyle ugrasmadigini hatta ortiikk olarak bu hirsizliklarin
oniinii agtiklarin1 da gormekteyiz. Oyleyse bu bizi yeniden Marx’in sermaye olusum siireci tarifine
gotiiriir. Wallerstein’in da tarihsel kapitalizmin ayirt edici ozelligi olarak tarif ettigi bu siireg,
sermayenin 6zel bir yolla, baglica amacinin biiylimek oldugu bir yolla kullanima girmesidir. Ona gore
bu “sistemde, gecmis birikimler yalnizca daha fazla sermaye biriktirmek i¢in kullanildig1 Slglide
sermayedir” (2002: 12). In Time’da da zamanin, hirsizlik yoluyla elde edilip edilmediginin 6nemi
yoktur. Onemli olan onun verimli kullamlip kullanilmayacagidir, yani yoksullarin bileklerinde
haracanarak tiiketilmesi degil zenginlerin elinde yatirim araglariyla biiylimesidir. Boylelikle bir diger
unsurumuzu da elde etmis oluruz: Zamanin, serameye dolagim siireciyle birlikte katlanarak biiylimesi
ve kiigiik bir azmhgin elinde birikmesi, yani zaman-sermaye.

3. INTIME VE CAPITIMEISM

Kavramlar1 acgiklarken ve onlarin karsilik geldigi ‘sey’lerin detayli analizi yapilirken
kelimelerin tarihsel kullanimindan hareket etmek gerekliligini hatirlamak halihazirda isleyen
kapitalizm tiizerinden In Time filminde ortaya konulan distopyayr da (bir Onceki boliimde
detaylandirildigi gibi) temel isleyis yasalarinin ayni olmasidan hareketle bu tarihselligi barindiran bir
sistem olarak tarif etmemizi ve onu tanimlayacak bir terim tiretmeyi onermemizi olanakli kilabilir.
Kapitalizmde, kapitalin / sermayenin etimolojik kdkeninin latince capitalis sdzciligline kadar uzandigi
bilinmektedir. Sozciik, tarim ve hayvanciliga dayali ekonomik ve toplumsal yasamda bas / hayvan
sayist anlamina gelen caput sdzcligliinden tliremis ve kapitalizmin arfesinden baslamak iizere
sermayenin tanimlanmasinda da yine ayni perspektiften hareketle, yani bir zenginlik / sahip olunan
anamali tanimlamas1 amaciyla kullanilmaya baglanmigstir. Zaman birikimi ve bu birikimin yeniden ve
yeniden katlanarak biiyiimesi; ve yine belirli ellerde bir ‘yatirnm’ araci islevi gorerek yeniden
bliylimesi 06zelliginden hareketle In Time diinyasini tanmimlamak tizere ‘Capitimeism’ gibi bir
kavramsal &nermede bulunmayi deneyebiliriz (Ozdemir, 2012: 52). Kapitalizmden tek farkinin,
emekgiicii kullaniminin zaman tizerinden paraya cevrilmesi yerine dogrudan emekgiiciiniin zaman-
sermaye birikimine kanalize edilmesi olan bu sistemde zamamn bizatihi kendisi bir degisim ve birikim
araci ve dahasi bu birikimi saglamaya yonelik bir somiirii aract olmaktadir. Esas olarak ayni isleyis
yasalarina sahip olan capitimeism, kapitalizmin en temel ¢eligkisi olan emek-sermaye celiskisini en
keskin haliyle siirdiirmektedir. Kapitalizmde iicretli ¢alisma, emeginden baska piyasaya sunacagi
baska bir sey olmayan is¢inin yasamini siirdiirmesi i¢in hayati dnemdeyse ve igverene kullanim
hakkim verdigi emekgiicii karsiliginda aldig1 iicret, emegini yeniden iiretecek hayati ihitya¢larim
karsiliyorsa; iicret ve fiyatin zamana endekslendigi, sadece emegin yeniden iiretiminin degil ayni
zamanda onun sinirlarmi da belirleyen hayati ihtiyaglarin da zamanla 6l¢iilmesi tizerinde sekillenen bir
ekonomik-toplumsal sistemi tanimlamak i¢in kaginilmaz olarak ulasilacak yegane sonug su olacaktir:
Calismamak kelimenin ilk anlamiyla 6lmek demektir. Kapitalist {iretim iliskilerinin yarattigi
esitsizliklerin; bir yandan kapitalizm Oncesinden miras kalan geleneksel ve informel dayanisma
aglartyla diger yandan ve asil olarak hak miicadeleleri ve diger faktorlerle gelisen ve neo-liberal
dalgaya ragmen sinirh da olsa varligint koruyan sosyal devlet vb. uygulamalar araciligiyla; hem bir
Olclide azaltilmas1 hem de siirdiiriilebilir kilmasi reel-politigine karsin zamanin kendisinin degisim-
boliistim ve biriktirme araci oldugu capitimeism’de, bu sonug, kapitalizmde calismayanin aylaklikla
itham edilmesi ger¢egini boylelikle -caligmayana yasam hakkinin taninmadigi- bambaska bir diizleme
tasimstir. Issizlik hakkmi modern ¢alisma iliskileri araciligiyla dayatilan tahakkiime kars1 bir kurtulus
modeli olarak 6ne siiren ve kapitalizmde issizligin “insanin kendisine ya da komsusuna faydali olacak
seyleri yapma 6zgiirliigiinden ¢ok {iziicii bir aylaklik hali anlamma” geldigini soyleyen Illich’i (2010:
83) tamamen ¢aresiz birakacak bir sekilde, In Time’da issizlik hakki sadece ekonomi degil biyolojik
olarak da miimkiin degildir. Engels, Ingiltere’de Emek¢i Smmifin Durumu’nda iscilerin calisma
kosullarinin yan sira barinma kosullarina da dikkat ¢ekerek “Bu yiizden de erken yaslanirlar, erken
oliirler. Bu noktada 6liim istatistikleri tamiktir” (1997: 164) der. In Time’da hickimse yaglanmamakta
ama zenginler sonsuza dek yasarlarken isgiler geng 6lmektedir (Resim - 3). Oliimiine bir ¢aligma ve
birikim rejiminin 6liimsiizligii saglayan bir refah1 yaratmasi, bu ironik celigki; ¢ikarlartyla karsit iki
siifin olusturdugu bir iiretim iligkisinin sonucu olmaktadir. Biitiin bir deger iiretimi ise zamanin
yeniden iretilmesine dayanmaktadir.
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THE RICH
CAN LIVE FOREVER

THE POOR
DIE YOUNG

Resim - 3: “Zenginler sonsuza kadar yasar, yoksullar geng olir” (In Time, Fragman).

Yeniden iiretimin temel karakteristigi Capitimeism’e dair dort baslikta toplayabilecegimiz
Ozelliklerin bir araya gelmesiyle ortaya ¢ikmistir: Birincisi, miilksiiz ticretliler ve ¢alismak zorunda
olmayan miilk sahiplerinden olugan toplumdaki bu smifsal béliinme zaman yoksunlugu ve zaman
sahipleri arasinda gerceklesmektedir. Tipki Castel’in kapitalizmin ilk dénemini tanimladigi gibi “Bir
hiyerarsiden ziyade sermaye ve emek karsithgi, yani milkiyet temelli giivenlik ile Kkitlesel
korunmasizlik arasindaki karsitlik ekseninde boliinmiis bir diinya s6z konusudur” (2017: 297). Bu
bolinmiis evrende Zaman sahiplerinin servetlerinin kaynagi, zamandan yoksunlastirilmis kitlelerdir,
kaynak transferinin yoksuldan zengine gergeklestigi bu durum ikinci 6zelligi ortaya koyar: Somiiriiye
dayal1 bir sistem vardir. Uciincii olarak bu sistemde devlet bir zor aygit1 olarak vardir ve ama zaman
zenginlerini degil zamanin kendisini korumak {izere vardir. Burada 6nemli nokta sudur: ‘Zamanin
bosa harcanmasi’mi engellemek onu simflar {istii gostermeye yeterli degildir, zaman birikimini
korumak, varligin1 sadece bu birikime bor¢lu olan zenginleri korumaktir aslinda. Son olarak sistemin
tiim bu ozelliklere hayat veren temel mekanizmasi, esasinda her giin ve her giin kendiliginden yeniden
var olan bir ‘sey’in, zamanin kendisinin kit bir kaynak gibi algilanmasidir. Bu alginin temeli ise onun
piyasa siirecinin merkezinde yer almasidir. Ciinkii ana akim iktisat, biitiin bir ekonomi tarihinin kit
kaynaklarla sonsuz ihtiyaclar1 kagrilama bilimi olarak sunmakta ancak buna karsin filmdeki bir replik
araciligiyla ifade edilecek olursa: Oysa herkese yetecek kadar zaman vardir. Dolayisiyla Capitimeism,
esasen zamanin piyasaya siiriilmesinin sistemidir. Bu sistemin temel kavramlar1 ise biyolojik-zora
dayali galigma rejimi ve bunun unsurlari olarak zaman-giicii, arti-zaman ve zaman-sermayedir. Sistem,
bu unsurlar araciligtyla insanin hayatta kalma diirtiisiiniin somiiriisii lizerinden islerlik kazanmaktadir.
Kropotkin’in ifadesiyle “Birilerinin varsilliginin, birilerinin yoksulluguyla miimkiin oldugunu anlamak
icin uzun incelemeler yapmaya gerek yok. Yoksulun olmadigi yerde, onlar1 somiiren varsil da yok
demektir” (2007: 78).

4. SONUC

Olgiilebilir zamanin muhafaza edilebilir ve bdylelikle yeniden kullanilabilir hale geldigi bir
sistemin egemen oldugu gelecek portresi ¢izen bir bilimkurgu filmi olarak In Time filminde, zamanin
kazandig1 bu yeni 6zelliginin biitiin bir ekonomik-toplumsal sistemi sekillendiren temel bir isleve
biiriinmesi ve bir degisim ve biriktirme araci olarak paranin yerini almasi kapitalist sistemin temel
celiskileri {izerinden sunulmaktadir. Bir bilimkurgu filmi / Oykiisii olarak distopik bir gelecek
tahayyiilii sunmakta, bunu yaparken yazarin / yonetmenin, ‘bugilinkii’ diinyaya ickin 6gelerden olusan
hareket noktasindan gelecege dair Ongoriilerini barindirmaktadir. Bu g¢ergevede kapitalizme ickin
temel Ozelliklerin filmde ortaya konulan sistemin de temel 6zellikleri olduklar1 sdylenebilir. Zamanin
merkeze alinmasi ise hem kapitalizmle paralel iiretim iligkilerini ortaya koymakta ama ayni zamanda
ve bundan dolay1 da kapitalizmden daha keskin geligki ve esitsizlikleri barmdiran bir sisteme isaret
etmektedir.
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In Time’da, kapitalist bir isleyisi filmin hikayesinin arka planda resmedilen pek ¢ok olguda
gbzlemlemek miimkiindiir. Filmdeki ¢aligma rejimi, ticretli ¢aligmadir ve igveren merkezli bir zaman
disipliniyle islemektedir. Filmde ekonomik ve toplumsal yasam piyasalarla diizenlenmektedir. Mal ve
hizmet piyasalarinda enflasyon gibi olgulara, emek piyasalar1 agisindan issizlige isaret edilmektedir.
Bankalar aracilifiyla kredi sistemi, yoksullara yardim kuruluglari aracilifiyla sosyal yardimlagma
sistemi Ornekleri verilmektedir. Hak temelli bir sosyal politika mevcut olmadigi gibi yardim temelli
sosyal politikanin da kamu giivencesinden yoksun oldugu goriilmektedir. Tiim bunlar1 kapsayacak
sekilde de bir miilksiiz {icretliler ve miilk sahipleri dikotomisinin hakim oldugu ve sermaye birikiminin
s0z konusu iicretli emek lizerinden saglandig bir iiretim iligkileri betimlenmektedir. Film bu agidan bir
kapitalist distopya 6rnegi niteligi kazanmaktadir.

Diger yandan hem filme kapitalizmin bir tiir aynasi niteligini saglayan ama hem de bu islevi
distopik bir bigimde sunmasini saglayan unsur ise filmin zaman merkezli bir diinyay1 konu edinmesi;
kapitalizmin hemen tiim yasalari ve unsurlarinin sunuldugu bu evrende 6nemli bir metafor olarak
zamanin paramn yerini aldigi bir sistemi ortaya koymasidir. Kapitalizmin zaman aynasindaki bu
bozusturulmus yansimasini Capitimeism olarak nitelersek filmde yer alan ve tipik bir kapitalist
topluma Ozgili olan, yukarida siralanmig olgulara yapilan gondermelerin zaman merkezli sistemde
kazandiklar1 anlam da kapitalizmin esitsizliklerinin bir tir Nirvana’sim1 gostermesi bakimindan
onemlidir: Enflasyonun bizzat devlet eliyle desteklenmesiyle nomibal fiyat artiglarina mahkum edilen
iicretlilerin (zamanin gercek degerinin degismemesi olgusundan hareketle) zaman tiiketiminin
arttirtlmasinin  hedeflenmesi, (zaman) {icretler(in)de diizenli kesintilerin yapilmasi, bankalar
araciligiyla icretlilere verilen (zaman) krediler(in)in faizlerinde yapilan artiglar gibi uygulamalar,
Capitimeism’in emek-sermaye karsithgini, “Herkese yetecek zamanin oldugu bir diinyada” bu
zamanin bir azinlik elinde sonsuz yasam igin birikimini saglamak tizere keskinlestirdigini ve bunu da
otoriter bir rejimde gergeklestirdigini gostermektedir. Ayrica piyasanin yarattigi diger esitsizliklerin de
yine devlet eliyle farkli uygulamalarla despotik olarak desteklendigi de goriilmektedir. Yoksullarin
yasadig1 bolgelerle zenginlerin yasadiklari bolgelerinn ayrilmasinin salt piyasa adaletsizligiyle degil,
smirlari ¢izilmis ve gegislerin dogrudan zenginlige (belirli bir miktar zaman sahipligine) baglandig1 bir
tiir vize sistemiyle gergeklestigi goriilmektedir. Yine dolagimdaki paramin (zamanin) devlet tarafindan
izlendigi ve birikim rejimini sekteye ugratacak olasi ‘aksaklik’lara ise dogrudan polis giicli araciligiyla
miidahale edildigi de goriilmektedir.

Bu ¢ergevede In Time’da betimlenen sistemi kapitalizmden tamamen farkli kilmadan ve onun
bir tiir bigimsel versiyonu ama mevcut isleyis yasalarinin degismedigi ve mevcut esitsizlik ve somiirii
mekanizmalarini giiclendirmeye yarayan bu bicimsel versiyonunun temelini olusturan zaman sistemi
araciligryla tanimlamak miimkiin olabilir. Capitimeism dedigimiz bu sistem, zamanin emekgiicli ve
meta tiretiminde anlam kazandig1r kapitalizmde genel olarak biitlin metalarin donmus emek
zamanindan bagka bir sey olmadigi Marxist tespitinin bu kez zamanin bizzat kendisinin degisim ve
birikim araci oldugu bu bilimkurgusal evreni tanimlamamiza, soyut zamanin insanin yasamak i¢in
ihtiya¢c duydugu haliyle somutlandiginda zaman kavraminin kendisinin, piyasa siiregleriyle ele
alindiginda, emek-sermaye geliskisinin en keskin halini géstermesi agisindan iglevsel bir anlama sahip
oldugunu sdylememize olanak tanimaktadir.
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Wildlife tourism, a popular type of tourism, is based on the interaction between
tourists and wild animals which are in captivity or in their natural environment.
Hunting tourism consists of temporary travel and accommodation of hunters for
the purpose of hunting, resting and doing sports in a region or country other than
the places where they live permanently, and making contributions to the economy
of the visited country. People are seeking new sorts of tourism, such as historical
sightseeing and discovering new nations with hunting tourism. The growth of the
hunting tourism depends on not only the quantity of hunters, but also the type of
game and trophy structure. Hunting tourism holds a significant place and potential
in wildlife, and is regarded as a contributor to the economies of many countries,
including Turkey. Turkey encompasses a rich fauna as in other biodiversity
elements and, has various hunting tourism activities. In this paper, hunting tourism,
one of the alternative tourism types, has been examined as a conceptual evaluation
of tourism, the studies carried out on wildlife potential, wildlife development areas,
protected areas, hunting fees, hunting regions and provinces, hunting laws and
regulations in Turkey are investigated, and the latest updated data on the current
topic have been presented and compared in accordance with international
academic studies and their results.
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Anahtar sozciikler:  Yaban
hayati turizmi, Av turizmi, Av
tiirleri, Korunan alanlar,
Tiirkiye

Popiiler bir turizm tiirii olan yaban hayati turizmi, dogal veya dogal olmayan
ortamlarinda bulunan vahsi hayvanlar ile turistler arasindaki etkilegime
dayanmaktadir. Av turizmi, avcilarin kalici olarak yasadiklart yerler disinda bir
bolge veya iilkede avlanmak, dinlenmek ve spor yapmak amaciyla gegici olarak
seyahat etmelerini, konaklamalarini ve ziyaret edilen iilkenin ekonomisine katkilar
saglamasim kapsar. Insanlar av turizmi ile tarihi geziler ve yeni milletler kesfetmek
gibi yeni turizm tiirleri aramaktadirlar. Av turizminin biiyiimesi sadece avcilarm
sayisina degil ayn1 zamanda avin tiiriine ve yapisina da baglidir. Yaban hayati
icinde 6nemli bir yere ve potansiyele sahip olan av turizmi, Tiirkiye'de dahil birgok
iilkenin ekonomisine katki saglayan bir turizm unsuru olarak goriilmektedir.
Tiirkiye, diger biyolojik cesitlilik unsurlarinda oldugu gibi zengin bir faunaya
sahiptir ve ¢esitli av turizmi faaliyetlerine sahiptir. Bu galigmada, alternatif turizm
tiirlerinden biri olan av turizmi, turizmin kavramsal bir degerlendirmesi olarak
incelenmis, Tirkiye'de yaban hayati potansiyeli, yaban hayati gelistirme alanlari,
korunan alanlar, av {icretleri, av bolgeleri ve illeri, av kanun ve yonetmelikleri
konularinda yapilan ¢alismalar arastirilmig, giincel konuyla ilgili en son veriler
sunulmus ve uluslararasi akademik c¢aligmalar ve sonuglart dogrultusunda
karsilastirilmustir.
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1. INTRODUCTION

Tourism sector has gained enormous significance on a global scale in recent years following
by an intense evolutionary process (Martin-Delgado et al., 2020). It is also a growing economic force
increasing averagely of 3% per year, and it is generally perceived as being detached from the political,
cultural and social environment producing the ambition to be a tourist in the first place (Curtin and
Kragh, 2014). Tourism is a large industry keeping different varieties, and some types of tourism reach
saturation level leading serious changes in the tourist profile (Yilmaz, 2001). Thus, there might be a
transition from mass tourism to individual tourism. Due to the sensitivity of today's tourists to the
environment, products hosting attraction such as highland tourism, hunting tourism, wildlife, river
sports, agro-tourism, botanical tourism, trekking, camping-caravan tourism, mountain tourism, bicycle
tours, ornithological tourism, butterfly watching and highland tourism etc. are considered as the scope
of touristic product diversification (Buckley, 1994; Brandon, 1996; Yilmaz, 2001; Safak, 2006;
Fennell, 2015; Geng¢ and Seven, 2020). These varieties in tourism sector are supposed to make
contributions to both the development of the tourism and the tourism revenues of the countries.

Hunting tourism is a consequence of hunters’ interest in shooting different specimens
distributed irregularly all over the world, and this case led to a great number of national and
international travels (Martin-Delgado et al., 2020). Hunting tourism is an activity, which belongs to
hunting as a form of economic activity, and it is also a special form of tourism (Prentovi¢ et al., 2016).
It is characterized by certain characteristics, yet it is essential to have a certain amount of available
fund of one or more species of game for its success (Garaca et al., 2019). With hunting tourism,
people's tendency to return to nature has increased and it has been seen that people are looking for new
tourism types such as hunting tourism as well as coastal tourism, seeing historical places, discovering
new countries (Kozak and Bahge, 2009). Hunting has become a significant tourism type in the long
run, and it is getting more popular day by day.

There are various hunting tourism activities in Turkey, and all of these activities contribute to
the management of natural resources and Turkish economy considerably (Siiel et al., 2019). Hunting
tourism has an important role and potential in the contribution of wildlife to the country's economy,
and all kinds of expenditures and photo safaris made by tourists coming to the area with hunting
tourism also contribute to the economy significantly (Akkuzu et al., 2015). Considering multiple
investigations on the current topic, it is indicated that the impact of hunting and wildlife tourism on
economy, wildlife potential of Turkey, the spatial dispersion of species, hunting tourism statistics are
studied (Ege, 1996; Safak, 2006; Ukav, 2012; Alkan, 2014; Olcay et al., 2019; Yayla et al., 2020;
Ozer, 2020; Sar1 and Arpacik, 2020). Conducting investigations on a general literature review of
various studies revealed that wildlife tourism or hunting tourism is not much studied in many areas of
tourism, and also the number of the studies dealing with these two topics at the same time are very
limited. Most of the researchers or people in charge of these kinds of tourism are not aware of the
proper requirements such as the potential, areas, fees, provinces, laws and regulations etc.; hence,
some certain knowledge about general scope should be stressed. Furthermore, in order to reach
statistics on hunting and wildlife in Turkey, a current study on the subject is required.

Therefore, the main purpose of this study is to evaluate conceptually hunting tourism, wildlife
tourism, hunting tourism legislation, hunting tourism in Turkey and wildlife-based tourism potential of
Turkey. The following objectives are defined;

to investigate hunting tourism on wildlife potential,
to describe wildlife development areas,

to pinpoint protected areas,

to seek hunting fees,

to claim hunting regions and provinces,

to regard hunting laws and regulations.
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The current study is a conceptual review and interpretation of studies conducted about hunting
and wildlife tourism in Turkey; therefore, the recent data of many international studies from various
conference proceedings, articles, theses, books, and book chapters published in the multiple databases
holding substantial impact factors have been employed as data collection. The related studies were
classified and analyzed as a list in order to indicate the significant aspects on the obtained data. This
study is also a descripte analysis, and thus scanning key aspects in thoses studies are crucial to posit
the data of the study.

2. CONCEPTUAL FRAMEWORK
2.1 Wildlife Tourism

The term “wildlife” has a rather deep meaning that includes wild animals and the environment
in which they live. However, it is generally used in relation to terrestrial and aquatic vertebrate
animals in Turkey (Akkuzu et al., 2015). Defined as an eco- and animal friendly tourism, wildlife
tourism generally shows and watches animals in their natural habitat (Korir et al., 2013). Wildlife
tourism consists of various experiences including hunting tourism, fishing tourism, wildlife-watching
tourism, and captive-wildlife tourism (Higginbottom, 2014). Wildlife tourism is based on the
interaction held between tourists and wild animals in captivity or their natural habitat, and it can have
contributions to the environmental and socioeconomic benefits, which include providing jobs for local
people, developing a conservation ethic, affecting onsite visitor behaviour, and satisfying tourists
(Bertella, 2018). As a very popular form of tourism, wildlife tourism has become a significant
component of tourism industry.

Wildlife tourism is generally animal friendly tourism form, and the opportunity to see animals
which might even have a positive impact on the improvement of visitors’ mental state (Kurleto, 2014).
Wildlife tourism experiences not only have considerable influences on tourists’ learning and
behaviour, but also make great contributions to tourists’ satisfaction with the experiences (Ballantyne
et al.,, 2012). It is supposed to provide both conservation and the protection of potential contact
between observers and wild animals (Schanzel and Mclntosh, 2000). Most of the wildlife tourists are
much more careful than other tourists in regards to participating in activities likely to have a disturbing
effect on animals as they have an interest in and a concern for wildlife (Green and Higginbottom,
2000). However, there can be some negative impacts of wildlife tourism, such as disturbing animals in
their natural habitats, scaring away animals and distrupting their feeding and nesting sitesdue to a
rapid increase in resort and hotel construction (Korir et al.,, 2013). Besides, it is extensively
acknowledged that wildlife tourism may have some negative impacts on biodiversity (Curtin and
Kragh, 2014). Though the tourists attending to the wildlife tourism are generally very sensitive about
the nature and animals, some detrimental effects of the wildlife tourism may occur.

Wildlife tourism is a very important component of the tourism industry of a great number of
countries, including some of South American countries (especially in Ecuador-Galapagos), Africa
(particularly Kenya, Tanzania, South Africa and Botswana), Bangladesh, Australia, Indonesia, India,
Malaysia, Canada and many other countries (Kurleto, 2014). It is a multi-million-dollar industry
including safaris and customized tour packages (Korir et al., 2013). Today, wildlife resources provide
important contributions to the economies of countries in different ways such as hunting, nature
tourism, and wild animal products (Wollscheid and Czudek, 2010). On the other hand, overloading
wildlife resources, especially in underdeveloped or developing countries, seriously threatens the future
of these resources (Akkuzu et al., 2015). Therefore, the planning of wildlife tourism in a country
should be made very carefully not to endanger the wildlife resources.

2.2 Hunting Tourism

Since the existence of humanity, hunting has changed continuously, and it has altered into an
activity for sports and entertainment in the course of time despite of the fact that it was a necessity for
survival (Ozer, 2015). Hunting is generally regarded as a serious leisure or sport in western societies,
and it is expanding tourist markets internationally (Tickle and Von Essen, 2020). Hunting, which
means the act of capturing animals living freely in nature, alive or dead, has attracted the attention of
human beings in almost every period (Safak, 2006). It is a phenomenon which started with the
existence of humanity, has undergone some changes and continues its existence today. It has turned
into a recreational tourism activity for pleasure, while it was a necessity for people to survive in the
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early ages (Unur, 2000). Furthermore, it is known that hunting tourism is a kind of tourism, where an
individual travel outside his/her municipality of residence with the aim of hunting, and this travel can
be either domestic or international (Keskinarkaus and Matilainen 2009). Hunting tourism also includes
the trip and layover of hunters to rest and do sports.

The history of hunting tourism is divided into three stages (Martin-Delgado et al., 2020). The
first stage was in the 19th century, which included the first international travels in Africa and Asia
with the purpose of hunting (Bauer and Herr, 2004); the second stage was in the 20th century, and in
this stage the recreational nature of hunting became general, and hunting destinations became
consolidated in this century, and a large number of companies providing hunting tourism services
were founded (Martin-Delgado et al., 2020). In the third stage that took place in the 21st century, the
hunting tourism has become a more established sector worldwide (IUCN SSC, 2012). It has developed
significantly in the course of time and become one of the fastest growing forms of tourism (Damm,
2008). Hunting tourism has gained importance in time, and it has become an essential element of
tourism industry.

Hunting tourism is a kind of tourism that consists of temporary travel and accommodation of
hunters for the purpose of hunting, resting and doing sports in a region or country other than where
they live permanently, and which makes significant contributions to the economy of the visited
country and region (Unur, 2000). Hunting tourism industry needs labour force intensively, thus
operators are supposed to have comprehensive knowledge of local environment, which necessitates
using local hunting guides and staff in the improvement and distribution of the products (Matilainen
and Keskinarkaus, 2010). In the ancient times, most of the hunters had higher purchasing power, and
they were ambitious to relish the intact nature, watch and hunt animals, and enjoy experiencing
gastronomic specialties that were prepared of the game (Milojica et al., 2014). Hunters are divided in
three groups, and these groups are including hunters, who hunt for meat, who shoot to count carcasses,
and who aim specific body parts either for legal or illegal trade, or as trophies, and these three groups
might include legal commercial shooters, illegal poachers, local residents, or recreational shooters
(Buckley and Mossaz, 2015). Though hunters are generally viewed as stewards of nature and
conservationists, it is claimed that hunters illustrate the paradox of being considered as “animal
lovers” while also killing animals for excitement and sport (Tickle and Von Essen, 2020). The main
difference between a hunter and a hunting tourist is that when the hunter needs to pay for the hunting
experience, in the form of services with an outfitter, they become a tourist (Tickle and Von Essen,
2020). Also, the hunting tourist is a traveller who is pushed by a defined special interest that makes
contributions to their choice of destination for travelling (Komppula and Suni, 2013). Having powerful
ecological awareness, hunter-tourists are lover of nature, wilderness and sports, and as they have a
higher purchasing power, they are eager to allocate considerable funds for satisfying their own needs
(Milojica et al., 2014). It is seen that the tourists attending to the hunting tourism have been wealthy,
as hunting tourism requires high purchasing power.

2.3 Hunting Tourism Legislation

In Turkey, the need to make a serious regulation in hunting occurred for the first time in 1937,
and for this purpose, the "Land Hunting Law" numbered 3167 was enacted. Hunting tourism started in
Turkey in 1950, and until the 1970s, foreigners who came to our country hunted by their own means
(Unur, 2000). Foreign and domestic hunters started hunting tourism in the 1950’s without paying any
fees for hunting, and foreign hunters went on hunting game in Turkey without any legal rules until
1975 (Yayla et al., 2020). Turkey became a member of the International Council for Game and
Wildlife Conservation, in 1967. Hunting Tourism Regulation was issued in 1973 to organize the
activities held by hunting travel agencies in Turkey, and numerous adjustments were made for hunting
tourism (Demir et al. 2012).

Hunting tourism activities are organized by travel agencies, and these agencies have to obtain
a Hunting Tourism Permit from the Ministry of Forestry in order to organize hunting tours and hunting
parties for foreign tourist hunters (Official Gazette, 1973). Local hunters must apply for a hunting
tourism permit with the Hunting Tourism Permit Application Form, which includes the request
(Official Gazette, 2018). Foreign hunters can hunt game and wild animal species in the hunting
grounds within the scope of hunting tourism through a travel agency or / by obtaining a Special
Hunting Permit for Foreign Hunters, regardless of the travel agency (Official Gazette, 2018).
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Taking the European Union countries into consideration, it is pinpointed that there are some
differences in terms of legislation on hunting. Although some of the European countries follow a
shared common approach in the hunting tourism economy management, they have their own specific
conditions, traditions, the number and species diversity of game animals (Myronenko, 2015). Thus,
arrangement and modification of game and hunting management regulations might take some time in
the Europe. The European Union’s legal hunting framework is quite complicated because there are
some legal directives [Firearms Directive (1991), Wild Game Meat Directive (1992), Bird Directive
(1979), and Habitat Directive (1992)], which are the outcomes of international agreements, and their
regulations and decisions influencing the internal law of each of the EU countries (Myronenko, 2015).
There is no common hunting legislation applicable to all European countries, but there are a certain
number of legal directives that are compatible with international agreements.

2.4 Wildlife-Based Tourism Potential of Turkey

In order to protect and develop the potential of hunting and wildlife, and to create a rational
form of resource management, a meeting called "A Training Workshop on New Approach in Hunting
and Wildlife Management" was held in Izmir between 23-25 March 1999 with the participation of the
Ministry of Forestry, academicians, non-governmental organizations, and professional organizations
(Alkan, 2014). The second Workshop was held in Ankara on October 27-28, 1999, and on February 5-
6, 2000 the third Workshop was followed by Istanbul University at the Faculty of Forestry. The
subject of these workshops was the draft of a new Land Hunting Law (Geray and Igircik, 2002).

Table 1. Wildlife Development Areas in Turkey (DKMP (2022)

Province Area Name Target Species
Adana Akyatan Lake, Pozant1 Karanfildag, Seyhan Dam Lake, Tuzla Lake, Water Birds, Wild Goat
Hangerderesi
Afyon Sandikli Akdag, -Dinar Karakuyu Lake Water Birds, Red Deer
Ankara Beypazar1 Kapakli, Kara Akbaba, Nallthan Davutoglan, Nallthan Red Deer, Black Vulture
Emremsultan, Nallithan Sagak Water Birds, Wild Sheep
Antalya  |Akseki Ibracdh Uziimdere, Alanya Dimgayi, Cevizli Gidengelmez Mountain, Wild Goat, Red Deer
Diizlercami, Giindogmus, Kas Kibris Brook, Sarikaya, Sivridag
Ardahan Posof Mountain Rooster
Artvin Yusufeli Coruh Valley Wild Goat
Balikesir Akdag Red Deer
Bartin-Ulus Soki Red Deer, Roe
Bingol Seytandaglari Hook Horned Mountain Goat,
Wild Goat
Bitlis - Siiphandagi Hook Horned Mountain Goat,
Adilcevaz Wild Goat
Bolu GoOyniik Kapiormani, Yedigoller, Abant Red Deer, Roe
Burdur Burdur Lake, Karatag Lake Water Birds
Bursa Karacabey Karadagi — Ovakorusu Pheasant
Corum Kargi Kosdag Roe
Denizli Cardak Beylerli Lake, Civril Akdag Red deer, Water Birds
Diizce Golyaka Efteni Lake Water Birds
Erzurum Cat, Ispir Vercenik Mountain, Oltu Hook Horned Mountain Goat,
Wild Goat
Eskisehir Mihaliggik Catacik, Sivrihisar Balikdami Red deer, Water Birds
Gaziantep Tahtakoprii Baraj Lake Water Birds
Gilimiishane Siran Kuluca Wild Goat
Hatay Altindzii, Mountain Gazelle Area, Iskenderun-Arsuz Striped Hyena, Mountain Gazelle,
Wild Goat, Roe
Istanbul Catalca Cilingoz, Sartyer Feneryolu Red Deer, Roe
Izmir Bayindir-Ovacik, Selguk Gebekirse Lake, Homa Dalyani Roe, Water Birds
Karabiik Sirgali Canyon, Yenice Roe, Red Deer
Kars Kuyucuk Lake, Sarikamig Kagizman Water Birds, Wild Goat
Kastamonu Azdavay Kartdagi, llgazdagi, Taskoprii Elekdag, Tosya Gavurdagi Red Deer
Kayseri Yahyali Aladaglar Wild Goat
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Kocaeli Kandira Seyrek Roe

Konya Bozdag Wild Sheep

Kiitahya Merkez Altintag, Tavsanh Catak, Tiirkmenbaba Bustard, Red Deer

Mersin Mut Kestel Mountain, Tarsus Kadincik Valley, Cehennem Deresi, Hisardag Wild Goat

ve Gedikdagi, Tarsus-Hopur Topasir

Mugla Koycegiz, Yilanli Cakmak, Bordiibet Caracal, Wolf, Brown Bear, Otter

Nigde Camardi Demirkazik Wild Goat

Osmaniye Zorkun Valley Roe

Rize Camlihemsin Kagkar Hook Horned Mountain Goat

Sakarya Kaynarca-Acarlar Lake Water Birds

Samsun Bafra Kizilirmak Delta, Terme Golardi Simenlik Lake Water Birds, Pheasant

Sinop Bozburun Roe

Sanliurfa Birecik Firat, Birecik Steppes, Merkez Kizilkuyu Bald Ibis, Striped Hyena, Desert
Varan, Euphrates Tortoise, Gazelle

Tokat Kaz Lake Water Birds

Zonguldak Yesiloz Red Deer, Roe

Table 1 shows that Wildlife Development Areas are under the protection of the General
Directorate of Nature Conservation and National Parks, and there are a total of 85 Wildlife
Development Areas in 41 different provinces of Turkey (DKMP, 2022). Different species of animals
such as red deer, black vulture, water birds, wild sheep, bald ibis, striped hyena, desert varan,
Euphrates tortoise, gazelle, roe, pheasant, hook horned mountain goat, mountain rooster, bustard,
caracal, wolf, brown bear, otter are bred at these wildlife development areas.

The protection of natural areas is universal in nature, and has a long history (Martin-Delgado
et al., 2020). Protected areas are another source of income other than hunting tourism within the scope
of wildlife-oriented tourism activities in Turkey, and are referred to by names such as national park,
natural monument, and special environmental protection zone. While the ratio of them to the country's
area was 2.96% in 1990, the total size of these areas, which was 4.224 as of 2019, reached to
6.777.346 hectares, and the ratio of this area to the country's area is 8.69 % (WWF, 2020).

There are 1661 protected areas in Turkey. Furthermore, Turkey has 336 Gene Conservation
Forests, 318 Seed Stands, 250 Nature Parks, 207 Seed Gardens, 134 City (Urban) Forests, 115 Natural
Monuments, 85 Wildlife Development Sites, 59 Wetlands of National Importance, 54 Protection
Forests, 45 National Parks, 31 Nature Reserve Areas, 14 Ramsar Sites, and 13 Wetlands of Local
Importance (Figure 1; DKMP, 2021b). While the number of protected area visitors was approximately
25 million in one year in 2017, this figure increased to 35 million 360 thousand 393 people in 2018
(DKMP, 2021c). As a result of the improvement and development works carried out, the number of
visitors to the protected areas has enhanced each year, constituting 51.8 million in 2019 and 32.8
million as of the end of December 2020 (Ministry of Agriculture and Forestry Activity Report, 2020).
There was an influx of visitors to the areas protected by the Directorate of Nature Conservation and
National Parks in 2021. With the investments made in protected areas, the number of visitors reached
51 million 756 thousand 443 people in 2021 (DKMP, 2021c). It is seen that the protected areas have
attracted a great number of visitors recently.
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Figure 1. Protected Areas in Turkey (DKMP, 2021b)
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Turkey has a great biological diversity in terms of fauna and flora elements with its diverse
ecosystem and habitat types. In addition, it is among the countries that attract attention with its
endemic species. Biodiversity is one of the important assets of tourism with the species and
ecosystems it covers (Seven, 2020). Turkey has a considerable potential in terms of hunting and
wildlife resources, both in terms of species diversity and the amount it can host in its habitat.
However, this potential has been compromised by the destruction or mismanagement of wild
ecosystems and habitats (Safak, 2006). Handling the current literature, it is found that the problems
encountered in hunting and wildlife tourism and the solution proposals for these problems are widely
highlighted. Olcay et al. (2019) conducted a research on determining the reasons for tourists to prefer
hunting tourism, and they stated that the participants in the study mostly wished hunting tourism for a
healthy life and relaxation, and that is why the controls regarding the development of hunting tourism
should be tightened and conscious hunting should be developed. Ukav (2012) carried out another
research to reveal the structure of Adiyaman hunting tourism, and as a result of the research, he
suggested that the entailed significance should be given to wildlife hunting in Turkey in order to
prevent illegal hunting. Safak (2006) covered hunting and wildlife management in the Aegean Region
, and explained the hunter profile of the Aegean Region ,the priority problems in hunting and wildlife
management, and developed solutions for these problems.

The contribution of wildlife resources to the country's economy and the success to be achieved
in this field are closely related to the management of these resources in line with the principle of
sustainability (Akkuzu et al., 2015). According to Baskaya (2010), the number of native wild animals
that can be hunted in a country is one of the important ways to measure the success in wildlife
management. Although, Turkey is home to many species hunted in Europe, it can’t hunt as much as
many European countries (Akkuzu et al., 2015). For example: Germany can catch 1,200,000 roe deer
(Capreolus capreolus) annually, while Turkey, which has a significant potential for this species, can
hunt deer, which can be expressed in very low numbers compared to this number (Baskaya, 2010).
Though Turkey has rich wildlife resources, the hunting tourism statistics of the country fall behind the
resources.
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2.5 Hunting Tourism in Turkey

Turkey is a country with different geographical and climatic characteristics, and it has a
suitable environment for a large number of game and wild animals to live and shelter (Unur, 2000).
Since it has geographical regions with different climatic characteristics, the vegetation cover is richer
than other Middle Eastern countries, and the fact that there are 9,000 species of plants gathered under
850 genera is another important factor; therefore, many animal species with different climate and
nutritional needs can find suitable habitats for themselves (Ozer, 2020). A total of 1279 vertebrate
species are recognized in Turkey, including 160 mammals, 466 birds, 120 reptiles, 22 frogs, 127
freshwater fish, and 384 marine fish (Demirsoy, 1982). Hunting tourism officially began in Turkey in
1977 with wild boar hunting via setting a fee for foreign tourist hunters (Yayla et al., 2020). Later,
wild goats, which were protected and reproduced within the borders of Antalya Termessos National
Park, were offered to hunting tourism in 1981, and the bear and wild goat resources in Artvin and
Yusufeli hunting grounds were opened to hunting tourism in 1984 (Korkmaz, 2021). As of the 1995-
1996 hunting season, some of the income from hunting tourism has been transferred to Village Legal
Entities (Alkan, 2014). Althoug Turkey has had a great number of animal species, hunting tourism
officially started only in the late 1970s.

Though the history of hunting in Turkey dates back to hundreds of years ago, and hunting has
been a significant source of nourishment and entertainment for Turks, hunting tourism is a fairly new
topic (Baskaya et al., 2012). Hunting tourism has been discussed from different perspectives in the
following studies. Ege (1996) emphasized that Turkey has a suitable geographical location for a large
number of game and wild animals to live and shelter, but despite its rich flora and fauna, Turkey has
not been able to benefit from this potential sufficiently. Alkan (2014) examined the hunting tourism
potentials of Antalya province and its effects on hunting tourism in terms of wildlife, and revealed that
10 mammal species were detected with a camera trap. Yayla et al. (2020) tried to identify the spatial
dispersion of species allowed to be hunted, and also aimed to assess hunting tourism with regards to
the geographical distribution of the animal species. Besides, Sar1 and Arpacik (2020) looked into
Turkey's hunting tourism statistics between 2000-2018, the number of protected area visitors, and
interviews with domestic and foreign tourists visiting some protected areas in the Eastern Black Sea
Region between 2016-2018. Ozer (2020) pointed out that hunting tourism would enhance tourism
incomes in addition to the income obtained from mass tourism. He also stated that hunting tourism has
the effect of spreading the tourism concentrated on the coastline to the inner regions, so the tourism
sector can be revived in the inner regions as well, and it can contribute to the elimination of
interregional inequality in income distribution.

All applications to be made within the scope of hunting tourism in Turkey are determined by
the Central Hunting Commission to include each hunting year from 1 April to the end of 31 March of
the following year (Olcay et al., 2019). The types of animals that are allowed to be hunted within the
scope of international and national hunting tourism in our country are as follows.

Species Allowed to Hunt in the Scope of International (Private) Hunting Tourism in 2021-
2022 Hunting Season (DKMP, 2021a).

. Wild goat

. Faulty horned wild goat

. Hybrid wild Goat

. Hook horned mountain goat
. Anatolian Mouflon

. Red deer

. Gazelle

. Roe deer

OO0 WDN -
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Table 2. Hunting fees and numbers of animals allowed to hunt (2021-2022) (Official Gazette, 2021)

Name of the  |Agency| Local | Total | Distribution rate by animal | Hunting Permit| Hunting Fee
animal species species Fee

Anatolian 174 59 233 42.92 5501 6600-97200 b
Chamois (wild goat)
Faulty Horned Wild | 11 15 26 4.79 220 b 4400 b
Goat
Hybrid Wild Goat 7 2 9 1.67 5501 9000 b
Hook Horned 18 4 22 4.09 550 b 9300-47500 B
Mountain Goat
Anatolian Mouflon 8 - 8 1.48 1400 150600-
(wild sheep) 157700 b
Red Deer 44 23 67 12.39 5501 9300-37700 b
Gazelle 3 - 3 0.56 550 % 23500 b
Roe Deer 99 75 174 32.10 330 b 1400 b
Total 364 178 542 100.00

Table 2 indicates that during the hunting season in the 2021-2022, there have been 8 different
species including a total of 542 animals allowed to be hunted (Official Gazette, 2021). The number of
each species varies based on the quota determined by the ministry and the species population growth
each year. Wild Goat (233) is the most allowed species to be hunted, and it is followed by the Roe
Deer (174) and Red Deer (67). On the other hand, only a small number of Hybrid wild goats (9),
Anatolian Mouflons (8) and Gazelles (3) are allowed to be hunted. Hunting permit fees vary between
2201-1.400b. The lowest hunting fee is 1.400b (Roe Deer) while the highest hunting fee is 157.700%
(Anatolian Mouflon).

Table 3. Hunting Regions and Provinces in Turkey (Official Gazette, 2021)

Hunting Region Provinces Within the Hunting Region
Eastern Mediterranean Adana, Osmaniye, Mersin, Kahramanmaras, Gaziantep, Kilis, Hatay
Western Mediterranean Antalya, Isparta, Burdur, Denizli
Aegean [zmir, Manisa, Aydin, Usak, Mugla, Balikesir, Canakkale
South East Anatolia Sanlwrfa, Adiyaman, Diyarbakir, Batman, Mardin, Elazig, Malatya, Bitlis, Siirt, Sirnak,
Hakkari
Marmara Istanbul, Kocaeli, Bursa, Bilecik, Yalova, Edime, Kirklareli, Tekirdag
Western Black Sea Bolu, Diizce, Sinop, Sakarya, Kastamonu, Zonguldak. Barim. Karabiik
Eastern Black Sea Trabzon, Rize, Giimiishane, Bayburt, Artvin, Samsun, Ordu, Giresun, Amasya, Tokat
Central Anatolia Ankara, Cankir1, Kirgehir, Kirikkale, Konya, Aksaray, Karaman, Sivas, Yozgat, Corum,
Eskisehir, Kiitahya, Afyonkarahisar, Kayseri, Nigde, Nevsehir
Eastern Anatolia Erzurum, Erzincan, Agri, Kars, Igdir, Ardahan, Tunceli, Van, Bingél, Mus

In the 2021-2022 hunting season, it is defined that there are 9 hunting regions and 81
Provinces: there are 7 provinces in Eastern Mediterranean Region; 4 provinces in Western
Mediterranean Region; 7 provinces in Aegean Region; 11 provinces in South East Anatolia Region; 8
provinces in Marmara Region; 8 provinces in Western Black Sea Region; 10 provinces in Eastern
Black Sea Region; 16 provinces in Central Anatolia Region and 10 provinces in Eastern Anatolia
Region (Table 3, Official Gazette, 2021). Table 3 also shows that generally hunting tourism is located
in the inner parts of Turkey where tourism activities are low.
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3. CONCLUSION

A great number of improvement and development works carried out in the protected areas in
Turkey, as a result, the number of these areas has increased year by year and has reached 1661, a huge
number. Furthermore, the number of the visitors to the protected areas also has increased as a result of
these improvement and development works. The number of protected area visitors was approximately
25 million in 2017, while this figure increased to 35 million 360 thousand 393 people in 2018. 51.8
million people visited the protected areas in 2019; however, with the effect of the pandemic period,
this number decreased to 32 million people in these areas in 2021. Increasing both the number of
protected areas and the visitors to these areas is very crucial in terms of boosting Turkey's tourism
income, which is prominent in making contributions to the economy of the country. Hence, with the
cooperation of tourism sector stakeholders and the ministry of agriculture and forestry, extensive
studies should be implemented with the purpose of augmenting the protected areas and increase the
number of these areas.

In recent years, Germany, Austria, Denmark, Czechoslovakia in Eastern European countries,
Romania; Yugoslavia, Poland, Bulgaria, the Soviet Union, and Spain in Western Europe, as well as
many African countries, obtain foreign currency to a considerable extent through hunting tourism
(Geray and Akesen, 2001). Herewith, it can be claimed that hunting tourism is significant in making
contributions to the economy of many countries as well as Turkey. Hunting tourism revenues in our
country can be increased to 20 billion TL in about 10-15 years with the necessary studies, and
significant amounts of income may be added to this amount by organizing interesting promotions from
other wildlife-oriented tourism activities and organizations that satisfy nature tourists (Sar1 and
Arpacik, 2020). Developing hunting tourism sector is not only based on the number, but also on the
type of hunting game and on the trophy structure (Garaca et al., 2019). Therefore, in order to increase
hunting tourism incomes, different organizations or activities hoped to attract tourists should be
provided in hunting tourism facilities.

In addition, Turkey ’s hunting and wildlife resource potential is diverse both in terms of
species richness and the number of people it can accommodate in its ecosystem. Turkey also holds a
miscellaneous range of geographical and climatic qualities, ensuring a perfect habitat for a huge
variety of game and wild species. Besides,it has a favorable geographic location for a great number of
game and wild animals to live and breed, yet despite its diverse flora and fauna, Turkey has not been
able to fully use its potential (Ege, 1996). Hunting tourism will increase tourism revenues in addition
to the income from mass tourism. It is thought that hunting tourism has the effect of spreading the
tourism concentrated on the coastline to the inner regions Thus, the tourism sector can also be revived
in the inner regions and will contribute to the elimination of the inequality between regions in the
income distribution (Ozer, 2020).

The protection of natural areas is universal, and areas such as national parks, natural
monuments, and special environmental protection zones protected within the scope of tourism
activities for wildlife in Turkey have increased significantly from past to present. There are a total of
85 Wildlife Development Areas in 41 different provinces of Turkey. Different species of animals are
bred at these wildlife development areas. However, only 8 mammal species including a total of 542
animals are allowed to be hunted as part of hunting tourism in 2021-2022 hunting season. The humber
of the Wildlife Development Areas, the species of animals bred in these areas and the animals allowed
to be hunted should be increased gradually in order to enhance the ratio of hunting tourism revenues to
tourism earnings.

The worth of wildlife resources to the economy of a country and its success aimed to be
achieved in this field are inextricably linked to their management in accordance with the idea of
sustainability. In nutshell, the natural habitats of wild animals should be protected, and the negative
effects of excessive-unconsciously illegal hunting on the living population should be increased by
increasing the negative effects. These resources are the best protection in order to maintain the
ecological balance and ensure their sustainability in wildlife areas with hunting tourism potential. It is
necessary to raise awareness of local people about the conservation of species. In addition, cooperation
should be made with relevant non-governmental organizations in protection and supervision for its
sustainable management.
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House

One of the elements constituting the civilization mortar of societies is oral culture.
The societies having high oral culture accumulation also hold linguistic richness.
Cultural treasures transferred from generation to generation with oral culture are in
danger of extinction today. These elements, which are almost like the memories of
societies, will disappear spontaneously unless they are adopted and protected. In this
context, we will investigate the dengbej tradition, which continues its existence in
the Eastern and South-eastern Anatolia regions regarded as the forefront of the
regions where the oral culture is strongest with a significant role among the cultural
heritages of Anatolia. The art of dengbej contributing to the creation of the most
ancient products of traditional Kurdish music continues to exist in Diyarbakir as well
as in many cities of Eastern and South-eastern Anatolia. Dengbejs, who are story-
tellers, are trying to live and keep this art alive with their endless breath. In this study,
the themes of Denbejisim art such as such as migration, separation, love and war are
discussed; how it emerged historically; its linguistic and musical features were
examined, and a general evaluation was conducted.
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Evi

Toplumlarin medeniyet harcini olusturan dgelerden biri de sozli kiiltiirdiir. S6zli
kiiltiir birikimi ¢ok olan toplumlarin dilsel zenginlikleri de o derece fazladir. Sozli
kiiltiir ile kusaktan kusaga aktarilan kiiltiir hazineleri gliniimiizde yok olma tehlikesi
ile kars1 karstyadir. Toplumlarin adeta bellegi niteliginde olan bu 6geler, sahip
¢ikilmadigi ve korunmadigr siirece kendiliginden yok olup gidecektir. Bu kapsamda,
sozlii kiiltliriin en giiclii oldugu bolgelerin basinda gelen Dogu ve Giineydogu
Anadolu bolgelerinde varligini siirdiiren ve Anadolu’nun kiiltiirel miraslar1 arasinda
onemli bir yer edinen dengbejlik gelenegini inceleyecegiz. Geleneksel Kiirt
miiziginin en kadim iiriinlerinin yaratilmasina katki sunan dengbejlik sanati, Dogu
ve Glineydogu Anadolu’nun bir¢ok kentinde oldugu gibi Diyarbakir’da da varligini
stirdiirmektedir. Bir hikdye anlaticis1 olan dengbejler, o bitmek bilmeyen
nefesleriyle bu sanat1 yagama ve yasatma gayretindedirler. Gog, ayrilik, agk ve savas
gibi temalarin islendigi dengbejlik sanatini ele aldigimiz bu ¢aligmada, dengbejligin
tarihsel olarak nasil ortaya ¢iktigi, dilsel ve miizikal agidan 6zellikleri irdelenmis ve
genel bir degerlendirme yapilmistir.
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1. GIRIS

Gelenekler, insanlarin yasadiklari cografyada tarihsel bir evinimle sekillenerek ortaya ¢ikan ve
toplumlarin birlikteligini olusturan kiiltiirel degerler biitiiniidiir. XII. yiizyilin Ortagag Avrupa’sinda bir
siir tiirii olarak ortaya ¢ikan ve giiniimiizde de yasatilmaya calisilan trubadur (Balci, 2019: 105) gelenegi
gibi klasik yazili donem dncesi sozlii edebiyatin ilk rnekleri arasinda sayilabilecek dengbejlik gelenegi
de Kiirtlerin kiiltiirel degerlerinden biridir. Askin, bagkaldirinin, sevincin ve acinin miizikal bir anlatimla
islendigi bu gelenek kusaktan kusaga aktarilmaya devam etmektedir. Biz de bu calismamizda;
dengbejligin ve dengbejin tanimini, tarihini, miizikal a¢idan nasil gériildiigiing, sozli kiiltiirdeki yerini,
dilsel 6zelliklerini inceledikten sonra dengbejligin yasatilmaya ¢alisildigi Diyarbakir Dengbej Evi’ni ve
bazi dengbejleri tanitarak bu gelenegin daha iyi anlasilmasina ve siirdiriilmesine katki sunmaya
calisacagiz.

2. AMAC

Literatiirde yapmis oldugumuz incelemeler ve taramalar neticesinde dengbejlik gelenegi
ile alakali ¢ok fazla ¢alismanin olmadigi goriilmiistiir. S6z1i kiilttir 6gelerinden olan dengbejlik
geleneginin tanimi, tarihgesi, toplumsal anlamdaki 6nemi, yeri ve islevlerinin saptanmasi temel
amag olarak belirlenmistir. Ayrica Diyarbakir Dengbej Evi’nin ve bu evde hala dengbejlik
gelenegini slirdiirmekte olan denbejlerin tanitilmasi amaciyla bu caligmanin yapilmasi
distinilmiistiir.

Teknolojinin gelismesi, bilisim cagmin getirdigi kiiltiirel yozlasma neticesinde sosyal
yasantimizdaki geleneklerimizin kayboldugu gibi dengbejlik gelenegi de kaybolmaya yiiz tutmustur.
Sozlii kiiltiiriimiiziin kaybolmaya yiiz tutmus bu kadim gelenegin tanitilmas: ve gelecek nesillere
aktarilmasi gegmisimize ve gelenegi yasatmaya calisanlara bir vefa borcumuzdur ve bu ¢alisma ise bu
vefanin ¢ok kiiciik bir eseri olacaktir. Dengbejlik, sadece sanatsal bir aktivite degil; ayn1 zamanda yore
kiiltiirlinlin s6zIii bir yansimasidir. Bu yoniiyle de calisma 6nem arz etmektedir.

3. YONTEM

Yapilmis olan bu ¢alismada nitel arastirma yontemi kullanilmistir. Folklor arastirmalar1 yapmak
icin kullanilabilecek en etkili metodun saha incelemesi oldugu kabul gérmektedir (Eriksen, 2009: 53).
Kisisel ve ortak hareketlerin anlasilabilmesi agisindan ¢ok 6nemli olan Gozlem teknigine ek olarak
kaynak taramasi yontemi de uygulanmistir (Kottak, 2008: 28). Diyarbakir Dengbej Evi ziyaret edilerek
icra edilen dengbejlik sanati1 yerinde gozlemlenmistir. Bu ziyaretler esnasinda dengbejler, oradaki
izleyiciler ve calisanlar dikkatle takip edilmistir. Dengbejlerin, dengbej evinde onlar1 dinlemeye
gelenlerle kurduklari iletisim, analiz edilmeye ¢alisilmistir. Saha incelemesinden elde edilen doneler
neticesinde konu hakkinda kaleme alinmis basili eserler taranmis ve konu folklorik, tarihi gecmisi ve
sosyolojik, yonleriyle incelenmeye ¢alisilmistir. Alan aragtirmasinda Diyarbakir Biiyliksehir Belediyesi
Dengbej Evi, ¢alismamizin merkezini olusturmustur.

4. Evren ve Orneklem

Caligmamizin evrenini dengbejlik gelenegi olusturmaktadir. Diyarbakir Dengbej Evi ise
orneklem olarak alinmuistir.

5.Dengbejligin Tanimi ve Tarihgesi

Kiirt halkinin en 6nemli s6zlii edebiyati olan dengbejlik; sese ve sdze dayali, ayn1 zamanda icra
edenin yetenekleriyle olusabilen bir sanattir. Bu sanat1 Kiirt cografyasinda; halkin yasadigi olaylar1 ve
duygulari, ezgisel ve ritimsel olarak soyleyenlere ise dengbej denir. Dengbej sozciigiiniin olusum
yapisina bakildiginda; “Deng” yani “ses” ve “b&j” yani “s6z/sdyleme” sozciiklerinin birlegsmesinden
meydana gelmistir. Dengbejlik geleneginin en onemli 6zelligi, anlaticisiyla yasayabilen, varligin
siirdiirebilen bir sanat olmasidir. Bu sanatin anlaticilara dengbej denilmektedir. Icra edilen edebi esere
“kilam” denir. “Kilam” “s6z” ve “kelam” sozciiklerinden tiiretilmis bir kavramdir. (Kardas, 203: 56).
Dengbejler “sevbuhérk” (vakit gegirme, gece gecirme) adi ile anilan, genelde uzun siiren kis gecelerinde
meclis ve divanlarda (Uzun, 2008a: 190) destan, mesel, hikdye gibi sozlii edebiyat gesitlerini dillendiren
Kiirt miizigi ve sozIi kiiltiirlin anlaticisidirlar. Sevbuhérkler aksam namazindan sonra baslayip gecenin
¢ok gec saatlerine dek devam etmektedir (Uzun, 2008b: 11). Dengbej, sese nefes ve yagam verendir.
Sesi hem meslegi hem de gittigi her yerde adeta bir mekanidir. Dengbej, sesi kelama, o kelami da, tiirkii
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haline getirendir. Dengbej, bir¢cok toplumda oldugu gibi kiiltiiriin ilk aktarimi sozlii edebiyatin
tastyicisidir. Kiiltiiriin yaziya aktarilmadan onceki halini temsil eder, Topluma; anlatilariyla dengbej;
birlik ruhunu asilar. Arastirmacilar icin de, kiiltiirlerin ilk kodlarin1 bulduklar1 kaynaklar olmaktadir
(Uzun, 2006: 11-12). Beylerin ve pasalarin korumasi ve destegi altinda olan denbejlerin disinda; asasi
elinde, heybesi sirtinda, yaban ellerde dolagan, gormedikleri yerlere seyahat eden” yani kdy koy, kasaba
kasaba gezip sanat icra eden dengbejlerin de varligi bilinmektedir (Kaya,2007: 260). Dengbej; yetistigi
toplumun ge¢misten gelen acilarini, sevinglerini, korkularini, dualarini 6ziinde eriterek dilden dile
tagiyan bir kiiltlir ulagidir. Dengbej, bazen 6ngoriisii bazen elestirisi (hiciv) bazen de toplumun en 6z
sozciik dagarcigryla ses ritmini yakalayarak toplumun hafizasini olusturur (Oncii, 2011: 46). Yillar
boyunca dengbejler, bireyin ya da toplumun hafizasindaki her duyguyu, insana 6zgii tim bellegi,
toplumsal hafizaya isler (Cebe, 2012: 1155). Dengbejler toplumdaki birlik duygusunu pekistirir. Bu
aktarim toplumun ortak hareket etmesini, ortak duygular1 hissetmesini saglayabilir (Deniz, 2016: 40).
Dengbejler, sozlii kiiltiirii bulundugu toplumun tinilarini, miizik hazinelerini kullanarak daha kolay
hafizada kalimmasini saglarlar. Aym1 zamanda bulundugu toplumun en derin miizik hafizas1 sade ve
derin bir yolla aktarilir. Dengbejler toplumun en yalm anlaticilaridir.

Kis aylarinda 6zellikle biiyiik alanli evlerde (konaklar) dengbejler esliginde toplanilirdi. Yaz
aylarinda ise gocebe cadirlarinin misafiridir dengbejler. Divanlarda (diwanxane) bir ezgi esliginde
anlatilan hikayeler sayesinde, toplumun yasattigi kiiltiirel bellek aktarilarak, sekillenmesine etki
etmekteydiler. Dengbejler toplumda yasanilan olaylarin ya hiciveisi ya memnuniyeti dile getiricisidir.
Sehirlerde biiyiik mekanlarin konugu iken, goger yerlesim yerlerinde meydanlarin veya kdy odalarinin
konugudur. Gogebe toplumlarin arasindaki iletisimi saglayan gezici aktaricilardir. Dengbejlerin
ellerindeki miizikal aletleri hem sdyleyislerine eslik eder hem de hitap ettigi toplulugun dikkatini
iizerinde toplar. Miizik aleti; cogu zaman ritmik ve uyakli giden sdyleyislerin akilda kalmasini
kolaylastinir.  Dengbejler  anlattiklar1  hikayelerin  de miizigi ve uyumlu dizeleri
(mani,tekerleme,tiirkii..vb.) yerlestirirler. Dengbejler, “¢irokbéjler” (hikaye-oykii anlaticis1) toplumun
hafizasidir, tamigidir, ,kendi yetenek, sanat ve duyarhiliginin anlaticisidir (Oztiirk, 2012:8).
Diyarbakir’da yasayan dengbejler eserleri icra ederken dil olarak Kiirtge dilini lehge olarak ise Kurmanci
lehgesini kullanmaktadir. Siileyman Oz Kiirtce dili ile ilgili calismasinda Kiirtce nin Hint-Avrupa dil
kolundan oldugunu belirtmistir. “Kiirtlerin kullandiklari dil Kiirtge Hint-Avrupa dil grubundan olup dort
hakim lehge olan Kurmanci, Sorani ve Gorani’den bagka alt leh¢elerden meydana gelmistir. Kurmanci
lehgesi giiniimiizde Kiirtler arasinda en fazla kullanilan lehgedir” (Oz, 2003: 17). Diyarbakir yoresinde,
Tiirkiye’nin farkli bolgelerinde dengbejlik yapan kisilere toplumun ge¢misten gelen bir ilgisi vardir.
Dengbejler toplumu birlestiren akil danigilan bir roliiniin oldugunu Rodi Yiizbasi soylemektedir.
Ozellikle divanlarda toplumun her katmanma yer vardir. Dayanismanin yer buldugu toplantilardir
divanlar. Dengbejler baz1 zamanlarda da akil danisilan kigiler olarak karsimiza ¢ikmaktadir. Dengbej,
sozIu kiiltir tirtinleri olan atasozlerinin, deyimlerin, manilerin tasiyicisi ve yeri geldiginde kullanamdir
(Yiizbasi, 2012: 19). Tim bu yonleriyle dengbejleri, sozlii kiiltiir aktaricist olarak tanimlamak
miimkiindiir.

6. Dengbej Kimdir?

Dengbej, toplumda gegmisten beri var olan, yer alan hikdyeleri tamamen hafizasina alarak
ezberleme yoluyla dogal yollardan 6grenen, kendi yetenek, inang, karakter 6zelliklerini de katarak icra
eden kisidir. Dengbej, anlatilarinda ¢esitli sozIlii kiiltiir 6gelerinden de (mani, tekerleme... vb.)
yararlanarak tiyatral bir sekilde hikdyelerini anlatir. Dengbej icrasi bazen saatlerce, giinlerce siiren
hikayelerini metne bagli olarak anlatmaz, bircok dengbejin okuryazarliginin olmadig: bilinmektedir
(Akcan, 2014). Dengbej, sdzciigii birlesik bir sdzciiktiir. Kiirtgede birlesik sozciik tiiretimi, birgok anlam
iceren sozciikler olarak yapilandirilir. Dengbej s6zciigii bu isi icra eden kisileri de kapsayan ¢oklu bir
anlam olarak algilanmalidir Tiirkiye’nin her bdlgesinde yer alan ozan, arif, halk asi81, ses sanatcisi
olarak tamimlanan anlaticilar dengbeje karsilik gelmez. Dengbej tiim bu halk ozanlarinin yaptigi isin
hepsini yapan bir kisiliktir (Dit, 2010: 2). Dengbej bulundugu kapali veya agik alanlarda kendi sesini
kullanarak anlatim ve ezginin esliginde dramatize ettigi hikayeleri kendi tislubunca icra eder. Dengbej,
anlatimina baslamadan 6nce kendi hazirligini yapar, sesini en iyi kullanacag: bicimde elini kulaklarina
dayayarak baslar. Kendi hafizasi ve sesi dengbejin en biiyiik yardimecilaridir (Keskin, 2006: 38).
Dengbej; kdy kdy, sehir sehir gezdigi mekanlarda, bazen giinler siiren anlatilar yapmaktadir. Anadolu
cografyasina iligkin bildigi hikayeleri, destanlar1 kendince birbirine ekleyerek uygun yerlere ve
dinleyicinin ilgisini canli tutmak amaciyla kendi belirledigi bir ezgiyle séyler. Giinlerce siirebilen bu
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anlati, dengbejin hafizasmin, yeteneginin, duyarliligin sergilendigi alanlardir. Dengbej biitiin bu
hafizanin hem temsilcisi hem de tasiyicisidir (Mutlu, 1996: 57). Dengbejler; nesilden nesile gelen, s6zlii
kiiltiirin hem devamliligint hem de tazelenmesini saglayan kisilerdir. Anlatilari mensubu oldugu
toplumun, yasadigi tiim toplumsal olaylar1 iginde barindirir. Dengbej; toplumun ortak hafizasinin,
birliginin ve tarih bilincinin, kiiltiiriiniin hafizasidir (Akcan, 2014). Dengbej, ge¢misle giintimiiz
arasinda bir koprii gorevi goriir. Bulundugu cografyanin {izerinde yasamis tim topluluk ve
medeniyetlerinin kodlarini anlatilarinda bulmak miimkiin olabilir. Dengbej; bazen karsimiza bir diisiince
adami, toplumu kendini sorgulamaya iten hicivci olarak da ¢ikar. Dengbejin hafizasinda toplumun
yasadig1 olaylarin (acilar1, gogleri, sevingleri, sevdalar1) izlerini bulmakta miimkiindiir. Kiirt sozlii
edebiyatinin s6z ustalari ve yasaticilaridir (Roni, 2012: 280). Dengbej; insani ifade etmedeki en dnemli
ozelligi olan dili, kelamu, bir tona, miizige, kilama, tiirkiiye doniistiirendir. Nasil ki yazili edebiyatin ilk
temsilcisi Homeros ise sozlii edebiyatin ilk temsilcileri de dengbejlerdir (Uzun, 2012: 12). Mehmet
Uzun, dengbeji “Insana, insanliga bir dil; kimlik, tarih, benlik, bellek veren ses, nefes, insani, insanligi,
insani anlatyn, ¢aglar boyu, zamanlar boyu, kesintisiz bir ¢caglayan haline getiren kaynak.” (Uzun,
2012: 13) olarak tanimlamaktadir.

Dengbejlerin yasadigi cografya da c¢ikis tarihleri tam olarak bilinmese de, ge¢misinin
Stimerlere kadar gittigini yazan kaynaklar vardir. Denbej geleneginin daha sonraki donemlerde, Guti,
Qasit, Mitani ve Medlerde de var olmustur. Kiirt sdzlii kiiltiirii bu derin gelenegi kendi biinyesinde
gelistirerek bugiinkii haline getirmistir. Dengbejlerin Komegene uygarliginda deger goren anlaticilar
oldugu yazili tabletlerde mevcuttur. Uygarlik icerisinde varligini siirdiiren Zilani Kiirtlerinin dengben;j
kiiltiirleri oldugu yazilmaktadir. Zilani Kiirtlerinin giiniimiize gelen izleri Kawa/Kowa adl agiretir ve
bu asiret Kiirtce konusmaktadir. Komagene uygarliginin kanunlarinda, dengbejlerin haklarini koruyan
kanunlar ¢ikardig: tespit edilmistir (Bkz. Antolojiya Dengbejan, 2007: 48). Yasar Kemal ve Mehmed
Uzun, dengbejlik geleneginin kokenini, Antik Yunan gelenegindeki Homeros’un anlatilarina
dayandirmaktadirlar. Geleneksel toplumlarda ve Antik Yunan da 6grenci yetistirme metodu usta- ¢irak
iligkisiyle olmaktaydi. Homeros un &grencileri de, bu yontemle yetisir ve bulunduklari cografyayi
dolasarak Homeros’un hikayelerini anlatirlardi. Kiirt kiiltiiriindeki dengbejlik gelenegine Homeros un
yonteminin kaynaklik ettigi savunulmaktadir. Dengbejlik usta-girak iligkisiyle yetismekte, dengbenjler
de bulunduklar1 cografyada dolasarak hikdyeler anlatmaktadir (Heckmann, 2002: 96).Emin Yas ise;
Kiirt masallarinin Avrupa Hint kiiltiirel mirasina dahil oldugunu soyleyerek; Alman masallarryla Kiirt
masallart arasinda kisi, nesne, olaylar bakimindan benzerliklerin bu kokleri ispatladigini belirtmektedir
(Yas, 2019:104). Antik Yunan da tragedyalarda, dini bir riitiel gosteri gibi sahne alan kisiler oldugu
bilinmektedir. Bu kisiler Antik Yunan tanrilariyla ilgili metinlerden olusan bir ¢esit dini Ogreti
yaparlardi. Icra eden kisiler bunu dramatize ederek sahnelerdi. Bir cesit dini gosteriye doniistiiriilen bu
sahnelemeler daha sonralari din; sahneleyen anlaticilar da din adamlari olmustur. Dengbejin bu gelenegi
alarak, Mitraizm, Magicilik, Zerdiistlik gibi ge¢mis donem dinlerinin din temsilcisi oldugu, dini
senliklerde ve torenlerde ritliellerle ve ilahilerle bir rahip rolii iislendigi sdylenmektedir. Buna gore
dengbenjler, bir rahip, din adami geleneginden gelen, dini kimligi olan ve toplumdaki dini térenleri
yoneten, 6giit veren bir sahsiyet olmaktadir (Hikmet, 2012: 290).

Dengbejler biitiin kadim medeniyetlerin halk ozanlar1 gibi; yasadiklari cografyay1 gezerek
toplumun her alaninin, olayinin i¢indedir. Olaylarin igerisinde hem yasayan hem yorumlayan hem de
yol gosteren yoniiyle dengbejler; toplumun akil damisilan kisileri olmuslardir. Tecriibeleri ve
yetenekleriyle toplumda olan tiim hatiralarin dogal bir yazicisidir. Toplumun sézlii hafizasidir
(Benjamin, 2012: 88). Destanlar zaman icerisinde degisime ugrayan sozlii metinlerdir. Toplumun
yasadig1 her olay destani etkiler onu dile getiren anlaticinin dilini de giincellestirir (Benjamin, 2012:
81). Dengbejlerin olustugu cografya; gegmisten gelen insanoglunun kutsal metinlerinin, goglerinin,
tufanlariin gectigi mekéanlardir. Bu tarihi miras dengbejlerin yetismesine zemin hazirlamistir. Ayni
zamanda bu cografyanin giinimiizde de 6neminin devam etmesi, dengbej geleneginin devamliligini
etkilemistir. Tarihi siirecte ki bu degisim ve gelismeler dengbejlik gelenegini olgunlastirmig bugiinkii
0zgiin kaliplarina tasgimistir. Kiirt halkimin yogunluklu olarak yasadigi bu cografya, Kiirt sozlii, yazil
ve gorsel sanatlara kaynaklik etmekte ve beslemektedir. Edebiyatini, sinemasini, tiyatrosunu ve 6zellikle
de miizigini sekillendirmis ve beslemistir. Bilinmeyen tarihlerden beri var olan dengbejlik gelenegi,
tikenmeye yiiz tutmus folklorik 6geler arasindadir. Modernitenin Kiirt glinliik yasantisini, gelenek ve
goreneklerini etkisi altina almasi, dengbej gelenegini de tiim folklorik 6geleri etkiledigi gibi olumsuz
etkilemistir (Benjamin, 2012: 83). ikinci diinya savasindan sonra diinyay1 daha da etkisi altina alan
modern yasantida dengbejlik gelenegi etkilenmesine ragmen kaybolmamistir. Hikaye ve destanlar
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modern Oncesi toplumlarin icrasiydi, kendini anlatma bigimleriydi. Modern sonrasi toplumlarda
degisim, enformasyon c¢ok hizlidir. Degisimin hiz1 her seyi ¢ok ¢abuk tiiketir, deger algis1 tiretildigi
zaman Onemlidir. Dengbejlik gelenegi halkin gegmisten getirdigi bir i¢ ses olarak kendini toparlar ve
yeni gelisimlere bir sekilde uyar ve varligii devam ettirir (Benjamin, 2012: 83). Ikinci Diinya savasinin
tiim diinyada oldugu gibi tilkemizde de yikici etkilerinin olmasina ragmen dengbej geleneginin tamamen
yok olmadigini ve giiniimiize kadar varligini korudugunu gérmekteyiz.

7. Dengbejlik Gelenegi

Firat ve Dicle nehirlerinin besledigi Mezopotamya topraklar1 gegmisten giintimiize kdiltiirlerin,
medeniyetlerin, inanglarin ve biiylik miicadelelerin merkezinde olmustur. Dicle ve Firat’in besledigi
bereketli topraklar; tizerinde yasattigi halki hem besin olarak hem de kiiltiirel olarak beslemistir.
Yahudiligin kutsal kitabinda bu bdlgeyi gosteren ibareler bulunmakta, Firat ve Dicle nehirlerinin ismi
gecmektedir. “Cennetten bir rrmak ¢ikt1, dért kol oldu. Birinin adi Pison’dur. Ikincisinin adi Ghon’dur.
ve Uglincli rmagin adi Dicle’dir. Dordiincti irmak Firat’tir.” (Tevrat/Tekvin, 1. Bab). Dengbejlik
gelenegi bu derin hafizanin tiriinii ve bu hafizanin koruyucusu, tastyicisi olarak bu topraklarda ¢ikmasina
ragmen; dengbejlik geleneginin kdkeni tam olarak bilinmemektedir.

Dengbej, insana ait her duyguyu diline doker. Aciyi, 6zlemi, haksizligi, adaletsizlik ve aski.
Hikayeleri hem toplumsal sorunlarin dillendigi anlatilardir hem de asiklarin 6zlemlerinin dillendigi
hikayelerdir. Dengbenjler biitiin bu yeteneklerinin tanrmin onlara bir armagani oldugunu diisiinen
insanlardir. Biitlin ezgilerin i¢ine dogup, igten disa tastifini dolayisiyla bunu herhangi bir yerden
ogrenmediklerini sdylerler (Finley, 2003: 48). Dengbej; toplumsal olaylara duyarlilig1 ve bu olaylari
dile getirmelerinin yaninda, toplumda olusan olaylarda akil damisilan kisi konumunda da olmaktadir.
Taraflar arasinda ¢ikan sorunlarda, arabulucu ve elgilikler iislenmektedir. Dengbejler toplumsal barisin
zaman zaman saglanmasina zemin hazirlayan kisiler olmuglardir. Denbejin dolasarak tanidig1 toplumun
her kademesi, cografya ve denbejin kisiligi; toplum tarafindan bu roliin dengbejlere verilmesine ortam
hazirlamaktadir (Akcan, 2014). Toplumda saygin bir yer edinmelerine ragmen dengbejler ayricalik
gdrmeyi istemezler. Dengbejler bulundugu cografyanin halkinin yanindadir. Halkin konusan dili olup
halk tizerinde yoneticilerden daha etkin bir rol oynarlar. Anlatilarinda halkin yasadigi tiim duygular
bulundugu her divanda dile getirir. Dengbej; zaman gelir sevinci, agki, timidi, zaman gelir tizlintiiyii
kaygiy1 anlatir (Akcan, 2014). Dengbej yasadig1 alanin her sorununa karsi duyarlidir. Bu duyarlilik
sadece insana degil dogaya, nebatata, hayvanlara kisacasi canli cansiz tiim varliklaradir. Dengbejin;
sOylencelerinde biitlin varligin sesi vardir. Dengbej; varligin diline, rengine ve bedenine biiriinerek,
varligi dile getirir, konusturur. Dengbejin anlatilarinda, vahsi ile evcil ayni sofradadir (Akcan, 2014).
Buradan da anliyoruz ki, dengbejler sadece insani degil; ayn1 zamanda dogayi ve hayvanlar1 da
anlatilarina konu edinmislerdir.

Kiirt sozlii kiiltiiriinii ve dengbej gelenegini en iyi yansitan ve iki cilt halinde Roger Lescot
tarafindan derlenerek olusturulan kaynak; dengbenj ve Kiirtlerin 6zellikleri hakkinda énemli bilgiler
icermektedir. Roger Lescot; 1940 yilinda, Hesanan asiretinin Dengbeji Sebri’den derleyerek
olusturdugu eserinde, Kiirt kiiltiirii ve destanlarinin yani sira dengbejlerden bahseder. Dengbejlerin sahip
olduklar1 yetenekleri ve halkinin tiim ezgi ve tiirkiilerini hafizalarinda tasidigim yazmustir. Ik ciltte Kiirt
masallari; ikinci ciltte ise; Kiirt destanlar1 yer almaktadir. Roger Lescot eserinde ayrica Kiirtler’e ait
karakteristik 6zellikler, gelenek ve goreneklerine ait bilgilere de yer vermistir (Uzun, 2012: 44).
Diinyada ki her cografyada ve halk da, o halkin bilinmeyen tarihlerinden beri olusturulmus hikayeler,
efsaneler, destanlar mevcuttur. Bu sozlii kiiltlir diriinlerinin  (daha sonraki tarihlerde yaziya da
gegmektedirler) olaganiistii 6zellikler tasidigi bilinmektedir. Destan ve hikayeleri dolasarak dillendiren
ozanlarin, bu olaganiistiiliige kendileri de kapilarak toplumun gergeklerinden koptugu savunulmaktadir.
Dolayisiyla Kiirt kiiltiiriiniin de olusturdugu bu eserlerdeki olaganiistii 6gelerin, dengbejleri halkinin
gercekliginden kopardigi soylenmektedir. Dengbejlerin anlatilarinin gergekle baglantisinin olmadigim
kabul edenler vardir (Lorenz: 2013). Dengbejlik gelenegine getirilen bu elestiriler, yasanilan cografya
Ozelinde gercekle oOrtiismemektedir. Kiirt halklarinin yogunluklu yasadigi cografyada gecmisten
giiniimiize dengbejler; halkin sesi, akil danistig1 ve uzlagma arayisinin elgileri olmuslardir (Akcan,
2014). Denbejlere iligskin bir ¢ok elestiri yapilmis olsa da bu elestirilerin cografya ve toplumsal sartlar
ekseninden uzak oldugu goriilmektedir.

8. Bir Hikaye Anlaticis1 Olarak Dengbej

Dengbej gelenegi sehirlerde konaklarda, kirsallarda ise kdylerde yaz aylarinda agik alanlarda,
kis aylarinda misafir odalarinda hikayelerini anlatirdi. Uzun kis gecelerini birbirine baglayan ve anlatimi
giinlerce siiren hikayelerdir. Gecenin sonunda hikéye en heyecanli bir boliimiinde kesilir ertesi geceye
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birakilirdi. Anadolu’nun birgok bolgesinde ve dogu masallarinin Sehrazat masallarimin anlatim
gelenegine benzeyen bu sekil dengbejler tarafindan da kullanilmaktadir. Dinleyicinin dikkatini canli
tutmak adina zaman zaman sorular yoneltilip, ezgili deyislerle siislenen bu hikayelerin ertesi geceye
kalan boliimleri olurdu (Benjamin, 2012: 90). Dengbej; hikayeyi dinleyicisini de igine katarak anlatir,
adeta bir ortak ruh ikliminde yolculuga ¢ikarir. Gozlerini kapatarak hikayesine baglar, mekanla bagin
koparip, hikayesinin i¢inde yagamaya baglar. Ardindan dinleyicisini de hikdyenin i¢ine alir (Uygar,
2009,71). Dengbej yasadigr zamanin, mekanin, doganin ve tarihin tamg1 olmak ister. Dengbej iletisimde
oldugu canli cansiz tiim varliktan beslenen, onlarla varligi paylasan bir sahsiyettir. Dengbejler yasadigi
dogadaki degisimi gozlemler dogayla birlikte degisimi yasamak ister. Dengbejlerim adli denemesinde
Mehmed Uzun, “Suriye 'de yasayan Rifate Dare adli bir dengbej ile tanismak icin kapisini ¢aldiginda
bahar heniiz baglamig, agaglar heniiz filizlenmistir. Dengbej’in evde olmagini séyleyen ev ahalisi, onun
doganmin canlanmasin yasamaya, bahart karsilamaya, bellegini yenilemeye ¢iktigini dile getirirler.
Uzun, dengbeji tam dort giin bekler ve dengbej nihayet doner” (Uzun, 2012: 82). Dengbejlerin yaptigi
aligkanliklar arasinda doga seramonisi de vardir. Dengbejler mevsim doniisiimlerin de en az yilda iki
kez bu seremoniyi yaparlar. Dengbej ¢evresindeki hicbir olay1 kagirmaz savasinda, gocilinde, senliginde
icinde olur, halkinin hafizasina taniklik eder (Benjamin, 2012: 100). Dengbejler ekonomik olarak
toplum katmaninin en alt seviyesinde olan insanlardir. Dengbejlerin ¢iktigi toplum katmanlar1 da,
ekonomik diizeyi diisiik katmanlardir. Gegim sikintisi yasamalarina ragmen, halkinin her derdini
kendine dert edinmistir. Dengbenjler bu ekonomik statiilerine ragmen toplumun her kesiminden ragbet
gormiis, dengbejlere hiirmet edilmistir. Dengbejlerin her donem bu ekonomik konumlar1 deg§ismemistir.
Dengbejler yasadiklarn siirece ekonomik sikinti i¢inde yasayarak hayata veda etmislerdir (Dit, 2010: 2).

9. Dengbejlikte Hikayenin Miizikal Aktarimi

Tarim toplumunun hékim oldugu zamanlarda, sozIi kiiltiir; toplumlarin hafizas1 ve kiiltiir
aktarimini olustururdu. SozIi kiiltiirlin elgileri ozanlar, halk sairleri, dengbejler olmustur. Sanayi sonrasi
toplumlarin sehirlere gocii, kirsal alandaki niifusu ve kirsaldaki yerlesik kiiltiirii etkilemistir. Kdylerde
kis aylarinda misafirlerin, misafir edildigi kdyliiniin toplandigi, konuk odalari, kdy odalar1 mevcuttu.
Koy odalar1 (diwanxan€) divanhane olarak da bazi bolgelerde adlandirilirdi. Koy kiiltiir hayatinin
nesilden nesile aktarildigi yine sohbetlerin, oyunlarin, eglencelerin ve dengbejlerin geldigi mekanlar
olmuslardir. Dengbejler icralarin1 koy misafir odalarinda gergeklestirir, uzun ki gecelerinde geceden
geceye aktarilan uzun dinletilerinin icrasini, bu misafir odalarinda yaparlardi. Dengbejler genellikle bir
miizik aleti kullanmazdi. Miizik aleti kullanmak; dengbejin bir eksikligi olarak goriildigii
soylenmektedir. Dengbejin sesi, sanatina en yakin yoldasidir. Dengbejin hafizasi, birikimi, yetenegi ve
bunlar1 aktarmadaki sesi onun icrasinin yardimcilaridir (Poche, 2008).

Dengbejin sesi icrasinin en 6nemli 6gelerindendir. Nefesinin kuvveti dengbenjin kalitesinin
Ol¢iitii olarak goriilmiistiir divanhanelerde. Dengbejin icrasinda genel gosterilerde goriilen alkis, dengbej
toplantilarinda yoktur. Dengbejin icrasinin kesilmesine rastlanmaz. Dengbejler icralarinda ¢ok kisa
soluklanmalar yaparak, seslerini giizellemeler, deyimlerle dinlendirirlerdi. Dengbej; “hawini” denilen
boliimlerde sesini dinlendirir. Hawini boliimler dengbejin kendini dinledigi ve dinleyeni hikayenin i¢ine
aldig1 boliimler olur. Hawini boliimler anlatinin basinda veya son bdliimlerinde olabilir. Dinleyenin
hikdyeye ortak oldugu, hiiziinlendigi, duygusunu disa aktardiginin goriildiigii anlardir. Hawini
boliimler; dengbejin sesinin rengini, gliciinli, oktavinin en yalin halinin ¢iktig1 boliimlerdir. Ancak
bununla birlikte baz1 dengbejlerin hawini boliimler kullanmadigi da bilinmektedir” (Yankin, Yildirim,
2010). Dengbejlik gelenegi kirsal alanlarda kdy seyirlik oyunlari, sehirlerde bir tiyatro oyunu gibi de
algilanmis, seyredenleriyle arasinda sahne oyunlarindaki gibi canli bir iletisim olusturmustur. Dengbe;j
seyredenlerini bazi boliimlerde hem hikayenin igine alir, hem de onlarla g6z temasi kurarak, onlari
kendinden ve hikdyeden koparmaz. Dengbej bazen sesinin tonu, bazen hikayeye ekledigi boliimlerle
ilgiyi hep canli tutar. Dengbej anlatilarini ilginin en yogun oldugu béliimlerde keserek ertesi geceye
birakir, seyredenleri ve dinleyenleriyle bagini korur (Hikmet, 2012: 300) . Bu sekilde dengbejler
dinleyicilerde siirekli bir beklenti ve heyecan olugturmuslardir.

10. Dengbejlikte Sozciik ve Ses Kullanimi

Dengbejlik geleneginin icrasi sese dayanmaktadir. Ses bu sanatin en Onemli Ogesidir.
Dengbejler; kendilerine has teknikler gelistirerek seslerini giinlerce kullanabilirler. Dengbejler;
ekonomik kosullar1 ¢ok iyi olan toplumsal katmandan gelmemekte ve hayat boyu da bu ekonomik
kosullarda yasadiklarindan dolayi, bulduklart her mekanda ve toplulukta sesleriyle hayatlarini
stirdiirmiislerdir. Her mekan onlarin seslerini prova ettigi, denedigi, tanidig1 sahneler olmustur. Sesi ¢cok
kullanmanin verdigi pratiklik seslerini gilinlerce yormadan kullanmayi dengbejlere Ogretmistir.
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Dengbejlerin seslerini kullanmadaki bu yetenekleri toplum tarafindan takdir gérmiis, hiirmet edilmistir.
Dengbejlerin bulunduklar1 cografyada siirekli halk ile i¢ ice olmalar1 ve dolagmalari, dengbejlerin;
toplumun dilindeki her sese sozciige ulasmalarini kolaylastirmistir. Dengbej toplumdan derledigi
sozciikleri sozciik dagarcigina ekleyerek hem korumaya alir hem de sézciikleri anlatilarinda kullanir
(Akcan, 2014). Dengbej gelenegi igerisinde verilen firiinler halk edebiyatinin sozlii kiltir
siniflandirmasinda, melodik halk siiri boliimiinde yer almaktadir. Dengbejlik geleneginde yer alan
siirler uzun ve kafiyelidir. Ancak halk edebiyatindaki genel hece 6l¢iisii goriilmez. Dengbejlik eserlerin
tirleri  arasinda;  “destan”,“lawik/agk”,  “ser/kahramanlik”,  “dilok/giizellik,  “lawij/dini”,
“heyranok/sevgi, doga”, “bélite/cosku”, “zé€mar/ agit, mersiye”, “payizok/hasret” gibi tiirleri vardir.
Dengbenj ustaligina ve yetenegine gore dengbenj geleneginde yer alan eserleri icra eder ya da kendisi
yeni eser meydana getirir. Dengbejin siir olusturup sdylemesine kilam (jiberxwederxistin) olusturma,
bu denbejlere de “sair dengbej” denir. Kendi siirlerini olusturup séylemek, dengbejlik sairliginin en
ist makamudir ve sairin kendi kolunu olusturmasidir (Eminoglu, Coban Eminoglu, 2020). Dengbejlikte
zirve olarak nitelendirilmek i¢in sairlerin kendi yazdiklar siirleri sdyleyebilmeleri gerekmektedir.

11. Dengbejlik Sanatimin Unlii isimleri

11.1. Sakiro

Sesinin giizelligi sebebiyle Kewé Ribat (Rabat Kekligi) ve Sahé Dengbé&jan (Dengbejlerin sahi)
olarak tinlenmistir. Sakiro (Sakir Deniz), Dengbej Resoyé Gopala’nin 6grencilerindendir. Sakiré
Mezin’ ya da Sakiré Bedih adiyla da taninir. Agri’nin (Karakdse) Navik koyilindendir. Giinlerce kilam
sOylemesiyle {inliidiir. 1959-1966 yillar1 arasinda ailesiyle birlikte Adana’da yasamis, 1966 yilinda
Mus’a ardindan 1968 yilinda Erzurum Karayazi’ya yerlesir (Adigiizel, 2021).

11.2. Dengbej Reso

Reso (Resoye Gopalan), Ferzé’nin sagirti (6grencisi), Evdalé Zeyniké geleneginden gelen
dengbejdir. Reso, 1890 yilinda Karagoban’nin Gopalan (Tiirkge: Kopal) koylinde dogmustur. Ailesi
Erivan muhacirlerindendir. Reso, okul hayat1 olmamistir. Geng yasta Gopalan ve gevresinde ¢cobanlik
yapmistir. Dengbejlik egitimini, bolgede yasayan dengbej Sino’dan almustir. Kilam soyleyebilen
dengbejlerdendir. Reso, once Gopalan’na ardindan Bulanik’in Xé&rgis kdyiine yerlesmistir. Dengbej
Ferzé’den etkilenerek, onun ve Evdalé Zeyniké’nin kilamlarini icra etmeye baslar (Adigiizel, 2021).

11.3. Kawis Axa

Dengbejlige Bagdat Radyosunda baslar Kawis Axa. 1889 yilinda Iran’in Zozané Carcela
Bertiya diinyaya gelir, 10 yasinda yetim kalan Kawis Axa, 13 yasinda annesini kaybetmistir. Gergek
ismi Idris Kakewis’tir Annesinin kaybindan sonra, Dengbej Fatma’nin yanina yasamaya baslar. Dengbej
Fatma’nin yaninda hem korunmus hem de kilamligi 6grenmistir. Cocuk yasta yasadigi kayiplardan
dolay1 konusmasinda kekemelik sorunu olusmustur, ancak bu onun kilamlarini icra etmesine engel
olmamustir (Adigiizel, 2021).

11.4. Evdalé Zeymké

Dengbejlik geleneginin ilk kurucusu Evdale Zeynike olarak kabul edilir Evdal, 1800 yillarinda
Agri’nin Tutak ilgesinin Cemalverdi koyilinde dogmustur. 110 yilgibi uzun bir Omiir siirmiistiir.
Donemin beylerinden Siirmeli Memed Pasa’nin dengbejligini yapmuis, kilam sairidir toplumun acilarini
ve sevinglerini kilamlarina tagimistir (Adigiizel, 2021).

11.5. Seyidxané Boyaxci

Seyidxané€ Boyaxgi, Diyarbakir’in Ergani ilgesine bagli Lexerl kdyiinde 1933 yilinda

dogmustur. Iki yasinda iken annesini, dort yasinda iken babasmi kaybeden Boyaxci’yi, amcas1 biiyiitiir.
Seyidxané Boyaxg¢i de bir¢ok dengbej gibi okula gitmemistir. Cocuklugunda ¢obanlikla yapan Boyax¢i,
15 yasindan sonra Diyarbakir merkeze yerlesir. Diyarbakir’in Sur ilgesinde ayakkabi boyaciligi yaptigi
bilinmektedir. Ayakkabi boyaciligin1i 25 yil boyunca yapar. Boyaxc¢i, Diyarbakir Biiyiiksehir
Belediyesi’nde temizlik personeli olarak da ¢aligmistir. Diyarbakir’in Sur merkez ilgesinde bulunan
Dengbej Evi’nde de gorev alan dengbejlerdendir (Atalay, 2021).

12. Kadin Dengbejler

Dengbejlik edebiyatinda kadin dengbejler de bulunmaktadir. Bunlar arasinda; Dengbej Gulg,
Dengbej Meryemxan, Dengbej Aslika Kadir, Bulanikli Dengbej Bedewe gibi isimler vardir (Eminoglu,
Coban Eminoglu, 2020). Cumhuriyetten 6nceki donemde Ermeni dengbejlerin oldugu da bilinmektedir.
Imparatorluk toplumu olan Osmanli niifusunun, iginde Ermeni niifusta mevcuttu. Komsu Ermeni
koylerinde Dengbej olan Ermenilerin oldugu ve icralarim Kiirtge yaptiklari bilinmektedir. Bunlar
arasinda Dengbej Gulé, Dengbej Kirapet-i Hago gibi... isimler vardir. Bulanikli Dengbej Pero da bu
dengbejlerden biridir (Eminoglu, Coban Eminoglu, 2020).
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13. Diyarbakir’da Dengbejlik ve Diyarbakir Dengbej Evi
3 : - B ]

Fotograf: Zafer KOCAK

Diyarbakir Dengbej Evi 2007 yilinda agilmistir. Diyarbakir Belediyesi’nin dengbejlik
geleneginin yasatilmasina yonelik olarak mimarlar odasindan alip, dengbejlere tahsis edilerek aktif
faaliyet gostermesi saglanmistir. Giiniimiizde de faaliyetlerini siirdiiren dengbej evi; eski Diyarbakir
evlerinden birinde hayat bulmustur. Diyarbakir Biiyiiksehir Belediyesi, dengbej evinin tiim giderlerini
ve dengbejlerin maaslarini karsilamaktadir. Diyarbakir Dengbej Evi; Diyarbakir Kiiltiir Envanteri’nde
su sekilde kaydedilmistir. “Yapiya yuvarlak kemerli bir kapidan girilir. Glineybat1 kisimda dikdortgen
formlu, demir parmaklikla kapatilmig bir bodrum kati yer alir. Zemin kata bes basamakli bir merdivenle
cikilir. Bu katin kare planli kap1 ve pencere agikliklari, yuvarlak kemerlidir. Zemin katin i¢c mekéan
duvarlarinda derin nisler yapilmstir. Ust ortiisii ahsap hatilidir. Giineybat: kanadin iist kat1, cumbali
olup bu katin pencereleri dilimli kemerlidir. Bu kisma sonradan konsollarla tasinan demir parmaklikli

balkon eklenmistir. Pencereleri ahsapla kaplanmistir” (Bkz. Diyarbakir Merkez Kiiltiir Envanteri—I|,
48).
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Diyarbakir Dengbej Evi,  kurulusunda 30; giiniimiizde 19 dengbejle faaliyetlerini
stirdirmektedir. Dengbejlik geleneginin kendi icinde gen¢ dengbejler yetistirememesi, var olan
debgbenjlerin de baska sehirlere gocii, yaslanmasi veya oliimii sebepleriyle sayilari azalmaktadir.
Dengbejlerin yetistigi toplumsal iklimin zaman igerisinde degismesi dengbejlik gelenegini olumsuz
etkileyen en 6nemli faktordiir (Akcan, 2014).

Diyarbakir Biiyliksehir Beledyesi’nin yerel kiiltiirleri tanitma ve yasatma kapsaminda, dengbej
evinin kurulusunda ve tanitiminda verdigi hizmet dengbej geleneginin yasatilmasi i¢in ¢ok dnemli
katkilar yapmistir. Dengbej evinin agilmasi hem i¢ ve dis lilkelerden gelen turistlerin kendi dogal
mekaninda dengbejleri gézlemlemelerini hem de dengbejler tarafindan icra edilen anlatilar1 bizzat
dinleyerek dogrudan bilgi sahibi olmalarini saglamistir. Dengbej evinin agilmasinda Hilmi Akyol da
katki saglayanlardandir. Dengbej evini goriip, yerinde taniyan arastirmaci ve miizisyenler; dengbejlik
gelenegi, miizigi lizerine makale yazmus, arastirmalar yapmislardir. Tiim bu ¢alismalarin yapilmasinda;
dengbej evinin agilmasi 6nemli bir unsur olmustur (Akyol, 2016: 49). Diyarbakir’da agilmis olan bu
dengbej evi dengbejlik geleneginin siirdiirlilmesi ve gelecek kusaklara aktarilmasi noktasinda ¢ok
6nemli bir konuma sahiptir.

14. SONUC

Miizikal anlatilar yoluyla kusaktan kusaga aktarilan dengbejlik gelenegi, Dogu ve Giineydogu
Anadolu topraklarinda dogmus ve giin gectikce yok olma tehlikesiyle karsi karsiya kalan dnemli bir
kiiltiirel degerdir. Dijitallesmeyle birlikte sozlii kiiltiirel degerlerin kayda alinarak saklanmasi her ne
kadar olumlu bir gelisme olsa da bu degerlerin yasatilmasi ve desteklenmesi gerekmektedir. Bu
kapsamda, Birlesmis Milletler Egitim, Bilim ve Kiiltiir Orgiitii (UNESCO) diinyanin birgok yerinde
oldugu gibi Tiirkiye’de de unutulmaya yiiz tutmus kiiltiirel degerlerin yasatilmasina yonelik ¢aligmalar
yapmaktadir; ancak bu calismalarin yeterli oldugunu sdylememiz miimkiin degildir. Oyle ki, tek kutuplu
diinya diizeninin zorunlu kildig1 kapitalist iligkiler 6zellikle ¢ocuklar1 ve milenyum kusagin kiiltiirel
olarak esir almis; onlar1 kendi kiiltiirel degerlerine yabancilastirmistir. Dengbejlik gelenegi de bu
yabancilasmadan payini alan ve artik korunmasi, yasatilmasi ve sahip ¢ikilmasi gereken bir degerdir.
Bu baglamda, gelenegin hala siirdiriilmeye calisildigi bolgelerde dengbejlere ekonomik destek
verilmeli, iniversitelerin lisansiistii programlarinda arastirmalar yapilmasi igin &grenciler tesvik
edilmeli, dengbejligin ortaya ¢iktigi Dogu ve Giineydogu Anadolu bolgelerindeki sehirlerde var olan
dengbej evleri ¢cogaltilmali, 6zellikle miizik ve sanat tarihi derslerinde bu gelenek ayrintili ve uygulamali
bir sekilde anlatilmalidir.
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yerin, tekrar canlandirilmast egilimini ortaya ¢ikarmustir. Turistik ¢ekiciligi olan
yerler olarak tanimlanan turizm odaklarimin, kiiltiirel mirasla kurdugu mekansal
iligkilerin en 6nemli alam olarak kendine has mimarisi ile otantik mekanlar, bunun
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A place can be defined as a geographical area that is constructed by loading certain
cultural elements and identities. The weakening of the relationship between place
and culture with modernization and globalization has revealed the tendency to
revive the place as an authentic source of culture. Authentic spaces with their
distinctive architecture, as the most important area of spatial relations established
by destinations, which are defined as places with touristic attraction, are one of the
most important areas where this takes place. The study is about the transformations
and changes of places with unique texture and identity as an element of cultural
heritage, oscillating between authenticity and commercialization or
commodification, together with tourism. In this context, in the study, how the
spaces should be related to tourism in the balance of protection, use, and transport
to the future is discussed over the concepts of authenticity and commodification.
The literature review constitutes the main method of the study. The data of the
study is based on secondary sources and theoretical discussion has been carried out
from the architectural perspective and on the axis of sustainability.

1. GIRIS

1970’11 yillardan itibaren Avrupa ve Amerika’da goreli refah seviyesinin yiikselmesi, turizmin fark
edilir bir diizeyde gelismesini ve bir sektdr olarak belirginlesmesini beraberinde getirmistir. Ozellikle
harcanabilir gelir, calisma haklar1 ve bog zaman konusundaki iyilesmelerle ortaya ¢ikan turizm talebi,
daha ¢ok tatil ve iklim odakli deniz-kum-giines eksenli olarak kitlesellesmistir. Bu siirecin 1980°li
yillardan sonra yeni ve hizli bir dalga ile baska bir boyut kazandig1 asikardir. Neo liberal rejimin
teknolojik imkanlarla tahkim edildigi kiiresellesme dalgas1 Diinya’y1, en bilindik retorikle bir yandan
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kiiciik bir kdy gibi aynilagtirmis; diger yandan yersiz-yurtsuz diizlemlere ve sinirsizliklarla vurgulanan
yeni sinirlara tagimigtir.

Kiiresellesme, tikketim kaliplarinin standartlagsmasi, 6zellikle ekonomik gii¢ ve gelismislik avantajina
sahip tiilkelerin kendi disindaki ama 6zellikle farkli ve zayif olan iilkeleri kiiltiirel hegemonyasi altina
alinmasini saglayan bir siire¢ olarak okundugunda ona karsi yerelin, 6zgiin ve farkli olanin bir
pozisyon almasi gindeme gelmistir. Kiiresellesme ile yerel iliskisi kiiltiirel baglamda
degerlendirildiginde; yerel unsurlarin daha yiiksek bir egilim olarak, kendi kiiltiirlerini ve yapilarini
kiiresel sistemin etkileri ve beklentileri dogrultusunda yeniden organize ederek hakim yapi iginde
kendini var etme-daha ¢ok eritme- ve kiiresel unsurlar tarafindan kabul gorme cabasi i¢ine girdikleri
gorillmiistiir.

Kiiresellesme dalgasi ile aynilasma gayreti i¢ine giren diinyadaki bu ¢arpici egilim, 6zellikle turizmin
onemli, popiiler ya da yeni gelisen turizm odaklarinda belirgin bir bicimde yasanmistir. Bu siirecte
turistik ¢ekim merkezleri olarak doniisen turizm odaklarinin temel motivasyonu, agirlikli olarak
turistin geldigi tlkenin kiiltiirel 6zelliklerine gore kendisini sekillendirmeye baglamasi olmustur.
Bilinmeyen, bakir ve cografi giizelliklere sahip bolgelerin, mekanlarin turizm merkezleri olarak ilgi
¢ekmeye baslamasiyla birlikte yerel halkin kiiltiirel iiriinlerini turistin arzularina gére yonlendirmesi
(MacCannell, 1999) ilk etapta insanin insana temasi ile somut olmayan kiiltiirel unsurlar tizerinden
gerceklesirken, zamanla mekanlarin doniisiimlerinde de etkili olmustur. Buna Amerikanlasan Hawaii
ve Karayipler, Inglizlesen Ispanya gibi trendler ornek gosterilebilir. Kiireselin mikro &lgekteki
tezahiirlerine Tiirkiye’den ornekler olarak Alanya’nin kiicilk Almanya, Antalya’nin Rusya, Didim ve
Fethiye’nin kiigiik Ingiltere olarak anilir olmasinin arkasmda da bu olgu oldugu diisiiniilebilir.
Bahsedilen turizm odaklari, alman ve Ingiliz turistlerin kitleler halinde seyahat ettikleri yerler olmus,
turizm tesisleri de yerel 6zellikleri korumak veya sunmak yerine turistlerin sahip olduklar: kiiltiirel
kimliklere uygun olacagin diisiindiikleri bi¢imde hizmet stratejileri gelistirmeye ¢alismiglardir. Buna
mekan isimlerinin Tiirk¢e olmas1 yerine Ingilizce veya Almanca isimler verilmesi, yemek ve miizik
hizmetlerinin de gelen turistlerin iilkelerindeki ile benzer atmosferleri canlandirmis olmasi 6rnek
verilebilir. Cogunlukla kendine benzemeyen ozelliklere sahip -iklim, doga, insan, kiiltiir- oldugu i¢in
o bolgeye gitmeyi tercih eden turistin gittigi yerin, zamanla kendine benzer hale gelmesi, daha ¢ok
mekanlarin ve o mekanlarda sunulanlarin turiste ayarli doniisiimiinii beraberinde getirmistir. Bu agidan
“bahseden” turist ile "miiskiil” durumdaki agirlayan arasindaki iliski, bahsedilenin kendini hakim olana
benzetmesi lizerinden de doniigmiistiir.

Kiiresellesmenin kiire-yerellesme ile iliskilendirildigi donemecteyse tercih eden acisindan egilimin
kendi kiiltiirel 6geleri ile aynilasan turizm odaklarinin cazibesini yitirmeye baslamasi, bu bolgelere
turistik akislarin azalmasi ve/veya farkli ve otantik kalmis turizm mekanlara yonelmesi seklinde
catallandig1 gozlenmistir. Kiiresel ve yerelin sentezi bir oge olarak farklilik, turizmi olusturan
tesebbiislerin temel bir dzelligi olmustur (Judd ve Fainstein, 1999: 5-6,16). Kiiresellesme siirecinin
yerelligin canlandigi, otantikligin popiiler hale geldigi bu yeni kavsaginda, yasanan kiiltiirel etkilesim
stireci ile birlikte yerel etnik-kiiltiirel unsurlarinin yogun ilgi gérmesi farklilik egilimlerini daha da
desteklemistir. Bu ilgi ile yerel ve egzotik olan degerlerin 6zgiin yerlerinden edilmesi, farkli formlarda
turistik cazibe olarak sunulmasi ile yeni bir kidr unsurunun da canlanmasi s6z konusu olmustur
(Morley ve Robins, 2011:157).

John Urry, Postmodernizmin toplumlar1 doniistiirdigii ve bunun turist yaklagimini degistirdigini ileri
strdiigic. “Turist Bakisi” (Tourist Gaze) isimli kitabinda romantik/kolektif ve tarihsel/modern
ayrigmalarinin yani sira otantik olan/otantik olmayan ayrimina da deginmistir (Urry, J.2009) Ozellikle
otantik turizm odaklarinda verilen turistik hizmetlerin mekéansal gelisimi goz oniine alindiginda
Urry’nin “mekansal sabitlik” adini verdigi kavramin hizmet iiretici ve tiiketicileri arasinda olmast
beklenen fiziksel bag kaynakli bir mekan meselesi olusturacag: agiktir. Benzer bir bakis ile turizmin
bir ihtiya¢ olarak gelismesinin Gtesinde asirilik olarak gergeklesmesinin de cevresel verilere zarar
verebilecek bir uyar1 olusturdugunu vurgularken, evrendeki her mekanin tiiketim hizina yenilerek
dogal yapisini kaybetme riskinde oldugunun altini ¢izmistir (Urry,1992).

Yerel kiiltiirlerin canlandirilmasimin kiiresel kapitalizme karsi degil ancak onun iginde alternatif
modeller yaratilmasi seklinde ifade bulmasi, bir yandan aynilastiran diger yandan da yerel kiiltiirel
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unsurlarla farklilasan entegre kiiresel bir sistemden séz edilmesine olanak tanmimistir. Boylelikle
otantik, 6zgiin, farkli, yerel vb. sifatlarla tanmimlanan nevi sahsina miinhasir mekansal unsurlara sahip
her 6lgekte turistik bolgelerin hem deger kazandigi hem de degersizlestigi bir siire i¢ ige gegmistir.
Her iki egilim; bir yandan otantik olanin turistin taleplerine paralel olarak standartlasma egilimiyle
bozulmasi ile kendi 6zgiin kimligini korumaya caligmasi birlikte yasanmistir. Bu siirecte kiiltiirel
mirasin korunmasi uluslararasi seviyede ortaya ¢ikan c¢aba ve sozlesmeler sayesinde hiz kazanmus;
UNESCO basta olmak iizere ona bagli uluslararasi orgiitlerin ¢abalar1 sonucu kavram sadece bir
akademik inceleme alam olarak kalmamug; 1972 ftarihli Diinya Mirast Konvansiyonunun
Uygulanmasina Yonelik Islevsel Ilkeler adli rehberde Diinya Miras Listesi’ne girebilmek i¢in miras
alanlariin tagimasi gereken sartlardan biri otantiklik kriteri olarak adlandirilmistir (Cokisler, 2018).
Bir bagka 6nemli kurum olan ICOMOS koruma alanini; tasinmaz kiiltiir ve tabiat varliklar1 ve i¢inde
bulunduklar1 korunmasi gerekli ¢evrenin degerlerinin korunabilmesi igin gelisme ve yapilagmasi
kontrol altinda tutulmasi gereken alan olarak tanimlamigtir (ICOMOS, 2013).

Turizmin geligimi ile kiiltiirel miras alanlar1 ve degerlerinin 6nem kazanmasi arasinda bir iligski oldugu
aciktir. Bu alanda yapilan ¢alismalar (Timothy, 2021; Timothy ve Boyd 2003; Yang, 2010) ¢ift yonlii
hem negatif hem pozitif etkilerin oldugu bir gergekligin altin1 ¢izer. Bu nedenle 6zellikle turizmin
birgok tiiriinii besleyen kiiltiirel miras varliklari ile kiiltiirel miras degerlerinin korunmasi ve gelisimini
motive eden turizm arasindaki karsilikli iligkide hangi unsurlarin belirleyici oldugu 6nemlidir.

2. AMAC ve YONTEM

Calisma, kiiltiirel mirasin bir unsuru olarak kendine 6zgii mekanlarin turizmle birlikte, otantiklik ile
ticarilesme ya da metalagma arasinda gidip gelen doniisiim ve degisimleri lizerinedir. Otantikligin hem
turizm hem de mimari agidan ele almip tartisilmast ve metalasma kavrami {izerinden
degerlendirilmesine odaklanilmistir. Bu baglamda calismada, mekanlarin koruma, kullanma ve
gelecege tasinma dengesinde turizmle nasil iliskilenmesi gerektigi otantiklik ve metalagsma kavramlari
ilizerinden tartisilmistir. Bu kuramsal arastirma yontem olarak literatiir incelemesine dayanmakta olup;
ikincil kaynaklar kullanilarak degerlendirmeler yapilmustir. Mekansal otantiklik ve metalagsma
paradoksu siirdiiriilebilirlik ekseninde tartisilarak literatiire katki saglamaya ¢alisilmistir.

2.1. Turizm Gelisimi ve Somut Kiiltiirel Miras Mekanlari

Kurumsallagan tatil zamanlar1 iklim odakli deniz-kum-giinesle sekillenen ve kitlesellesen turistik
akiglar, zamanla, tarih, kiiltiir, mimari ve sehir odakli olarak biiylimiis ve gelismistir. Bu durum,
onemli kiiltiirel mirasin lizerinde oturan sehirleri hem bir turistik odak olmaya hem de birbiriyle
rekabet eden bir pozisyona tasimustir. Kiiltiirel miras turizmi, turizmin en biiyiik ve hacimli tiirlerinden
biri haline gelmistir (Timothy, 2021). Bu akimin sehirleri, mekanlari, yonetim ve yoneticileri motive
etmesiyle, doniisim daha ¢ok, otantik, 6zgiin ve ayirt edilebilir kiiltiirel miras varliklarina sahip turizm
odaklar1 i¢in bir avantaj yaratmmstir. Turistik akiglardaki belirgin egilimi goren sehirlerin idari
yonetimleri ve hiikiimetler, kiiltiir varliklarini tescil ettirmek, kiiltiirel miras alanlarini restore etmek ve
uluslararasi koruma etiketlerine kavusturma yarisina girmislerdir.

Turizm hareketlerinin kiiresel 6lgekte ve kitlesel bir hal almasi diinya genelinde 6zellikle Diinya Miras
Listesi’ne giren alanlarda artis da beraber yiirtimektedir. Ancak hizli, kendiliginden ve kontrolsiiz
turizm gelisimi, somut kiiltiirel miras varliklar1 iizerinden mekansal baglamda hem olumlu hem de
olumsuz etkilere neden olmustur. Turizm gelisimi bir yandan otantik olanin korunmasi, restorasyonu
vb. yontemlerle yeniden canlandirilmasini motive ederken, diger yandan bu tiir mekanlarin
ticarilesmesi, bozulmasi ve baglamindan koparilmasi gibi sorunlara neden olmustur. Bu durum
sehirleri yonetenleri son donemlerde turistik hareketleri kisitlama yollarini aramaya itmistir (Bandarin,
2005) ancak bunun sebebi listeye dahil olan miras alanlarinin ¢ogu iilkede yine ayni yonetimler
tarafindan turizm pazarinda avantaj saglama araci olarak goriilmesi (Ashworth vd., 1990) ve kiiltiirel
mirasa dayali farkli sektorler igin bir itici gii¢ olarak algilanmasidir (Yang vd. 2010). Sonug olarak
otantiklik merakinin 6nemli bir motivasyon olarak yonlendirdigi kiiltiirel miras turizmi, biiyiik bir
turistik talebi de harekete gecirmis ve otantik kavramini son dénemde pazarlama disiplininin moda
sozcliklerinden biri haline getirmistir (Gilmore vd., 2007). Otantikligin pesinde kosan turist, otantiklik
yarigindaki turizm odaklar1 ve mekanlar, kiiltiirel mirasa dayali turizmin popiilerlesen mecrasinda arz
ve talebi yonlendirir hale gelmistir.

3. Otantiklik
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Otantik, Tirk Dil Kurumu sozligiinde, Fransizcada “authentique” kelimesinin karsiligi olarak;
“eskiden beri mevcut olan “gercek olan, ger¢ege veya aslina dayanan, orijinal” seklinde
tammlanmaktadir.  Authenticity kelimesi Ingilizce’de aslina uygunluk, o6zgiinliik, orijinallik,
giivenirlik gibi anlamlarda kullanilmaktadir. Sedmak ve Mihalic (2008) de benzer bir sekilde
otantikligi, “modern turizm gelismeden 6nce de mevcut olan, agik¢a ithal edilmemis, ya da tamamen
yerel olan ve kitle iiretimi ya da endiistriyel amaglarla tiretilmemis mimari, mutfak, soyut miras, dogal
cevre gibi turistik c¢ekim merkezlerinin ¢ekicilikleri” olarak tammlamaktadirlar. Sozliik
tanimlamalarmin ‘otantik’ terimi igin benzer fakat farkli ifadeler kullanmis olmalar1 da ilgi ¢ekicidir.
TDK; eskiden beri mevcut olan 6zellikleri tagiyan ifadesini kullanirken (TDK, 2020), internet
sozliigiinde ‘belge degerinde olan, gergcege dayanan, aslina uygun, 6zgiin® (Sozlik 2020) ifadeleri ile
kargilik bulmustur. Otantiklik ile birlikte ayni anlamda hatta onu ikame eden bir kavram olarak
kullamlan o6zgiinlik ise ayni zamanda Kkiiltiirel ve dogal varliklarin Diinya Miras Statiisii’ne
secilebilmesi icin gereken {istiin evrensel deger kriterlerinden birisi olup; giiniimiizdeki ve gelecekte
yasayacak olan medeniyetler icin ortak dnem ve anlam tasiyan kiiltiirel ve dogal varliklarin sahip
oldugu degerler olarak tanimlanmaktadir.

Mimaride otantiklik, orijinal ya da 6zgiin olan anlamindan daha genis bir diizlemde; tarihsel siiregle
baglantili herhangi bir mekansal unsurun; malzemesi, isciligi, formu, fonksiyonu ve kentin igindeki
konumu, baglamla kurdugu iliski ile sahip oldugu tarihsel 6z kimligi anlatan kapsamli bir kavram
olarak ortaya c¢ikmaktadir (Arslan vd., 2019). Otantiklik, Aktirk vd. (2019)’ne gore yapimn;
malzemesi, is¢iligi, formu, fonksiyonu ve kentin i¢indeki konumu, baglamla kurdugu iligki ile sahip
oldugu tarihsel 6z kimligini anlatan genis kapsamli bir kavramdir. Gergekligin ortadan kalkmadan
otantikligin mekana yansitilmasi mekan tasarimcilarim zorlayan bir konu olarak gériinmektedir.
Modeller aracigi ile yeniden iiretilen gergekliklerin de ortadan kalkisi ile 6zgiin olan otantik nesnenin
yerine, yeni gercek gibi goriinen modellerin uygulanmasi bir simiilasyon olusturmaya benzer
(Baudrillard 1997, s.126). Mimari korumanin nasil olmas1 gerektigini tarifleyen 6l¢iitler; ‘otantiklik’
veya ‘Ozgiinlik’ kavramlar: ile detaylandirilmistir. Bunun nedeni 6zgiin olanin ortadan kaldirilma
tehlikesinin Gniine gegerek, replikasyonun sunulmasinin engellenmesinin yani sira malzeme ve yapim
tekniklerinin de korunmasini saglamak olmustur. Yapmin biinyesinde bulunan tarihi malzeme, mimari
0geyi kaldirmak veya degistirmekten miimkiin oldugunca ka¢imilmali ve yapimin ayakta kalmasi
saglanmali; ayrica restorasyon miidahalesinin eserin 6zgiinliigiinii bozmadan ve geri doniisebilen
malzemeler ile yapilmasi gerekmektedir (ICOMOS, 2003). Bunun aksi bir durumun koruma ile ilgisi
olmadig: ise agiktir.

Mimari miras; insanligin ortak mali olan ve gilinlimiize ulasmis 6zgiin nitelikleriyle gelecege
aktarilmas1 gereken, farkli dlcek ve nitelikte olan ve tiim degerleriyle, biitlinlesik koruma ilkelerine
gore korunmasi gereken yap1 ve yapi gruplaridir (ICOMOS, 2013). Otantiklik algisinin bir simiilasyon
olarak yasatilmasina neden olarak mekansal drneklerde gergeklik ve sahtelik kavramlari elestirel bir
bakigla ele alindiginda, Eco’nun (1990, s.14)’ da bahsettigi gibi, ‘sahtelerin gercekten daha gercek
gorlindiigii sahte kent ve sehirlerin evreninde daha fazla bulundugumuz’ bir evren algisi
olusabilmektedir.

Edebiyat, miizik gibi kiiltiirel degerlerle birlikte otantik mimari de toplumsal hafizayr ve kimligi
olusturmada etkin bir role sahiptir (Ersen, 2009). Kullanici ile fiziki mekan arasindaki iletisime ek
olarak yasanan estetik alginin bu degerlendirmeye katki sunacagi diisiiniilmektedir. Heidegger’e gore
otantiklik kendine kamusal alanda bir varolus bi¢imi arar ve bu arayisi, dig etkenin miidahalesi ile
degil kendi i¢ kaynagindaki degisiklikten otiirli yansitir (aktaran Makkreel, 2010: s.320). Bu baglamda
turizm odaklarinda otantiklik ¢ergevesinde nitelikli ¢evrenin insasi igin giincel mimari ve kentsel
iiretimlerin sanatsal 6zgiin degerler ile birlikteliginin 6nemi artmaktadir.

Urry’nin Turist Bakist isimli kitabinda da bahsettigi mekanlarin nitelik siiflandirmasinda
tarihi/modern kavramini {izerine yapmis oldugu siniflandirmaya ek olarak tarihi bir yerin aymi
zamanda otantik olabilecegini ve bunun romantik bakis icinde birlestiginden bahseder. Tim bu
ozelliklerin birbirinin igine ge¢mis olarak da kullanilabileceginin altin1 ¢izer. Turizm odaklarindaki
yerel Ozellikler ve 6zgiin degerler bahsedilen romantik bakisi temsil eden ve besleyen onemli bir
gosterge olmugtur (Urry, 2009: 167).
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Otantiklik olgusuna turisti seyahate motive eden sebepler lizerinden bakan MacCannel (1973) ise, her
turistin otantiklik pesinde kostugunu, ancak buna ulagsmasinin miimkiin olamadig1 goriisiinde olup;
turistlerin ziyaretine hazirlanan ortamlarin otantik goriiniimii verilmek i¢in 6zel olarak tasarlanmig
yerler  oldugunun altin1 ¢izer. Benzer bigimde Cohen (1988), turistlerin gittikleri her yerde
sahnelenmis ya da kurgulannug bir otantiklik ile karst karsiya kaldigimi ve tiikketim toplumu olmanin
bir sonucu olarak, bu uydurma-kurgu cekicilikleri (MacCannel, 1973) otantik olarak kabul ettigini
belirtmektedir. Ancak burada énemli olan diger unsur, tiiketici yani turist agisindan alg1 ve deneyimin
nasil idrak edildigidir ki bu noktada algilanan otantiklik ile ger¢ek ya da sahnelenen otantiklik arasinda
farkliliklarin olabilecegidir. Turistlerin algisini belirleyen ve turizm odagi imajinin olugsmasina katkida
bulunan en biiyiik etmenin sozlii, yazili ve gorsel formdaki medya iletisimi (Butler, 1990a; Alvarez
vd., 2011) oldugu ve bu kanallardan ulasan bilginin ne sekilde yorumlanacagimin da turistlerin kendi
kiiltiirel gegmislerine ve deneyimlerine bagli (MacKay vd., 2000) oldugu ihtimal dahilindedir. Wang
(1999), bunun turistlerin gittikleri yerlerde katildiklar1 aktivitelerde yasadiklar1 deneyimler karsisinda
hissettiklerine bagli oldugunu ve turistlerin gezdikleri yerlerin otantikligine bagl olarak degil,
katildiklar1 aktivitelerde yasadiklar1 farkli deneyimler sonucu, giindelik yasamlarmin rutininden
kurtulmus olmanin rahatligi ile kendilerini daha otantik bir sekilde ifade etmis hissettigini vurgular.
Boylelikle, nesnelere bagli otantiklik yerine aktivitelere bagli bir otantiklik anlayis1 olarak varolussal
otantiklik kavraminin turist davraniglarin1 daha iyi agiklayabilecegini savunur.

Bu nedenle turist disindaki pencerelerden bakan agisindan otantik olmayan bir somut ya da somut
olmayan kiiltiirel miras unsuru, turist agisindan otantik algilanabilir ve onda kabul edilebilir diizeyde
bir tatmin yaratabilir. Ozet olarak Cohen (1988)’in altin1 ¢izdigi gibi degisik motivasyonlarla seyahat
eden turistlerin neleri otantik bulacagi konusunda, turistlerin kendi bakis agilarmin etkili olacagi ve
buna goére ayirt edici bulduklar1 6zelliklere bagl olarak karar verecekleri séylenebilir. Bu durumda
otantik olan ile otantik algilanan arasindaki mesafenin hangi diizeyde ticarilesme ya da turistize olma
olarak adlandirilabilecek bir metalagsma baglamina indirgenecegi ve tiim paydaslar agisindan ne zaman
ve nasil rahatsiz edici bir durum olarak kabul edilecegi baska bir tartismayi isaret etmektedir.

4. Metalasma

Turizm, esasen bir yerin kiiltiirel dogal mirasini, giizelliklerini, 6zgiinliiklerini vb. tiim 6zellikleri bir
ticari-turistik {irtin haline getirmekte ve turiste-tiiketiciye bunu satmaktadir. Bu yiizden turizm, yerel
ve otantik olanin ister somut ister somut olmayan kiiltiirel mirasa dayansin, bir “meta” olarak
sunulusunun en belirgin oldugu sektorlerden biridir. Kiiltiirel varlik ve degerlerin turistik cazibe
unsuru olarak islevsellesmesi onu yine nihai olarak turiste ayarli bir yapayliga teslim edebilmektedir.
Bu durum, turist acisindan da onun arzuladigi otantikligi deneyimleme isteginin aslinda yitirilmeye
basladig1 ve hizmetlerin yapay bir sunuma ya da sova doniistiigii esiktir. Tam da bu noktada ortaya
¢ikan kavram, “metalasma” diger bir deyisle, her tiirlii degerin zamanla ticari bir {iriin ve gelir getirici
bir ara¢ haline doniistiiriilerek islevsellestirilmesini ifade etmektedir.

Tiiketim konusunun ozellikle postmodern donemin odaginda oldugu disiiniildiiglinde insanlarin
farklilik ve haz odakli yasam siirmesi Urry tarafindan turizm baglaminda insanlarin kitlesel
tilketimden bireysel tiiketime gegis olarak vurgulanmustir. Turizmin niteliginin degismesini bahsedilen
titkketim biciminin degisimine baglarken turistlerin bireysel ozelliklerine gore farklilasan bir turizm
bicimine gecis oldugu bunun turist bakisini da degistiren temel bir etken oldugunun da alti
cizilmektedir (Urry, 2009).

Hewison ise metalasma konusuna tarihin bir miras olarak kullanilmasi baglaminda deginmis, igeriksiz
metalagma olgusunun politik ve ekonomik yaklagimlara olan etkisine vurgu yapmustir. Post-modern
anlayism yayginlig1 ve turizme etkisi ile gelisen esnek iiretim modellerinde turist icin iiretilen metalar
miras turizmi icerisinde ¢esitlilikler gostermektedir (Hewison’dan akt. Richards, 1996: 265- 266).
Mekanin ticari bir metaya donilismiis olmasi gercegi, 6zellikle turizm odaklarinda otantiklik baglami
ile eslestiginde, baglamindan koparilarak sunulan gegmis-eskiye ait sahnelerin fiziksel canlandirilma
bicimine odaklanmaktadir. Otantik mimariyi elde etme amacli yapilan mekansal uygulamalarda
sorgulanmasi gereken konulardan biri yapilacak miidahalenin ger¢ek-6zgiin olup olmadigi olmalidir.
Restorasyon kavramui igerisinde kabul goren; eserin 6zgiin Ozellikleri ile miimkiin oldugu kadar az
miidahale ile korunarak onarilmasidir. Bunu takip edecek arastirma ve sorgulama ise bahsi gecen yapi
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ve yapilasma ile insan arasindaki iliskinin zaman-yer baglamlari ile birlikte ele alinmasidir. Ornegin
otantiklik baglaminda mekansal miidahalede bulunulacak bir turizm odaginda kentsel 6lgekten yapi
Olgegine gegiste, yapinin yasi ve korunmusluk durumuna ek olarak estetik ve tarihi belge degeri, iglevi
ve kullanicilar i¢in olan anlami gibi ¢ok parametreli bir degerlendirme sistemine bagvurularak koruma
miidahalelerinde bulunulmaldir.

Otantikligin saglanmasindaki mimari koruma yontemlerinin ele alinmasinda &zellikle tarihi yapilarin
nasil degerlendirilecegi 6nemli bir karardir. Yapinin ya da yapilagmanin turizm baglaminda yeniden
kullammina/yenilenmesine duyulan gereksinim iglevsel ve ekonomik degerler ile yakindan
iligkilendirilir. Ge¢mis donemlerde degisik medeniyetler tarafindan onemli bir olaya ev sahipligi
yapmis olmasi, dinsel saygi ve korku, egemenlik gdstergesi, yasamin gerektirdigi gereksinimler
nedenleri ile koruma altina alinan mekanlarin giiniimiizde daha ¢ok turizm amaglh 6n plana ¢iktig
goriilmektedir.

Ekonominin kullanim kararlar1 ile yapinin en az degisiklige ugrayarak yenilenmesi kritik bir eylemdir.
Yapinin kiiltiirel 6nemine katkida bulunmak siirdiiriilebilirlige katki saglayacagindan yapi-islev iliskisi
kaynakli anlamlara saygi gosterilmeli, 6zgiinliik en itina gosterilmesi gereken unsur olmalidir.
Kiiltiirel miras degeri dikkate alinarak yapilacak nitelikli korumalar ile soyutluga verilen deger, somut
mimari Uriine de gosterilmelidir (Yiiceer, 2010). Turistlere kiiltiirel bilgi aktarimini saglayan turizm
odaklarmin tarihi izleri, 6zglin mimarisi ile daha goriiniir olacaktir.

Mimarlik eylemi ‘yer’ ile baglayan bir siiregtir ve ¢evresiyle anlamli bir iligki kurulabildigi takdirde o
‘yer’ ‘anlam’ kazanmaktadir (Ozbek, 2007). Elestirel yargiy1 gerekli kilan gercek olan- olmayan
iligkisi, mimari yapilasmada yapi-insan arasindaki iliskiyi zaman-yer baglamlari ile birlikte ele almay1
gerekli kilar. Yaratic1 diislincenin 6niinii tikayan taklit¢i anlayisin sanal bir gergeklik sunmasi, 6zgiin
olan kiiltiirel degerlerin baglamindan kopuk bir yeni algi olusturarak turizm kiiltiirii ile mimari
gerceklik arasinda bir paradoks olusturabilir. Bu sebeple, kullanici-mekan arasindaki 6zgiin bagin
olusabilmesinde deneyim-estetik kavramlari arasindaki iliskinin uyumsuzlugunun Oniine geg¢ilmesi
icin ‘otantiklik’ kavrami bu iliskiler ag1 i¢inde yeniden degerlendirilmelidir.

Dogallik, yerel mutfak, gelenek ve gorenekler gibi dgelerin yani sira mimari 6gelerin korunmasi ve
siirdiiriilmesi, otantikligin saglanmasinda dikkat edilerek uygulanmasi gereken 6nemli bir adimdir.
Mekanin kimlik degeri, turizm odaklarimin otantiklik baglaminda ele almisinda en Gnemsenmesi
gereken kavramlardan biridir. Bu turizm odaklarindaki mekanlarda, konut alam olarak kalmaktan daha
cok turizm islevleri ile iligkilendirilmis alanlara dogru gerceklesen bir kayma oldugu goriiliir. Bu
sonu¢ kimi zaman bir gereksinim kimi zaman da bir zorunluluk olarak ortaya ¢ikmaktadir ancak séz
konusu kimligin belirsizlesmesi ya da kaybolmasina da sirayet etmektedir. Bahsedilen kayma, Henri
Lefebvre (1991)’nin ‘mekan iiretimi’ calismasi {lizerinden yeniden disiiniilebilir. Mekan alinip
satilabilen bir metaya doniismiis, mekan iretimi ve tiikketiminin gerceklestigi farkli alanlar ortaya
cikmistir. Metalasan mekan, onun kullanim degerinin 6tesinde bir degisim ve doniisiim degeri
kazanmasi ile iliskilenmistir (Featherstone, 1996). Bu tartigmalar ‘otantiklik’ kelimesinin tanimina geri
donerek diisiiniildiiglinde, 6zgiin olarak mekénsal yenileme yapmanin giincel yasam ile kurdugu iliski
ile ince bir ¢izgide bulustugunu ve ne kadar 6nemsenmesi gereken bir hassasiyet tasidigini gozler
oniine serer. Sozgelimi “6zgilin, orijinal, hakiki, sahte olmayan, birinci el, kopyalanmamis, gergek,
dogru, taklit olmayan, ilkyazar1 veya kaynagi temsil eden” anlamlarmna gelen terimin, yasama
yansiyan bi¢iminin de bu anlamlarla iligkili olmas1 beklenir (Ulukan, 2013: s.17).

Kiiltiirel degerler, turistin memnuniyeti ile yerel halkin ekonomik ¢ikarlarmna feda edilmekte (Oziinel,
2011); iretilen bu yapay otantiklik algis1 pragmatik bir kiska¢ ve baglam icinde eritilmektedir. Yeni
Zelanda’da Maoriler, Avusturalya’da Aborjinler, Amerika’da Kizilderililer ya da Tiirkiye’de Mevlevi
Semazenlerin yerel dans ya da ritiiellerinin turistler igin bir sova doniistiiriilmesi bunun 1iyi
orneklerinden biridir. Boorstin (1961) paket turlarin, otellerin ve kruvaziyer seyahatlerin standart hale
geldigi 1960’lardan sonraki dénemde, seyahate ¢cikmanin da bir sahte-olay haline gelip metalastigini
ancak turistlerin bu durumdan rahatsiz olmanin aksine bu tarz sahte deneyimlerden tatmin olduklarini
ifade etmistir. Hatta bunun hali hazirda Las Vegas, Dubai, Disneyland gibi sadece turist ¢ekmek i¢in
tasarlanmig yapay-kurgu turizm odaklarina giden Kkitle turistleri i¢in gecerliligini korudugu
gorlilmektedir (Cokisler, 2018). Turistik ¢ekiciligin yaratilmasi ve artirilmasi siireclerinde, essiz bir
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motivasyonla hareket eden sektor, goriildiigii gibi hem yoktan var etmis hem de var olani oldukga
islevsel bir bigimde turistize etmistir.

S6z konusu turizm odaklarini olusturan bdlgelerde zaman iginde kismi islev degisikligi yasanmasi ¢ok
yaygin bir durumdur. Ornegin, konut alam olarak kullanilan bir bélge, artik konaklama alam olarak
turizme hizmet edebilmektedir. Buna benzer baska bir 6rnek de imalathane olarak kullanilmig bir
alanin sanat galerisi veya hediyelik esya diikkanina doniigmesidir. Her iki olay da mekanin ayni
fiziksel yap1 igerisinde islev degistirmesine ornektir. Mekanin yeni islevlere uygun olarak temel
geleneksel mimari unsurlarinin bozulmadan doniistliriilmesi, restorasyon uzmanlik alaninin hakim
oldugu ve miidahale etmesi gerektigi bir alandir ancak yine de islevsel degisim yeni tasarlanan kiiltiirel
yapi ile giincel olarak iligkilendirilmeli ve turizm sektoriinii de besler nitelikte olmalidir. Bu iligkiler
aginin birbiriyle olan bagi, otantiklik kavraminin pozitif sonuglarinin yasanabilmesi anlaminda biiytlik
onem arz etmektedir. Siirdiiriilebilirlik ilkesi ancak bu iligkilendirme bigimlerinin dogru yapilabilmesi
ile miimkiin olacaktir.

Bir {irliniin otantik olarak degerlendirilebilmesi igin o triiniin ticari kaygilarla tiretiimemesi (Cornet,
1975) ya da ticari kaygilarla doniistiiriiliip baglamindan koparilmamis olmasi 6nemlidir. Bu durum,
otantiklik ile gergeklik arasinda aslina-6ziine uygun olmayan kurgu ve imitasyon &geler arasindaki
miicadelede 6zellikle turizmden kaynakli ticari motivasyonlarla sekillenen ve metalasmay1 besleyen
unsurlarm etkisini yansitmaktadir. Taylor (2001) da benzer bigimde kiiltiiriin turizm nesnesi olmaya
baslamasiyla otantikligin azalmasi arasinda bir iligki goriir. Turizm énemli bir motivatdr ya da kaynak
olsa da sadece turistler i¢in icra edilmeyen kiiltiirel degerlerin gergek ve otantik oldugu, turistler igin
sahnelenen otantikligin ise metalagtirilmis ve gercekliginden koparilmig bir kurgu oldugu sdylenebilir.

5. Tartisma ve Sonuc¢

Otantiklik; mimari, kiiltiirel ¢aligmalar, turizm gibi disiplinler arasi iliskileri kesen, genis bir
yelpazede islenen popiiler bir kavram haline gelmistir. Otantikligin en yaygin oldugu ve tartigildigi
alanlar olarak mimari ve turizm uygulamalarinda, otantikligin karsisina metalasma kavraminin, endise
iceren elestirel bir kavram olarak ortaya ¢iktigi goriilmektedir. Turizm odaklar1 agisindan 6nemli bir
cekicilik unsuru olan bu kavram, mekan tizerindeki metalasma riskini artiran bir unsur olarak
degerlendirilmektedir.

Otantiklik kavraminin mekan tasariminda baskin olmasinda tehlike olusturabilecek en 6nemli yani,
atfedilen gecmis zaman ile kurulan iligkinin, baglamindan kopuk olarak kurulma ihtimalidir. Gorsel
bir algi iizerine yogunlasan ve baglamindan koparilan mekanlar yaratmak, gercek olmayan ve aldatici
sahneler olusturmanin oOtesine gegcemeyebilir. Bahsedilen yanilgi ortami, yine yapay otantiklik
icerisinde kaybolunan bir zamansizlik ve yersizlik duygusu olusturarak gergek disi bir simiilasyon
ortami olusturabilir. Diisiinme iliskilendirme yetilerinin 6niinii kesebilecek bu ortam, tasidig1 yapaylik
dolayssi ile turistlerin entelektiiel yaklasimlarina etki etme potansiyeli de tasir. Bu durum turizmin
siirdiiriilebilir anlayis ve formlarmi tehdit edebilir. Ozellikle turist agisindan algilanan otantiklik ile
otantik olan arasindaki ac¢inin belirsizlesip siliklesmesi, bunun en yaygin formlarindan biri olabilir.
So6zii edilen otantiklik olgusunun yasandigi turizm odaklarindan biri olan Antalya Kaleici’nden bir
ornek yapida, 1992 yilinda tagmmaz kiiltiir varlig1 olarak tescil edilmesinin {izerine yapilmig olan bir
restorasyon calismasinda Oze zarar verilmeden Ozgiin yapisal elemanlarin korunarak cagdas

gereksinimlerin cevaplandigi ve yerel mimariye uygun uygulamalar yapilabildigi gézlenmistir (Resim
1).
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Mekan tasariminda ‘yere 6zgiilitk’ kavrami turizm odaklari i¢in de ¢ok 6nemlidir. Her yer, bulundugu
cografi oOzellikler ve bunun getirdigi farkli iklim kogsullarmma gore degerlendirilmeli, mekan
kullamicilarinin yagam bigimlerine ve bunun getirdigi ihtiyaclara cevap veren islevsellikte ve 6zellikte
olmalidir. Bu durum, gerekliliklerin tarifinden de anlagilacagi lizere biitiinciil bir yaklagima duyulan
ihtiyact goriiniir kilar. Otantiklik kavramimin biitiinciil bir anlayis ile ele alinmadigi durumlarda
yapilan yapisal miidahaleler, kiiltiirel ve mekansal olusumlar baglaminda bir tehdit olusturmaktadir.
Ozellikle ‘yapay otantiklik’ yanilgisinin  yasandifi mekansal diizenlemelerde —anlam-kiiltiir
uyusmazligimin yani sira yapili cevrenin tasidign fiziksel 6zgilinliik unsurlarinin orjinalligi baglaminda
elde edilen tirliniin 6zgiinliigli konusunda da soru isaretleri ortaya cikabilmektedir. Bu baglamda
verilebilecek drneklerden biri olan Sirince Koyii, sahip oldugu geleneksel otantik mimari y6nii ile ilgi
¢ekicidir. Ozellikle konut yerlesimi anlaminda yogun bir dokuya sahip olan alanda turizm odag1 olarak
cesitli islevler ile donatilmis bir biitiin oldugu goriiliir (Resim 2). Tarihi dokunun geleneksel yasam
bicimi ile destekleniyor olusu, bu mekandaki otantiklik algisinin salt gdsteri amacl olmasinin 6niine
gecerek simiilasyon olarak algilanan bir otantiklik vurgusunun olusmasini engeller. Uretim ydntemleri
ve el sanatlar1 gibi {irlinlerin turizme hizmet eder nitelikte olusu, yerel halkin katilimini saglayan
bicimde organize edildiginde mekanin da sahne olmanin otesine gecerek gercek bir otantikligin
sergilenmesi miimkiin olacaktir.

Turizm odaklarinda otantikligin saglanmasi igin yapilan fiziksel miidahaleler, mimari degerlerin
korunmasi baglaminda ele alinmasi ile 6zgiin olabilecektir. Bu 6zgiinlik yerin 6zgiin kimliginin
korunmasi ile yakindan iliskilidir. Yapilacak koruma, restorasyon ¢aligmalar1 yeniden canlandirmaya
ek olarak, eskiyerek yok olmanin 6niine geger bir nitelik tagimalidir. Koruma konusunda otantiklik ve
turizm baglaminda verilebilecek en karakteristik 6rneklerden biri olarak Venedik, Diinya’nin en dnde
gelen turizm odaklarindan biri olmanin getirdigi yan etkileri uygulanan siki mekéansal prensiplere
ragmen siddetle yasamaktadir (Resim 3). Otantikligin getirmis oldugu metalasma yerel niifusun yagam
alanlarmi ve giindelik gerekliliklerini getirdiklerini kiiciik esnaf diikkanlarini bosaltarak turizme
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adanan yerlere terk ederek kentin dis ¢eperlerindeki yeni yerlesim alanlarina gog¢ etmistir. Burada
onemli Olciit, mekanin fiziksel ve islevsel koordinasyonu ile otantiklik olgusunun siirdiiriilebilirlik
anlayis1 ve ilkeleriyle paralel olarak ele alinmasi ve biitiinciil bir anlayis ile desteklenmesi
gerekliligidir. Yasam bigimlerinin giincel halleri ile iliskilendirilerek islev degisikligi yapilan tarihi
mekanlar, siirdiiriilebilirlige katki saglamaktadir. Ozellikle yerel yonetimlerin de katki saglayacagi
dontigiimler; yoresel Ozelliklerin sunulmasini saglayan kiiltiirel yapilardan, konaklama imkani
saglayan otel yapilarma, ¢ars1 doniisiimlerinden, nitelikli cephe yenilemelerine kadar gesitli basliklarda
gerceklesebilir. Dogru uygulamalarin yapilabilmesi 6zgiin - zelliklerin  tespit edilmesi ve
sirdiriilebilirlik baglaminda ele alinmalar1 ile miimkiin olabilecektir. Bu nedenle mekanin
stirdiiriilebilirligi ile turizmin siirdiiriilebilirligi arasinda dogrudan bir iliski oldugu agiktir.
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In recent years, the intense interest in public investments has also led to the
mobility of real estate. Practices covering immovable movements are activities
such as purchase, sale, expropriation within the scope of public interest. These
activities directly affect the real estate value and increase the need for impartial
practices. In this study, it is aimed to produce value maps of the study area by
providing an unbiased approach by using the Analytical Hierarchy method with the
help of the Geographical Information System. The study area covers 57 parcels
under the responsibility of Lapseki district of Canakkale province within the scope
of the Kinali-Tekirdag-Canakkale-Savastepe Malkara-Canakkale section highway
project. The way of going to the immovables, its front view to the road, its view to
the main transportation axes, the soil structure and the ability to be developed from
a model, this model is related to the Analytical Hierarchy process (AHS), and the
maps that were in practice during the appraisal practices and passed the appraisal
practices were produced.
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Son yillarda kamu yatirimlarina gosterilen yogun ilgi beraberinde taginmaz
hareketliligine de sebebiyet vermistir. Tasinmaz hareketlerini kapsayan
uygulamalar alim, satim, kamu yarar1 kapsaminda kamulastirma gibi faaliyetlerdir.
Bu faaliyetler dogrudan taginmaz degerine etki etmekte ve tarafsiz uygulamalara
duyulan ihtiyaci arttirmaktadir. Bu calismada Cografi Bilgi Sistemi yardimi ile
Analitik Hiyerarsi yontemi kullanilarak tarafsiz bir yaklagim saglanarak calisma
alanina ait deger haritalarinin dretilmesi amaglanmistir. Calisma alani Kinali-
Tekirdag-Canakkale-Savastepe = Malkara-Canakkale kesimi otoyol projesi
kapsaminda Canakkale ili, Lapseki ilgesi uhdesinde bulunan 57 adet parseli
kapsamaktadir. Taginmazlara iliskin parsel sekli, yola cephe durumu, bakisi, ana
ulagim akslarina olan mesafesi, toprak yapisi ve egimi degerlendirmeye alinmis ve
bir model gelistirilerek taginmazlari etkileyen bu kriterler Analitik Hiyerarsi
Siirecine (AHS) dahil edilmis ve CBS’nin degerleme uygulamalarindaki siirece
olan katkisi irdelenerek deger haritalar {iretilmistir.
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1. GIRIS

Degerleme kavrami bir taginmazin degerinin o tasmnmazin sahip oldugu hak ve faydalarin
taginmazin degerleme uygulamalarinin gerceklestirilecegi donem igerisindeki tahmin edilen degerin
objektif ve adil olacak sekilde takdir edilmesidir (Erdem, 2018). Tasinmazlarin her biri sahip olduklar1
konum, fiziki ve ¢evresel dzellikleri bakimindan birbirlerinden ayrilmaktadir ve bu ozellikler nicel ve
nitel olarak kisiden kisiye degisiklik gostermektedir. Taginmaza ait degerin tespiti i¢in ilk olarak
tasinmazin degerine etki eden kriterlerin saptanmasi gerekmektedir (Ozcan, 2019).

Yeryiiziinde konuma dayali olan ya da konumsal olmayan verilerin bir ama¢ dogrultusunda
toplanmasi, depolanmasi, kontrol edilmesi, analizi ve goriintiillenmesini saglayan teknik araglar
Cografi Bilgi Sistemi olarak adlandirmak miimkiindiir (Tecim ve Kincal 2004). CBS karmasik plan ve
yonetme problemlerinin ¢éziimii maksadiyla tasarlanmig, verilerin yonetilmesi, analizleri,
modellenmesi, verilerin saptanmasi ig ve iglevlerini gergeklestiren sistemler biitiiniidiir (Torun, 2009).
Bu nedenle CBS ile tasinmaz degerleme uygulamalarinda mekansal ve mekansal olmayan verilerin
depolanmasi, analizi, degerlendirme islemleri daha az maliyet ve daha az zaman diliminde
gerceklestirilebilir olmasi taginmaz deger haritalarmin iiretilmesinde etkili bir ¢6ziim sunmaktadir.

1.2. Tasinmaz Degerleme Uygulama Alanlari

Tasmmaz mallar ¢ogunlukla alim-satim islemleri, vergilendirme ve kamulastirma amaciyla
degerlendirme uygulamalar1 gergeklestirilir (Ertas, 2000). Bunlarin yaninda 6zellestirme, bankacilik,
sigortacilik, tescile esas islemler, irtifak hakki, imar uygulamalari gibi konularda da tasinmaz
degerleme uygulamalarinda ihtiya¢ duyulmaktadir (Erdem, 2018).

Deger tahminine konu olan s6z konusu taginmazlarin fayda kavramina ek kit olmalar1 da deger
sahibi olmalarim etkileyen kriterlerdendir. Tarim isletmesi, tarim arazisi gibi taginmazlarin degerleme
uygulamalarinda devamli bir piyasasinin olmamasit ve homojen bir yapisi olmamasi nedeniyle bu
taginmazlar genel degerleme uygulamalarina gore fakli bir yapilasmanin olusmasina sebebiyet
vermektedir. Tarmm arazilerinin bu o6zellikleri ve degerleme uygulamalari igin veriye ulasma
konusunda yasanilan zorluklar bu taginmazlar igin 6zel bir sistemin kurulmasina ihtiya¢ dogmustur
(Karakayaci ve Oguz, 2007).

Degerleme uygulamasi yapilacak bir bolgede tasinmaz sayisi fazla olmasi durumunda
tasinmazlar arasinda deger dagilimlarinin belirlenmesi gerekmektedir. Bahse konu deger dagilimi
yapilirken esas alinacak rayi¢ bedel haricinde olusturulacak bir puanlama sistemi ile elde edilebilecek
parametrik degerler de kullanilabilir (Yomralioglu, Nisanc1 ve Uzun, 2007).

1.3. Tasinmaz Degerlemesinde Cografi Bilgi Sistemleri Uygulamalari

Her gecen giin gelismekte olan teknoloji ve bundan etkilenen uygulamalar CBS’nin gelisimine
etki etmektedir. CBS, yeryiiziinde ger¢eklesen ¢evresel, sosyal, kiiltiirel ve ekonomik sorunlara cevap
verebilmek adina mekansal ve konuma dair karar verme asamalarinda kullanicilara yardime1
olabilmeyi, cografi verilerin islenip, biriktirilmesi, bir araya getirilmesi, idare edilmesi, analizi,
sorgulanmas1 ve sunulmasi islemlerini gerceklestiren yazilim, donanim, personel, cografi veri ve
yontemlerin biitiiniidiir (Yagmahan, 2019). Bu nedenle farkli uygulamalar arasinda meydana gelen
sorunlar agisindan birgok parametreyi icermesi bakimindan tasinmaz degerleme uygulamalarinda
tercih edilebilirligini arttirmaktadir.

CBS kullanilarak arazi yapisi ve iirlin deseni tespiti, yapilmasi planlanan bir yatirim fikri i¢in
en uygun konumun neresi olmasi gerektiginin tespit edilmesi, yatirim segeneklerinin en uygun
olaninin belirlenmesi, iiretici kitlenin g¢evresel problemlere olan duyarlilik durumlarinin nasil
oldugunun tespiti, demografik yapmin saptanmasi, tretici ve tiiketici kitle profillerinin tespiti,
taginmazlara ait deger tespiti, tasinmazlarin degerine etki eden kriterlerin ve bu kriterlerin taginmaz
iizerindeki etki seviyelerinin belirlenmesi gibi bir¢cok calisma gerceklestirilebilmektedir (Akca ve
Esengiin, 2003). CBS, cografi verilerin toplanmasi, kullamlmasi, analizi ve depolama islemlerini
gerceklestirme imkan1 veren bir bilgi sistemi olmast bakimindan taginmaz degerleme uygulamalarinda
olduk¢a Onemlidir (Isikli, 2019). Bu nedenle CBS gibi bilgi teknolojisine dayanan karar-destek
sisteminden st diizeyde yararlanmak gerekmektedir (Yomralioglu, Nisanci ve Uzun, 2007).
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1.4. Diinya’da ve Tiirkiye’de Tasinmaz Degerleme Uygulamalari

Taginmaz degerleme uygulamalarina duyulan ihtiyag her gegen giin artmakta bununla birlikte
yapilan ¢aligmalar ve arastirmalar da artig gostermektedir.

Dai, Lee ve Zhang (2001), Cin’in kuzeybatisinda yer alan Lanzhou sehrinin kentsel alaninin
CBS kullanilarak jeo-cevresel degerlendirilmesine yonelik kentsel arazi kullanim planlamasi
gerceklestirmislerdir. Arazileri kullamim tiirlerine ve uygulama ic¢in ihtiyag duyulan kriterlere gore
kategorilere aymrmiglardir. Uygun kriterler secilmis ve agirliklandirilip cografi ortami gelistirme
uygunlugunu degerlendirebilmek icin ¢ok kriterli karar verme analizini tercih etmislerdir. Agirlikli
lineer kombinasyonlarla faktorleri birlestiren bir algoritma kullanarak her kategori igin bir uygunluk
haritas1 gelistirmislerdir.

Seda Doner (2010), tasinmaz degerleme uygulamasi kapsaminda CBS kullanarak mobil
tabanl1 bir tasinmaz deger haritasi olusturmustur. Tagmmazlarin belirli bir tarihteki rayi¢c degerleri ve
bu degerleri etkileyebilecek tiim dnemli faktorleri CBS yardimiyla toplamustir. Elde ettigi veriler ile
tasinmaz deger haritasi Uretmistir. Mobil tabanli CBS uygulamasi ile tasinmaz degerleme
uygulamalarmin ihtiya¢ duydugu veritabani yapisina oneride bulunmustur.

Ali Ozen ve Aziz Sisman (2019), Bolu ilinde segilen bir alanda tasmmmaz degerini etkileyen
faktorlerin belirlenmesi ile bu faktdrlere iligkin verilerin toplanmig ve mesafe analizleri yardimui ile her
bir faktor igin raster katmanlar iretilerek sonug raster verisi ile taginmaz degerinin yiiksek oldugu
bolgeler elde edilmistir.

Pires, A. S., Ferreira, F. A, Jalali, M. S., & Chang, H. C. (2018), Ekonomik krizin emlak
piyasasindaki 6nemli degisimlere sebebiyet vermesi ile tasinmazlarda satin alma yerine kiralama
sistemine gecilmesi, kiralama amacgh gayrimenkul yatirimlarda karsilasilan engelleri teskil eden
faktorler arasindaki neden sonug iliskisini ¢6ziimlemek i¢in bulanik mantik yontemiyle degerleme ile
bir model olusturmay1 hedeflemislerdir.

Zrébek, S., Cellmer, R., & Kuryj, J. (2005), Polonya’da piyasanin yeniden yapilandirilmasi ve
arazi kaynaklarmin yonetiminin ekonomik bir 6l¢iisii olarak fiyatlarin sistematik bir sekilde izlenmesi
ile alakali uzun vadeli hedefler, yerel yonetimi ilgilendiren iki farkli amag olarak ayirt edilmektedir.
ArcGIS 8.3 yazilmu kullanilarak ekonomik katmanlardan olusan bir deger haritasinin
olusturulmasinin ilkelerinden ve metodolojisinden bahsedilmistir.

2. AMAC

Calisma kapsaminda Analitik Hiyerarsi Siireci yontemi kullamilarak tagimmmaz degerine etki
eden kriterler incelenmistir. Tasinmaz degerleme uygulamalarinda tercih edilen geleneksel degerleme
yontemlerinin disinda karar verebilme hiyerarsi aginin olusturulmas: ile hiyerarsik yapinin
¢oziimlenmesi esnasinda kullanilan, karari etkileyen kriterlerin yiizde seklinde agirliklandirip Karar
verme ve tahmin etme yontemi olan (Ozer, 2010),Analitik Hiyerarsi Siireci dahil edilerek objektif bir
yaklasim saglamak amaglanmistir. AHS siirecinde bagimsiz, objektif bir sekilde elde edilen anket
sonucglar1 kullanilmistir. Sonug olarak iiretilecek deger haritalariin yalin ve kisa zamanda elde
edilmesi hedeflenmistir.

Yapim calismalari devam etmekte olan koprii ve otoyol yapim caligmalar1t bolgedeki
taginmazlar lizerindeki hareketliligi arttirmistir. Bu nedenle taginmaz degerlerinde kontrolsiiz, 6znel,
birbirinden farkli deger grafikleri goriilmektedir. Calisma alani segilirken bu bdlgedeki tasinmazlara
iligkin bilgilerin kisa zaman diliminde, objektif, tarafsiz bir sekilde elde edilmesi hedeflenmistir.

3. MATERYAL VE YONTEM
3.1.Materyal

Calisma kapsaminda yol yapim ¢alismalart devam eden Kinali- Tekirdag — Canakkale —
Savastepe otoyol projesinin Malkara — Canakkale kesiminin giizergahindan bir bolge tercih edilmistir.
Canakkale ili, Lapseki ilgesi, Gazisiileymanpasa mahallesi, Suluca, Gokkdy, Umurbey ve Kemiklialan
k&y sinirlarinin igerisinde kalan 57 adet taginmaz tercih edilmistir.
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3.2.Yontem

Tasmmaz degerleme uygulamalarinda kesin bir yontemden bahsetmek miimkiin olmamakla
birlikte tasinmazin sahip oldugu 6zelliklere gore uygulanacak yontem belirlenmektedir. Taginmazin
degerini belirlemek i¢in kullanilacak yontemin belirlenmesinde taginmazin kullanim nedeni, durumu,
cevresel oOzellikleri, sosyal ve ekonomik durumu, altyapt oOzellikleri, imar durumu ve hukuki
kisitlamalart 6nemli etkenler olarak 6zetlenebilir (Senyildiz, 2017). Kabul géren degerleme yontemleri
asagidaki Sekil 1’de goriildiigii gibi ii¢ baglik altinda smiflandirilmstir.

Geleneksel Degerleme Modern Degerleme
Yontemi Yontemleri
I ]
l 1 | [ I | 1
Yapay Sinir Agi Bulanik Mantik Konumsal Analiz Analitik Hiyerarsi
Emfal—Kar;lIa;tlrma Gelir Degerleme Maliyet Degerleme ile Degerleme ile Degerleme ile Degerleme Prosesiile
Degerleme Yontem Yontemi Yontemi Yontemi Yontemi Yontemi Degerleme Yontemi

Istatiksel Degerleme

Yontemleri
|
| 1 |
Hedonik
Nominal Goklu Regresyon M
Des " ] . A Degerleme
egerlemeYontemi  [DegerlemeYontem © .
Yontemi

Sekil 1. Tasinmaz degerleme yontemleri

Calisma kapsaminda taginmaz degerleme yontemlerinden modern degerleme yontemlerinden
Analitik Hiyerarsi Prosesi ve istatiksel degerleme yoOntemi bashgi altindaki Nominal Degerleme
yOntemi tercih edilmistir.

AHS, 1968 yilinda Myers ve Alpert tarafindan ortaya atilmig ve 1977 yilinda ise Saaty
tarafindan gelistirilerek karar verme problemlerinin ¢6ziilmesinde kullanilabilir bi¢imde karsimiza
¢ikan bir yontemdir. Karar verme hiyerarsisinin ¢6ziimlenebilmesi i¢in her bir kararin etkilenebilir
noktalarinda karar1 yiizde olarak tanimlamayi saglayan, karar verme, tahmin etme, karmasik olarak
adlandiracagimiz problemleri ¢ézmeyi kolaylastiran bir yontemdir. Calisma kapsaminda bu nedenle
karar verme hiyerarsisi olusturulmas: ve karsilastirmalarin tamamen objektif olmasi hedeflenerek
Google Form kullanilarak anket degerlendirmelerinden yararlanilmustir.

Calisma alanina ait giincel kadastral altlik, bolgeye ait koordinat doniisiim parametreleri, {iriin
tespit tutanaklari, ¢evre diizeni plani, halihazir harita, tasmmazlara ait fotograflar, tapu kayitlari,
tasinmazlarm giincel uydu goriintiileri elde edilmistir. Calisma sirasinda bir¢cok yazilimlardan
yararlamlmistir. NetCAD7.6 GIS, AutoCad, Civil 3D, ArcGIS 10.5, Google Earth, TAKBIS,
Microsoft Office yazilimlarindan biri olan Excel ve Google Formlar kullanilan yazilimlardir. Deger
haritalar1 iiretilecek parsellere iliskin grafik ve grafik olmayan veriler yazilimlardan yararlanilarak
Oznitelik tablolar1 olusturulmus ve beraberinde her bir tasinmaza etki edecegi 6n goriilen kriterler
belirlenmistir. Bu kriterler belirlenirken taginmazlarin konumsal, sosyal ve ekonomik etkileri ile
birlikte taginmazin cinsi goéz oniinde bulundurulmustur.

Kriterlerin analizlerinin gergeklestirilmesi Sekil 2°de gortildiigi gibi 6zetlenmistir.
1. Karar Verme Probleminin Tanimlanmasi

2. Faktorler Arasi Karsilagtirma Matrisi Olugturulmasi

3. Faktdr Kiyaslamalanindaki Tutarlilik Olglilmesi

4. Her Bir Faktér icin Karar Noktasindaki Yiizde Onem Dagilimlarinin Tespit Edilmesi

5. Karar Noktalarindaki Sonug Dagiliminin Bulunmasi

Sekil 2. Kriterlerin analiz edilmesindeki asamalar

146



Journal of Current Debates in Social Sciences (CUDES), 5, Special Issue-1, 2022

4. TASINMAZLARIN DEGERINi ETKILEYEN FAKTORLER VE DEGER
HARITASI URETIMI

Degerlendirmeye uygun gorilen faktorler, caligma alaninin konumsal &zelligi, sosyal,
ekonomik etkilerive cografi 6zelligi gibi temel etkenler degerlendirilerek belirlenmistir.

Parsel Sekli: Tarim arazilerinin parsel sekline gore islenmesindeki (ekim, hasat gibi) zahmetin
masrafa etki etmesi ve segilecek {iriin tiirine etki etmesi yoniiyle bu faktor oldukca fazla 6nem
teskil etmektedir(Yomralioglu, 1992).

Toprak Yapisi (Verim): Kuru ya da sulu tarim arazi smiflandirmasi ile toprak yapisi hakkinda
avantaj ve dezavantajlar degerlendirilebilmektedir. Tarmm arazilerinde toprak verimliliginin
puanlandirilmasinda en ¢ok yetistirilen iriiniin birim alan verimi ile bdlgenin normal iriin
veriminden farkliligi baz alinarak verimlilik faktorii diisiik, orta ve yiiksek olarak puanlama
yapilabilir (Tanrivermis, 1996).

Yola Cephesi Olmasi: Yola ulagimi saglamak icin, bir bagkasina ait bagka bir tasinmaz iizerinden
ulagim saglaniyorsa, bu durum ilgili taginmazin degeri i¢in dezavantaj yaratmaktadir(Yomralioglu,
1992).

Egim (Topografya): Egim faktoriiniin taginmaz degeri lizerinde meydana getirdigi etki taginmazin
cinsine gore degisim gostermekte olup, tarim arazilerinde sulama, topragin islenmesi ve
yetistirilecek tiriin desenini etkilemektedir (Bahar, 2007).

Baki: Tasinmaza dogrudan etki eden tasinmazin konumu sonucunda bu etkinin meydana geldigi
bir kavramdir. Glines 1sinlarini alig yonii olarak tanimlanmaktadir.

Ana Ulasim Akslarma Olan Uzaklik: Tasinmazin merkezinden basglayan mesafe arttikca
taginmazin sahip oldugu degerin de negatif etki gostermesi goriilmektedir. Bu nedenle taginmazin
ulagim akslarina olan mesafesi ile degeri, aralarinda zit bir baglant1 olusturmaktadir (Y omralioglu,
1992).

Degerlendirme igin  belirlenen bu faktorlerin  her biri igin anket ¢aligmasi
diizenlenmistir.Google formlar araciligiyla olusturulan anket sorulari 30 kisiye sunulmus ve
degerlendirmeleri gerceklestirilmistir.

Anket sorularini yanitlayan kisilerin 20’si lisans mezunu, 10’u yiiksek lisans mezunudur (Sekil
3). Katilimeilardan 9 kisi gayrimenkul degerleme uzmani (¢6ziim ortagi olarak c¢alisan), 4 kisi kadrolu
gayrimenkul degerleme uzmani olup 2 kisi denetmen olarak gorev yapan ve kalan 15 kisi ise diger
secenegi isaretlemesi yapan harita mithendislerindi. Katilimcilaridan 12 kisinin 0 ile 3 y1l arasinda, 5
kisinin 3 ile 6 yil arasinda, 6 kisinin 6 ile 10 yil arasinda, 7 kisinin 10 ve daha fazla mesleki
yetkinliginin bulunmaktadir (Sekil 3).

Egitim Durumu Mesleki Yeterlilik

/ m Gayrimenkul Degerleme
: / Uzmam (Coziim Ortag
® Lisans £ ] Gayrime(&ul Degerle;gn)e

( Uzmam (Kadrolu]
[ 15 =D enetme(n )

- \
= Yiiksek \ @ Diger (Harita Mithendisi)
Lisans N

Sekil 3. Egitim durumu Sekil 4. Mesleki Yeterlilik

Mesleki Tecriibe

W0 -3 Y1l Arast
W3 -6 Y1l Aras1

m6 - 10 Yil Arast

010 - 10+ Y1l Arast

Sekil 3. Mesleki tecriibe
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Her bir anket formu ayr1 ayri degerlendirilmistir. Anket formlar1 birbirlerinden bagimsiz bir
sekilde tutarlilik orami belirlenmistir. Tutarlilik oraninin hesaplabilmesi igin Saaty (1980) tarafindan
gelistirilmis rastgele indeks degerleri tablosu kullanilmistir. Tabloda kriter sayisina karsilik gelen 1,24
say1 degeri isleme dahil edilmis ve hesaplamalar gergeklestirilmistir. Tutarli olarak tespit edilen 25
anket formuna ait cevaplar belirlenmis olup, tutarsiz olarak tespiti saglanan anket formlar1 sonraki
islem basamaklari i¢in yok sayilip hesaplama islemlerine dahiledilmemistir.

Tutarli degerler kullanilarak, degerler i¢in geometrik ortalama hesaplamasi sonucunda
karsilastirma matrisi olusturulmus ve Tablo 1°de gosterilmistir.

Tablo 1. Kargilastirma matrisi

Parsel Yola Bala Ana Ulasim Toprak Egim
Sekli Cephesi Akslarina Olan  Yapisi
Olmasi Uzakhg

Parsel Sekli 1,0000 1,8336 2,5792 2,5023 0,9064 2,4422
Yola Cephesi Olmasi 0,.5454 1.0000 1,4322 2,3118 0,7940 1,9181
Baka 03877 0,6982 1,0000 1,6496 0,8574 1,5929
Ana Ulasim Akslarina 0.3996 0,4326 0.6062 1,0000 0,6320 1,3866
Olan Uzakh@
Toprak Yapisi 1,1033 1,2594 1,1663 1,5823 1,0000 31192
Egim 0.4095 05213 0,627¢ 0,7212 0,3206 1,0000

Karsilastirma matrisi stitunlarina ait her bir deger, bulundugu siituna ait degerlerin toplam
degerine boliinmesi ile normalize edilmis matris olusturulur. Olusturulan normalize edilmis matris
Tablo 2°de gosterilmistir. Normalize edilmis matrise ait her stitunundaki toplam deger 1 degerini
vermelidir.

Tablo 2. Normalize edilmis matris

Parsel Yola Baki Ana Ulasim Toprak Egim
Sekli Cephesi Akslarma Olan  Yapisi
Olmasi Uzakhig:

Parsel Sekli 0,2600 03192 0,3480 0,2562 0,2010 02131
Yola Cephesi Olmasi 01418 0,1741 0,1932 0,2367 0,1760 0,1674
Baki 0.1008 01215 0,1349 0,1689 0,1901 0,1390
Ana Ulasim Akslarima 0.1039 0,0753 0,0818 0,1024 0,1401 01210
Olan Uzakhgi
Toprak Yapis1 0.2869 0.2192 0.1574 0,1620 02217 02722
Egim 0,1065 0.0907 0,0847 0,0738 00711 0,0873

Normalize edilmis matrisin her faktore ait satir degerlerinin ortalamasi alinarak o6ncelikler
vektorii hesaplanmistir. Oncelikler vektdriine ait satir degerleri, hesaplanan karsilastirma matrisine
karsilik gelen satir degerleriyle carpilmasi sonucunda tiim oncelikler matrisi elde edilmistir.
Olusturulan matrise ait degerler Oncelikler vektoriine boliinmesiyle hesaplanan matris ortalamasi
alinarak, tutarhilik indeksi bulunmustur. Tutarlilik indeksinin rastgele deger indeksine oramyla
tutarlilik oran1 hesaplanmigtir. Tutarlilik orani 0,02 olarak hesaplanmistir. Tutarlilik oraninin 0,10’dan
kiigiik degerde olmasiyla analitik hiyerarsi yonteminin belirttigi kosul saglanarak degerlendirilen anket
formuna ait sonucun tutarlidurumda oldugu goriilmektedir.Anket degerlendirmesi sonucunda
tasinmazlarim degerine etki eden faktorlerin O6nem dereceleri ylizdelik dagilimlart Sekil 4’te
gOsterilmistir.
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W Parsel Sekli m Toprak Yapisi

m Yola Cephesi Olmasi m Baki

m Ana Ulasim Akslarina Olan Uzakligi mEEim

Sekil 4. Tasinmaz degerine etki eden faktorlerin 6nem yiizdeleri

Caligma bolgesine ait taginmaz degerlerine etki eden parsel sekli, yola cephesi olmasi, ana
ulagim akslarina olan uzakligi, toprak yapisi, baki, egim kriterleri i¢in ArcGIS 10.5 yazilimu ile her bir
kritere ait ayr1 ayr1 deger haritalar1 iiretilmistir. Uretilen analiz haritalarindan tasinmazlarm degerine
etki eden faktorlere iliskin agirlikli degerler kullanilarak tekrar siniflandirilmasi ve kategorize edilmesi
sonucunda 6 adet kritere ait ayni 6zellik gosteren verilerin birlesimi kullanilarak siniflara ayrilarak
taginmaz deger haritasi tiretilmistir (Sekil 5).

TASINMAZ DEGER HARITASI

V4
»
AR A -

Lejant
Tasinmaz Deger Haritas
[ H

14
s
. -
-
L
- 0 0,5 1 2
—RL — — Kilometre

Sekil 5. Taginmaz deger haritasi
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5. SONUC

Caligma alaninin segilmesinde Canakkale ilini sosyal, ekonomik, istihdam nedeniyle yasanan
ani demografik etkenler, bolgenin turistik yapisini dogrudan etkileyen biiyiik bir projenin faaliyette
olmasi 6nemli bir etken olmustur. Bunun yam sira bdlgedeki tarim arazi sayisinin fazla olmasi ve
yasanilan alim satim hareketliligi bolgeyi ilgi odagi haline getirmistir. Bu da direkt olarak taginmazin
degerinin tespitine duyulan ihtiyact arttirmustir. Tasinmaz degerinin tarafsiz, hassas ve hizli bir
bicimde belirlenmesi miimkiindiir. Anket sonuglarma gore faktorlerin agirliklar1 sirasiyla; %26,6
parsel sekli, %22 toprak yapist (verim), %18,2 yola cephesi olmasi, %14,3 baki, %10,4 ana ulasim
akslarma olan uzakligi, %8,6 egim (topografya) olarak elde edilmistir. Deger haritasi iiretiminde
Analitik Hiyerarsi yontemi ile tamamen objektif sonuglarin elde edilmesi saglanmistir. Kriterlerin
ArcGIS yazilimi kullanilarak analizleri yapilmis ve deger haritalar1 elde edilmistir. Bu kisma kadar
gerceklestirilen calismalar ve sonuglarm bir kismi uluslararasi bilimsel arastirmalar kongresinde ve
yiiksek lisans tezinde sozlii ve yazili bir sekilde sunulmustur (Pigkin ve Erenoglu, 2021).

CBS’nin tasinmaz degerleme siirecine katkisi birbirinden farkli veri formatlarmin aym bilgi
sistemi igerisinde toplanip, depolanmasi, incelenmesi, analizlerinin yapilmasi sonucunda sonug {iriin
elde edilmesindeki sundugu kolaylik, kisa zaman dilimi igerisinde dogru bilgiye ulagimini ekonomik
bir sekilde sunmasidir. Tercih edilen kriterler dis etkenler tarafindan etkilenebildiginden kriterlerin
arttirthp azaltilmasi sonucunda agirliklarinda degisimler meydana gelmesiyle daha genis alanlarda
yiiksek duyarliliga sahip deger haritalar1 iiretilebilmektedir.
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Cin’in Wuhan kentinde ortaya ¢ikan ve tiim diinyay1 etkisi altina alan COVID-19
pandemisi toplumlari fiziksel ve mental agidan etkilemis, bununla birlikte birgok
aliskanligin degisime ugramasina sebep olmustur. COVID-19 pandemi siirecinde

hem hastaligin belirsizligi hem de karantina, mesafe, izolasyon gibi uygulamalar
sebebiyle toplumlarda mental sagligin etkilenmesi s6z konusu olabilir. Bu sebeple
COVID-19 pandemi siirecinde toplumlarin fiziksel saglik kadar mental saglik
icinde destekleyici unsurlara ihtiyaci oldugu disiiniilebilir. Fiziksel aktivite bu

Anahtar sbzciikler: konuda etken bir rol oynayabilir. Fiziksel olarak aktif olmak sagligi olumlu y6nde

go '\Igg-;lft' ite etkilemekte, bireyler kendilerini daha zinde hissetmek amaciyla fiziksel olarak
1\/}th | “l“lil aktif olmaya yonelebilmektedir. Bu arastirmada fiziksel aktivite, mental saglik
cntal saght kavramlar agiklanarak, COVID-19 pandemi siirecinde fiziksel aktivitenin dnemi,
mental saglik yoniinden 6nemi ve 6nerilen fiziksel aktivite tiirlerine deginilecektir.

1. GIRIS

COVID-19, Sars-Cov2 virlisiiniin sebep oldugu bir hastaliktr (WHO, n.d). 2019 yilinda
Cin’in Wuhan kentinde ortaya ¢ikan ve nedeni bilinmeyen pnomisi olan bir grup hasta tespit edilmis,
ardindan pnomini hastalardan alinan numuneler sonucunda betakoronaviriis tespit edilerek (Zhu ve
digerleri,2020) COVID-19 siireci baglamustir. 2019 Aralik ayinda Cin’in Hubei eyaleti Wuhan da
ortaya ¢ikan ve insanlara nasil bulagtig1 tam olarak belli olmayan Sars-Cov2 (Siddetli Akut Solunum
Sendromu) diinyay1 etkisi altina alan bir saglik krizini ortaya cikarmustir (Singhal, 2020).
Koronaviriisler ¢ubuksu uzantilara sahip olan tek zincirli ve pozitif polariteli, zarfli RNA viriisleri
olarak tanimlanmaktadir (Saglik Bakanli$1,2020). Koronaviriisler baslica solunum, enterik, hepatik ve
merkezi sinir sistemi hastaliklari ile iligkilidir (Enjuanes, 2004).

Tiim Diinya iilkelerinde COVID-19 pandemisi toplumsal aliskanliklarda ciddi degisiklerin
olmasina, karantina gibi uygulamalarin hayatin bir parcasi haline gelmesine sebep olmustur.
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Toplumlarin bu durumdan farkli agilardan etkilenmesi s6z konusudur. Mental saglik agisindan
bakildiginda, Pfefferbaum ve North (2020) toplumlarda COVID-19 pandemisinden kaynakli duygusal
stres olabilecegini belirtmislerdir. Ozellikle pandemi siirecinde psikolojik tepki kaliplarmi anlamak zor
olabilir ve pandemik enfeksiyon gibi tehdit edici durumlara karsi olduk¢a sorunlu durumlarinda ortaya
cikmas1 miimkiin olabilir (Taylor, 2019). Toplumlarn COVID-19 pandemisi kaynakli uzun vadeli
sonuclar hakkinda endigesi bulunmaktadir (Kumar ve Nayar,2020). Bununla birlikte COVID-19
pandemisi bir neslin ciddi anlamda kiiresel bir zorlukla karsilagsmasina sebep olmus ve bu durumdan
kaynaklanan mental saglik durumunun kalici ve siddetli problemlerin olmasinin miimkiin olabilecegi
belirtilmistir (Gavin, Lyne, McNicholas, 2020).

Fiziksel aktivite mental problemlerin ortaya c¢ikmasini engelleyerek, duygusal iyiligi
gelistirebilir (Departman of health, 2003). Ayrica fiziksel aktivite tembellikten uzaklagma, is
verimliliginde artis, kendine saygili olma, kendine giiven gibi hem sosyal hem de psikolojik etkilere
sahiptir (Zorba, 2001). Bununla birlikte fiziksel aktivitenin depresyonun azalmasinda potansiyel
faydalar1 olmakla birlikte, kayginin azalmasinda etkisi bulunmaktadir (Biddle ve Asare,2011). Bu
sebeple toplumlarin fiziksel ve mental sagliklari i¢in fiziksel aktiviteye tesvik edilerek, fiziksel aktivite
alanlarmin olusturulmasi esastir (Antunes ve Frontini, 2021). Fiziksel aktivite bireyin kendini daha iyi
ve zinde hissetmesi agisindan bireysel faydalarinin oldugu agiktir.

COVID-19 pandemi siireci 21. ylizyilin bir felaketi haline gelmis, toplumlari derinden
sarsmistir. Bu derlemede neredeyse tiim diinya’y1 etkisi altina alan, iilkeleri birgok yonden etkileyen
COVID-19 pandemi siirecinde fiziksel aktivitenin Onemine, fiziksel aktivitenin mental saglik
acisindan 6nemine, onerilen fiziksel aktivite tiirlerine deginilecektir.

1.1. Fiziksel Aktivite

Fiziksel aktivite kavrami genis bir yelpazeye sahiptir. Ev isleri, bahge isleri gibi giindelik
islerle birlikte, egzersiz gibi yapilandirilan aktiviteler de dahil olmak tizere 6zel kavramlar1 i¢inde
barindirabilmektedir. Fiziksel aktivite Caspersen, Powell ve Christenson (1985) tarafindan “enerji
harcamasiyla sonuglanan iskelet kaslar1 tarafindan gergeklestirilen herhangi bir viicut hareketi” olarak
tammmlanmustir. Bu tanimdan anlasilacagi lizere fiziksel aktivite giindelik hareketlerimizin neredeyse
tamamini igermektedir. Ayrica fiziksel aktivite karmasik bir davranis olmakla birlikte bireyler
tarafindan goniillii olarak da yapilabilen aktivitelerdir (Ward, Saunders ve Pate, 2007). Bununla
birlikte fiziksel aktivite sedanter, hafif, orta, siddetli, ¢ok siddetli olarak siniflandirilabilen (Ward,
Saunders, Pste, 2007), yontem, siklik, slire ve yogunluk olarak boyutlandirilabilen (Strath ve
Digerleri,2013) aktivitelerdir.

Fiziksel aktivite insan hayatimin idamesi agisindan Onemli bir davramstir. Bouchard ve
digerleri (2006) genel olarak insan viicudunun hareket etmeye gore tasarlandigini, ilk insanlarin hayati
tehlike iceren ortamlarda, hem yeterli motor becerisine hem de zorlu fiziksel calismay1 gergeklestirme
yetenegine sahip olmadan hayatta kalamayacaklarini belirtmislerdir. Teknolojik olarak gelismis
kiiltiirlerin ¢ogunda, uzun yasam icin gereken giinliik fiziksel aktivitede biiyiik bir diisiisiin oldugu,
giin boyunca hareketsiz olmanin ¢esitli saglik sorunlarina sebep oldugu diisiincesi vardir (Haskell,
Blair ve Bouchard 2009). Giinliimiizde ise pandemi gibi bir siirecin bu gelismelere eklenmesi hareket
kapasitesinde azalmaya ve saglik ¢iktilarindaki sorunlarm artmasina sebep olabilir.

Sedanter yasam hareketsizligin bir sonucudur. Bu sonuglar saglik ¢iktilariyla birlikte
toplumlarin olumsuz yonde etkilenmesine sebep olabilir. Her yastan bircok insan i¢in sedanter
yasamlarmin aksine saglikli olmak icin yeterli fiziksel aktiviteyle yasam insaa edilmesi zor bir
durumdur (Haskell, Blair ve Bouchard, 2009). COVID-19 pandemisi siireci de bu zorluklarin
artmasina sebep olabilir. Bu siirecte fiziksel olarak aktif olmak i¢in giinliik programlar evde yapilan
calismalarla saglanabilmektedir (Maugeri ve digerleri, 2020).

1.2. COVID-19 Pandemi Siirecinde Fiziksel Aktivitenin Onemi

Pandemi siireci tiim yas gruplarinin fiziksel olarak aktif olmasina engel olmustur (Shahidi,
Williams, Hassani,2020). Dunton, Wang, Do ve Courtney (2020) kisitlamalar yiiziinden 6zellikle yash
bireylerde tavsiye edilen fiziksel aktivite seviyelerine ulagsmanin miimkiin olamayabilecegini
belirtmiglerdir. Bu hareketsizlik karantinalar ve sosyal mesafelerden kaynaklanmakla birlikte
hastaneye yatislar ve hastaliga yakalanarak istirahat durumunun olugsmasi (Woods ve digerleri,2020)
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ve fiziksel olarak aktif olmaya yoneliminde bir ¢ekincenin olugmasi ihtimalinden kaynaklanabilir.
Muhtemelen COVID-19 pandemi siireci insanoglunun son dénemde yasadigi en biiyiik felaketlerin
basinda gelmektedir. Bu siire¢ toplumlarin birgok aligkanliginin ve buna baglh olarak davraniglarinin
degismesinde etkili olmustur.

Diisilik diizeyde bir fiziksel aktivite, yaygin hastaliklar, fonksiyonel kapasite kayb1 ve erken
oliim ile iligkilendirilmistir (Bouchard ve digerleri,2006). Fiziksel olarak inaktif olmak kiiresel ¢apta
bir risk olarak goriilmektedir (WHO, 2010). Fiziksel aktivitenin azalmasi hastaliklara karsi direncin
azalmasina, bagisikligin diismesine bununla birlikte kas-iskelet sisteminin olumsuz etkilenmesine
sebep olabilir (Woods ve digerleri,2020). Bu nedenle pandemi siirecinde karsilagilabilecek fiziksel
sagligr tehdit eden durumlarin azalmasma katki saglamasi acisindan fiziksel olarak, sedanter
davranigtan uzak durulmasi gerekmektedir. Dwyer, Pasini, De Dominicis ve Righi (2020) fiziksel
aktivite sayesinde COVID-19 hastaliginin sebep olabilecegi klinik kosullarin iyilesmesinin s6z konusu
olabilecegi belirtmistir.

COVID-19 pandemi siireci birgok kisinin saglik sorunlariyla kargilagmasina ve Oliimlerin
ortaya ¢ikmasina sebep olmustur. Tiirkiye Cumhuriyeti Saglik Bakanligi COVID-19 Bilgilendirme
Platformu (n.d) tarafindan kalp hastaligi, hipertansiyon, diyabet, kronik solunum yolu hastalig1 ,kanser
gibi kronik hastaliklar1 bulunan bireyler hastaliktan en ¢ok etkilenen gruplar arasinda siralandirilmigtir.
Bununla birlikte obetize, astim ve kronik akciger rahatsizligi olan ¢ocuklarda COVID-19 siirecinde
risk altindadir (Centres for disease control and prevention, 2021b). Bu yoniiyle bakildiginda fiziksel
olarak aktif olmak kalp ritmininin diizenlenmesine, bagisikligin giiclenmesine, akcigerlerin
havalanmas1 ve solunum kapasitesinde artigin olmasina, damar hastaliklar1 risklerinin azalmasina,
kanser gelisim riskininin azalmasina katki saglamasi (Saghik Bakanligi, Tiirk Halk Saglhigi Kurumu,
2014) agisindan 6nemlidir. Uygun bir egzersiz programi solunum sistemini gii¢lendirebilir, uzun
vadede bagisikligin korumasini saglayabilir (Maugeri ve Musumeci, 2021).

1.3. Mental Saghk

Saglik fiziksel ve mental fonksiyonun bir isleyis durumudur (Barry, 2002). Mental saglik “bir
bireyin kendi yeteneklerinin farkinda olabildigi, hayatin normal stresleriyle bas edebildigi, verimli bir
sekilde caligabildigi ve iginde bulundugu topluma katki saglayabildigi iyilik halidir” (WHO, 2018).
Bununla birlikte mental saglik bireylerin cevresiyle olumlu iliskiler kurabilme kapesitesidir
(Hungerford ve digerleri, 2015). Mental saglik ¢ocukluk, yetiskinlik ve yaslilik donemide dahil olmak
tizere hayatin her asamasinda 6nemlidir (Centres for disease control and prevention, 2021a). Bu
nedenle mental saglik ile ilgili programlarin saglik ve sosyal politikalar igerisine entegre edilmesi
gerekmektedir (Prince, 2007). Ciinkii bir bireyin mental bir problemi olsa da olmasa da mental saglik,
sagligin 6nemli ve ayrilmaz bir parcasidir (WHO,2018).

COVID-19 pandemisi hayati biiyiik olgiide etkileyerek bizleri duygusal olarak stresli ve
bulantici zorluklarla karsi karstya birakti (Choi, Hui ve Wan, 2020). Ciinkii pandemi sadece tibbi
degil aym zamanda bireyleri ve toplumu kaygiya, strese sevk eden bir durumdur (Moukaddam ve
Shah, 2020). Bununla birlikte pandemi siirecinde her nekadar izolasyon ve mesaafe onlemleri virlisten
korunmak amaciyla gerekli olsa da bu durum bizleri stresli ve endiseli olmaya yonlendirebilir (Centres
for disease control and prevention, 2021c). Ayrica COVID-19 gibi bulasici hastaliklar korkutucu
olabilir ve bu durum mental saglig1 etkileyebilir (Mental Health Foundation, 2021). Korku tehlikelerin
yaratmis oldugu tehditlere karsi bir tepkidir (Porcelli,2020). COVID-19 pandemisinde oldugu gibi
tehditin olusturdugu belirsizlikler korkularin kronik hale gelmesine sebep olabilir (Mertens,
Gerritsen, Duijndam, Salemink ve Engelhard, 2020). COVID-19 pandemisi siirecinde
hastaligin belirsizligi, izolasyon ve karantina gibi uygulamalarin mental saglik agisindan
olumsuz etkilerinin oldugu goriilmektedir.

1.4. COVID-19 Pandemisi Siirecinde Fiziksel Aktivitenin Mental Saghk Ac¢isindan
Onemi

COVID-19 pandemisinin fiziksel saglik agisindan etkileri mevcut olmakla birlikte kiiresel
olarak mental saglik acisindan da etkilere sebep olmustur (Talevi ve digerleri, 2020). COVID-19
pandemisi hem bireysel hem de toplumsal yonden duygusal ve sosyal islevsellik iistiine etkisi
bulunmaktadir (Pfefferbaum, North, 2020). Sosyal izolasyonlarla birlikte hayatin durma noktasina
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gelmesi ve evde gecirelen siire bireylerin ruhsal bir bosluga diismesine sebep olmustur (Uzun ve
Imamoglu, 2020). Bireyler COVID-19 pandemisinin baslangicinda kaygi ve depresyon gibi mental
saglik problemleri yagamus, siire¢ psikolojik acidan ciddi bir etkiye sahip olmustur (Talevi ve digerleri,
2020). Bu siire¢ ayrica mental saglik problemleri olan bireylerde de hastaligin olusturdugu risk
sebebiyle psikolojik etkiyi arttiracaktir (Cullen, Gulati, Kelly, 2020).

Fiziksel aktivite diisiik ve orta diizeyde mental saglik agisindan faydali olabilir (Paluska ve
Scwenk, 2012). Ayrica fiziksel aktivite depresyon ve kaygi gibi bazi psikiyatrik hastaliklarm tedavisi
icin 6onemlidir (Peluso ve Andrade, 2005).

Sekil 1. Fiziksel aktivitenin mental saghk problemlerinin ¢6ziimiine katki saglamasi acisindan
izlenebilecek yollar (Fox,1999).

Mental hastahgm ve rahatsizhklarm tedavisi

Fiziksel Aktivite — Mental hastalik ve bozukluklarmm &nlenmes:
Zihmsel ve fiziksel yilik halmm ryilestirdmest
Genel olarak niifusun mental tyilik halmm tyilestiriimesi

Gergeklestirilen deneysel ve klinik arastirmalarda fiziksel aktivitenin mental saglik
belirleyicileri {izerine pozitif etkilerini gérmek miimkiindiir. Martinsen (1994) gerceklestirdigi
deneysel bir ¢alismada fiziksel egzersizin, hafif ve orta derecede tek kutuplu depresyona yonelik
geleneksel tedaviler yerine bir alternatif olabilecegini ve ek olarak kullanilabilecegini, Martines (1990)
calismasinda egzersizin, diisiik ve orta diizeyde bipolar olmayan depresyon iizerine tedavi edici bir
yonii olabilecegini belirtmistir. Ayrica Steinberg ve digerleri (1997) egzersiz sonrasi ruh halinin
pozitif yonde arttigini rapor etmislerdir. Abeln ve digerleri (2015) gergeklestirdikleri bir ¢aligmada
izolasyonda olan bireylerin katilim sagladiklar1 goniillii egzersiz programlarinin mental iyilik hallerine
pozitif yonde etki ettigini belirtmislerdir.

COVID-19 pandemi siirecinde de fiziksel aktivite ve egzersizden olusan aktiviteler kisinin
mental saglhigina olumlu yonde etkiye sahip olabilir. Bu siirecte fiziksel aktivitenin arttirilmasi stres ve
depresyon olasiligim azaltabilir (Diinya Saghk Orgiitii, 2020). Gierc ve digerleri (2021) COVID-19
pandemi siirecinde diisiik fiziksel aktiviteye sahip olan bireylerin daha fazla psikolojik sikinti
belirttigini ve fiziksel aktiviteye tesvik edilmesinin gerektigini vurgulamiglardir. Callow ve digerleri
(2020) gerceklestirdikleri bir ¢aligmada hafif diizeyde de olsa yaslilara uygulanacak fiziksel
aktivitelerin mental iyiliklerine katkis1 olacagin1 belirtmiglerdir. Marashi ve digerleri (2020)
gerceklestirdikleri bir arastirmada fiziksel aktivitenin pandemi gibi stres olusturabilecek durumlarda
mental saglik tizerinde ciddi bir koruyucu etkisi olabilecegi sonucuna varmuglardir. Ozdemir ve
digerleri (2020) fiziksel aktivitedeki artisin mental saglik {izerine olumlu etkiye sahip oldugunu,
inaktif bireylerin depresyon ve anksiyete belirtilerinin daha fazla oldugunu rapor etmislerdir. Katra ve
Korkmaz (2021) tarafindan COVID-19 pandemi siirecinde gergeklestirilen bir ¢aligma da katilimcilar
arasinda fiziksel aktivitenin COVID-19 korkusu algis1 ve mental saglik iizerine olumlu yonde etkisi
oldugunu belirlemislerdir. Mauguri ve Musameci (2021) hastalik sonrast1 déonemde uygulanacak
uyarlanmig aktiviteler sayesinde kaygi ve depresyonun azalmasi, benlik saygisinin artmasi ile birlikte
hastalik 6ncesi siirece hizli bir doniisiin miimkiin olabilecegini belirtmislerdir.

Egzersiz uygulamalariyla gerceklestirilen ¢alismalarda da fiziksel olarak aktif olmanin mental
saglik tizerinde olumlu etkilerini gérmek miimkiindiir. Yaghlar {izerine gerceklestirilen bir caligmada
katilimcilara uygulanan ¢evrimigi egzersiz progaramlarinin ruhsal iyilik hallerine olumlu yonde etkisi
oldugu belirtilmistir (Gunes-Gencer, Ozgiir, Ding ve Nakajima, 2020). Ghani, Zainuddin, Ibrahim,
Hashim ve Van (2021) sanal fiziksel egzersiz uygulamasi sonucunda katilimcilarin mental
sagliklarmmda olumlu yonde ilerleme oldugunu rapor etmislerdir. COVID-19 pandemi siirecinde
egzersizle birlikte mutlulugun artmasi ve mental sagligin gelismesi miimkiin olmakla birlikte, bireyler
de anksiyetenin, depresyon durumlarinin azalmasi séz konusudur (Ai, Yang, Lin ve Wan, 2021).

Fiziksel aktivite COVID-19 pandemisi siirecinin ilk donemlerinde pandeminin sebep
olabilecegi mental saglik iizerindeki olumsuz etkileri azaltma bakimindan etkili bir se¢cim olmustur
(Marconcin ve digerleri, 2022).COVID-19 pandemi siirecinde stres olusturan durumlarda bireyler
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kendi ihtiyaclarma yonelerek, saglik durumlarma katki saglayacak, kendilerini iyi hissedecek
aktivitelere ve egzersiz programlarma yonelmelidir (WHO, 2020a). COVID-19 pandemi siirecinde
gergeklestirilen caligmalar fiziksel aktiviteye katilimin mental saglik agisindan destekleyici bir unsur
oldugunu gostermektedir.

1.5. Fiziksel Aktivite Onerileri

COVID-19 pandemisi siirecinde olabildigince hareketli olmak, sedanter davramistan uzak
durmak gerekmektedir. Bu siirecte karantina, izolasyon, mesafe ve hastaliga yakanlanma gibi
sebeplerden dolayr dis mekanlarda hareket edebilme kapasitesi smirlanmigtir. World Health
Organization (n.d) kendi kendine hareket edebilmeyi miimkiin kilan su 6neriler ortaya koymustur;

Giin icerisinde kisa aktif molalar verin: Kisa fiziksel aktivite siireleri haftalik Onerilere
eklenebilir. Dans etme, bahge isleriyle ilgilenmek, ¢ocuklarla oynamak, temizlik yapmak gibi ev isleri
de evde aktif kalmanin diger yollaridir.

Bir cevrimici egzersiz simifim takip edin: Cevrimi¢i yaymnlanan egzersiz siniflarindan
yararlanin. Bu egzersizleri yapma deneyiminiz yoksa kendi sinirlariniz farkinda olarak dikkatli olun.

Yiirityiin: Kiiciik alanlarda bile olsa dolagsmak bireyin aktif olmasina katk: saglar. Telefonla
konusurken oturmaktansa ayakta durun ve evinizde dolagin. Disar1 da yiiriiyiise karar verdiyseniz
diger insanlarla aranizda en az 1 metre mesafe olmasina dikkat edin.

Ayaga kalkin: Hareketsiz zamanimnizi miimkiin oldukca azalti. Ozellikle her 30 dakika da bir
oturma ve uzanma siirenizi kesmeyi deneyin.

Rahatlayin: Meditasyon ve derin nefesler rahatlaminiza ve sakin kalmaniza yardimci olur.

Fiziksel saglik ve mental saglik gelisimi i¢in bir ¢ok fiziksel aktivite ve egzersiz Onerileri
mevcuttur. Bu oneriler su sekilde siralanabilir;

- 1 yasindan kiiciik bebekler igin ¢evrelerine oyuncaklar koyarak hareket etmelerini
saglayin (WHO, 2020b)

- 1-2 yas cocuklar i¢in giinde 180 dakika orta ve siddetli fiziksel aktivitelerin
saglanmas1 uygun olacaktir (WHO, 2020b).

- 3-4 yas cocuklarin giin igerisinde 180 dakika olacak sekilde fiziksel aktiviteye
yonlendirilmesi ve en az 60 dakikasi orta siddet ile siddetli fiziksel aktivitelerden
olusturulmasi gereklidir (WHO, 2020b).

- 5-18 yas ( gocuk ve ergenler) hafta boyunca giinde en az 60 dakika cogunlugu aerobik
aktivitelerden olusan orta ile siddetli fiziksel aktivite yapmalidir (WHO, 2020c).

- 18-64 yas (yetiskinler) haftada 300 dakika orta siddette veya 150 dakika siddetli
aerobik aktivitenin yani sira, orta ve siddetli aktivite kombinasyonlar1 yapilabilir (WHO,
2020c).

- Yagslilarda hafta da en az 150-300 dakika orta yogunlukta aerobik aktiviteler yada 75-
150 dakika siddetli aerobik aktiviteler yapilabilir. Ayrica hafta boyunca orta ile siddetli
aktivilere es deger kombinasyonlar uygulanabilir (WHO, 2020c).

- Haftada 5 giin 20-30 dakika kondisyon egzersizi yapin (yiirtime, hafif tempo kosu,
basamak ¢ikma, yerinde adimlama (Diinya Saglik Orgiitii, 2020).

- Haftada 3 seans kuvvetlendirme egzersizleri yapin (dirsek biikkme, duvar ittirme,
oturup kalkma, diz dizlestirme, ¢émelme). Bu egzersizler hafta 3 set 10 tekrar seklinde
yapilabilir (Diinya Saglik Orgiiti, 2020).

- 5 dakika kadar siirecek soguma egzersizleri yapin ve bu sayede nefes alip vermenizi
normale dondiiriin (Diinya Saglik Orgiitii, 2020).

2. SONUC

COVID-19 pandemi siireci fiziksel ve mental saglik sorunlarmi beraberinde getirmistir.
Mevcut hastaligin belirsizligi, etkileri ve hastaligin nezaman sonlanacagiyla ilgili belirsizlikler hala
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devam etmektedir. Mevcut siirecde karantilar, izolasyon uygulamalari devam etmekte, hareketsiz
yasam tarzi olasilign mevcudiyetini korumaktadir. Inaktif yasam tarzi ozellikle COVID-19
hastaligindan kaynaklanan saglik sorunlarmin daha tehlikeli boyutlara ulagmasina sebep olabilir. Bu
noktada pandemi oncesinde de sik sik onerilen fiziksel olarak hareketli olma mevcut siirecte daha fazla
onemli hale gelmis, fiziksel aktiviteye yonelimin énemi uzmanlar tarafindan siklikla vurgulanmaya
baslanmistir. Fiziksel aktivite sagligi destekleyen bir unsurdur. Bu durum dikkate alindiginda
toplumlarda her yas kesimini daha fazla fiziksel olarak aktif olmaya ydnlendirmek gerekmektedir.
Ozellikle tiim diinya iilkelerini ciddi anlamda etkileyen, toplumlarin birgok aliskanligini degistiren
COVID-19 pandemisi gibi hareketsizlige sebep olabilecek durumlar karginda fiziksel olarak aktif
olmaya daha fazla yonelimin olmasi gerekmektedir. Pandemi siirecinin olusturdugu saglik sorunlarini
onlemek, hafifletmek ve iyilestirmek amaciyla fiziksel aktiviteye yonelimin tesvik edilmesi onemlidir.

COVID-19 pandemisinde hayatimizda ki kisitlamalar ve belirsizlikler mental saglik agisindan
olumsuzluklar1 beraberinde getirmistir. Hastaligin belirsizliginden kaynakli mental saglik sorunlari,
mevcut kisitlamalar sebebiyle sosyal hayattaki degisikler mental saglik agisindan olumsuz yonde
etkilere sebep olmustur. Bu siiregte fiziksel aktivite mental sagligi destekleyici bir unsur olarak iyi bir
alternatif olarak goriilebilir. Clinkii fiziksel aktivite kisinin kendisini mental agidan daha iyi
hissetmeye yoneltmesi sebebiyle, COVID-19 pandemi siirecinin getirdigi mental olumsuzluklara karsi
(depresyon, anksiyete, stres, benlik saygi vb.) direnmeye katki saglar. Fiziksel olarak aktif olmak
beraberinde mental iyiligi getirir. Bu sebeple bireylerin inaktif bir yasam tarzin1 hayatlarindan
cikartarak fiziksel olarak aktif hayata yonelmeleri mental saghigin iyiligi agisindan Onem arz
etmektedir.

Her nekadar COVID-19 pandemisi sebebiyle fiziksel aktivite ortamlarinin kullanilmasinda
kisitlamalara gidilse de bu siire¢ evde uygulanabilecek aktiviteler (bisiklet, kosu bandi, agirliklar,
gevrimigi aktiviteler) sayesinde asilabilir. Bu alanda ilgili kurumlar tarafindan toplumlari
bilgilendirmeye yonelik ¢alismalarin yapilmasi 6nerilebilir.
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In today's developing world, technology effects our lives more and more every day,
and this situation has become inevitable for businesses-enterprises. Automation
systems and modern technology replace labor force. Along with these developments,
there are specializations in the workplace. As long as this change exists on a routine
basis, business, corporations need to follow and know the jobs-business and job
descriptions in detail in order to find new suitable employees, retain them, make
their wages and evaluate the work. It plays an important role in the developments in
the world. For this reason, it is necessary to adapt the technology and employees to
this change. Technological developments in the globalizing world have enabled the
economy to gain a different shape. In highly competitive markets, a strategic
production-manufacturing approach for service/product is required, as well as cost
analysis. Big data and business analysis have a huge impact on large businesses'
decision making and forecasting for future situations and technological
infrastructure of the business. It helps the business to use the data as it wants in order
to improve the management understanding at a specified time. Classical expence
accounting takes into account only the price of the product/service at the production
stage, and counts the expenses in other stages as a price. Based on this, this situation
handles the product life cycle from beginning to end and ensures that profit and price
are made more accurately. In this research, business analysis and business
intelligence are discussed. A literature review is conducted within the effectiveness
of business analysis on production- manufacturing management of bussiness.
Sample applications made in businesses-industries are mentioned. These presented
applications of this study are highlighted for business analysis and business
intelligence to increase business efficiency for production- manufacturing/service
sectors.
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Giinlimiiziin gelisen diinyasinda teknoloji her gecen giin hayatimizi daha fazla
etkilemekte ve bu durum igletmeler i¢in kagmnilmaz hale gelmistir. Otomasyon
sistemleri ve modern teknoloji insan-is giiciiniin yerini almaktadir. Bu gelismelerle
birlikte isyerinde uzmanlagmalar da artmaktadir. Bu degisim rutin olarak var oldugu
siirece, isletmelerin, yeni uygun eleman bulmasi, biinyesinde g¢alistirmasi,
iicretlerini saglamasi ve yapilan isi degerlendirmesi i¢in ig ve sorumluluk tanimlarini
detayl1 olarak takip etmesi ve bilmesi gerekmektedir. Bu akis, diinyadaki gelismeleri
takip etmede 6nemli bir rol oynamaktadir. Bu nedenle teknolojinin ve galisan
personelin bu degisime uyum saglamasi gerekmektedir. Kiiresellesen diinyada
teknolojik gelismeler, ekonominin farkli bir sekil kazanmasini saglamustir.
Rekabetin yiiksek oldugu pazarlarda, hizmet/iiriin igin stratejik bir tiretim-imalat
yaklagimmin yani sira maliyet odakli bir yaklasim gereklidir. Biiyiik veri ve is
analizi, biiyiik isletmelerin karar agsamalarinda, karar vermelerinde ve gelecekteki
durumlar i¢in tahminlerde bulunmalarinda biiyiik bir etkiye-giice sahiptir. Bilyiik
veri ve i§ analizi isletmenin belirli bir zamanda yonetim anlayigini gelistirmek igin
verileri istedigi gibi kullanmasma yardimci olur. Genel gider muhasebesi,
triin/hizmetin  sadece {iretim asamasindaki fiyatin1 dikkate alirken, diger
asamalardaki giderleri de fiyat olarak saymaktadir. Bu tiir hatalardan kaginmak igin
stratejik is yonetimi ve is analitigi kullanilir. Bundan yola ¢ikarak bu durum iiriin
yasam dongiisiinii bagtan sona ele alir ve boylece kar ve fiyatlandirmanin daha dogru
sekilde yapilmasini saglar. Bu arastirmada is analizi, is analisti ve is zekas1 konulari
ele alinmaktadir. Caligma kapsaminda literatiir taramasi yapilmustir. Isletmelerde
yapilan 6rnek uygulamalara deginilmistir. Bu ¢alismanin sunulan bu uygulamalar,
is verimliligini artirmak icin is analizi ve i zekasinin 6nemini vurgulamaktir.

161



Aysenur ERDIL

1. INTRODUCTION

Today, operational databases belonging to many institutions are not sufficient. The need to
produce new information by making various analyzes with the data obtained from external sources and
to use this information in the processes for the institution has arisen. Genaral and customary database
management systems, on the other hand, cannot provide sufficient support for the use of these data from
external sources in the management of internal information. Because the data received from external
sources can be easily transferred to their own operational databases and may not be in a structured state.
For this reason, many big technology companies are making huge investments in big data. Together
with big data, analysis that could never be measured, stored. The vast majority of things that cannot be
shared and shared have begun to be data (Ram et al., 2016; Schonberger and Cukier, 2013; Cackett,
2013). Big data and business analysis have a huge impact on large businesses' decision making and
forecasting for future situations. At a specified time, it helps the business to use the data as it wants in
order to improve its management understanding. Business analysis is resorted to as a result of big data
being in an undifferentiated state and we cannot manually extract information from it. Business analysis
allows us to parse this data and obtain usable data (Ram et al., 2016; Schonberger and Cukier, 2013;
Cackett, 2013).

Big data is an accumulation of data from a scope of sources which is usually described in terms
of characteristics. Volume is one of the characterisitics. A very large volume does not allow us to know
where the desired information is located. The fact that data is growing at a high rate prevents the data
from being up-to-date. The fact that it has data from all areas of the business makes it diverse, which
means that the data is mixed with each other. It is known by everyone that the existing data has a reality,
but it is a fact that this reality is uncertain in an unblended way. Finally, the fact that this data cannot be
found elsewhere makes this data valuable. Because of these characteristics, data analysis becomes
indispensable for a large business. There are three types of business analysis, They are descriptive,
predictive and normative. In the descriptor, the data are separated by a simple statistical decomposition.
The data from here is transferred to the estimator. In the estimator, on the other hand, it is a system that
defines the estimation variables with an advanced software. Here the deeply separated data is transferred
to the normative. In the normative, the data blended in the descriptor and the estimator is poured into
statistical data for use and gives a response (report) to the user for the desired data (Tung, 2019;
Srivastava and Gopalkrishnan, 2015). Outsourcing is defined as the use of a third-party logistics
company to offer logistic support. Outsourcing is quickly developing one of the most used business
strategies today, especially in the logistics industry. In logistics, the cost-effectiveness of augmenting
human resources and meeting supplier requirements with trained labor has made it imperative to address
supply-chain and logistics operations on a strategic level. A collection of conclusions and
recommendations concerning supply-chain in competitive companies and logistics management activity
needs are offered in this research (Erturgut, 2021, Cardinalli, 2001).

Technology-based enterprises (TBFs) are concerned about getting a competitive advantage, thus
they create technologies to incorporate in their goods and services in order to differentiating themselves
from their counterparts. TBFs with comparable products should contend against one another, implying
that TBF business engagement should take place at the product and service layers. This research presents
a paradigm for better understanding TBF business competition by connecting their business sectors and
technologies, which correspond to items and services in their brands and technologies detailed in their
applications, respectfully.This paradigm identifies technology-based business frameworks and gives a
knowledge of business rivalry from both a general business viewpoint and within specific domains,
while taking into account the TBFs' innovation knowledge and commercial capability. This research
makes a significant academic contribution by being the first to conduct a business competitive market
assessment at the product and service stages, as well as an important industrial contribution through
proposing a structured procedure for acknowledging the rapidly changing business marketplace( Ko et
al., 2020).

For financial firms and management professional organizations alike, improving operating

performance necessitates a well-thought-out strategy. This study outlines the key factors influencing
management consulting company performance and then generates and empirical evidence analyzes three
regression models of corporate finance business performance to carryout empirical studies. It is based
on the point of view of the organization of an executive leadership consulting company in an investment
company, as well as the related management contracting business and operational processes between
the two financial services companies and managerial consulting firms. The yearly earnings and
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operational profitability of industry leaders are shown to be constant across the two models. When an
accounting company engages in employment in China and uses e-commerce to run its business. Positive
aspects could indeed arise for business management consulting when they engage in work in China and
use e-commerce in their operations, and when the salary significant proportion of older employees,
percentage of consultants, proportion of the total of CPA (certified public accountants)-qualified staff
members, professional competence of staff members, and concentration of market segments are all
significantly greater (Lee et al., 2021).

In today's business-focused organizational learning, maintaining an organization's social media
content for business purposes is a new difficulty. Organizations may acquire fast and complete views of
platforms through social media analysis of information for consumer web surfing, online buying,
consumer feedback, and content marketing analysis. Manufacturing, acquiring, selling a product, and
generating or generating revenues are the foundations of business. The BD-SMAB (Big Data-Social
Media Analytics for Business) Model raises awareness and influences marketing strategy decision-
makers. Companies may utilize big data analytics to improve operations in a variety of ways. It can
assess competition in real time and adjust pricing, make deals better than competitors' revenues, and
examine adverse comments from competing companies to determine if they can surpass them. The
suggested technique investigates the effects of social media analysis on several aspects of life. The
suggested technique investigates the effects of social media research on many fields including such
property investment, companies, and beauty industry events. The variety of these businesses
demonstrates the impact of social media and how beneficial decisions may be made to establish a
strategic marketing strategy and to provide smarter business judgments. As a consequence, the BD-
SMAB technique helps to improve consumer happiness and experience while also increasing brand
recognition (Zhang, H. et al., 2022; Kumar et al., 2020; Pham et al., 2020).

A sustainable enterprise strategy is a term that is progressively being used to describe business
models which employ a triple bottom line strategy to achieve economic strength through health and
environmental activities. Nonetheless, there is a necessity for further experimental study on quality and
engineering in connection to sustainable supply chain, as well as their relevance to company
success. This study examined how incorporating social sustainability goals into a company model affects
financial efficiency, fosters sustainable development, and improves a company's capacity to resist
disruptions such as the current economic crisis. During a series of studies, four arguments are developed
and evaluated using four international reduced operators in a case research approach ( Rotondo et al.,
2019). Innovation in business strategies, rather than just product development, has indeed been effective
in addressing obstacles related to technological advancement and dissemination. However, just a few
studies have looked at how business practices are applied in the associated with climate services. Using
a sampling of 32 climate services, we investigate the fundamental aspects underlying business models
in this article. The set includes continuing and finished joint innovation initiatives, as well as in-house
inventions from individual firms. The authors of this article used the business model canvas (BMC) as
a framework for semi-structured conversations with senior executives. BMC enables the identification
of eight aspects that are always interacting and developing over the life of a service. We updated the
conventional BMC and included two crosscase construction pieces which are critical with. Content
analysis was used to give codes to specific tokens from the transcribed. Researchers analyzed the
association among major subjects using graph theory and hierarchical clustering, expressing them in a
graph structure with vertices represent codes and linkages based on the closeness of words in each piece
of text (Larosa and Mysiak, 2019).

2. BIG DATA AND BUSINESS ANALYSIS

2.1. The impact of big data and business analytics on the corporate system

Enterprise systems are generally data-based software that includes events related to tracking,
stock management and makes them simple. As a result of this stored data, it helps the business to prepare
more effectively for the data that managers need. In corporate businesses, there may be difficulties in
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combining internal and external data. Business analysis, on the other hand, normalizes this data after
extracting and cleaning it within certain systems (Oncioiu et al., 2019; Tung, 2019; Srivastava and
Gopalkrishnan, 2015). Business analysis entails the application of modern analytical tools to extract
crucial information from enormous amounts of data in order to aid decision-making. Advanced analysis,
which sprang from the discipline of operational research, has been classified in several ways, the most
prominent of which are descriptive, predictive, and prescriptive analysis. Descriptive analysis is focused
on data research that describes previous business circumstances, developments, patterns, and deviations.
Descriptive research approaches include conventional analyses and scoreboards, ad hoc reporting, query
drilldown (OLAP- Online analytical processing) alerts, and watching. Due to the success achieved
collectively by the data mining and statistical analysis community, data analytics continues to be an
active area of research. Statistical machine learning, often based on well-grounded mathematical models
and powerful algorithms, techniques such as Bayesian networks, Hidden Markov models, support
vector machine, reinforcement learning, and ensemble models, have been applied to data, text, and web
analytics applications. Other new data analytics techniques explore and leverage unique data
characteristics, from sequential/temporal mining and spatial mining, to data mining for high-speed data
streams and sensor data. Increased privacy concerns in various e-commerce, e-government, and
healthcare applications have caused privacy- preserving data mining to become an emerging area of
research (Oncioiu et al., 2019; Tsai et al., 2015; Chen et al., 2012; Zeng et al., 2011; Lustig et al., 2010).

2.2. Enterprise Resource Planning

Enterprise resource planning (ERP) is a comprehensive software that gathers the workflows of
an enterprise under a single roof and makes it easier to manage with the help of enterprise information
management. It can be said that the enterprise resource planning system will positively affect the
objectives of strategic cost management since it collects the information at the head office as a result of
the transaction and can be accessed at any time. Enterprise Resource Planning — ERP is the systems used
by enterprises in different sectors and of various scales, in which stock control, production and supply
management, accounting processes are integrated (Celebi and Bulut, 2016). Today, different variations
of these package programs are used all over the world. This diversity is caused by the manufacturing
companies as well as the different accounting processes carried out around the world. Users of this
system enter all production-related data into a single system, thus facilitating accounting and
management transactions. In addition, they can easily access the reports and brief information to be
presented (Ersan, 2019; Celebi and Bulut, 2016; Cagliyan, 2012; Robert Jacobs and Ted Weston,
2007; Shehab et al., 2004; Aydin, 2003). As technology advances one step further every day in the
globalizing world, it is of vital importance for businesses to adapt to the order. Thanks to the constantly
developing and changing order, the conditions of competition are shaped around the technological
conditions. So much so that technological opportunities can offer us new business opportunities and
business processes. At this point, ERP is an efficient application that provides information flow between
parties by keeping data related to many functions of the business together. The development of the ERP
package took years and over time, new solutions were presented for the needs of the enterprises. The
programs have taken a more comprehensive form, facilitating planning and management from
distribution to product stocking, from customer data to campaigns. After the transition to the ERP
program, product planning, purchasing materials, managing stocks, communicating with suppliers,
monitoring sales and orders, controlling financial affairs and human resource management have become
easier. Apart from this, it also helped to reduce the workload of the employees. Noticeable changes have
occurred in employee productivity and motivation. Considering all these productivity increases and
performance improvements, the metal production company started to think about the existence of a
continuous education and thus continuous development. Apart from the benefits it provides, there are
also some disadvantages that may occur. Although ERP programs cause cost reductions in the long run,
a high cost may arise due to installation fees in the first stage. When comparing the financial burden and
the program, it is of great importance to offer a package that definitely meets your needs. The business
that offers you the software package should understand you and create an answer to needs of the
company. Otherwise, the expenditure is only an unnecessary accounting part and can lead the business
to decline (Ersan, 2019; Celebi and Bulut, 2016; Cagliyan, 2012; Robert Jacobs and Ted Weston,
2007; Shehab et al., 2004; Aydin, 2003).
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3. BUSINESS MANAGEMENT PROCESS

Business Process can be harder and harder to overcome the difficulties encountered in the
increasingly complex and difficult business world. It has become a necessity for businesses that want to
overcome these difficulties, simplify and control the complexities to have advanced workflow processes.
According to the results of the researches, it is revealed that the business process management has a
great contribution to the companies to stand out from their competitors and to be successful.
Accordingly, the value given to this issue by the enterprises is increasing day by day (Abas, 2021;
Sebetci et al., 2018; Elzinga et al., 1995). Business Process can be defined as the sum of the activities
of creating an output that creates value for the target audience of the business by collecting one or more
inputs. Business process management is defined as “a systematic and structured approach to analyze,
develop, control and manage processes in order to improve product and service quality” (Elzinga et al.,
1995). As can be understood from this definition, business process management is considered as a
business management model. Therefore, it should be structured according to business objectives and
changing conditions. Businesses that want to survive in the face of increasing competition in the world
should always have the best strategies, use the latest technologies and adopt the best management
principles. Business process management is a good practice management principle that provides them
to businesses (Abas, 2021; Sebetci et al., 2018; Elzinga et al., 1995).

Although Business Process management exists in the industrial age, it has undergone radical
changes as it transitions into the digital age. The first of the changes that occurred in business process
management between the two eras is the continuation of the process, which is carried out by humans or
machines in the industrial era, as a hybrid in the digital era. Secondly, while business process
management is problem-solving in the industrial age, it exhibits an opportunity-oriented perspective in
the digital age. Third, while business process management was corporate-minded, it has become
entrepreneurial-minded in the digital age. Fourth, while profit-oriented business process management
stands out in the industrial revolution, a purpose-oriented business approach is accepted in the digital
age. The fifth change is the emergence of a business process management that prevents transaction delay
in the digital age, while transaction speed comes to the fore in the industrial age. Finally, while there is
a business management process in which business processes are at the forefront in the industrial age,
business processes management in the transition to a customer-oriented economy has turned from being
a business process to a customer-oriented one. Today, businesses are not aware of new digital
technologies, and they also have insufficient information about which technologies they should use to
keep their businesses up to date. There is a need for application studies and their results for the
development of business processes. In the next part of the study, the profitability of an enterprise that
switched to the smart storage system in the traditional storage system will be revealed (Abas, 2021;
Sebetci et al., 2018; Elzinga et al., 1995).

Many definitions of big data have been developed. McKinsey Global Institute used big data in
2011 to describe the tools that host, manage, and make available datasets in a way that traditional
database software cannot. This definition has been used in publications such as Kord Davis, Ethics of
Big Data. In general, it refers to data sets that are beyond the storage, management and processing
capacity of programs using big data. Expressions that cannot be measured, stored or analyzed with big
data have been turned into data. Big data refers to the type of managed data, the technology used to store
and process the data. A large part of such technologies have emerged from the technology developed by
companies such as Google, Facebook, Amazon while managing big data. In addition to the data owned
by the institutions, the data that is needed from outside may not be sufficient for information
management in existing databases. Technology companies invest in big data, as data from external
sources can be easily transferred to in-house databases and may be unstructured. Big data constitutes
the storage, analysis and processing of data collection collected from different data sources. It refers to
the need to combine multiple unrelated datasets, to process data, to collect confidential information in a
short time (Ram et al., 2016; Erl et al., 2016; Cackett, 2013; Davis and Patterson, 2012; Diebold, 2012).

Purposes and uses of business analysis- Why business analysis: Since the data in the business is
not in a certain order, it is often impossible to reach the goals. For these reasons, these data should
become usable. To do this, job analysis is used. This allows us to reach our goals in a healthier and faster
way. Job analysis also simplifies the management of jobs by identifying this data for us. Incorrect
management of business analysis is the biggest problem of businesses. It brings failure with it. Thus, it
enables business analysts to highlight their necessity and importance. Of course, this problem does not
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go away only if the business analyst does his job right. The institution can only eliminate this process
by applying it together correctly. guaide is not just a business part, there is no single answer to be sought
there. Business analysis resides throughout the business as a whole (Sherman, 2014; Liebowitz, 2006).

An Application for Business Management Process: Business Management Process is significant facility
of business analysis for production/service management activities for corporate- institutional system.
An Application for the Business Management Process of a company in manufacturing industry is
Marmara Region presented and declared below:

The manufacturing process is the most important process of the company because it fulfills the purpose
of the company by producing and therefore being the most used process, it gives the company more
opportunity for improvement than any other process can provide. The production process of this
manufacturing company starts with an order from a customer, and Manufacturing and Sales evaluate
this order by requesting stock information from the Production-manufacturing department. Based on the
stock value, Manufacturing and Sales decide whether to accept the order. The accounting department
has vital importance for this business management process and business flow. The probability of order
acceptance is strongly dependent on this stock control information, as it affects the firm's production
planning. Since the firm can keep very little inventory, it must plan production control and accept orders
carefully so that none of the firm's regular customers will be dissatisfied. Assuming there is appropriate
merchandise on hand and Manufacturing and Sales approve the order, operations are sent immediately
to system operation. Nevertheless, if there is insufficient merchandise in inventory and the demand is
approved, the Manufacturing phase of the operation is completed. Top Management places a raw -
materials demand with the Supplier. The Purchase Department places an order with a supplier from the
approved list. When raw supplies reach at the firm, industrial workers execute Admission Checking to
ensure that the achieve the vision are absolutely what was expected. (Manage both the amount and the
quality of the approach to getting). Following the completion, the Supplier changes the provider ranking
for distribution and pricing concerns. Professional, on the opposing side, changes the rating after
Admission Controlling depending on the quality related performance of the custom control. If the
request is refused in Admission Controlling, the provider is notified and the Purchase Department places
another demand for raw resources from a separate insurer on the approved database.

4. BUSINESS INTELLIGENCE
Increasing production and accelerating commercial relations after the industrial revolution

brought with it a great bureaucratic burden, the importance of accounting and production tracking
systems increased, and it has become an important business objective not to get lost in this data sea and
to use the necessary information correctly. On this occasion, the concept of data warehouse has been
developed, computing systems have been invented, recording systems have been developed, and the
requirements for tracking the business of large trusts and cartels that have embargoed their markets have
increased. Technological and digital developments accelerating as a result of globalization have enabled
the transfer of these recording systems to the virtual environment, facilitating the department's work and
speeding up the decision-making processes. The plus of this acceleration has further increased the
incentives of companies to make profits in a liberal environment and increased their understanding of
growth=earning. However, the fact that the data piles created by this growth have to be processed and
the understanding of recorded economy created by various auditing institutions by resorting to legal
means has led the concept of business intelligence to gain importance in businesses and public
institutions. In addition, as a business intelligence application, it transforms the data in the data
warehouses into useful raw materials by transferring them to the departments and decision-making
bodies where they will be processed and transformed into information. These data, which have become
raw materials, are transferred to the departments and the last decision makers in the hierarchy and made
ready for use. Here, too, algorithmic programs using artificial intelligence and the latest technology
come into play and create a systematic output, and this useful output acts as a coach that will enable the
business to take it one step ahead of the competition and make a difference in the market. Leading
business intelligence platform providers as the most common and market leading business intelligence
applications include; IBM, Oracle, SAP- Systems Analysis and Program Development, SAS- Statistical
Analysis System, Microstrategy, QlikTech, Information Builders. Companies pushing the leading
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business intelligence platform providers include; Tableau, Tibco Software (Spotfire). Business
intelligence platform providers companies that provide applications in specialized areas and therefore
do not appeal to all users are; LogiXML, Actuate, Panorama Software, Prognoz, Salient Management
Company, Board International, Arcplan (What is Business Intelligence, 2021; Williams, 2016; Kronios
and Yeoh, 2010; Jayanthi, 2009; Vercellis , 2009; Han et al., 2006; Liebowitz, 2006; Garner Group,
2006).

In business intelligence institutions, performing multi-dimensional analysis, ensuring the
effectiveness of reporting systems, maintaining the continuity of work flow processes, developing
scenarios that will provide maximum benefit and efficiency in decision-making processes with the help
of algorithms developed based on artificial intelligence and technology, determining performance
management processes, and fully working in corporate resource planning organizations. It has purposes
such as providing support (What is Business Intelligence, 2021; Williams, 2016; Kronios and Yeoh,
2010; Jayanthi, 2009; Vercellis , 2009; Han et al., 2006; Liebowitz, 2006; Garner Group, 2006).

4.1. Business Intelligence (BI)

Some organizations in the field of business have said that the concept of business intelligence
and its application area will become even more valuable in the future. They stated that it will be at a
point where all stakeholders outside the organization and the organization can reach. Firms that are in
competition with each other should stand out among themselves and be placed in the forefront. For this
reason, the manager's own ideas and thoughts do not provide progress alone. Rational findings, reports
and data analysis are required. The collection of information that distinguishes the necessary data within
the enterprise and comes to the fore is called business intelligence (Gartner Group, 2006). Business
Intelligence (BI) is a collection of procedures, structures, and technology that transform raw data into
useful information that drives lucrative business activities. It is a collection of tools and services
designed to turn data into actionable insight and knowledge (What is Business Intelligence, 2021;
Williams, 2016; Kroniosand Yeoh, 2010; Jayanthi, 2009; Vercellis , 2009; Han et al., 2006; Liebowitz,
2006; Garner Group, 2006).

Organizations are discovering that data and information really shouldn't be considered as
separate components of information management, but instead as part of the comprehensive corporate
strategy. Organization's information systems integrate business intelligence and business process
management. Companies are increasingly focusing on Operational Business Intelligence, which is now
underserved and uncontested by vendors. By generally, business intelligence providers have
concentrated only on the top of society, but a theories and empirical is occurring that is transferring the
concentration of business intelligence to the bottom of the hierarchy, including an importance of self
intelligence (What is Business Intelligence, 2021; Kronios and Yeoh, 2010; Jayanthi, 2009; Han et al.,
2006).

4.2. Business Intelligence Technology

In order to apply business intelligence in organizations, some skills must be formed. Some of
these are updating data stores and configuring them to work in line with business intelligence. In order
to apply business intelligence, data capacity must also be checked. In order to control and evaluate the
processed data in the conclusion part, technical facts should be examined. Business intelligence, which
facilitates the life and work of the members working in the organization, provides convenience in terms
of providing large amounts of data together (Ranjan, 2009). Business Intelligence technology includes
many tools. Some of these can be listed as competitor analysis, business process plans, data warehouse
systems report, manager information system, human resources element, finance indicators. In addition
to these, the management and performance indicators of the enterprise itself are also important (Jayanthi,
2009; Vitt et al., 2008).

5. BUSINESS INTELLIGENCE AND CRITICAL SUCCESS FACTORS IN
IMPLEMENTATION OF STRATEGIC COST MANAGEMENT DATA ANALYSIS

The concept of Intelligence here means two different meanings. The first of these is human
Intelligence. Here is a field that explores the applications of Artificial Intelligence and Human
Intelligence. The second is a technology that performs all kinds of data processing in order to enable
corporate companies to make better decisions. In other words, a more comprehensive access opportunity
has achieved success by becoming a whole with business intelligence in strategic cost management. One
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of the indispensable concepts of today's most modern business areas is change. It has played an
extremely important role in terms of management styles of strategic variables. Previously, it was seen
that the concept of high-volume production and this understanding had a hard-to-change structure.
Today, there is an understanding of production that changes more rapidly and has a dynamic structure.
It is seen that today's production approach is shaped by management on cost and quality. Strategic cost
management helps to better manage this dynamic structure. For this, it plans the income and cost well
and maximizes the efficiency and profit. Accurate and appropriate cost calculations provide the product
with a better price flexibility in the market. Behind its price flexibility, it plays an important role in
attracting customers by offering the most affordable price in the market. This makes business valuable
from the point of view of the customers, because businesses respond to customer needs (Jayanthi, 2009;
Vitt et al., 2008; Garner Group, 2006; Gangadharan, 2004; Gray and Negash, 2003).

6. THE PLACE OF BUSINESS INTELLIGENCE SYSTEMS IN BUSINESS

The components of a Business Intelligence (BI) system are utilized to support a set of
management decision-making actions (Cella et al., 2004). The actions are as follows: (a) acquire (e.g.,
supported by the data warehousing component), (b) gather (e.g., supported by the extracttransform-load
component), (c) analyze (e.g., supported by the usage of on-line analytical products), and (d) report (e.g.,
supported by the data-mining component) (Olszak and Ziemba, 2007). The goal of this study is divided
into two parts. The first stage is identifying and describing elements of each of the four most frequent
components of a Bl system. Once certain elements have been established, The first stage is identifying
and describing elements of each of the four commonly frequent features of a Bl system. Once discovered
and defined, features are matched with the applicable managerial decision-making activity of (a)
purchasing, (b) trying to search, or (c) locating (c) evaluating, and (d) information delivery The
experiment's objective is to suggest methods to improve aide in the organizational statement procedure
(Olszak and Ziemba, 2007; Cella et al., 2004).

Critical success factors: The critical success factors are the persistence of the data, the accuracy of the
data, and the reliance on the bulk of the data. Accuracy and quality are known as key components of
business analysis. The quality of the data plays a major role in the success of the plan to be made. At
the same time, a low quality data seriously affects the market share of the business. In order not to risk
the market share and not to lose value in the eyes of the customer, the seriousness of the data is increasing
in the presence of accurate and quality data (Jayanthi, 2009; Vitt et al., 2008; Garner Group, 2006;
Gangadharan, 2004; Gray and Negash, 2003).

Bl is now a system that many companies put into practice. This system has become a system that all
kinds of small and large enterprises put into practice and are required by the conditions. Companies
applying business intelligence also come up with some problems. Examples of these are the inability to
have a device, communication and connection problems as a result of connecting with more than one
connection, and the problem of accessing data warehouses (Business Intelligence, 2021; Olszak and
Ziemba, 2007; Cella et al., 2004).

7. AREAS OF INFORMATION PROVIDED BY BUSINESS INTELLIGENCE SYSTEMS

The use of Business Intelligence application provides businesses with information about their
future status and economic indicators. This gives businesses or organizations a competitive advantage.
When we look at the main purpose of business intelligence, we realize that it is to save time while doing
the job and at the same time to keep quality. Business intelligence also enables organizations to move
time and quality at the same time quickly (Garner Group, 2006; Gibson et al., 2004; Gangadharan, 2004;
Gray and Negash, 2003).

7.1. Strategic Advantages of Business Intelligence Systems
Business intelligence provides a great advantage in strengthening communication with
customers and responding to customer preferences. It also creates positive contributions to the
company's supply process. The use of business intelligence provides fast results by combining
communication and coordination between units in enterprises. In short, the use of business intelligence
is effective in all activities in businesses and allows the development and improvement of the process
(Jayanthi, 2009; Vitt et al., 2008; Garner Group, 2006; Gangadharan, 2004; Gray and Negash, 2003).
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7.2. Application Example

Today, most businesses run and try to implement business intelligence applications under the
name of enterprise resource planning framework. Thanks to this system, it is carried out as software
together with the models that are connected with each other. Sales, stock customer orders and similar
processes, which are the units of the enterprises, are gathered on the main line and are carried out from
a single source. However, the processes taking place can be monitored in a single step. The example in
the application is as follows: Electronics industry in Marmara Region, is a company which has units in
many parts of this area and sells through these units. This company, which has been in this sector for
many years, has all kinds of fabrics (Jayanthi, 2009; Vitt et al., 2008; Garner Group, 2006; Gangadharan,
2004; Gray and Negash, 2003).
(i) Under OLTP Order Management Structure: Thanks to data such as stock update of a company of
electronics industry, information about prices, information about delivery, guidance can be made
according to the demands of the customers. In this way, the customer relationship management system
is developing. While examining this report, a process related to the customer order system application
has been explained as below (Jayanthi, 2009; Vitt et al., 2008; Garner Group, 2006; Gangadharan,
2004; Gray and Negash, 2003). Sales units created by businesses inform customers about stock, price
and similar situations; A specific offer criterion is created and this template shows the customer and
order line; The utilization of ERP software and features in order to create stage; A firm order goes
through some approval stages; Information automatically transmitted to the central unit of the system
together with the order confirmation.
(i) Clustering Order Information in the ETL (Extract, Transform and Load) Process and Saving the Data in the
Data Warehouse: After the sale is completed, the data and information about the sale are recorded in the
system. Color, type and similar features of the products produced by electronics industry are recorded
after being classified according to certain criteria. However, saving is done in a single format. As a result
of recording the data of white textile, certain ordering systems are established (Jayanthi, 2009; Vitt et
al., 2008; Garner Group, 2006; Gangadharan, 2004; Gray and Negash, 2003).
(iii) Data Mining Analysis of Stored Data in Data Warehouse: As a result of the long-term production of
electronics industry, all the processes and phases passed through the data warehouse and Extract,
Transform, Load (ETL) systems. In these processes, it has been tried to ensure harmony between
variables such as customer and period, customer and product. As it can be seen, electronics industry has
applied to analyzes in many ways. However, it is not possible to prove the accuracy of all these analyzes.
For example, a customer who bought the product with code X also bought the product with code xx. In
another example, the product with code y is a newly released and designed product. Samples have been
sent to customers (Jayanthi, 2009; Vitt et al., 2008; Garner Group, 2006; Gangadharan, 2004; Gray and
Negash, 2003).

8. CONCLUSION AND RECOMMENDATION

Business Intelligence (BI) ensures that the obtained information is collected in one hand and
used efficiently. Corporate businesses therefore need business intelligence and seek a process to assist
data analysis regarding the use of data related to all processes affecting the organization. In this sense,
the most comprehensive and broad complement of data is business intelligence. In order for the business
intelligence system to be applied in organizations, businesses need to determine their organizational
strategies and reports in accordance with their organizational structure. Bl system means cost for
businesses. However, if this cost is incurred, it will be possible to access and access many data at the
same time with limited devices. This system is necessary for the development of multiple applications
and the provision of data flow. This system used by the enterprises will cause great competition in the
internal and external environment of the enterprise and will provide an advantage. Its main purpose is
to provide faster and on-site data. Increasing institutionalization in businesses today brings some
innovations. These innovations appear as complexity. The accounting department can contribute to the
business by presenting the data requested by the business at the desired time. However, since the
information presented is past time information, it will not be of much help in making a future plan for
the business. For this reason, strategic cost management will provide a better cost calculation thanks to
forward-looking plans. In other words, strategic cost management is moving towards a more effective
strategic approach by fulfilling its duties in the accounting department. Strategic cost management still
does not have sufficient equipment and infrastructure. It's not just for strategic cost management. This
is a big problem for businesses that make such investments.The system designed for successful
implementation of data is open to discussion in all aspects. The data created should have features such
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as being appropriate, accurate information, and accurate in terms of time. One of the biggest problems
in this system is how to evaluate this new system. Because without using the system, we do not know
what the result will be. For this reason, businesses do not approach this system very much unless it is
very convincing.

New entrants to businesses have been put above this term. It has been observed that businesses
perform more efficient activities after incorporating business analysis. It has been said that the business
analyst is the person who carries out the business analysis to his duties. Since the business analyst has
just entered the business such as business analysis, there are many business analyst vacancies throughout
Turkey. Business intelligence is mentioned next to the business analyst. Due to the existence of business
intelligence, it has been seen that the business analyst analyzes the solutions and results more quickly
and effectively. Since the data revealed by business intelligence is presented visually, it becomes easier
to understand both for the department and for those in different departments.

Finally, it is a fact that companies growing in the globalizing world will need business analysis.
Therefore, in order for job analysis, which is a promising and difficult job, to be more successful in the
future, it is necessary to support job analysis as a sub-department by the faculty of economics and
administrative sciences of universities.
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